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for EVERY 
Mixing 
Process 


... that is why they 
are replacing old- 
fashioned, bulky 
machinery... as 
well as wasteful 
hand-stirring, 
everywhere. 





Type No. 9 
\ 2H.P Betl-Bearing Model 


diy- Spaed 
Mixers 


Are used in thousands 

of Chemical, Pharmaceu- 

tical, Perfume and Barber- 

Supply plants throughout the 

country. They clamp toany tank, 

drum or other container and mix 

all liquids more quickly, thoroughly 

and economically than is possible by 
any other method of agitation. Availa- 
ble in a wide variety of types and sizes, 
from one gallon to 50,000 gallons capacity. 


Inco Monel Metal Shafts and Propellers 
are Standard Equipment 
Write for our complete catalogue today! —" 


Alsop Engineering Co. 


Electric Mixers, Filters, Pumps, Bottle-Fillers, Glass-Lined Storage and Mixing Tanks 
4.77 WEST 63rd STREET NEW YORK CITY 
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| is a noteworthy fact that pharmaceutical manufac- 
turers who have once tried Dow Salicylates, seldom 


if ever change their source of supply. 


The purity and uniformity of Dow Salicylates are equal. 
led only by the prompt, conscientious manner in which 


orders are filled and dispatched. 


Acetyl Salicylic Acid, Crystals, U.S.P. | Sodium Salicylate, U.S.P. 
Acetyl Salicylic Acid, Powder, U.S.P.  Salol, U.S.P. 


Acetyl Salicylic Acid, Granulation Methyl Salicylate, U.S. P. 
10% Starch Strontium Salicylate, U.S.P. 


Salicylic Acid, U.S. P. Ammonium Salicylate, U.S.P. 
Magnesium Salicylate 





Write for quotations. 


THE DOW CHEMICAL COMPANY 
MIDLAND, MICHIGAN 
Branch Sales Offices: 90 West Street, New York City 
Second and Madison Streets, Saint Louis 


———=pow> 
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Editorials Coming Issues 


Wholesaler or Manufacturer—Elect a President Every Year— 
Packing Cod Liver Oil—An Ergot Anniversary—The Fall 
Advance in Alcohol—The New Quinine Policy —The Menace Vintes Dis. BM. of Ltn & 


of New Chains 
Fink, has prepared another splen- 
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Features did article comparable to his 

How Marinello Reduced Costs by Improved Oral Antisepsis “which appeared 
ne is 411 last April and May. This article % 
ackage — will cover the subject of anti- % 

By Frank X. Chilson septics for the skin. It will 


appear in an early issue. 


Unique Campaign Boosting Pebeco Sales 214 
New Packages developed to re- 


Increasing Sales by Modernizing an Old place old ones, and also to intro- 
Package 217 duce new products of an estab- 

By Charles G. Muller lished manufacturer will be dis- 
F cussed in monthly articles. This 
Packing Emerson's Bromo-Seltzer 221 series will tell the problems 
that these manufacturers have 


had to meet and how they have 


ever Viewing been overcome in successful mer 
McKesson & Robbins Merger 224 chandising plans. 
Ten Years Ago 210 Mixing and Agitating of Pastes, 
News of the Industrv Semi-pastes, and Dry Materials 
— ‘ — will be treated by Victor P. 
Industry's Finances 237 Krauss, who discussed the mix- 
Raw Material Market ing and agitating of liquids in a 


240 recent issue. Proper apparatus 


sepia to be used in meeting various 

Perfume and Flavoring Materials 252 problems will be illustrated and 
Drug Market Place 

° ; = Packing and Finishing opera- 
Buyer's Guide 286 tions in efficient plants will be 


Index to Advertisers 287 described in illustrated articles 
similar to the article on Bromo- 


Who's Who 288 Seltzer in this issue. 


Copyright 1928 by Drag Markets, Inc. 
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PUBLISHERS 
Publication Office, 28 Renne Ave., Pittsfield, Mass. Editorial and General Office, 25 Spruce St., N Y. City 
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MILLIONS of disease- 
producing bacteria — 
enough toendanger the 
lives of an entire com- 
munity—may lurk in a 
single drop of water. 
Yetif it were possibleto 
add only a millionth of 
a drop of the powerful 
germicide, Chlorine, to 
this same drop of con- 
taminated water, all the 
millions of disease-bear- 
ing organisms would be 
completely destroyed. 


No Va 




















VANILLIN 
COUMARIN 


BENZOATE 
OF SODA 


BENZOIC ACID 


XQ 


Millions of bacteria 
in a single Gro 
of water - - - - 









Are “little things” 
that make a big 
difference! 





O many times in blending products, the 
addition of a minute portion of an in- 
ferior ingredient may impair the quality of 
a large quantity of material. It is true also, 
that the addition of the proper amount of an 
ingredient of recognized quality adds untold 
value...It is the “little things that make the 
biggest difference.” 

Makers of quality products invariably 
recognize how important it is to rely on 
flavoring materials of dependable purity and 
uniformity—products such as Commonwealth 
Vanillin and Coumarin. Mathieson fine chemi- 
cals are manufactured under the most modern 


laboratory requirements. The skill of highly 


trained chemists goes into each product that 


is packed under the Commonwealth label. 
Consult your Mathieson distributor for prices. 


-— 


Commonwealth Division 


= TheMATHIESON ALKALI WORKS Gre.) 


2530 PARK AVENUE NEW YORK CITY 


2 PHILADELPHIA, CHICAGO. oy DEAL DIRECT WITH THE MANUFACTURER lo WORKS: NIAGARA FALLS. N. Y. 
SALTVILLE. VA. NEWARK. N. Y. 


PROVIDENCE, CHARLOTTE, CINCINNATI 
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PROTECTING YOUR PRODUCT— 
AND ITS GOOD NAME 
i 


HE superiority of Aluminum Collapsible Tubes has led many manufacturers 
to adopt them exclusively for their tube packed preparations. 


Aluminum Collapsible Tubes are made of pure Aleoa Aluminum—the safety 
metal which is non-rusting and non-contaminating. 
They are light in weight, much lighter than tubes of other metals, yet com- 
bine the maximum strength and flexibility, protecting your product perfectly. 
As most tube packed products are used slowly in the home, Aluminum 
Collapsible Tubes have the opportunity to make a favorable impression on 
the housewife that builds good will for you. 


She will appreciate your forethought in packing your product in Alumi- 
num, the Safe Metal, with which she is so familiar—the metal in which she 


prepares the daintiest of foods. 
Aluminum Collapsible Tubes print beautifully. They are economical 
from a manufacturing and shipping standpoint. They are always reliable. 


To packers wishing further information about Alcoa Aluminum Tubes 


we offer the technical knowledge of our laboratory force. Their 
services are available upon request, and entail no cost or obligation. 


ALUMINUM COMPANY OF AMERICA 
2473 Oliver Building, Pittsburgh, Pa. 
Offices in 19 Principal American Cities 


oO 
ALUMINUM IN EVERY @2!5 COMMERCIAL FORM 


> 
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wants Protection 
and buys the product that is sealed 


.. the Safety was quickly and universally 
welcomed because shavers have always 
wanted protection. 


.. Safety-shavers buy drug products with 
the same preference for protection. If you 
are selling them medicines and liniment, 
hair tonics and toilet preparations that 
ARE safe, clean, undiluted, full strength — 
make sure they LOOK that way by sealing 
in the contents. 


a your products this advantage. Seal 


Drug Markets 
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them. Consider Capes -Viscose —inexpen- 
sive, attractive, self-fixing, hermetic — used 
by many drug manufacturers to sell protec- 
tion to the Safety-shavers. 


CAPES -VISCOSE are hoods of cellulose 
applied moist over the neck and stopper of 
the bottle. They shrink rapidly as they dry 
to seal the closure and secure the stopper. 
Capes -Viscose are made in all colors to fit 
all closures. 


CAPES-VISCOSE,INC. 


134 Madison Avenue, New York City 
Factory: Delawanna, N. J. 
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An Applicator—Stopper 
with 


Sales Appeal 










GLASS applicator rod plus an 
Armstrong’s Embossed Top Cork 


makes an applicator stopper that meets 
| GENERAL | 
|) ANTISEPTIC - 
* _ AND 
|-Finst alo | 
“BEROPHYLACTIZ 


all requirements. It is easy to insert; 






it seals securely; it is easy to remove 





and use. 


But more important still, the 
Armstrong’s Embossed Top applicator 
has “sales appeal.’”’ The hardwood top 
is embossed with your name or trade- 


mark and colored to your specifications, 





Wy, Manne Le .) 
enhancing materially the attractiveness 


Salability and utility of Sharp and and salability of your package. 
Dohme’s Hexylresorcinol Solution S. T. 
37 has been increased by the use of 
Armstrong’s Embossed Top Appli- 
cators. The embossed top is colored rn 2 
blue to match the bottle and label, Embossed Top Corks, with or without 


making a very attractive package. 


Samples and prices of Armstrong’s 


glass applicator rods, will be furnished 
on request. Armstrong Cork Company, 
132 Twenty-third Street, Pittsburgh, Pa. 


Armstrong's »®° Corks 


Handy as a Door Knob 
198 Drug Markets Sept. ’28: XXIII, 3. 














ALCOHOL tnrovucu tHe aces NUMBER XXII 


SANCTUM SANCTORUM OF PULCHRITUDE 


Behind those portals whence beauty in its fullest radiance 
emerges, Industrial Alcohol in various forms, plays a large 
part. Delicate perfumes, sweet as the dewy breath of a dawn- 
blown rose, have alcohol as their base. There, too, we find 
bottles, phials, incidental boxes, and toilet accessories made 
of compositions in which alcohol in some form was a factor. 


Truly the life-blood of a thousand industries, Alcohol, in 
its varying commercial forms, enters into the most impor- 
tant, as well as the most intimate corners of current day 
life. It fills as important a role in Milady’s toilet, as it does 
in the harsher realms of Industry. 

v v gv gv 


With the most modern equipment of plants, machinery and distill- 
ing apparatus in the Industry, and with a large experimental labor- 
atory staff constantly at work, the Kentucky Alcohol Corporation is 
ever on the alert to produce better Alcohol of all grades and formulae 
for the expanding list of industries which are so dependent on this 
important product. 


KENTUCKY ALCOHOL CORPORATION 
30 BROAD STREET + + + NEW YORK CITY 


Address Sales Representatives, Listed in Our Former Advertisements, and Those Which. 
Follow, for Your Industrial Aleohol Needs. 


NOT e Thisisnumber TWENTY-TWO of As the edition will be limited to the number of 
ea series of advertisements which requests on hand at the time of publication, we 
will appear in this and other trade publications. We invite you to write for your copy now—it will be 
have hadso many commentsand requests for copies sent FREE when the booklet is completed. Address 
of these advertisements that we have decided to the Kentucky Alcohol Corporation direct, or any 
issue the entire series in booklet form, after they one of our sales representatives. whose names ap- 
have appeared in the publications. pear regularly in this space. e 


. 
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ADVANTAGES 
of 


Model L-1— 
weighs and 
packages 
oils or soap, 
accurately 
and with- 
out waste, 
20z. to 1 Ib. 
Other mod- 
els weigh 
and fillolive 
oil and 
other vis- 
cous mate- 
rialsinto 
various size 
containers. 


FEE AUTOMATIC FILLING 




















AND WEIGHING MACHINES 


1. Weighs material accurately. 

2. Fills each package smoothly and evenly. 

3- No waste from drippage or overflow. 

4. Does not require experienced operators. 

5. Speed of operation as fast as filled packages can be removed. 
6. Flexible within wide limits as to quantity per package. 

7. Quickly changed from one size to another. 

8. Easy to clean and keep clean. 

9. Simple in design and construction, therefore dependable. 


Saves material, saves labor and saves time. 


Complete detatls furnished on request. 


AMERICAN MACHINE & FOUNDRY COMPANY 


Sales Offices, 511 Fifth Avenue, New York City, N. Y. 
Works, 5502-5524 Second Ave., Brooklyn, N. Y. 


@) AUTOMATIC MACHINERY @® 
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We must, 
increase 


HE sales manager was talking: “I can increase our 
volume by the amount of the quota for the first three 
months. After that I’m frankly indoubt. Oursales force 
can place the goods in sufficient amounts, our adver- 
tising can move these goods to the consumer, but to 
meet this quota for the entire year, we must increase 
our ratio of repeat sales to total sales.” 
Business men are learning to place the responsibility 
for the repeat sale. It is made or lost in the factory, in , 
the laboratory and in the office of the purchasing agent. Sa. 
Because nothing in the world will makeacustomer return | rf 
for the same goods, once used, except perfect satis- 
faction in the product and perfect satisfaction in the 
way it 1s packaged and protected for usage. 





This porcelain seal screws 
into a thread, inside the 
The new Spring Stopper Porcelain Closure has been put neck of a bottle. Easy to 
to the most exacting test in the laboratories of several close and reclose; as per- 
nationally known manufacturers. But in that greater feet a reclosure as an orig- 
laboratory where dealer and consumer acceptance Is the inal seal. Prevents leakage, 
acid test for the repeat sale, there is an immediately evaporation, rust and cor- 
favorable reaction. Because the new porcelain closure rosion. Used by a number 
shows obviously just what it 1s—~a pertect protection for of nationally known manu- 
your product aseal that is made for customer convenience. facturers whose names will 

The new Porcelain Spring Stopper Seal can be mailed to you be given on request. 

in stock bottles for exacting tests. You will | 


the reasonable cost of perfect protection and at 
appearance of the closure. May we mail 


Spring Stopper Co. 
165 Broadway, NewYork, NY- 


Telephone Cortlandt 1495-1496-1497 
Patentee of bottle finishing devices applied to the various types of automatic 
bottle making machines. Patents in United States, Canada and Foreign Countries. 





Sanousky, Onto Datrxos. On10 
NT NO. > Sanvusxy, Onto A STRAW PAPER MILE 
ANT WO.2 


Battimore, Mp. 
CORRUGATED BOX FACTORY 


Boston, Mass. 
CORRUGATED 80x FACTORY Muncie, lnotana 
FACTORY AND LINER MILL 


Groucester, New Jersey 
TWO PAPER MILLS - ONE PACTORY 


Sanousky, On1o 
PLANT WOOL 


Toronto, Ontario 
Toronto, Ontario 4 
SS 


MILL AND FACTORIES tela 


Cievetano, On10 
CORRUGATED BOX FACTORY 


Brookvitte, Inv. 
NE STRAWBOARD MII. 


Brooxiyn, New Yorx 
METROPOLITAN BOX FACTORY 


Trenton, ONTARIO 
Fort Mapison, la. LARGE STRAWBOARD MILL 
TWO STRAWBOARD MILLS 


Monrreau, Quesec Kansas City, Kans. 
TH 


can really save you money! 


9 


ODAY the big appeal of any product is “savings.” In 


packing and shipping, great savings have been made by 


H&D for manufacturers and shippers all over the country. 
Anyone can talk savings but it takes a completely co-ordi- 
nated organization like H&D to insure actual deposits in 
your bank—not merely figures on a salesman’s pad. 


There can be but one best method of packing and shipping 
your product. To discover this method requires the services 
of a highly trained expert. Over fifty H&D Package Engi- 
neers are daily rendering a valuable packaging service to 
industry — free. 

After the ideal box has been designed and tested, prompt 
reliable deliveries are assured by the strategical location of 
21 H&D Mills and Factories — with minimum freight costs. 


Be sure! Send for a Package Engineer today and get all 
the facts about packaging your product — there is no charge. 


THE HINDE & DAUCH PAPER CoO. : 213 Decatur St., Sandusky, Ohio 


The Corrugated Box Industry is are the largest producers of Cor- 
one in which SIZE is essential to = rugated Fibre Shipping Boxes and 


SERVICE—and—Hinde & Dauch © packaging materials in the world. 











FAMOUS SEALS 





oe 


The Seal of ppg SEALING & RE-SEALING CAP FOR 
S BOTTLES, JARS & 
Mary Queen of Scots eT EN CONTAINERS 


The Seal of Protection~ 


A protector and a good will builder! The 
Duplex Seal is both. For the Duplex seals 
and re-seals absolutely air-tight—keeping the 
product in its original fine condition no mat- 
ter how many times the container is opened. 























Moreover, the Duplex Seal is so con- 
structed that it cannot “creep” or work loose 
in shipment, no matter how much it is jarred. 


The Duplex Seal comes off with a quarter 
turn of the wrist. Goes on—tight—with the 
same easy motion. 


These are the reasons why leading manu- 
facturers of proprietaries, pharmaceuticals 
and toilet requisites use the Duplex, and the 
Duplex only, to seal the glass containers in 
which their products are packed. By pro- 
tecting the merchandise the famous Duplex 
builds good will for the manufacturer. 


NATIONAL SEAL CO., INC. 


Executive Office and Works: 20 W. Jackson Blvd., Chicago, III. 
14th Avenue and 37th Street Newport Building, 68 Devonshire Street 
Brooklyn, N. Y. Boston, Mass, 
Pacific Coast Representatives: State of Kentucky Representatives: State of Texas Representativesa 


Morgan & Sampson Lewis & Culp James Brokerage Co. 
501 Howard St., San Francisco, Calif. 226 North 15th St., Louisville, Ky. 329 First National Bank Building 
Houston, Texas 


len alin ln ln lat tle le ln allie all al all il ttn ln alle ile lie ade alle ade ade ad ad ate ae te 
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O™ DROP of reagent added to a test tube of liquid changes 
the color of the entire liquid. But that drop of reagent is 
not more potent in its effect than the fraction of an ounce over- 
weight of material which you put into every package you fill, 
to insure yourself against shortweight. 
Count that fractional overweight by its effect on a whole year’s 
production. It may mean the whole difference between black 
figures and red; it most certainly means a loss of profit. 
It is unnecessary. 
AMF Automatic Weighing & Filling Machines are made which 
will accurately give you balanced weights of materials in your 
packages, whether that material be grains, cement, fertilizer, 
cocoa, peas, drug, cocoanut or any other powdery or granular 
material. 
Hundreds of users have found these machines to be the practical 
and economical solution to the problem of living up to the net 
weights statutes without wasting overweights. Send for de- 
scription bulletins now. 


AUTOMATIC WEIGHING MACHINE DIVISION, 
AMERICAN MACHINE & FOUNDRY CO. 


5502-5524 Second Ave. - Brooklyn, N. Y. 
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No. 200 Automatic Net Weigher, with 
double scales giving practically 
continuous discharge. 
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This book describes how a 





Do consumers recognize a 
difference in closures on nation-wide Survey: among 
glass containers? Do they K peat: Hh housewives was conducted to 
have any preference? What 4 Ne of ii determine whether they had 
do they prefer? What rea- ‘ eee ge : HA any preference as to types 
sons have they for their of closures on glass-packed 
preference? How do these products. It tells what they 
preferences affect sales? — said about common types of 
These and many other ques- closures and which they pre- 
tions that have a_ direct ferred. It gives reasons for 
bearing on your sales are their preferences. Illustrated 
answered in this interesting with photographs and charts 
book. You may have a copy that give a graphic picture of 
without cost or obligation. the consumer’s point of view. 




















80238 housewives speak their mind 
about your product's package 


GivE consumers what they want and they will 8028 housewives in 29 states tell you how buyers 
buy. Your product will enjoy a preference and of your product want it capped. 

increased sales will follow. Sales successes are 
built on pleasing the buyer. And the packaging 


of your product is just as important as the quality 


“GClass-Packed Products from the Consumer’s 
Point of View” summarizes the results of an 
unbiased Survey conducted in the interest of 


itself. 
of the product itse makers of glass-packed products and the glass 


Now, for the first time, you can have accurate container industry. Send the coupon below for 
facts about consumer preference for glass con- your copy. There is no charge nor obligation 
tainer closures, the part of the package that is even though the facts may be worth hundreds 
used most in the home. The actual opinions of of dollars to you. 











Se ae se ou P ON F OR =e UR 











AMERICAN METAL CAP CO., 2 SUMMIT ST., BROOKLYN, N. Y. 


Please send me, gratis, a copy of the book, “Glass-Packed Products from the Consumer’s Point of View.” 


_Title 





Name 
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Address _____- : anata ice cgpamstiaaaaieisce ceases 
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R-O Aluminum Seals on 
your bottles have a strong 


appeal for your friend the 





R-O Seal 
(Blank) 


druggist as well as his 
customers. 

They relieve him of a nuisance 
which has long annoyed him—that 
of wiping dust from the bottle lip 


R-O Seal 
lied to Bottle 


each time he uses your product to — plied to Bou 


prepare a prescription. 

For an R-O Seal makes 
a positive hermetic closure 
right over the bottle lip, 
which not only prevents the 
collection of dust but also 
retains the original purity 
and excellence of your 


product. 








‘thie Dust-Proof Service 


will please your customers 


R-O Seals are made of 
pure Alcoa Aluminum — 


the rust-proof metal of 





R-O Seal 
Threaded 
ON THE BOTTLE 


which cooking utensils 
are made; the safety metal 
which cannot contaminate. 

R-O Seals are conveniently re- 
moved with a slight twist of the 
fingers. They always make an 
excellent re-seal. 

The special rolled-on-the- 
bottle method by which these 
seals are applied probably 
will reduce your packing 
costs. 

Write for full information 
about R-O Aluminum Seals 
and Sealing Machines. 





RO 





ALUMINUM SEALS 


ALUMINUM COMPANY OF AMERICA 


ALUMINUM IN EVERY COMMERCIAL FORM 


2459 Oliver Building 
Pittsburgh, Pa. 





lo Offices in 19 Principal 
UMINU : os 

oli) American Cities 

> 
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Ta & 
ODORLESS and COLORLESS 











JSo--EVERCLEAR 
ALCOHOL meets 


HERE is an infallible test for purity 


Lie alcohol. Is it clear and odorless? Your p urity 


“Ever Clear” Grain Alcohol passes this 


test by a wide margin. The seal of JS tandardv”. 


approval hasbeen placed upon it through 


long and wide pharmaceutical use. degree beyond the?requirements of the U.S. 


Pharmacopoeia. 


ave eae Owes its purity tO aN €X- Manufacturers may use “Ever Clear” with 
clusive process of distillation..tomanu- 4 feeling of safety....with the knowledge 
facture in a modern plant in the heart that the strictest medical standatds of pur- 
of the grain belt. It is refined to a_ ity ate observed in its distillation. 


one MERION 





420 Lexington Avenue, New York, N. Y. 
Successor to 
The American Distilling Co., Pekin, Illinois 
David Berg Industrial Alcohol Co., Philadelphia, Pennsylvania 
S. M. Mayer Alcohol Co., Inc., Gretna, Louisiana 
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1867 1928 


Superior Chemicals 





Confidence 


is the sustaining element of civilization just as it should be in 
business transactions---it is stronger than pacts, covenants and 
treaties---it is the antithesis of doubt, mistrust and suspicion--- 
it is an asset of inestimable value. 


For over half a century we have devoted our earnest and exclu- 
sive attention to the manufacture of chemicals. The slogan 
originated by the late Edward Mallinckrodt “We are endeavor- 
ing to excel” has never been lost sight of, with the one definite 
object in view of supplying products and serving our cus- 
tomers in a manner that would inspire confidence. 


Service 


Ordinarily, the word “Service” implies the execution of orders, 
but with us it means more than that. It means that you may 
have at your disposal the advantages of our Research Depart- 
ment and staff of trained chemists in helping you, so far as 
possible, solve your problems. 


Inquiries and correspondence respectfully solicited. 





MALLINCKRODT CHEMICAL WORKS 


SAINT LOUIS MONTREAL PHILADELPHIA NEW YORK 
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Wholesaler or 


, ‘HE only fact regarding the recent 


merger of wholesalers that interests 

the manufacturer in the drug in- 
dustry is how that combination is going 
to conduct its wholesale business. There 
is an opportunity for real service to the 
manufacturer through which the inde- 
pendent retailer can be aided in chain 
store competition. But there is also an 
opportunity to build up a manufacturing 
concern with coast to coast distribution 
for its own goods, and with but slight 
regard for the goods of other manu- 
facturers. 


Facts that have so far been published 

make either course possible. In the 
statement that “marked economies will 
be effected by centralized purchasing,” 
lies the possibility of economies that can 
in a large measure be passed on to the 
independent retailer. But in this state- 
ment also lies the possibility of chain store 
coercion by a firm that already has a 
very large number of retailers under its 
control. If manufacturers are to en- 
counter any purchasing methods that 
boast of the large outlets open to them 
only by selling at prohibitive discounts, 
or, in fact, if manufacturers are to meet 
any of the methods that smack of the 
chain store, the new McKesson & Rob- 
bins cannot expect co-operation. 


T# old McKesson & Robbins line of 

goods, together with the private 
brands of the wholesalers, are to be manu- 
factured at one plant. Doubtless all 


Manufacturer 


these products will bear only the name of 
McKesson & Robbins since this is the 
name of the entire group. In this manner 
the firm becomes a manufacturer with 
coast to coast distribution. But the size 
of the organization at this time is not such 
that it can support the plants and sales 
forces of the units comprising it solely on 
a manufacturing basis. It must perform 
a wholesaling function to survive. 


I’ conducting this part of its business, 

the combine must be entirely free of 
the trade evils that have been the growth 
of years in the wholesale drug business. 
It must perform a service to the manu- 
facturers who are supporting it, rather 
than to the retailers who lean upon it for 
support. It cannot be merely a ware- 
housing and banking system on a glorified 
scale, but it must be a real salesman for 
the goods of the manufacturers whose 
goods it is handling. 


W"; and if, the new company can 

perform these wholesaling duties in 
a fair, and at the same time in an efficient 
manner, it will gain the confidence of the 
independent drug manufacturers of the 
country. These manufacturers are only 
too willing to co-operate with any concern 
that can, and will do this. But at the 
same time the manufacturers must be 
assured that they are not — by paying 
this company to distribute its goods— 
merely placing in the hands of a competi- 
tive manufacturer a club with which to 
beat them. 
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Elect a President Every Year 


After several years of what we have come 
to regard as unprecedented. prosperity we 
have come into a presidential year. From a 
study of practically all past performances, 
business should have slowed up during this 
year to a point where it would be hard to 
keep from cutting down forces. But dis- 
regarding curtailment in branches of indus- 
tries where long time economic forces have 
come into play, business in general is far 
ahead of the best years we have yet experi- 
enced. 

Taking only the few financial statements 
that appeared in our August issue giving the 
earnings for the first half of the current year, 
we find astounding gains in net earnings by 
drug manufacturing concerns. The com- 
bined net earnings of Vick Chemical, Forhan, 
Bristol-Myers, Lambert, Woodworth, Wal- 
green and Life-Savers, for the first six months 
of 1928 total $7,725,827, compared with 
$5,977,083 for the first ue months of 1927. 
This is a gain in net earnings—not gross 
sales—of 30 per cent., and in a year when 
business is expected to ’ slump! 

With the reports that are current in the 
drug trade to-day, there is every indication 
that the second half of 1928 will show a larger 
gain over the second half of 1927 than was 
shown in the first half. Sales to-day are at 
such a point that manufacturers openly 
admit that business is good—something, it 
seems, that we have not heard for the last ten 
years. 

And it is not only the large companies that 
are making the profits. Companies that 
never were, and probably never will be, 
quoted on the stock exchanges of the country, 
are, in their own quiet way, expanding their 
sales, and consequently their plant capacities 
to points undreamed of. In a year when 
business men should ordinarily be timid, 
they are installing automatic machinery and 
producing new products to further increase 
their profits. If business men on the average 
vote for the party that brings them the best 
business conditions, they had better go a little 
further and see if it is not possible to elect a 
president every year. 





Packing Cod Liver Oil 


We read in a retail paper a “warning to 
druggists” to the effect that retailers should 
be careful in buying cod liver oil as the Govern- 
ment may allow them to sell only oil that is 
Jabelled with its vitamin content, and only oil 
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that is packed in dark bottles. The paper 
states that this is only a rumor. 

Dealing in rumors is bad enough for a paper 
that is expected to have standing, but even if 
there is truth to the rumor the editor should 
know that the Government departments do 
not purposely embarass any legitimate busi- 
ness man. There is no doubt that if such 
a move were made, ample time would be 
allowed to all concerned to dispose of their 
stocks of cod liver oil not packed or labelled 
according to the new regulations. 





An Ergot Anniversary 


A year ago this month attention was called, 
through our pages, of the attempt on foot to 
control the market for ergot and raise prices 
of this essential drug to abnormal heights 
through speculation. As is well known the 
individual, or group of individuals who at- 
tempted this were not formerly connected 
with the drug industry. 

When the news first came ergot was selling 
at 85 cents per pound. To-day it is selling 
from 80 to 90 cents per pound. During the 
year the highest price reached was $2.50 per 
pound. The speculator who claimed control 
boasted last September of a market of at 
least $5.00 to $6.00 per pound. He consis- 
tently quoted $3.50 per pound for a long 
period but no one seems to think he sold very 
much. 

When this movement was launched we 
consistently fought it. We fought it, at first, 
for the sole reason that it would hinder the 
rightful progress and the best interests of the 
drug manufacturing industry. Gross specula- 
tion in an article that is so necessary to 
humanity, and in an article that the drug 
manufacturing industry must, as a duty, 
supply pure and at a moderate price, called 
for spirited condemnation. 

But as this attempted control did not 
bring consumers to the feet of the speculators, 
and as the forecasted profits failed to appear, 
the weapons which these speculators brand- 
ished to accomplish their ends, made the fight 
one of defense of the entire drug industry 
and even of the Government Departments 
which regulate it. Not only was the Depart- 
ment of Agriculture accused of not performing 
its duty, but manufacturers were threatened 
to dispose of their “‘illegal crude ergot and 
illegal extract’’—as if they were in possession 
of such goods. 

But the attempt has failed miserably, as it 

should, and ergot is again moving at normal 
prices. Furthermore, the Russian and other 
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producers have learned that they have a real 
market for ergot in the United States if they 
will be careful about the quality. And it is 
understood that these countries are taking 
steps to improve their quality. 

The whole fiasco has been one of moral 
lessons—one for the raider of the markets for 
essential products, and the other for the con- 
sumer of these products and his dependence 
upon his regular sources of supply. 





The Fall Advance in Alcohol 


Alcohol finds its greatest use as an auto- 
mobile anti-freeze and consequently this mar- 
ket is very carefully guarded by alcohol 
producers. And since this particular part of 
the alcohol market is one of merchandising 
through dealers, certain steps are taken by the 
producers to assure the wholesale and retail 
distributors of a stable market and also to 
assure those who buy early that their goods 
will pass into consumption without competi- 
tion from the manufacturers who have sold 
them. 

The particular step that alcohol producers 
take to protect these second hands is a rise 
in the price of alcohol throughout the Summer, 
and particularly with the advent of the 
demand in the Fall. Shortly, no doubt, 
further rises will be announced. 

The anti-freeze market consumes nothing 
but alcohol denatured according to formula 
No. 5. It does not consume any of the special 
formulas that move into the products manu- 
factured for the drug trade. Yet when the 
price of No. 5 alcohol is advanced to protect 
the anti-freeze market, all the special formulas 
are likewise advanced. This is done for the 
reason that the special formulas have always 
been priced at a fixed differential above the 
No. 5, the No. 5 always furnishing the base 
price upon which all other grades are quoted. 

Since the bulk of the alcohol for anti-freeze 
purposes is sold during the Spring and Sum- 
mer preceeding the period of consumption, 
the Fall price advances have little or nothing 
to do with the position of naked alcohol at 
the time. They net very little to the alcohol 
manufacturers on sales of No. 5 alcohol. 

However, these price advances do net the 
producers an additional profit on sales to drug 
and toilet goods manufacturers. And merely 
because another entirely irrevalent market 
must be protected, drug manufacturers are 
forced to pay for their alcohol, a price that is 
not based in a real way upon supply and 
demand or the cost of raw materials. 
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The New Quinine Policy 


There can be no real objection to foreign 
monopolies of natural raw materials where 
these monopolies are built up through the 
investment of money combined with business 
risks so familiar to American business men. 
Those who object to a Dutch monopoly in 
quinine ‘can invest their money in the same 
manner as the Dutch have done, if they are 
willing to take the chance. 

But what American business men have 
objected to, is that such a monopoly should 
follow policies i in this. country that are not at 
all in accord with the American spirit of 
business. We in this country, are very jealous 
of our methods of allowing trade free sway, 
and anything that smacks of discrimination 
draws our immediate condemnation. 

Consequently, while relying solely on the 
Dutch for our quinine (or at least for the 
cinchona bark to produce quinine), we have 
refused to allow this monopoly to carry its 
policies of restraint of trade and discrimina- 
tion in prices within our borders. In the 
future prices can only be differentiated due 
to such common factors as quantities involved, 
costs of deliveries, competitive conditions in a 
particular territory, and differences in grades 
or quality. 

There can be no reason why this change in 
policy on the part of the quinine monopoly 
should not meet with wide approval. Quinine 
is now available in this country at the same 
price to all, and the consumers of quinine can 
rest assured that their purchases will be made 
at a price that will allow them fair competition 
on the finished products. 





The Menace of New Chains 


With the number of drug store chains 
formed from existing retail stores rapidly 
increasing, it becomes a question as to just 
what is meant when the statement is made 
that these enterprises are successful. Certain- 
ly, several of the combinations recently formed 
have not been altogether successful from the 
point of view of the bankers doing the under- 
writing. 

The entire stock, (totaling $3,000 000) of a 
chain recently for med i in the south is under- 
stood to be wholly in possession of the bankers 
who advanced the money to buy the stores. 
The market has not been right successfully to 
sell this stock to the public. Meanwhile the 
stores have been bought and are operating as 
a chain, with the banking house holding the 
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stock. Whether they like it or not the bank- 
ing house is in the chain store business. 

Another chain, apparently successful and 
operating on a plan of coast-to-coast expan- 
sion, is only partially sold to the public. 
There is plenty of stock in this chain available 
to anyone who cares to buy it. But while 
this stock is unsold, the banking institution 
that advanced the money, must hold the 
stock and thus be in the chain store business. 

From a banker’s point of view, a successful 
enterprise is one that can be profitably sold to 
the public. If this can be done before the 
public learns that the stock will not pay a 
reasonable return on the investment, that is 
the buyer’s hard luck. However, when the 
banker is forced to hold the stock, the story 
is different. 

But no matter whether the new chains are 
financial successes or not, they will continue 
in business once they are formed. The stock- 
holders may become weary of holding the 
stock and gradually sell out. The market for 
the stock will go lower. And at this point in 
will step a large and successful chain and buy 
the weaker one out. 

The new chains being formed from existing 
retail stores will not create any great compe- 
tition among chains, they will tend rather to 
strengthen the more powerful chains.‘ To the 
manufacturer who desires a large part of the 
retail market to remain in the hands of the 
independent retailer, they are a distinct 
menace. 





Broadening Chain Store Lines 


The statement made by W. T. Posey, vice- 
president of the United Cigar Stores Com- 
pany, that chain cigar stores must broaden 
their lines to profitably carry their invest- 
ments in real estate, makes one wonder 
whether certain of the chains are in the retail 
business or the real estate business. 

Not long ago a salesman for stock in a new 
small chain with stores in territory quite 
virgin as far as chain drug stores are con- 
cerned, offered us stock in the new enterprise. 
He advised us that, in addition to the large 
profits that can be gleaned from retailing of 
drugs, this company already had enormous 
profits in the buildings in which its stores 
were located. The salesman gave his opinion 
that the company would gain more through 
the enhancement of the properties which it 
owned, than through its profits in the sale of 
drug store products. 

But when a chain owns its buildings, each 
store must be able to show a real profit over 
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and above the amount that could be obtained 
for rent in the open market. If this is not 
done, then it would be more beneficial to the 
stockholders to close up the store and rent 
the property. This has been done in more than 
one instance by chains operating in New 
York and elsewhere. Anyone familiar with 
chain store operations in New York City and 
its environs, knows that certain chains leased 
or bought buildings containing large stores, 
and then cut the store up so as to leave the 
chain the smallest amount of space within 
which it could operate. 

Now with the trend toward larger and more 
comfortable stores, the chains cannot save in 
rent, and must consequently do a greater 
volume of business. If this: volume cannot 
be done in cigars, safetyffrazors and alarm 
clocks, it must be done in the main lines of the 
retail drug stores rather than in their side 
lines. 

Although a drug manufacturer must know 
that the more stores handling and displaying 
his goods, the greater the sales, such a trend 
further complicates the pressing problem of 
distribution and further increases its rapidly 
mounting cost. Another and more important 
fact is, that this trend makes it all the harder 
for the independent retailer to survive. 





{ Ten Years Ago } 


(From our pages September, 1918) 


McKesson & Robbins, New York, plan construction of new 
addition to its four-story building in Brooklyn. Structure is 
estimated to cost $8,500. 

H. A. Metz Laboratories, Inc., obtains pharmaceutical business 
of the pharmaceutical department of Farbwerke-Hoechst Co. 
with licenses for manufacturing salvarsan, neo-salvarsan and 
vovocain, formerly held by latter company. 

Consolidated statement of United Drug Co. for six months 
ended June 30 shows surplus of $1,719,167, equivalent, after 
charges, Federal taxes, and preferred dividends, to $5.90 a share 
on common stock. 

John A. Dunne, E. R. Squibb & Son, died in Brooklyn, aged 
78, after 53 years of service with the company. 

A history of the House of Chiris has been written and published 
by Burton T. Bush, president of the American company. 

J. T. Kennedy, president, Evans-Smith Drug Co., Kansas 
City, Mo., is elected president of the Mola Oil & Gas Co., a 
Missouri corporation. 

I. Giles Lewis, secretary, Robert Stevenson & Co., Chicago 
wholesale druggist, died September 19, aged, 71. 

National Association of Retail Druggists holds twentieth 
annual convention in New Orleans. 

Tyler Drug Co., Buffalo, incorporates with capital of $10,000 
to manufacture drugs. 

Tincture & Extract Co. is reported to have secured by contract 
the entire output of iodine of the Hercules Powder Co.'s california 
kelp plant. 

Mallinckrodt Chemical Works, Jersey City, will build new 
boiler plant extension to cost $5,000. 
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How Marinello Reduced Costs 
By Improved Package Design 


A new bottle for all liquids. A new jar for all powders and 
creams. Both in various sizes. Both designed for factory effi- 


ciency as well as for sales effectiveness. 


These are some 


important steps that have effected very worth while savings. 


is of paramount importance in creating sales 


[ the Toilet Goods Industry package appearance 
appeal. Possibly in no other industry is so much 


attention given to the problem 
of designing artistic packages 
sufficiently conspicuous so as to 
stand out on shelves loaded with 
hundreds of other packages of 
similar merchandise. 

A review of all the toilet 
preparations on the market will 
show that the majority of pack- 
ages used are not practical 
packages from the Factory Man- 
agers standpoint and if they 
possess this desirable quality, 
the chances are they are posi- 
tively ugly. Very few complete 
lines of Toilet Goods are of suf- 
ficient uniformity as to identify 
themselves as to color scheme or 
package design. Those which 
have a definite character are 
notably successful; it behooves 
toilet goods manufacturers to 
combine both beauty and prac- 
ticability. Beauty certainly is 
not inconsistent with practicabil- 
ity. Neither is beauty incon- 
sistent with low cost packages. 
In many industries, particularly 
in the Pharmaceutical industry, 


there is an ancient prejudice against changing a 
package that may have been standing for many years 
as an established trade mark. But practical experi- 
ence has shown that with careful handling, a whole 
programme of change in package design can be put 
into effect without disrupting the established trade 
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The one style bottle in four sizes is used 
for all liquid products. Label dimensions 
are the same for all products. 
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mark or endangering current business. 
the Toilet Goods Industry is concerned, its history is 
littered with the bleached skeletons of lines which 


Insofar as 


were exceedingly popular and 
once enjoyed enormous demand. 
Public tastes in preparations 
change; public tastes in color 
change and so also do public 
preferences for various shapes 
change. It is the writer's 
opinion that failure to grasp this 
fundamental principle is the 
reason for many failures. In an 
industry catering to women, it 
is dangerous to overlook the 
desire for something new which 
is inherent in the womanly 
character. 

There are certain rules which 
might be enumerated as a basis 
for developing an ideal line. 


a. A color characteristic 
should be the predominant 
note in the packages of 
every toilet goods manu- 
facturer. This color note 
or scheme should be in- 
culcated in the mind of the 
public to associate it with 
the name of the manufac- 
turer. Regardless of how 
many times the packages 


are redesigned and how many times the labels 
are redesigned or new colors introduced, the one 
given color that is associated with the manu- 
facturers name should be retained as a pre- 
dominating note. 

b. All bottles and jars for a given line should be 
uniform and the bottle must be so designed that 
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it will have a base sufficiently large to prevent 
its tipping over. 

. An ideal bottle should have a labeling surface 
so that it can be handled well in a labeling 
machine. 

. The shape and size of the bottles and jars must 
be taken into consideration when determining 
the ease with which the package can be filled and 
the base of the bottle and its general shape must 
be considered if it is to travel on conveyors, 
particularly if they are shifted to another con- 
veyor traveling at right angles from the filling 
machine. This precaution is necessary to prevent 

tipping over. 

. If cartons are used, then the shape and size 
bottle must be taken into consideration in deter- 
mining whether it can be handled on a cartoning 
machine. 

. The labels for a given size 
bottle which may be used 
for several preparations 
should all be of the same 
size, shape and thickness 
to eliminate setting up 
labeling equipment during 
a run of that size bottle or 
jar. 

An ideal line can be worked 

out easily if the sales depart- 

ment and the factory co-operate 
very closely. In the case of the 
development of the new Mar- 
inello line, this principle was 
accepted as a basis for action 
when the development of the 
line began. A number of de- 
signs for bottles and jars were 
solicited from bottle makers; 
some were drawn within the 
organization and others were 
made by independent artists. The Factory passed 
upon the designs from the standpoint of whether they 
could be practically filled, labeled, and cartoned, if 
necessary, by machinery. The Advertising Depart- 
ment, on the other hand, passed upon the color 
schemes of the labels, the general design of the bottles 
and jars. A number of designs were proposed by the 

Factory which were rejected by the Advertising 

Department and vice versa. Finally, a compromise 

was reached, in a design considered to be ideal from 

both standpoints. This design was applied to all 
sizes of bottles and jars to give a distinctive uni- 
formity to the Marinello line and also to enable the 
writer to apply modern mass production methods to 

a large and varied line since the bottles are uniform 

and the labels are of uniform size. It is possible to 

fit a run of small items into a large scale programme. 
The bottles and jars have the following features 

which make them intrinsically attractive from a 

sales standpoint. 
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This jar in four sizes is the package for 
all products that require a jar. 
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. They are futuristic in design and are intended to 
resemble the sky scraper. Uniformity of design 
lends a character to the Marinello line, which it 
lacked heretofore. 

. Uniformity of color scheme adds to this character 
and also to the sales appeal. 

. The bottles and jars have large bases so that 

they will not easily tip over on dressing tables. 

The bottles are so designed that they fit readily 

into the palm of the hand and can be pored with 

ease without drip or danger of dropping the 
bottle. 
From the Factory’ Manager's standpoint, the new 
line possesses these features: 
1. The bottles and jars are all machine made and 
thus cost about 25% of pot blown ware. 
2. The bottles stack easily because of the flat back 
and front panels. 

3. They have large bases and 
stand up well in traveling 
on conveyors. 

. They may be corked be- 
neath a corking wheel. 

. The flat panels on the front 
and rear of the bottle are 
ideally adapted for labeling 
by machinery. 

. The labels for each size of 
bottle are all exactly the 
same dimension for the 
various products which go 
into that size bottle. 

. Similarly, the necks of the 
jars were designed to fit 
cap dies which had been 
used in the manufacture of 
the caps for the old line. 
The large bath salt bottle 
was given a neck suffi- 
ciently large so that it 

would fit the cap designed for the two-ounce 
cream jar. 
Instead of twenty nine-different bottles and jars, 
the line now consists of nine packages. They are as 
follows: 


Y ounce bottle Y% ounce Jar 


l 2 
: 3 
6 6 


12 ounce bath salt and body powder jar 
By the adoption of this bottle, it has been possible to 
eliminate every hand operation involved in the 
manufacture of this merchandise. Storage space has 
been reduced two-thirds, because all that need be 
stored is the current supply of bottles, caps, labels, 
corrugated, face powder boxes. Inventories of 
finishing material have been reduced two-thirds at 
least, thus attaining extremely rapid turnover. 

Mass production methods formerly held to be 
applicable only to large production of individual 
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units, has been applied to the handling of this high- 
ly varied line. For example—when the cream filling 
machine is set up to fill the two-ounce jar, the capping 
machine is similarly set up and so also are the labeling 
machines. The two-ounce jar is run continually 
without interruption until all the items of the entire 
line which are merchandised in two ounce jars have 
been exhausted. Inasmuch as the labels for the two- 
ounce jars are all exactly the same size, shape and 
thickness, no change has to be made on the labeling 
machines, other than to shift the labels in the holders 
as each batch of a given product is finished. 

Thus when the equipment has been set up for a run 
of a given size container, nothing at all has to be 
changed, and the only work that must be done be- 
tween batches is the cleaning of filling equipment 
with hot water, or if need be, solvents. This means 
that production is planned for size of containers, 
rather than by products. 

By eliminating cartons, and by making the line one 
that can be handled under almost ideal mass produc- 
tion conditions, it has been possible to introduce this 
new line without loss, even though the introduction 
of it involved the destruction of a very large inventory 
of finished materials for the old line. For example: 
The two ounce jar alone, formerly cost $3.00 per 
hundred, the new package complete costs $2.95, 
including caps, etc. Although caps, labels, etc., were 
on hand for the old line, jars were being purchased 
currently, which meant a greater outlay of working 
capital than would be required to introduce the new 
line. 

By having the cream jar made from machine blown 
flint glass, it was possible to reduce the cost of the jar 
alone almost 50%. By being able to produce the new 
line on a machine basis in a way which saves in- 
numerable setups and adjustments, it has been pos- 
sible to produce this line at an average saving of 25% 
on labor and overhead costs. In some cases where 
products were handled by hand formerly, this saving 
has exceeded 50%. The value of a uniform line from 
the standpoint of cost reduction is obvious. Because 
each size of bottle or jar is of uniform design and 
interchangeable for a number of products, therefore, 
less stock need be carried. This means less storage 
space and handling and faster inventory turnover 
with its resultant economies. In the Toilet Goods 
Industry an inventory turnover of 10 or 12 is not by 
any means unattainable. Uniformity has a tre- 
mendous effect in reducing handling costs; girls 
become accustomed to handling a bottle of a uniform 
shape and size and do it much more rapidly than when 
handling miscellaneous sizes. Machines have to be 
set up but once—From the Factory Manager's stand- 
point uniformity is the ideal condition. 

It seems to the writer that we of the Toilet Goods 
Industry ought to borrow ideas to a certain extent, 
at least, from the clothing manufacturers and from 
the automobile manufacturers in that we should keep 
abreast of the times by bringing out new designs for 
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our package at least every five years. This could be 
done one package at a time or in whole series. It can 
be done without loss, if purchasing acquirements are 
properly controlled by careful factory management. 
Some people would view this suggestion as being too 
radical because of the fear that distributors might 
dump loads of the discontinued packages back on the 
manufacturer at the time the change was made. 

In view of modern tendencies in merchandising, this 
seems hardly possible. The average distributor is 
purchasing his requirements on a rapid turnover 
basis. If he has an accumulation of your stocks on 
hand, something is wrong, either with the distributor 
or the manufacturer who is supporting him, for in 
reality one’s product is not sold until the ultimate 
consumer purchases it from the retailer. So, there- 
fore, if dealers know that it is a policy of a given house 
to keep its packages abreast of changes in public 
taste, they will be more ready to co-operate fully. 
They will know that at least here is a line which is 
alive. 

By change in package, the writer does not wish to 
advocate in any sense a concomitant change in 
product or in the odors of these products. It is 
desirable of course, to bring out entirely new products 
from time to time and to prune out those which are 
falling into public disfavor. This suggestion is not 
new nor even radical, because there are one of or two 
of our notably successful toilet goods houses who 
make a practice of bringing out new packages from 
time to time and of deleting others as public favor 
wanes. 

In the Toilet Goods Industry there are certain items 
which can not be considered luxuries, but which must 
be considered as _ necessities—cleansing creams, face 
powders, etc. Aside from these basic commodities, 
however, nearly all others are affected by the desire 
for change. Even these basic commodities are not 
wholly exempt. It frequently happens that a woman 
will change her face powder or her favorite cleansing 
cream for no good reason at all, other perhaps than 
that the package of another manufacturer struck 
her passing fancy. 





Pine Oil Disinfectant 


An oderiferous disinfectant quite soluble in water is 
obtained from the following formula: 


Steam-distilled Pine Oil, 1000 gm. 
Rosin, 400 gm. 
Sodium hydroxide, 50 gm. 
Water, 150 ce. 


Dissolve the sodium hydroxide in the water by 
means of a gentle heat. Melt the rosin in a capacious 
vessel and add to it the pine oil, previously heated on a 
water bath to about 80 degrees C. Pour the warm 
sodium hydroxide solution into this mixture and stir 
vigorously until a homogeneous product results.— 
“American Journal of Pharmacy’. 
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Unique Campaign 
Boosting Pebeco Sales 


OR the first time in 

the history of ad- 

vertising, women 
are shown smoking. Al- 
most equally as startling 
is the fact that this in- 
novation has not been 
introduced by one of the 
bolder spirits among the 
cigarette manufacturers, 
but by one of the drug 











Having tried in Buffalo a copy ap- 
peal based on Smoking Women, 
the results more than justify the 
present plan of carrying the cam- | 
paign to the Nation through news- 
papers of 10,000,000 circulation. | 


| 
| 














defined reasons which 
have been emphasized 
again and again by tooth 
paste manufacturers in 
their ‘advertising cam -. 
paigns. But merely to 
re-clothe an old appeal 
did not seem to be the 
proper method for bol- 
stering the sales of Pebeco. 

A more careful study 





of the results was made 
and it was found that a percentage, although a small 
one, declared that this or that tooth paste was pre- 
ferred because of certain effects it had on relieving 


the teeth and mouth from the effects of smoking. 
Here was an appeal 


trade. It has remained 
for Lehn & Fink, in their campaign on Pebeco tooth 
paste, to take the first downright step in this direction. 
Previous to this campaign, advertising had hinted 
and insinuated that women smoke, but never had a 
matter-of-fact appeal 





been based upon that 
fact. 

The story of the pre- 
liminary steps which 
lead to the selection of 
this appeal is quite an 
interesting one and 
seems quite natural, 
now that it is done. 
Pebeco had not been 
progressing so rapidly 
as other tooth pastes 
and something stren- 
uous .had to be done. 
The customary survey 
was made to determine 
what tooth pastes were 
used, and particularly, 
why persons use the 
tooth paste they do. 
The results were not 
particularly astound- 
ing, for in every survey 
of that sort, it is the 
average person, as a 
factor, which predom- 
inates. Consequently, 
it was merely ascer- 
tained that the average 
person selects his tooth 
paste for certain clearly 
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Why are men 


unreasonable 


about women 
smoking ? 





Even in this modern age you seldom find a man who 
likes to see his wife smoke ... Or a father who doesn’t 
raise stern objections when his daughter casually lights 
acigarette. Is this prejudice—prudishness? ... Neither. 





MEX know from long experi- 
ence the effects of habitual 
smoking. Clouded, yellow-stained 
teeth. Bad tasting mouth. Worst 
of all—a stale tebacco breath. 

These things quickly destroy 
feminine charm—the quality a 
man most admires in a woman, 

“What can we do about it?” 
women smokers are asking. 

Simply use the one tooth paste 
specifically created to correct un- 
healthy mouth conditions. This 
tooth paste is Pebeco. 

Pebeco is different in‘formula 
and action from any other tooth 
paste. It contains a special salt 
that gently stimulates the saliva. 

As soon as Pebeco enters your 
mouth its fresh, sharp tang starts 
the saliva flowing. Etlectively it it 
bathes the teeth. Washes away 


Hours after you brush your teeth you feel a 
fresh moistness in your mouth. Your breath 
keeps sweet. Your whole mouth is cool, clean 
and healthy. 


Made by Pebeco, Inc., a division of Lehn 
& Fink Products Company. oat ao 
Lehn & Fink, Inc., Bloomfield, N. J. Distrib- 
wtodtaConnda by Lobe & Pick (Consds): Ltd. 


Caance over to Pebeco for a fall month's trial. See 
bow you grow to depend upon it. See how white and 
sparkling it keeps your teeth. 








Mrs. Walter H. Ferguson 
of St. Louis, Mo. 
In the little community where I live we have 
We have 


and leaving an ynpleasant tobacco 
odor on my breath. And though I enjoyed 
seartesfog go anil Tens tonghad Ae gies ap 
entirely. 

ly 
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which had never before 
been tried for tooth 
paste advertising. 
What was even more 
significant was the fact 
that among those who 
had given this reason, 
were many women. 
Here was an appeal 
which had never been 
tried before in any 
advertising, but some 
difficulties attended 
its use for that very 
reason. 

Another survey was 
decided upon — one to 
determine why persons 
objected to women 
smoking. The answers 
almost all pointed to 
the factor of appear- 
ance. What better tie- 
up could be offered for 
the advertiser of a 
paste ? It was decided 
to prepare copy based 
upon the woman-smok- 
er appeal and to con- 
duct a preliminary, test 
campaign in Buffalo. 
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The copy featured large illustrations of lovely 
women smoking as well as endorsements from numer- 
ous women smokers to the effect that the use of 
Pebeco kept their teeth unstained by nicotine and their 
breaths free of tobacco odor. It emphasized the fact 
that Pebeco as an excellent tooth paste for smokers is 
not a new discovery, but that men smokers had pre- 
ferred it for many years. Semi-scientific copy 
described the special ingredient of Pebeco containing 
a salt which gently stimulates the saliva, thus bathing 
the teeth and washing away nicotine deposits. The 
daring headlines, in company with the illustrations, 
were perhaps the most striking features of the copy. 
“No Romance in a 
Tobacco Flavored 
Kiss’, “I Consented 
to My Daughter's 
Smoking on One Con- 
dition”, “Is Loss of 
Charm the Price Girls 
Pay for Smoking?” 
were some typical 
examples. 

In addition to this 
copy, the campaign 
included a deal with 
the retail druggists. 
Coupons were carried 
in the copy, which 
when properly filled 
out and accompanied 
by ten cents, could be 
redeemed for a tube 
of Pebeco. The drug- 
gist in turn redeemed 
the coupons for tubes 
of Pebeco, keeping 
the dime for himself. 
In addition, free 
window displays were 
offered to retail drug- 
gists to tie in with 
the newspaper adver- 




























A Letter froma 
Veteran Smoker . . 
Ralph Mutter 
of Santa Barbara, Cal. 





that [ll 
to any other kind.” 
(Signed) Racew Murer 








tising. stoning nny tt ofr te 
S h h wai aemates tena and leaving an unpleasant 
uch was the nature Sap pee 

of the campaign which Pau etc 7 


was tested in Buffalo : 

and the results proved quite satisfactory. Seventy- 
two per cent. of the druggists reported that, not 
including coupon customers, sales of Pebeco had 
increased noticeably during the advertising campaign. 
A local chain of drug stores reported that sales of 
Pebeco during that month were one hundred per cent. 
higher than usual and that it had moved from eighth 
to second best seller. Practically all the druggists 
noticed the advertising and were favorably inclined 
toward it, but no satisfactory checkup could be 
secured upon methods of determining whether more 
women bought Pebeco or whether it was being 
bought as a smoker's tooth paste. 
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Pints Oy Peters, lato 2 division of Lehn & Fink 
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Some of the comments elicited from the druggists 
regarding the campaign are very significant as serving 
as check-up upon the campaign's progress, “Pebeco 
is coming back to life’, said one. “I don't know 
whether the advertising is responsible for it but we 
certainly are selling more to-day than a year or even 
six months ago. It is our fourth best seller and it 
used to be about eighth or ninth. The smoking idea 
was a good one, as | believe about ninety per cent. of 
the women are smoking nowadays.” 

“When we got in one hundred and fifty coupons 
from the Pebeco ads, I felt that we would have 
enough on our shelves to last for three or four months, 
but I have been very 
much surprised to find 
that we have prac- 
tically sold out all the 
tubes we redeemed 
from coupons”, was 
the contribution of 
another store man- 
ager. 

“Personally, I 
didn’t approve of the 
campaign, as I am 
much opposed to the 
idea of women smok- 
ers’, was another re- 
action. “However, I 
will admit that it 
must have had the 
desired effect because 
it has increased our 
sales of Pebeco. Judg- 
ing by our weekly 
orders, a_conserva- 
tive estimate would 
be about ten to fifteen 
per cent’. 

“Pebeco is going 
great. Before the ad- 
vertising started we 
got about two or three 
calls a week. During 
July we sold about 
twelve to fourteen 
tubes a week, so I 
hope the advertising continues’, a fourth said. 

Although most of the druggists liked the coupon 
idea, the following is a typical reaction of the few who 
did not. “‘Pebeco is a lot more active than it was but 
the coupon offer cheapened it. It may have forced 
distribution, but it hurt future sales. As for the 
smoker idea, it appealed only to one class and that 
class is not looking for ten cent offers.” 

One jobber reported that, during the campaign, he 
had been ordering as much each week as he had 
previously ordered every three weeks. He said that 
sales had increased over one hundred per cent. and to 
substantiate this statement, examined his books and 
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Read this girl smoker’s unusual letter 





always used to have after too many cigarettes."” 


HERE is no need now to suffer the 

unpleasant after-effects of smoking 
—stained teeth, dry mouth, tobacco 
breath. 

Thousands of smokers have rc- 
cently discovered a way to keep teeth 
white and sparkling. Breath sweet. 
Mouth fresh and moist. 

They use a tooth paste different in 
formula—different in action from all 
other kinds—Pebeco. 

Pebeco contains a special ingredient 
that gently stimulates the saliva. At 
its sharp, cool taste your mouth feels 
invigorated—refreshed. 

Stains of nicotine are washed away. 
Your throat and mouth keep deli- 
ciously fragrant and clean. Your teeth 
become white and gleaming. 

Give Pebeco a month’s trial. See 
how you grow fo depend upon it. 





© 1928, Lehn & Fink, Inc. 





2m a, Lehn & 
J. Distributed ga 













found that he had sold eleven gross in July as com- 
pared with five gross in May. 

The manager of a chain store summed up the general 
opinion in this fashion. ‘There has actually been a 
noticeable demand for Pebeco. Whether or not our 
customers are buying because of the claims it makes 
about smokers, I can't say, but I do know that we are 
selling more of it. I don’t approve of the coupon 
offer, but I do think that the advertising put the name 
of Pebeco before the public in a very unusual way. 
I don't usually read the advertisements very thorough- 
ly, but these were so unusual that they attracted my 
attention.” 

Encouraged by the results of this test case in 
Buffalo, are making the campaign a national one, 
using thirty-eight newspapers whose combined circu- 
lation amounts to about ten million. Copy, coupon 
offer, and window display tie-ups will be the same as 
those used in the preliminary test. Of course, the 
company realizes that all women do not smoke but it 
counts upon the fact that the same qualities in 
Pebeco which are featured for the smoker will also 
appeal to the non-smoker. The fact that the cam- 
paign features headlines and illustrations of somewhat 
daring nature, should at least insure attention and 
occasion discussion of the campaign. Its progress on 
a national scale will be watched with interest by all 
those interested in merchandising or advertising of 
any description, for all are interested in the results 
of this campaign which inaugurates a rather radical 
departure from modern advertising practice. 





{ Editor’s Correspondence }- 


A Disagreement With Mr. Goode 


Editor, 
Drug Markets, 

] have just read Mr. Kenneth M. Goode’s article, ‘Is An 
Advertising Agency Running Your Business,” in your August 
issue—therefore this outburst. 

We have recently had a baby at our house, suffering with 
an infected foot, and after one consultation upon another, seven 
doctors concluded that the foot infection came from his tonsils, 
taken there and deposited by the blood stream. 

Therefore, in the role of diagnostician, I have been endeavoring 
to determine, in my own mind at least, the source of infection 
in Mr. Goode’s mind that caused this tirade and manifestly 
unjust criticism of Advertising Agencies. Either he has, at one 
time in his young life, fallen into the hands of an inefficient 
Agency, or else he is woefully ignorant of the inner workings of 
a reputable organization. If he has been misused, he should 
change his Agency connection; if he is guilty of the latter 
diagnosis, he should inform himself before he “speaks as one 
with authority.” 

Oh yes, in the Agency business there are those who do not 
function for the best purposes—just like there are similar enter- 
prises in all lines of business—but why the general, sweeping 
and unfair accusations ? 

Following a cute little comparison, touching on the question 
of “the more money spent the greater demand,” he says; “The 
majority of advertising agencies to-day do not, publicly at least, 
hold with that conception as applied to advertising policies. 
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They seem to feel that there is a certain definite relation between 
advertising and sales—and so on.” 

That is about as poor a guess as a ten-year-old boy would 
hazzard, because the better agencies to-day DO advise their 
clients when NOT to spend money just as frequently—or almost 
so—as they do to spend money. A case in point. A client of 
ours located at Savannah, Ga., whose business has shown a 
steady increase the past three years recently contemplated an 
expansion of his territory. All we had to do was walk right in, 
follow his inclinations and reap the benefit. This we did NOT 
do. We advised him to hold off for the time being, because we 
feel that, under present prevailing conditions, his venture would 
not be profitable. 

As to the question of advertising and sales being related, 
there is positively no discussion, differentiating, of course, 
general publicity from specialty advertising, or, to be better 
understood, the advertising of a specialty, such as our Savannah 
client manufactures. 

Using the Savannah case to illustrate again, here is a product 
which has never, in the history of the business, been offered to 
the jobbing or retail trade through salesmen—no high-pressure 
methods of any description have been used—and we know, to 
a gnat’s eye just what sales return to expect from a given amount 
of money spent—the first month, the second months, and twelve 
months from that time. 

I can name, off-hand, a dozen or more products that have been 
exploited on identically the same basis. We have another 
account that came to us eight years ago. The owner of the 
product had attempted to market it himself. Following our 
policy, we began with the item itself, then on to the container, 
labels, cartons and even the packing cases—then we turned our 
attention to the matter of newspaper copy. With an initial 
investment of $22,500.00, this manufacturer sold the past year 
close to a million dollars worth of his goods, with an advertising 
expenditure of $374,000.00 AND HAS NEVER HAD ONE 
SINGLE SALESMAN ON THE ROAD! 

With the product just mentioned, after making our preliminary 
tests, we knew, with a dead certainty, that if we spent $1,000.00 
in new territory the first thirty days, we would get $1,000.00 
(varying up or down less than 10% )in sales. Therefore I do 
contend that, in advertising a specialty, sales DO have a most 
direct bearing upon the advertising—and vise versa. 

Regarding the Agency's research and marketing surveys, we 
most certainly do indulge in these profitable practices, because 
Agencies, like all other lines of endeavor have improved in their 
methods and practices. With trained merchandising and 
advertising men, it is but natural that an Agency is invaluable 
to the manufacturer, beginning with his package, right on 
through every step of the game until the consumer sale is made. 
Then we take cognizance of the product itself, watching for its 
repeat value, which is sometimes lacking, and then it becomes 
necessary to ascertain why the non-repeat value, which the well 
ordered Agency is fully qualified to accomplish. 

The statement, “Forced into it now and then to justify high 
charges for copy,” sounds rather ludicrous to the man in the 
Agency business, because he knows that he doesn't get paid for 
writing copy—that is, from the advertiser. Newspaper, News- 
paper, Magazine or Billboard copy prepared by an Agency is 
not chargeable to the advertiser—and, as far as [ know, is never 
done. But, when the copy is placed with such media selected, 
we get our remuneration through a commission from the pub- 
lishers. And, it would cost the manufacturer identically the same 
thing if he prepared the copy and placed it direct. 

The laundry soap comparison, while interesting, is not news. 
It often becomes necessary to conduct what we term “test 
campaigns," which is done for the express purpose of determining 
just what appeal will attract the consumer. Once the keynote 
is struck, the sales ratio to advertising cost becomes more marked, 
in favor of the manufacturer. 


(Continued on page 276) 
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Increasing Sales by 


Modernizing an Old Package 


Attracting new customers while holding the old ones, has been 
the experience of many who have taken this progressive step 


By Charles G. Muller 


“ HY should I change the old package,” asks 
the manufacturer of a well established 
product, “when it has been successful and 

a new container would be nothing but a gamble ? 

That old package represents a heavy investment in 

advertising, and there's no possible way to be sure we 

could carry the good-will of long years of advertising 
over to a new package. Why should I change ?” 

The question has been asked for a decade in every 
industry. And the past few years in particular have 
brought the answer to many manufacturers of widely 
diversified lines—from Henry Ford and his newly 
designed and colored automobiles to the manufac- 
turer of drug and toilet products. The answer is: 

Because a new package will keep your product 
abreast of modern selling conditions and, while re- 
taining old customers, will increase sales by expanding 
your market to new customers. 


The Fear Complex 


Package change has been tried in fear and trembling 
by manufacturers who raised the age-old objection 
that to make even the slightest modification in the 
dress of their product was merely a gamble and sure 
to result in a loss of the good-will that had been 
jealously built up for the old package. In very quick 
time, these same men have found that their fears had 
been groundless, though each of them honestly 
believed that he faced conditions “which make my 
case completely different from anybody else's.” In 
each instance these men have found in the end that 
their individual case was fundamentally the same as 
the others and that successful results can be safely 
relied upon to follow from modernizing practically 
any package regardless of its field. 

In the drug industry, however, there has been a 
noticeable holding back against the bringing of old, 
standard line packages up to date, although it is safe 
to say that no other field can outshine the drug 
industry in the prominence of modern packages among 
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specialty items. The general reluctance of drug 
manufacturers to change a successful standard con- 
tainer to one that may be even more successful is 
human, but also it is costly in that it very often 
restricts the product's market. 

Here are a few actual cases of what happened when 
a manufacturer decided after considerable debate to 
bring his old package up to date. The first experiences 
are from other industries and the later ones are out 
of the drug field, to show that the fundamentals of 
package change hold true for merchandise of many 
different kinds. 


Extending a Market 


The Kant-Rust Products Corporation had been 
marketing a penetrating graphite oil in a container 
that had remained the same for years. This can 
pictured the use for which the oil originally had been 
intended—the lubricating of automobile springs. In 
1924 or thereabouts, President William F. Veach 
began to wonder whether a new container might not 
help sales. 

“While we realized we were limiting household 
sales,” says Mr. Veach, “by featuring only the auto- 
mobile use on our small can which we had learned 
could be popularized in the home for a great variety 
of other uses, we hesitated to: revamp the label to any 
extent. This hesitation was, I believe, only natural. 
For we believed that a new label might adversely 
affect the established market which we had been 
years building. 

‘However, on the theory that consumption of such 
a lubricant as ours would increase in direct proportion 
as we educated people to its uses, we decided to try 
out a label which would graphically show the house- 
holder many of the ways in which Kant-Rust would 
serve him about the house. The new label held little 
of the old except the company name, and it was in 
the form of.a selling document which pictured some 
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fifteen ways our oil could be used by the average 
householder. 

“It took us a year or more to make the forward 
step. But when we did take that step we made it 
boldly, backing the new package with a new counter 
display and advertising the change in four trade 
magazines. 

‘The change was made in August of 1926. And by 
the end of that year sales of the new can had increased 
about 77 per cent. for the year as compared with sales 
of the old package. 

“Since that time returns from the new package 
have convinced us that, although it seems like taking 
a chance to alter a well-established package, it is 
much wiser to make the alteration and work to build 
a larger market than it is to stand pat and probably 
lose the old estalished market because the old package 
does not keep up with new conditions.” 


In the Case of a Merger 


A few years ago the Sperry Flour Company, manu- 
facturers of flour, cereals and feeds, absorbed the 
Portland Flouring Mills whose Olympic line of cereals 
almost exactly paralleled the Sperry line. One of the 
main problems was what to do about these cereal 
brand names and packages, for each line was firmly 
intrenched in its respective territory and both lines 


had unusually attractive package designs which. 


featured trade-marks whose good-will was extremely 
valuable. 

It was decided after a while that because the 
selling organization was Sperry, the packages should 
carry the Sperry name. This was done, with no 
dealer objection. But the company still was pushing 
two competing lines—which was illogical. So a very 
radical move was considered—to combine the two 
cereal lines into one. Simply, the new package would 
have to work as effectively among dealers and con- 
sumers in two separate territories as had each of the 
former packages in its own individual section. 

Briefly, a package was worked out which combined 
essential elements of each of the old packages. A 
limited amount of advertising money was made 
available, and a carefully planned campaign of intro- 
duction was mapped out. For six months prior to the 
release of the new package, every Sperry and every 
Olympic package carried an insert which reproduced 
in color the proposed new package and explained the 
reason for it. Car cards and display cards carried the 
message of the change to the consumer. 

Also, the company’s salesmen explained the change 
to dealers, and in country districts installed special 
window panels. Cut-outs fitting over the top of 
packages told the same story. Window streamers 
were used the final week to announce the arrival of 
the cereal line. All of which effort was to hold for the 
new package the regular customers for the old lines. 

According to an official of the company, “although 
previously warned that combining these two cereal 
lines and revising the old, well known packages would 
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lose Sperry a lot of dealers, very few instances of this 
kind happened. Following the introduction of the 
combined package to the public, both Olympic and 
Sperry consumers accepted the new package just as 
readily as the old. Actually, demand for the leading 
items of the old lines increased.” 

So much for what has been done in other fields. 
Now for a glance at two or three instances of success- 
ful package change right in the drug market. Probably 
one of the most interesting cases, and worth a separate 
article to detail its history, is that of the Lockwood 
Bracket Company whose package changes over a 
period of twenty years mark the step-by-step growth 
of a large business in Laco castile soap. 


The Lustrite Rejuvenation 


Then there is Lustrite, a few years ago a sleeping 
product—to-day alive and enjoying new youth. This 
manicure preparations line started life about twenty 
years ago as a general cosmetic line containing at one 
time about 300 items. In 1918, after a slump, a new 
company took the product over, cut it down to 
manicure preparations only and made money with it 
for dealers and jobbers. Then ceme a depression, 
during two years of which there was no advertising. 
Lustrite went to sleep on the druggists’ shelves. 

Ralph Kirkman, formerly vice president of Kirkman 
& Son and H. H. Riddleberger finally took over con- 
trolling interest in the slumbering company and set 
out to waken it. But the trade was skeptical of how 
far the good work would go, and it was very difficult 
to restore confidence in the old product. Salesmen 
made personal calls and talked about wide-awake 
newspaper advertising plans. But, although dealers 
never belittled the line and although women still were 
buying the old packaged article, it was hard work to 
convince the trade that Lustrite really had its eyes 
open. 

‘For the first six months,’ Mr. Riddleberger said 
at the time, “the package was unchanged. Then, 
after six months of effort to restore confidence, we 
completely repackaged the product. 

‘Immediately, we found that we had taken one of 
the biggest steps possible in convincing a skeptical 
trade that we were sincerely behind the line. For our 
new cartons had a splendid psychological effect on 
jobbers and dealers.” 


Packer’s Forward Step 


There also is the famous case of the Packer Manu- 
facturing Company which for fifty years made Packer's 
Pine Tar Soap and marketed it in a foil package which 
hardly changed for half a century. Certainly no 
product ever had longer to intrench its identity on its 
public and certainly no company ever had greater 
cause to believe that a package change might prove 
harmful in losing treasured good-will. 

Yet the Packer company made a change in its 
package—a radical one. It threw out a foil wrapper 
and substituted a tin box. And the very first week of 
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the new package's life showed quadrupled sales! 
Actually, the modernized package opened to the 
product new fields which hitherto had been closed, 
and old customers stuck right along with renewed 
interest. 

The experiences of these varied products in going 
out to the consumer in new dress and re-establishing 
friendship with old consumers while at the same time 
making new friends because of their new dress, gives 
a peep into the possibilities which new and modern 
packages offer the well-established product. There is 
not enough time in a single article of this sort to take 
up all the improvements which it is possible to make 
in an old package, but a few can be touched on. 

Chiefly, packages can be changed in design, color 
and size, plus modifications in the name of the product. 
Most often only the design need be altered to make 
a really modern package out of an old one, the color 
and name remaining as they were in order to continue 
the thread of the product's individuality in such a way 
as to make it recognizable by old consumers. Some- 
times, however, as in the Sperry-Olympic case, every- 
thing must be revamped. 

In making these changes usually three objects are 
in mind. First, merely to simplify design in keeping 
with to-day’s trend toward pure line as opposed to the 
rococo influence of a past generation. Second, to 
appeal to a definite need or use for the product. And 
third, the aim is to make the package easier for the 
consumer to identify. 

In many cases packages have been changed over 
a period of years so gradually that, when the com- 
pleted job has been done, even dealers have failed to 
notice that the package is not the same one it was 
before. But whether the change be made quickly or 
slowly, the fact remains that in the package lies the 
manufacturer's one opportunity to put over to the 
customer a modern sales talk about his product free 
from competition, for the package itself makes an 
ideal medium to present the newest sales story right 
at the point where consumer action takes place. 

As the practical tests of manufacturers in varied 
lines show, a modern package which has been designed 
to meet the demands of a new generation can be 
fashioned out of any standard package without losing 
the dominating characteristics of the old; and can, 
through a careful introduction and the help of well 
directed advertising, be made to hold the old trade 
while seeking out new customers who never would 
have given the product a second glance had it been 
allowed to remain in its old dress. 





ing in the August number of “The Perfumery and 
Essential Oil Record”, London. 

In addition to determining the germicidal proper- 
ties of certain oils, the investigators have attempted 
to show that there is a relation between certain 
physical characteristics of the oils and their germ 
killing power. For this purpose they investigated 
the relation between the germicidal power and the 
capillary activity. 

“It follows that in those cases where a solute lowers 
the surface tension of a solvent absorption or surface 
concentration of the solute will occur. Thus round 
each micro-organism there will exist a film of medium 
richer in germicide than the bulk of the medium. 
Efficient germicides will therefore lower the surface 
tension of the medium in which the organisms are 
dispersed. Relationships of this kind have been well 
proved in a large number of series of organic com- 
pounds quite apart from essential oils. For the purely 
scientific investigation of the connection between the 
lowering of surface tension caused by essential oils 
and their germicidal powers, we have measured the 
‘drop numbers’ of the essential oils dissolved in pure 
B. P. paraffin.” 


The determination of the germicidal powers was 
conducted by the Rideal-Walker method, and use was 
made of the same strain of B. Typhosus used by the 
investigators over a long period of years to standardize 
commercial disinfectants. 

The results of the Rideal-Walker tests have been 
tabulated following in a general way the chemical 
nature of the chief active constituent: 

Rideal-Walker 

Name of Oil Coefficient 
Alcohols 
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Germicidal Powers of Essential Oils INS 5 9 icon dw eeddnee senna 2.8 
EE eee 1.0 
An investigation into the germicidal powers and err tert 1.6 
capillary activities of certain essential oils has been er eee 1.6 
conducted by S. Rideal, E. K. Rideal, and A. Sciver, TR 8 9G ae ee ie eee 1.0 
all of London, the results of the investigation appear- (Continued on page 274) 
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Australian Sandalwood Oil 
Official in France 


The “Journal Officiel de la Republique Francaise,’ 
contains a Decree of the Minister of Public Instruction 
and Fine Arts that a monograph (set out below) on 
Australian sandalwood oil should be inserted in the 
Codex.’ This action is taken under a Decree of 
March 30, 1922, and is made in accordance with a 
report of the Commission entrusted with the revision 
of the “Codex.” The monograph is ordered to follow 
that on “Essence de Santal,” on page 242 of the 
French Pharmacopoeia, and translated into English, 
reads as follows :— 

Oleum Santali picati aethericum. 

Essential oil distilled from the wood of the sandal- 
wood tree of Australia (Santalum spicatum A. DC.). 

It contains 90 to 96 per cent. of alcoholic principles 
calculated as santalols. Characters: Clear pale 
yellow liquid, having an agreeable characteristic 
terebinthinate odour; specific gravity at +15°C. 
varying from.0.958 to 0.972; soluble, at 20°C., in 70 
per cent. alcohol in the proportion of one volume in 
three to six volumes. Laevorotatory. 

Test.—Examined in a 10cc. tube, the optical 
rotation should fall between—3° and —9°. 

To lc.c. of oil in a small test tube add gradually 
alcohol exactly standardised to 70 per cent. Shake 
after each addition of alcohol and work at the tempera- 
ture of +20°C. The mixture should become clear 
after the addition of three to four volumes of alcohol, 
it should become cloudy after the addition of 5.5 to 
six volumes of alcohol. {The mixture at +20°C., of 
one volume of oil with five volumes of 70 per cent. 
alcohol should undergo neither contraction nor 
expansion. 

Percentage of Santalol.—Proceed as on page 242 
for “Essence de Santal Citrin’’ (yellow sandalwood 
oil). The proportion of santalol should not be below 
90 per cent. 

Remarks.—The oil of Australian sandalwood should 
not be confused with “Essence de .Santal Citrin.” 
The two products have distinct odours and tastes; 
they differ in their density and optical rotation. Both 
the oils may be used in sandalwood oil capsules. 

In line with this are the statements made by 
Edward Shallow at the recent meeting of the American 
Pharmaceutical Association in which he claimed that 
the Australian oil is equal to the East Indian in 
medicinal value, and has greater tolerability. 

An extract of Mr. Shallow’s paper follows: 

As various statements have recently appeared 
in current drug journals published in England, 
and reproduced in American trade journals, 
the author has compiled information of the 
latest character, obtained from the very best 
and reliable sources in Australia, France, and 
England, dealing with a special Australian 
Sandalwood oil, obtained from santalum spica- 
tum, produced in Western Australia. 
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This particular Australian Sandalwood oil, 
has been analyzed by the firm of Seil, Putt & 
Rusby, Inc., New York, and the reports shows 
that this oil contains 95% santalol content— 
more than the official requirements of the East 
Indian Sandalwood oil, obtained from santalum 
album. 

Undeniable medical evidence obtained in 
Australia, England, and France, shows that 
this particular sandalwood oil is equal in 
medicinal value to the official oil, and has 
greater tolerability. 

The Australian sandalwood oil, of this kind, 
if recognized officially by inclusion in the 
U. S. P. is more economical for medicinal use 
than the Mysore oil. 





Lemon Oil Position Strong 


With the heaviest part of the consuming season 
past there is less serious danger of a further 
advance in lemon oil prices over the balance of 1928 
but a continuation of the present firm market seems 
certain. Attention is now being directed toward 
future prospects and the covering of 1929 require- 
ments to the best advantage, says Ungerer & Co., 
New York. 

Due to excessive demand for fruit, the last crop 
totalled only 1,500,000 Sicilian pounds against 
2,000,000 pounds expected. This same factor alto- 
gether eliminated the Summer pressing from which an 
additional 200,000 pounds was anticipated. As a 
result, stocks are light and no more than sufficient 
to last until the new crop oil is available. 

The next crop, owing to unseasonably hot, dry 
weather during the flowering period, will be about 
one third less than the last one. This means, at the 
best that, even if there is no special demand for fruit, 
production of oil will be about 1,300,000 pounds as 
compared with 1,500,000 pounds pressed, last Winter 
and should the demand for fruit continue active, oil 
production will be cut by a further 200,000 to 500,000 
pounds, creating a serious deficiency. 

These facts are definite and hold out little hope of 
covering 1929 requirements at low prices. Consumers 
should take advantage of the first favorable opportun- 
ity to buy for next year even at a price not sub- 
stantially below the present level. Such an oppor- 
tunity should occur within the next sixty or ninety 
days. 





During the first six months of 1928 the volume of the export 
trade in biologicals equaled $942,000, as compared with $918,000 
for the corresponding period of 1927, a net gain of $24,000, or 3 
per cent., of which over 88 per cent. was destined to twelve 
countries. The principal gains were noted in the shipment of 
these products to the United Kingdom, the Philippines, Australia 
and China. The only decreases in the exports of biologicals 
worth mention were to Portugal and Argentina, which fell 10 
and 5 per cent. respectively. 
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Emerson’s Bromo-Seltzer 








Illustration No. 1. Inspecting bottles as they come from the 
drier, and placing the bottles on the belt conveyor that carries 
them to the filling machine. 


BEAUTIFUL plant, not only from the stand- 
point of cleanliness, but also frcm the point 


of speed of operation combined with regularity 
and precision, is that of the Emerson Drug Company 
in which Bromo-Seltzer is manufactured. 

The packing and finishing departments of this 
plant are a wonderful exhibit of automatic machinery 
performing its job in an exact manner, and producing 
economies that are apparent to the ordinary layman 
who has no interest, whatsoever, in plant operation 
and its possibilities. 

One of the difficulties in successfully packing 
Bromo-Seltzer, but at the same time one of obstacles 
that is so prettily overcome at this plant, lies in the 
fact that the salt is hygroscopic and must be protected 
against moisture until it is placed in the bottle. For 
this reason the filling machines are enclosed in cabinets 
in which the temperature is automatically controlled 
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by thermostatic apparatus. Should the apparatus 
that conditions the air in these cabinets fail to work, 
and the temperature rise or fall outside the predeter- 
mined limits, the filling machines stop working. This 
makes impossible the filling of Bromo-Seltzer under 
conditions that would make it undesirable when it 
reaches the ultimate consumer. 

The filling machines, since they are fully enclosed 
in these cabinets, are fully automatic in operation. 
The bottles enter the cabinet, come under the filling- 
head of the machine, and then leave the cabinet to be 
sealed immediately. While two different. types of 
filling machines are used depending upon the speed 
required in accordance with demand, both types are 
of the volumetric type. That is, they measure the 
exact volume required for the size of bottle to be filled, 
and then place this quantity in the bottle. 











Illustration No. 2. Rotary filling machine that fills the small 
size bottles at a rate of 120 per minute. 
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Illustration No. 3. Close-up view of the rotary filling machine 
showing the individual hoppers passing under the revolving 
drum to receive a charge sufficient to fill a bottle. 


Conveying is accomplished by belts. These belt 
conveyors move the empty bottles to be filled, capped, 
labelled and packed. Different size bottles move 
along their own channels on the conveyors, with not 
a human hand directing their course after the bottles 
have been started. 














Illustration No. 4. Filling machine used for the larger sized 
bottles. Note the cabinet door swung to the right. All filling 
machines are enclosed in cabinets to keep moisture out of the product. 


The starting of the bottles along the packing and 
finishing route is shown in illustration No. |. Here 
the girl is shown taking the bottles from the tray in 
front of her as they have come from the dryer after 
being washed. The bottles are inspected over a light 
showing through a pane of glass directly below her 
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Illustration No. 6. General view of the packing room. 


of each filling machine is a hopper fed capping machine. 


In the rear are five filling machines enclosed in cabinets. 





In front 
The bottles travel to the foreground and on 


a wide belt to the left and into the finishing room. 
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Illustration No. 5. One of the five capping hopper fed machines. 
This machine is entirely automatic, the girl being merely to stop 
the machine because of trouble anywhere along the line. 


right hand. The perfect bottles are placed on the belt 
conveyor in front of her, and the defective ones placed 
in the tray at her back. 

Thus the empty bottle starts on its journey. 

The bottles next enter the filling machine cabinet. 
The small size bottles are filled in the rotary machine 
shown in illustration No. 2, which at the Emerson 
plant is enclosed in a cabinet. Illustration No. 3 
shows a close-up view of this machine in operation at 
the Emerson plant. A continual speed of 120 bottles 
per minute, and a possible speed of 150 bottles per 
minute, makes the rotary machines particularly 
desirable for the small size. 

The rotary machine contains numerous hoppers 
placed directly over filling-heads. The bottle enters 
the machine under a filling-head and receives its 
charge from the hopper above the filling-head. The 
bottle, filling-head, and hopper then revolve. The 
hopper receives anew charge as it passes under the 
revolving drum set at an angle below the main hopper. 
The close-up view of the machine shows the hoppers 
passing under the revolving drum to receive the 
charges with which to fill the bottles. The hygros- 
copic characteristic o Bromo-Seltzer is the cause of 
this drum being set at an angle, since the material 
in the drum is in a constant state of agitation and 
cannot cake or clog at the opening. 

The larger size packages are filled by the machine 
shown in illustration No. 4. Here the door of the 
cabinet enclosing the machine is swung to the right. 
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As can be seen, the bottles come into the cabinet from 
the right on the ubiquitous belts. Four of the bottles 
are then pushed back into the cabinet under the filling- 
heads. These bottles are filled and then pushed back 
further into the cabinet where they find under them 
another belt which continues them on their journey 
out of the cabinet ot the left. The automatic move- 
ment of the bottles in the cabinet is accomplished by 
the four metal pieces shown in the foreground directly 
in line with the filling-heads. 

From the filling machines the belts carry the bottles 
directly to the capping machines where they are 
immediately sealed. One of these machines is shown 
in the foreground of illustration No. 5, with several 
more directly in line with it. There are five of these 
machines in operation. The operation of these ma- 
chines is also completely automatic, the caps being 
fed through a hopper from the floor above, and an 
operator being stationed at the machine merely to 
stop it in case of a tie-up anywhere along the line of 
march. 

A general view of the packing department in 
illustration No. 6 shows in the background five filling 
machines with five capping machines located closely 
to them. The manner in which the belts carry the 
bottles from the capping machines and conduct them 
to the finishing department can also be seen. Here 
we see the narrow belts from the individual machines 
conveying the bottles of all sizes onto a wide belt 
which effects a right angle turn and conveys them 
into the finishing department. The various size 
bottles that travel on this wide belt all stay in their 
own particular path. When reaching the finishing 
department they are again run on individual narrow 
belts. 

The finishing department is another story in itself. 
Here the bottles are again controlled automatically, 
being conveyed to the labelling machines, and from 
there to the packaging machines. Finally, after the 
individual packaging is completed, the packages move 
down a broad belt to the floor below where they 
are placed in the shipping containers for distribution 
throughout the country. 

The equipment used at the Emerson Company 
plant is as follows: 

Filling machines:—Pneumatic Scale Corporation. 

Capping machines:—Capem Machinery Corpora- 
tion. 

Conveying belts:—Karl Kiefer Machine Co. 





American Pharmaceutical Association announced the following 
research awards at its recent convention: Prof. W. J. Husa, 
University of Florida, $100 for a study of the stablization of 
pharmaceuticals; Prof. Arno Viehoever, Philadelphia College of 
Pharmacy and Science, $150 for further work on digitalis breed- 
ing and testing; Prof. H. W. Youngken, Massachusetts College 
of Pharmacy, $300 for research on viburnum species. 


Chicago Perfumery, Soap and Extract Association holds first 
Fall meeting, at the Hamilton Club, September 19. 
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Caution Observed in Viewing 
McKesson & Robbins Merger 


Opinions from Leaders in the Industry Very 
Guarded in Tone. Not Enough Details of Policy 
of Company Available to Accept or Reject It. 


’ | YHE drug industry in general has accepted the 


McKesson & Robbins with considerable caution. 

Leaders in the industry have been loath to 
speak except in the most general terms. Until they 
are able to see just what policies the new company 
will pursue, these leaders are marking time. This is 
the impression that one gathers from interviewing 
many of those who are vitally interested in the future 
of the wholesale drug industry, as well as those who 
are vitally interested in the fate of the independent 
retailer. 

Indicative of the caution that is being observed 
are the following remarks of Robert R. Ellis, presi- 
dent of The Hessig-Ellis Drug Company, of Memphis: 

I don't think I have anything to say for pub- 
lication at this time in regard to the new 
McKesson & Robbins move. Some of the 
finest men in the world are in that merger and 
some of the dearest friends I have personally 
as well as business, are involved. I know that 
whatever is done is on a clean, high-class basis 
—as nearly as it is possible for humans to 
operate, that it is sound and unselfish in its 
construction and purposes. It is simply one of 
the new moves for freer and better adjustment 
in the handling of the drug commerce of 
America and I wish them every possible success 
which seems to me, must of necessity flow from 
such a combination of such excellent men and 
such wonderful institutions. 

On the other hand, Charles G. Merrell, president 
of The Wm. S. Merrell Company, forsees the con- 
tinued existence and increased efficiency of the inde- 
pendent wholesaler and *'a better system of distribu- 
tion than we have had for a decade.” 

Undoubtedly, certain combinations have 
been effected which are economical in their 
design and in results secured. Others are just 
as uneconomical and can hardly be of benefit 
to anyone except the promoter. 
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There is a point beyond which the size of a 
business ceases to allow economies in operation 
and, hence, beyond which the clientele cannot 
be served to the best advantage. In these days 
any business must be large enough to absorb 
the necessary overhead of capable manage- 
ment and business and scientific research. 
When an organization grows beyond the point 
where such a staff cannot function satisfac- 
torily without duplication, the economies begin 
to vanish and the expense increases out of pro- 
portion to the increased business and is greater 
than in the single organization that is large 
enough to function efficiently within itself. 

In the early days of trusts, only those suc- 
ceeded which had “‘its feet on the ground”, to 
use an expression that was employed at that 
time. By that meant such institutions as the 
steel trust which owed its success largely to the 
fact that it gained control of the ore from which 
the iron and steel is made. Other combina- 
tions effected in those days without such a basic 
foundation did not succeed. 

More recently combinations of manufactur- 
ers and of chain stores have been successful 
because of the application of improved man- 
agement and ample capital, and in the case of 
chain stores, by increasing the efficiency of the 
individual unit by the application of first class 
sales management and merchandising methods 
which the thousands of independent retailers 
in all lines were incapable of introducing into 
their businesses. 

On the other hand, and concurrently, a large 
number of independent retailers have made 
marked successes in their businesses simply 
because these particular individuals had within 
themselves the qualifications which were sup- 
plied by the chain store management to the 
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less successful independent stores which they 
took over. 

In the drug field the chain store has had the 
advantage from the fact that the practice of 
pharmacy has degenerated due to the modern 
physician's lack of knowledge of medicine and 
the pharmacist devoting more of his time to 
merchandising sundries than to the filling of 
prescriptions. 

The wholesale distribution of druggists” 
supplies has become notoriously inefficient and 
it is possible that the new distribution merger 
may accomplish something that these same 
institutions have largely failed to accomplish 
individually. 

In the grocery field the chain store seems to 
have almost monopolized the business in cer- 
tain sections, but on the other hand, there has 
been a development and growth with the better 
class of grocery stores in the face of this tre- 
mendous development of the chains. 

In the drug field, I believe that this condition 
wil] maintain even to a greater extent and this, 
because of the nature of the business, unless 
we altogether depart from the use of medicines 
in the treatment of diseases. The wholesale 
distribution chain may accomplish in this field 
what the retail chains have accomplished in 
theirs, and that is, the teaching of the inde- 
pendent store the efficiency of merchandising 
and the raising of distributors to a higher level 
of efficiency and, therefore, of financial success. 

The independent wholesaler will, I believe, 
continue to exist and the more efficient among 
them will thrive and grow because of the merger, 
and the ultimate outcome will be a better 
system of distribution than we have had for 
the last decade. 


the consolidations taking place in nearly all 
classes of business at the present time. No 
doubt the lowering of overhead expenses will 
result in enabling the consolidation of service 
jobbers or independent retailers to better com- 
pete with the chain stores. It is hard to say at 
this time what change this will bring in manu- 
facturing policies, advertising and sales policies. 
Too much will depend upon the way in which 
the proposed merger is worked out. 

James E. Bartlett, president of Pitman-Moore 
Company, Indianapolis, also states that the new 
company will bear watching in their activities on 
behalf of their own products: 

I see no immediate occasion for alarm. My 
reaction to the announcement is that it is a 
protective movement, practically forced upon 
the Wholesale trade by the demoralized situa- 
tion of the past few years. 

Centralized purchasing, elimination of dup- 
lication in sales expense and general reduction 
of overhead are undoubtedly the prime factors 
which have attracted the individual houses to 
such a combination as essential to profitable 
operations. 

It does not appear reasonable that a policy 
of antagonization toward Manufacturers will 
be adopted which obviously would result in an 
effort to eliminate the jobber in distribution as 
much as possible. I look rather for a live and 
let live policy tending to tie the Manufacturer 
even closer to the Jobber than at present. At 
any rate, it is much too early to jump at con- 
clusions. One thing that will bear watching, 
however, is the extent to which the new com- 
bination intends to enter into the marketing 
of products of their own manufacturer, thereby 
directly competing with Pharmaceutical and 





An executive of a leading pharmaceutical Proprietary Manufacturers. 
importer who does not care to see his name in print, Meyers Brothers Drug Company, St. Louis, a 
makes the statement that “the chain stores are wholesaler not included in the merger, sounds a rather 
proving more serviceable to the manufacturer.”’ discordant note in its letter to the retail trade stating 


There is a growing tendency among chain 
stores to give the public what it requests in 
place of the former rather general policy of 
endeavoring to change the idea of the customer. 
Therefore, from that angle alone, the chain 
conducted stores are proving more serviceable 
to the manufacturer. Perhaps the same idea 
will be followed by chain conducted wholesale 
businesses in their business relation with their 
retail customers; if so, the manufacturer's 
interest will be served far better than has been 
the case in the past. 


that chains of manufacturers, wholesalers and re- 
tailers are not for the best interest of the retail drug 
trade: 

Since receipt by the drug trade of recent 
announcements of the formation of chains 
composed of manufacturers and wholesale 
druggists, and of wholesale druggists and retail 
druggists, we have been asked repeatedly for a 
statement of our connection, whether present 
or prospective, with these plans and organiza- 
tions. Our answer we are happy to give to the 
trade herein. 





Stressing the importance of the policies of the new We do not own, either directly or indirectly, 
company to the opinions of the manufacturers are the any interest in any retail drug store, or chain 
following lines from a national manufacturer of of retail drug stores. We are not owned, nor 
medicinal and other goods sold through the drug do we purpose to be owned, by any chain of 
store. wholesale drug stores or manufacturers. We 

This proposed movement is in keeping with (Continued on page 275) 
225 


Sept. ’28: XXIII, 3 Drug Markets 








Essential Oils as Preservatives 


There is a certain preservative action associated 
with essential oils as one would suspect from the 
nature of their constituents, says Ellery H. Harvey in 
the “American Journal of Pharmacy.” Mr. Harvey 
gives the following table of Efficiency of Essential 
Oils as Antifetments: 

% efficiency based on 
antihydrolizing power of 

the oil in a yeast-sugar 
solution at end of 8 hours 


5cc. of a1% 
aqueous solution 
of essential oil 


Ea a 6.8 
SET ey eee rae 6.8 
Ee Te nT ee 8.0 
rere rere 8.8 
Ce ee 10.0 
I aia L0G we. 8 10.0 
Pts gh:ciineo Haw 4 KS baie 10.8 
Ee eee 10.8 
Nia 5 elie ties 12.8 
oh sori as inte hile ims 12.8 
MIIONIIE <5 5. 06. ec wdecens 13.0 
teh ghia aie dent eb as 13.6 
ire ihe oi Wee ee 16.8 
ery cuba baie Glas aa 18.0 
SS OCCT ECE 18.5 
OT ae 18.5 
NS iia di ely 9 wie 20.0 
i ie ee eae 20.0 
ET re 20.0 
I ee te ok eho ek 9 20.5 
engeidehyde............... 22.0 
Rose Geranium. .......... 24.0 
| RE SR OL 25.0 
Se a eee eee a 26.0 
Oleoresin Capsicum......... 26.8 
ee 28.0 
SE eee re eee ae 28.4 
Bergamot...... 20.6 
ee 30.8 
NR ee ain waa Materia 39.0 
ey eee ere 44.0 
COTE TA OOS 48.3 


Since the oils are not definite chemical compounds, 
but mixtures that vary with age, different samples of 
an oil will give varying results. But on a run of 11 
different oils, the variation between different samples 
of the same oil varied from 2% down to no% depend- 
ing on the oil. 





Chicago Retail Druggists’ Association is making plans to 
inaugurate a co-operative advertising campaign in two news- 
papers of that city. The campaign will be educational in nature 
and will endeavor to emphasize to the buying public the import- 
ance of the place of the independent retail druggist. 


Schieffelin & Co., Dodge & Olcott Co., McKesson & Robbins, 
Louis K. Liggett Co., and Colgate & Co. are among the charter 
members of the newly organized One Hundred Year Club of New 
York business organizations. 
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{ Foreign Abstracts } 


F Testing of balsam copaiba and Peru by H. 
Wiebelitz criticizes the German Pharmacopoeia specifi- 
cations, notably with respect to their behavior in 
CHCl;, abs. EtOH or AcOH solution. “Pharm. 
Ztg. 73,567 (1928). 

Crystalline digitalin is estimated by a new 
method is decribed in an article by Em. Perrot and P. 
Bourcet in “Compt. Rend.” 186,1021-4; ““Bull. Sci. 
Pharmocal. 35,233-5 (1928). Details are given for 
the detection of crystalline digitalin m. 240-47° in the 
dried leaves of the plant. 

Dissolving medicines insoluble or difficulty 
soluble in water is accomplished by using a product 
modified by substituting for the carbamic acid ester 
a water soluble aliphatic acid amide or N-sutstituted 
derivative such as acetamide or diethylacetamide, 
according to British Patent 218982. 

Coating wrapped medicines, bandages, etc. 
with a celluloid varnish or similar composition coating, 
a cellulose derivative, is described in British Patent 
276501. 

A finger nail varnish in which camphor and 
pyroxylin are dissolved with AmOH, acetone, AmOAc, 
and MeOH and the mixture colored with carmine oil, 
is described in British Patent 276834. 

A hair preparation designed for removing grease 
from and curling the hair is formed of PrOH or C,H,, 
camphor, resorcinol and -water, with or without 
perfume and coloring, according to British Patent 





N. W. D. A. Studies Proprietaries 


Chairman H. H. Robinson, of the N. W. D. A. Com- 
mittee on Proprietary Goods, and Chairman W. W. 
Gibson, of the Committee on Accounting, have issued 
a joint questionnaire dealing with fundamentals con- 
cerning the distribution of proprietary articles. These 
committee Chairmen are working on the preparation 
of a set-up for a specific study of groups of proprietary 
items, such as laxatives, headache remedies, shaving 
preparations, dentifrices, face powders, etc. It is the 
hope of the Chairmen that all wholesale druggists will 
respond promptly to the preliminary questionnaire al- 
ready mailed, as the replies received will aid them in 
the preparation of the questionnaire dealing with 
specific groups of proprietary items. 

Chairman R. M. Vliet, of the Committee on Sales- 
men and Selling Methods, is making a special study 
concerning wholesale druggist salesmen. 

Both of these questionnaires should be promptly 
answered by all wholesale druggists. Only through 
whole-hearted co-operation on the part of all members 
canthe Committee Chairmen render the most valu- 
able service. 





H. C. Ryland, Inc., announces removal of Chicago office to 
360_North Michigan ave., with Carl A. Bruch in charge 
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{ News of the Drug Industries } 
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Agreement Reached in Quinine Disputev 


Dutch Agree Not to Discriminate in Matter of 
Discounts—Price Differentials to be Based 
only on Quantity, Cost of Delivery, Competi- 
tive Conditions, and Grade—Ends Long 
Conflict in Drug Industry. 





Dutch quinine manufacturers have cabled acceptance of the 
consent decree arranged after negotiations with the Department 
of Justice, thus bringing the conduct of their business within the 
anti-trust and revenue statutes of the United States and ending 
the investigations of the Government into the operations of the 
so-called Kina Bureau in this country. Official signing of the 
document will take place in this country following which the 
quinine now held by the Government in its proceedings will be 
released. 

The important clause of the decree, prohibits the defendants 
from ‘“‘discriminating in any way in sales made within the 
United States between purchasers of quinine derivatives located 
within the United States when such discriminations are not based 
on: (1) Differences in quantities purchased; (2) Differences in 
costs of delivery; (3) Differences in grade or quality; (4) Dif- 
ferences in competitive conditions in a particular locality. But 
no such discrimination shall be made for the purpose of restrain- 
ing or destroying the trade of any competitor.” 

The full text of the decree follows: 

Now comes Charles H. Tuttle, United States Attorney for the 
Southern District of New York, and comes also William J. Dono- 
van, the Assistant to the Attorney-General; Israel B. Oseas, 
W. Houston Kenyon, Jr., Porter R. Chandler and Bethuel M. 
Webster, Jr., special assistants to the Attorney-General, and 
move the court for relief in accordance with the prayer of the 
petition herein, and the defendants named in the annexed consent 
appearing and consenting thereto, and no testimony having been 
taken it is ordered, adjudged and decreed as follows:— 


I—Definitions 


(a) That whenever, in this decree, an injunction or restraint is 
laid upon one or more of the defendants herein, unless otherwise 
provided, such injunction or restraint shall extend to and be bind- 
ing upon each and all of the defendants, whether acting jointly 
or severally, and shall extend to and be binding upon their agents, 
servants, officers, members, employees, assigns and successors in 
interest, and all persons acting by, through, under or on behalf 
of or in co-operation with any of them, or claiming so to act, 
whether or not impleaded herein. 

(b) Unless otherwise stated, the word “‘person,”” as used in 
this decree, shall be deemed to include persons, firms, corporations 
and associations. 

(c) Whenever any person is forbidden to do any act or thing, 
or to reach any result, such prohibition shall be construed to be 
an injunction against attempting singly or in concert with each 
other or others to do the act or thing or to reach the result for- 
bidden by any means; and against agreeing with each other or 
with others to achieve the result or to do the act or thing for- 
bidden; and against causing, persuading or coercing in any 
manner any person whatever in any way to any act or to achieve 
any purpose herein forbidden and/or declared to be illegal. 


II—Jurisdiction 


This court has jurisdiction of the subject matter of the con- 
troversy herein and of the parties, and the petition states a cause 


Sept. ’28: XXIII, 3 


Drug Markets 


of action under the act of July 2, 1890, c. 647, section 73 of the act 
of August 27, 1894, c.349, and sections 2 and 3 of the act of 
October 15, 1914, c. 323. The combination and arrangements 
and the restraint attained thereby (so far as hereinafter prohibit- 
ed) are hereby declared to be illegal and in violation of the 
statutes above named. 


IlI—Injunction 


The defendants are perpetually enjoined, restrained and 
prohibited from— 

(a) Fixing or maintaining resale prices, resale terms, resale 
discounts, resale allotments of territory or any resale restrictions 
or conditions whatever with respect to quinine derivatives sold 
to persons in or held within the United States. 

(b) Restraining, preventing or hindering in any way the ship- 
ment and/or sale in the United States and/or the shipment or 
sale to, into or from the United States of cinchona bark and/or 
quinine derivatives, except as provided in paragraph (f) following. 

(c) Participating in any arrangement for the pooling or 
division of profits or territory with respect to or in consideration 
of any sales made within the United States. 

(d) Discriminating in any way in sales made within the 
United States between purchasers of quinine derivitives located 
within the United States when such discriminations are not based 
on: 

(1) Differences in quantities purchased; 

(2) Differences in costs of delivery; 

(3) Differences in competitive conditions in a particular local- 
ity; 

(4) Differences in grade or quality. 

But no such discrimination shall be made for the purpose of 
restraining or destroying the trade of any competitor. 

(e) Maintaining in force or carrying out within the United 
States any existing contracts or entering into or carrying out 
within the United States any new contracts or course of business 
on the conditions, agreement or understanding that purchasers 
of cinchona bark and/or quinine derivatives shall purchase such 
bark and/ or quinine derivatives only from the contracting party 
or parties, or shall not use or deal in the products sold by a com- 
petitor. 

(f) Provided, however, that nothing herein contained shall be 
construed to restrain or prohibit any defendant from doing any 
act or entering into any agreement which is entirely completed 
outside the United States and which.does not require any act or 
thing to be done within the United States. 


IV—Appeal for Relief 


Any defendant herein, or the Attorney-General of the United 
States, shall have leave to apply to the court for relief upon his 
petition that any plan, contract or course of business entered into 
pursuant to this decree is in violation of the provisions of said 
decree. 

Jurisdiction of this cause is hereby retained by this court for 
the purpose of taking such action as may become necessary and 
appropriate for the carrying out and enforcemnt of this decree 
and for the purpose of entertaining at any time hereafter any 
application which the defendants may make with respect to this 
decree. 
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The Department of Justice began in 1927, an investigation 
into the matter of alleged violations of the antitrust laws in the 
marketing of quinine. Certain sales policies and practices of the 
Dutch quinine manufacturers had been brought to the attention 
of Herbert Hoover, then Secretary of Commerce. The informant 
in this instance pleaded for relief from acts which, he alleged, 
militated against his business and threatened its ruin unless he 
conformed to certain requirements of the Dutch manufacturers. 
These requirements were repugnant to him, he declared, and, in 
fact, would have subjected him to prosecution by the govern- 
ment had he conformed to the proposals. 

Schieffelin Complains 


Schieffelin & Co., wholesale druggist, New York, also com- 
plained to Washington, declaring that the monopoly of the 
Dutch manufacturers permitted them to grant special discounts 
and terms which were not obtainable by all houses whose pur- 
chases involved identical quantities of cinchona derivatives. 
These discounts were granted to certain houses and not to others, 
and the quantity of quinine purchased was not always the 
governing factor in alloting the discount to be granted to any 
individual concern. 

Broadly expressed, the discounts of the Dutch agents in this 
city were on a basis of 10 and 5 per cent., depending on buyer. 
A fairly representative and nearly complete list of buyers and the 
discounts granted them is as follows: 

Ten Per cent. Discount—McKesson & Robbins, New York; 
Sharp & Dohme, Baltimore; Eli Lilly & Co., Indianapolis; 
H. K. Mulford Company, Philadelphia; Upjohn Company, 
Kalamazoo, Mich.; Parke, Davis & Co., Detroit; United Drug 
Co., New York and St. Louis; Norwich Pharmacal Co., Norwich, 
N. Y. 

Five Per cent. Discount—Schieffelin & Co., New York; John 
Wyeth & Bro., Philadelphia; Nelson, Baker & Co., Detroit; 
Frederick Stearns & Co., Detroit; William S. Merrell Co. 
Cincinnati. 

McKesson & Robbins Discount Cut 

The name of McKesson & Robbins was stricken from the list 
of ten per cent. discounts last summer when the company 
refused to abandon its sales policy, which included the sale of 
large quantities of quinine at prices less than those fixed by the 
Dutch monopoly. 

The protests and calls for relief became more numerous and 
insistent when the Hoshi Pharmaceutical Co., the Japanese 
manufacturer, joined the Kina Bureau, announcement of this 
being made November 15, 1926. The first official action of the 
United States government came October 17, 1927, when all 
quinine factors in this and foreign countries, were subpenaed 
before Judge John C. Knox and ordered to bring all documents, 
letters, papers, and memoranda of any and all kind concerning 
the sale of quinine dating from November 1, 1924, to date. 

This action coincided with allegations that demand had been 
made by the Dutch that Hosken & Co., Inc., New York, which 
controlled the sale of Japanese quinine in this country, abide by 
the provisions of the Kina Bureau agreements. The bureau was 
alleged even to have suggested that the Japanese maker ought to 
withdraw from the United States entirely and confine his sales 
to Japan and the Orient. William Hosken, president of the com- 
pany bearing his name, refused to enter the combination fixing 
prices and sales policies in this country. He declared that he 
would continue to make his own contract terms and prices free 
from all control by the Dutch. Parallel with this, he went to 
Washington to establish his position, to protect himself, and to 
petition for relief. 

The next move of the government was made March 5, 1928, 
when William J. Donovan, the assistant to the Attorney-General 
of the United States, entertained all quinine factors in this 
country at his office in Washington. He there discussed with the 
importers and American manufacturers the relation of the foreign- 
controlled monopoly in quinine with the antitrust and revenue 
laws of this country. 

Under an order issued by the United States District Court or 
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the Southern District of New York, Israel B. Oseas, special assist- 
ant to the Attorney-General and chief officer in developing the 
government's quinine case, caused the seizure of approximately 
400,000 ounces of quinine held in the warehouse of R. W. Greeff 
& Co., Inc., New York. The seizure was made under the revenue 
laws permitting such action when conspiracy to evade the laws 
of the land seemed apparent. 

Mr. Oseas later went before the Federal grand jury in this city 
and, March 30, indictments on criminal charges were handed up 
against all quinine factors but Merck & Co., New York Quinine & 
Chemical Works, and Hosken & Co., Inc. These indictments 
carried six counts, which charged conspiracy to restrain trade, 
restrict competition, and raise prices for quinine. On the previous 
day, Mr. Oseas filed a bill in equity asking that the defendants 
named in the bill be enjoined from carrying on certain alleged 
conspiracies to monopolize trade and discriminate in prices. 

These two actions led to Mr. Donovan and Mr. Oseas going 
abroad for consultation at Paris with representatives of the 
houses under indictment and defendants in the equity proceed- 
ings. There the entire matter was discussed mainly with the 
Dutch, and the laws of the United States were made clear. 
June 11, a cable to the Department of Justice announced partial 
success of the negotiations to the extent that the Dutch were 
convinced that their interests would best be served by their com- 
ing to Washington to work out a definite program to bring them 
within the law. S. Van Velzen Camphius and Arent Roalf Van 
Linge, representing the Dutch manufacturers, came in July under 
guarantees of immunity from body seizure under the criminal 
indictments standing against them. 

The negotiations in Washington led to agreement in the form 
of a consent decree. The Dutch representatives sailed for 
Holland July 13, pledging themselves that action of some kind 
would be taken promptly. The negotiations were made easier 
by the withdrawal of actions against all defendants but the 
Dutch quinine manufacturers. This action was taken by the 
government late in July. 

The effect of this decree on the quinine business in this country 
is problematical. It is said quite authoritatively that the larger 
buyers of quinine for manufacturing consumption in this country 
would probably place their orders direct in Holland, thus remov- 
ing the sales conditions from control of the United States govern- 
ment. This would reduce sharply the amount of business left in 
this country for the American and other companies. In the 
meantime, plans are afoot in Japan looking to a marked increase 
in production there and the maintenance of much larger stocks 
in the United States by Hosken & Co., Inc. 





Amends Ergot Complaint 


Howard W. Ambruster, through his attorneys, Francis C. 
Lathrop and John W. Price, has asked the substitution of the 
name of William F. Whiting, Secretary of Commerce, for that 
of Herbert C. Hoover, resigned, as a principal in the suit brought 
by Ambruster against Government officials in the New York 
importers attempt to prevent the importation of sub-standard 
crude ergot. The order to revive the case is asked to permit the 
taking of further testimony in regard to Mr. Ambruster’s allega- 
tions. The motion continues: 

From the affidavits filed in support of the motion . . . it 
appears to the plaintiff that his charges were sustained with 
respect to illegal shipments; also from information that has later 
come to the plaintiff it appears that these defendants are still 
committing the said violation of the Act and Regulation charged 
in the bill. 

“Since this information is within the peculiar and exclusive 
knowledge of the defendants, particularly William M. Jardine, 
Secretary of Agriculture, the plaintiff will move the court to 
grant an order requiring the defendants to disclose the names of 
the persons, firms or corporations to whom the alleged illegal 
shipments of crude ergot of rye have been delivered under said 
Regulations and said Act , 
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Kendall Co. Purchase of Bauer & Black 
Financed 


Kendall Co. manufacturer and distributor of hospital supplies, 
has offered through the National City Co., $6,500,000 twenty 
year 514 per cent. debentures, series A, priced at $95 and interest, 
to yield 5.93 per cent.; and 40,000 shares cumulative and par- 
ticipating preferred stock, series A, priced at $97 per share, 
yielding $6 annual dividend. Company will presently acquire 
all the assets of Bauer & Black and will own or control through 
its subsidiaries, a total of eight plants located at Chicago; Wal- 
pole, Mass.; Slatersville, R. I.; Paw Creek, N. C.; and Camden, 
Edgefield and Newberry, S. C. 

According to a statement by Henry P. Kendall, president of 
the company, “‘the proceeds of these debentures and 40,000 
shares of cumulative and participating preferred stock, series A, 
will be used to provide the cash portion of the purchase price 
of the net assets of Bauer & Black, to retire the funded debt and 
preferred stock of the company at present outstanding, and to 
provide additional working capital. 

On the basis of a pro forma consolidated balance sheet of the 
company as of June 30, 1928, adjusted to give effect to the 
present financing and transactions incidental thereto, current 
assets are over 51% times current liabilities, net current assets 
amount to $6,235,384, and net tangible assets, after deducting 
all liabilities except the debentures, amount to over $13,000,000. 

For the three years and six months ended June 30, 1928, the 
net earnings available for interest and Federal income taxes have 
averaged $1,238,015 per annum or more than 234 times annual 
charges constituting interest on these debentures and dividend 
requirements of the preferred stocks of subsidiary companies. 
For the year ended December 31, 1927 such net earnings were 
more than 31% times such annual charges, and for the six months 
ended June 30, 1928, were at the rate of approximately four times 
such charges. 

This issue of series A debentures will be accompanied by 
detachable stock pruchase warrants entitling the holders thereof 
to purchase for each $1,000 principal amount of debentures, at 
any time on or before September 1, 1933, five shares of Common 
Stock of The Kendall Company, upon cash payment of $15.00 
per share. Calculated on the basis of the capitalization to be 
presently outstanding, earnings for the six months ended June 30, 
1928 were at the annual rate of $2.24 per share of Common Stock.”’ 





Golden Peacock Not Sold 


Golden Peacock, Inc., will not be included in proposed merger 
of several Southern Toilet Goods Manufacturers, according to 
the following announcement by Will T. Warren, Jr., president of 
the company. 

This company was committed to the sale of its assets for a cash 
consideration of $760,000 but the right to purchase was forfeited 
through failure of the purchaser to meet certain specific require- 
ments on August 31, 1928. 

The business, therefore, will continue to be operated under its 
present management with home offices at Paris; Tennessee, 
where it has enjoyed quite phenominal growth. 

The net sales for 1925, i926 and 1927 were slightly under 
$2,000,000 and in the past five years in excess of $1,000,000 has 
been invested in newspaper and magazine advertising. 

Eight national publications with over 15,000,000 circulation 
have carried a series of half and full page advertisements this 
year on Golden Peacock Bleach. This has been supplemented 
by large space in leading daily newspapers of cities over 50,000 
population. 

The policy of consistent sales-producing advertising in metro- 
politan dailies and national magazines plus liberal discounts to 
the trade will continue. 





Woodworth, Inc., New York, face powders and perfumes, 
appoints Redfield-Coupe, Inc., to direct its advertising account. 
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A. Ph.A. Partial Formula Disclosure 
Committee Reports Disagreement 


The report of the Committee on Partial Formula Disclosure to 
the House of Delegates of the American Pharmaceutical Associa- 
tion at its convention at Portland, Me., is reprinted below in full. 

Your Committee, in keeping with instructions, sought the co- 
operation of other Associations and to that end a Conference 
was arranged with a similar Committee appointed by the Execu- 
tive Committee of the National Association of Retail Druggists. 
The Conference was attended by all of the members of the 
respective Committees, and after a preliminary discussion it was 
decided to make the following report to the House of Delegates 
of the American Pharmaceutical Association and the Executive 
Committee of the National Association of Retail Druggists, 
respectively : 

Report of a Joint Conference of Committees Representing 
the American Pharmaceutical Association and the National 
Association of Retail Druggists, Appointed to Consider the 
Subject of Partial Formula Disclosure. 

The two Committees representing respectively the House of 
Delegates of the American Pharmaceutical Association and the 
Executive Committee of the National Association of Retail 
Druggists, and appointed to consider the subject of Partial 
Formula Disclosure of Proprietary Medicines, met at the Hotel 
Washington, Washington, D. C., May 11, 1928, Mr. Frank H. 
Freericks being selected as Chairman of the joint conference, and 
Mr. James F. Finneran as Secretary. 

After a discussion of the provisions of the resolutions in pur- 
suance of which the two committees had received their appoint- 
ment, and of the subject of formula disclosure as illustrated in 
a draft of a suggested amendment to the Federal Food and 
Drug Act proposed by Mr. Frank H. Freericks, it was agreed to 
report back to the respective associations represented by the 
joint Conference as follows: 

(1) That it is the unanimous opinion of the members of the 
joint conference that the sale of drugs, medicines and poisons 
should be confined to retail drug stores conducted by properly 
qualified pharmacists as far as reasonably possible without inter- 
fering with the supply of medicinal necessities to the residents of 
districts remote from drug stores and without injury to the 
proper interests of the manufacturers of legitimate proprietary 
medicines. 

(2) The joint conference is not able to agree that the restriction 
of the sale of drugs, medicines and poisons above declared to be 
desirable can be successfully accomplished by such an amend- 
ment of the Federal Food and Drug Act as is proposed in the 
draft submitted by the Chairman, 

(3) That it is the opinion of a majority of the joint committee 
that even if compulsory partial formula disclosure should be 
deemed advisable, the present is not the opportune time to seek 
an amendment of the Food and Drug Act in view of pending 
legislation, such as the Capper-Kelly Bill, and Drug Store Owner- 
ship legislation, which are of far greater importance to the 
interests of the retail drug trade. 

(4) That the joint conference hereby respectfully reports the 
subject referred to it back to the Executive Committee of the 
National Association of Retail Druggists, and to the House of 
Delegates of the American Fharmaceutical Association for 
decision upon the two propositions upon which five members of 
the joint session are not in agreement with the Chairman, and 
for such other action as the Exectuive Committee and House of 
Delegates may respectively deem proper. 

Committee representing the National Association of Retail 
Druggists: Julius Riemenschneider, James F. Finneran, Samuel 
C. Henry. 

Committee representing The American Pharmaceutical Asso- 
ciation: Frank H. Freericks, E. F. Kemp, J. H. Beal. 

Circumstances over which the Chairman of your Committee 
has not control make it utterly impossible for him to attend the 
Convention at Portland, which is a source of very keen regret. 

(Continued on page 280) 
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4 Drug Industries Personalities 


Dr. Paul S. Pittenger, for the past fifteen years directly of the 
pharmacological research laboratory of Sharp & Dohme, Balti- 
more, has been made assistant manager of production and 
scientific control of new products. He has been succeeded in his 
former position by Dr. J. C. Munch, associated with him, who 
previously had charge of pharmacological laboratory of the 
United States Bureau of Chemistry. Dr. Pittenger went to 
Sharp & Dohme from Philadelphia, where he was the head of 
a manufacturing enterprise which he had founded. His successor 
in Sharp & Dohme is a native of Farmer City, IIl., and holds 
degrees from the Illinois Wesleyan University at Bloomington, 
Ill., and George Washington University at Washington. He 
served in the sanitary corps of the United States Army during 


the war. 


Ottman M. Krembs, president Krembs & Co., has been appoint- 
ed chairman of the committee which will represent the drug, 
chemical and medicine industries of Chicago in the preparations 
for the centennial world's fair in that city in 1933. 

The following have been selected by Mr. Krembs to serve with 
him on the committee:—R. A. Whidden, vice-president, Bauer & 
Black; W.K. MacIntosh, president, Liquid Carbonic Co.; B. F. 
Zimmer, vice-president, Fritzsche Brothers; Clarence Morgan, 
president, Clarence Morgan Co.; Leo A. Lanigan, and C. B. 
McConnell. , 


Dr. James M. Doran, Commissioner of Prohibition, and James 
P. McGovern, general counsel, Industrial Alcohol Institute, 
addressed the nineteenth International Congress Against Alcohol- 
ism at Antwerp, August 23. Dr. Doran urged international 
co-operation in controlling the distribution of alcoholic liquors, 
while Mr. McGovern spoke on “Industrial Alcohol Under 
American Law.” 


Dr. J. Reilly, professor of chemistry, University College, Cork, 
Ireland, has been studying the possibilities of the production of 
peppermint oil in the south of Ireland, and the results of his 
researches has appeared in the “Irish Trade Journal’. He states 
that the peaty and marshy soil is very favorable to the growth of 
the plant and that preliminary tests are so satisfactory that 
further experiments are to be made. 


Henry K. Wampole Co., Philadelphia, announces that George 
H. Morrison, for many years associated with Coffin-Redington 
Co., San Francisco, is now representative in Northern California 
for the Wampole company. W. W. Bayard, who for many years 
has covered the entire State of California for Wampole, is now 
concentrating in the southern part of the State. 


R. L. Nichols, formerly southern representative for H. K. 
Mulford Co., Philadelphia, is now southern representative for 
Magnus, Maybee & Reynard, New York. Mr. Nichols’ head- 
quarters are located at Decatur, Ga., a suburb of Atlanta, and 
he is covering Georgia, Alabama, Mississippi, Arkansas, Okla- 
homa, Texas and Louisiana. 


J.H. Kennedy, Castonia, N. C., pharmacist, retires after forty- 
two years active participation in the drug business and the firm 
of J. H. Kennedy & Co. has been dissolved. A new firm, the 
Kennedy Drug Co., has been incorporated to take over the 
business. 


Horace G. Cleveland, former vice-president, and Donald 
S. Shaw, former account executive of Dorrance, Sullivan & Co., 
New York advertising agency, have established the agency of 
Cleveland & Shaw, in that city. 


Harry P. Leonard, former president of the Philadelphia News- 
paper Writers Association, has been added to the personne] of 
Kissproof, Inc , toilet goods, Chicago. 
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D. R. Munk Succeeds H. C. Rendler 


H. C. Rendler, has resigned 
his position as purchasing agent 
for the Neve Drug Stores, Inc., 
and returned to the Remiller Co., 
a subsidary of the Owl Drug Co. 

D.R. Munk, former buyer for 
a New York wholesale house, has 
been promoted from the position 
of merchandising manager for 
the Neve company, to chief 
purchasing agent. Although 
Mr. Munk is to have general 
supervision over buying for all 
the Neve stores, it is stated that 
he will personally attend to the 
buying of sundries, drugs and 
cosmetics for the stores. 





Blank & Stoller 
H. C. Rendler 





Effective September 1, Boston, Cincinnati, Lawrenceburg, 
Louisville and Peoria, were discontinued as base points for 
alcohol sales by the United States Industrial Alcohol Co. 

Baltimore, New Orleans, New York, Philadelphia and Wilming- 
ton, remain as such. 


Keck-Conrad Co., Kansas City, Mo., appoints Stanley H. 
Jack Co., Inc., Omaha, to direct advertising account of Heck 


liquid deodorant. 





{ Obituaries }- 


Charles S. Herron, of the Chicago office of George Lueders & 
Co., was drowned August 13, while in swimming at Fort Francis, 
Canada, where he was spending his vacation. The funeral was 
held at the home of his mother at Du Bois, Pa., on August 20. 
He was widely known throughout the trade having been asso- 
ciated, during recent years, with the chemical departments of 
McKesson & Robbins, New York; Hance Bros. & White, 
Philadelphia; and Furst-McNess Co., Freeport, III. 


Dr. John Watson Cox, secretary and one of the founders of the 
Antikamnia Remedy Co., St. Louis, died from heart failure, 
August 26, in London, at the age of 73. He was born August 13, 
1855, in Columbus, Miss , and was a graduate of the Jefferson 
Medical College, Philadelphia. In 1899 he joined with the late 
Frank A. Ruf in promoting the Antikamnia company, which 
proved very successful. In 1908, Dr. Cox was treasurer of the 
National Democratic Committee. 


Sidney P. Kenyon, traveling drug salesman for many years 
died at his home in Lynn, Mass., Sept. 9, after a long illness. He 
was at one time a Democratic candidate for Mayor of Lynn. He 
ran for County Commissioner and State Representative from the 
11th Essex District, and was prominent in the Knights of Pythias. 
He was born at Oxford, N. H., April 27, 1853. He is survived 
by his wife, Mrs. Belle L. Kenyon, a daughter, Miss Bertha 
M. Kenyon of Lynn, and a brother, George Kenyon of Lebanon, 
NEL 


R. W. Althisar, advertising and sales director of the White 
Wonder Chemical Company, Montgomery, Ala., died recently 
at that city. 


James R. B. Simpson, Toronto representative of Ayers, 
McKenna & Harrison, Montreal, died Sept. 6, aged 26. 


Dr. George A. Auerswald, Missouri Food and Drug Com- 
missioner, died at his home in De Soto, Mo., August 29, aged 71. 
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Glycerin Exported in Large Volume 


Exports of glycerin from the United States for the quarter 
ended June 30, 1928, amounted to 873,271 pounds according to 
preliminary estimates, over twice the amount exported during 
the quarter ended March 31, 1928. Imports for the second 
quarter of this year were 264,634 pounds, of which 293,680 
pounds were crude material and 24,954 pounds were refined. 
This represents a drop in imports as compared with the preceding 
quarter when 1,554,227 pounds were brought in consisting of 
587,158 pounds of crude glycerin and 967,069 pounds of the 
refined product. 

The following table shows the domestic production of glycerin 
as issued by the Bureau of the Census during the period, April- 
June, as compared with the preceding three-months period: 


Quarter Ended March 31, 1928 Quarter Ended June 30, 1928 


-rude Dynamite Chem. Crude Dynamite Chem. 
80% basis Glycerin Pure 80% basis Glycerin Pure 
Pounds Pounds Pounds Pounds Pounds Pounds 


34,235,597 12,369,306 14,961,919 32,340,845 11,787,732 16,598,449 


Prod....<. 
4,656,072 2,024,774 31,048,617 8,678,167 1,516,125 


Consump. 33,291,399 
Factory and 
warehouse 

19,050,121 18,561,971 7,935,427 


stocks... 6,428,454 22,239,904 17,727,621 





Vanilla Crop Promising 


Vera Cruz, Mexico.—The best information available indicates 
that the vanilla crop for 1928-29 will be a little larger than was 
harvested during the past season. Weather conditions have been 
favorable since, although the month of August has been dry, 
during June and July, there was rain. Unless weather conditions 
are unfavorable during September, it is estimated that the coming 
crop will be not less than 200,000 pounds of *‘wholes” and “‘cuts.”’ 
The 1927-28 crop is estimated to be about 190,000 pounds. 

Prices in the vanilla centers are $2.50 to $2.75 for the whole 
beans and $1.80 to $1.90 for cuts, but few sales are being made. 

The 1926-27 holdover stock is about 40,000 pounds, and it is 
reported that some curers have stocks for the past two or three 
years, which they are holding for higher prices. 

Weather conditions during the month of September will 
determine the quality and quantity of the 1928-29 crop. 





Exports of crude drugs for the first six months of 1928 show a 
gain of approximately 25 per cent. in quantity and 10 per cent. 
in value, according to the Department of Commerce. The fig- 
ures for the first six months of 1927 and 1928 follow: 1927, first 
six months, 2,100,000 pounds, value $430,000; 1928, first six 
months, 2,600,000 pounds, value, $490,000. 


Special circular No. 216, “Production of Essential Oils of 
Thyme, Geranium and Origanum—Palestine,” and No. 217, 
“Brazilian Rose Wood Essential Oil,” were recently distributed 
by the United States Department of Commerce. Interested 
firms that failed to receive either of these circulars may obtain 
them from the chemical division of the department at Washington. 


Silver Moon Products Co., Inc., recently organized in New 
Orleans to manufacture a line of toilet goods. The new company 
has taken over the stock and formulae of the former Peach-Blo 
Co. An advertising campaign is being planned and the Chambers 
Agency, Inc., New Orleans, has been appointed to direct it. 


U. S. Customs Court extends allowance of drawback on 
menthol cough drops manufactured by William H. Luden, Inc., 
Reading, Pa., with the use of imported mentol and sugar, to 
provide for same manufactures by Luden’s, Inc., successor to 
William H. Luden, Inc. 


American Solvents & Chemical Corp.'s plant at New Orleans 
is damaged by fire, August 30, destroying a large stock of alcohol. 
All the damage was covered by insurance. 


Read Drug & Chemical Co., which operates a number of drug 
stores in Baltimore, has leased two stores in the new North ave. 
Market, where it will open another pharmacy. 
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Essential Oil Imports Decline 


The value of imports into the United States of essential oils 
for the first six months of 1928 was $77,000 less than for the same 
period of 1927 

Those oils that are imported in increased amounts were oils 
of citronella and lemon grass, oil of lemon, orange, sandalwood, 
and attar of rose. Those oils that were imported in smaller 
quantities were cassia and cinnamon, geranium, bergamot and 
lavender. 

The following table gives the amount and value of essential 
oils imported into the United States for the six months ending 
June, 1927 and 1928: 





27 1928 
Pounds Value Pounds Value 
Cassia and cinnamon... 225,388 $305,773 136,064 $151,865 
Geranium. ... a 124,224 306,488 102,049 300,542 
Attar of roses. 12,142 0z. 120,108 15,940 0z. 153,783 
Bergamot . eas 69,384 425,046 66,831 338,955 
Citronella. and lemon 
grass. 5 630,008 295,842 759,635 302,637 
Lavender and spike | 
lavender. . 129,067 388,464 107,596 306,967 
Lemon. ety 270,878 514,081 377,710 747,573 
Orange. . Sha pes 121,329 272,512 128,279 401,925 
Sandalwood..... 1,003 3,054 5,140 13,498 
All other essential and 
distilled oils..... 2,066,550 916,520 1,601,201 752,495 
ESO Ee at irae een rare $5,503,461 $5,032,469 





Essential Oil Exports Less 

Exports of essential oils of peppermint decreased from 88,000 
pounds, valued at $390,000, during the first six months of 1927 
to 73,500 pounds, valued at $255,000, for the first six months of 
1928, according to the Department of Commerce. 

Other essential or distilled oils decreased from 1,950,000 
pounds, valued at $620,000, for the six months’ period of 1927 to 
1,770,000 pounds, valued at $628,000, for the six months’ period 
in 1926. It will be noted that while the amount exported de- 
creased 180,000 pounds, the value increased $8,000. 

Among the essential oils exported during this period were 
9,700 pounds of sweet orange oil, 50 cases of sweet orange oil, 
8,000 pounds of lemon oil, 13,000 pounds of almond oil. Separate 
statistics are not available for these oils as all of them, except oil 
of peppermint, are grouped under the general classification of 
other essential oils. 





Walter H. Jelly, chairman of the golf committee, Chicago 
Drug and Chemical Association, announces that the final tourna- 
ment will be held the third week of September. A cup has been 
donated by B. F. Zimmer, Fritsche Bros., president of the 
association. 


H. D. Mackinnon, formerly president and general manager 
of the Braun Scientific Co., Los Angeles, Cal., is now general 
sales manager of the American Agar Co. He is now calling on 
consumers of agar to tell them the story of the American product. 


Frank Bogart, former president, Tennessee Pharmaceutical 
Association and a retail pharmacist of Chattanooga, has been 
appointed a member of the Tennessee Board of Pharmacy, 
succeeding George M. Sadler. 


Vacher-Green, Inc., manufacturer of Vacher-Balm, New 
Orleans, is moving to larger quarters in that city. Company is 
owned by G. R. and A. C. Green who are also proprietors of 
Pro-Phy-Tol. 


Kress & Owen Co., New York, maker of Glyco-Thymoline, has 
appointed the Frank Presbrey Co., of that city to direct its 
advertising account. 


George Scott, of Rockford, IIl., who is associated with Fuller 
Morrison Co., was elected president, Illinois Travellers’ Associa- 
tion during the annual convention held at Peoria. 


Hook Drug Co., 27 North California st., Indianapolis, Ind., 
will make alterations and improvements in its building on 
Michigan st., costing $25,000. 
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A. Ph.A. Meeting Well Attended 


American Pharmaceutical Association closes its seventy-sixth 
annual meeting, which was held at Portland, Me., on August 25. 
Over 400 attended the annual session during which meetings were 
held by the scientific, education and legislation, practical phar- 
macy and dispensing, commercial interests, any historical sec- 
tions of the association. Rapids City, S. D., was selected as the 
site for the 1929 meeting. 

Nomination for the election by mail ballot are as follows:— 
For president, H. A. B. Dunning, Baltimore; L. A. Seltzer, 
Detroit; F. B. Haymaker, Clarksburg, W. Va.; first vice- 
president, E. E. Carswell, Gorham, Me.; P. Henry Utech, 
Meadeville, Pa.; A. L. I. Winne, Richmond, Va.; second vice- 
president, F. B. Stevens, St. Augustine, Fla.; W. B. Goodyear, 
Harrisburg, Pa., and J. P. Murray, Colorado Springs. 

Nominations for the council, from which three are to be 
chosen, are:—J. H. Beal, Camp Walton, Fla.; C. H. Lawall, 
Philadelphia; W. B. Day, Chicago; Charles E. Caspari, St. 
Louis; David F. Jones, Watertown, S. D.; J. A. Koch, Pitts- 
burgh; Antone E. Nickelsen, Portland, Ore.; William F. Sudero, 
Fargo, N. D.; John A. Goode, Asheville, N. C. George M. 
Beringer of the present council having died, one cf the following 
candidates is to be elected for a year:—. Bruce Philip, San 
Francisco; C. E. Mollet, Missoula, Mont.; John Culley, Ogden, 
Utah. 

E. E. Swanson, Indianapolis, was announced as the winner of 
the Ebert prize in pharmacy. 

Dr. F. E. Stewart, Philadelphia, was elected honorary president 
of the house of delegates; Dr. E. F. Kelly, Baltimore was re- 
elected secretary, and C. W. Holton, Newark, treasurer. Ambrose 
Hunsberger, Philadelphia, was elected chairman; R. L. Swain, 
vice-chairman. 

The following resolutions were adopted by the society: 

That student membership in the association be fostered by 
accepting one-half of the annual dues and allowing one-half to 
remain in the treasury of student branches that may be organized. 

That the American Pharmaceutical Association help in the 
organization of student branches. 

That the Journal of the association be kept as a high-grade 
scientific and professional publication, but, if possible, that 
news of professional and scientific interest be added. 

That contact be made with all State associations each year, 
and that the president be sent to as many State meetings as he 
can attend. 

That personal contact with pharmacists by means of a traveling 
representative be continued. 

That a scientific study of cosmetics be made to determine if 
control legislation is necessary. 

That resolutions be prepared in honor of Dr. H. A. B. Dunning 
and others who have brought the headquarters campaign to its 
present stage. 

That a resolution be prepared in honor of those who have 
brought the Pharmaceutical Recipe Book to completion. 

That greater efforts be made to acquaint medical practitioners 
with the object, legal status and contents of the National Form- 
ulary in order that they may realize the importance of having 
copies in their possession. 

That the Conference of State Association Secretaries be 
encouraged in order that it may adequately function as a clearing 
house for State association problems. 

That further attention be given to membership of the American 
Pharmaceutical Association in the National Conference on 
Hospital Service. 

That manufacturers of pharmaceutical products be urged to 
study the respective keeping qualities of pharmaceuticals manu- 
factured by them in order that the period of potency may be 
known approximately. 

That the members of the syllabus committee be instructed to 
revise the syllabus in accordance with the charters report with 
relation to the training necessary in each course to make the 
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student fully competent, disregarding any limitations of total 
hours of study. 

That a protest be made against the present system of training 
technicians for clinical diagnostic laboratories. 

That the American Pharmaceutical Association should take 
steps to induce men of wealth to finance education, research and 
buildings in colleges of pharmacy. 

That higher standards in pharmaceutical education be adopted, 
and that support be given a minimum four-year course of study 
for the training of pharmacists. 

That the invitation extended by the National Association of 
Boards of Pharmacy and the American Association of Colleges of 
Pharmacy to the American Pharmaceutical Association to join 
in the comprehensive survey of pharmaceutical education and 
of the institutions teaching pharmacy be accepted, and that the 
full force of its moral and material support be placed behind this 
proposed survey. : 

That the American Pharmaceutical Association emphatically 
asserts its disapproval of any movement involving pharmaceu- 
tical practice which may deprive the public of timely and adequate 
service in time of sickness and which further threatens to destroy 
the initiative which has brought pharmacy to its present import- 
ant position in community life. (This resolution referred to the 
announced beginning of a movement to place control of phar- 
maceutical practice in the hands of organized labor.) 

The National Association of Boards of Pharmacy, which also 
was in covention during the week, elected the following officers: 
president, H. M. Leron, Connecticut; secretary, H. C. Christen- 
sen, Illinois; treasurer, J. W. Gayle, Kentucky; executive com- 
mittee, A. C. Taylor, District of Columbia; syllabus committee, 
John Culley, Utah; vice-presidents, district 1, George O. Tuttle, 
Maine; 2, L. N. Richardson, Maryland; 3, John A. J. Funk, 
Indiana; 4, George Judisch, Iowa; 5, F. B. Haymaker, West 
Virginia; ©, C. Anderson, Oklahoma; 7, W. E. Bingham, Ala- 
bama; 8, Joseph B. Murray, Colorado; 9, Arthur G. Hulett, 
Arizona. 

A. G. Dumez, Baltimore, dean of the School of Pharmacy, 
University of Maryland, was elected to the office of president, 
American Association of Colleges of Pharmacy; Charles E. Mol- 
lett, dean of the School of Pharmacy, University of Montana, 
was chosen vice-president, and Prof. Zada M. Cooper, College of 
Pharmacy, Iowa University, was re-elected secretary-treasurer. 

Charles B. Jordan, Purdue University School of Pharmacy, 
was re-elected chairman of the executive committee; Edward 
H. Kraus, dean, College of Pharmacy, University of Michigan, 
and Edward Spease, dean, School of Pharmacy, Western Reserve 
University, were chosen members of the executive committee. 
Charles H. Stocking, of the College of Pharmacy of the University 
of Michigan was elected a member of the syllabus committee. 





During the recent convention of the American Pharmaceutical 
Association at Portland, Me., a message was received from 
Howard W. Ambruster, New York, requesting the association 
to go on record concerning several questions in connection with 
the use of recent importations of ergot in this country. The 
message was referred to the U. S. P. Convention as the association 
has no authority in the premises and had already gone on record 
by resolution in reference to the quality of medicinal preparations. 


A consensus of the members of the American Pharmaceutical 
Manufacturers’ Association is being compiled with respect to 
the practicability of a five-day working week. The association 
is also collecting data on the vacation policies of its members. 
Both surveys comprise skilled and unskilled factory employees 
and office workers. 


American Pharmaceutical Manufacturers’ Association an- 
nounces receipt of notice of adoption of following new trade 
names: Alkadrastol, Assabina, and Bryochrome Comp. by 
Carroll Dunham Smith Pharmacal Co.; and Vita-Lix and Casc- 
Agarlax by Sutliff & Case Co., Inc 
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Aromatic Chemical Imports Greater 


The total amount of imports into the United States entered for 
consumption of synthetic perfume materials under the heading 
“anathol, citral, geraniol, heliotropin, ionone, rhodinol, safrol 
and terpineol’’ amounted in 1927 to 170,607 pounds, valued at 
$46,924. This is an increase over the amount imported in 1926, 
which was 79,388 pounds, having a value of $28,057, and the 
amount imported in 1925, which was 46,605 pounds, valued at 
$14.519. 

During the first six months of 1928 imports of these synthetic 
perfume materials entered for consumption amounted to 84,000 
pounds. Of this total terpineol constituted the major portion, 
over 66,000 pounds being entered, 98 per cent. of which came 
from Germany and the remainder from France. Geraniol was 
the second in importance in this class, 9,780 pounds having been 
entered for consumption during this same period. 





F. J. Stokes New Building 














The recently completed administration building of 
F. J. Stokes Machine Co., Philadelphia. 





Narcotics May Be Mailed 


The following letter is from Charles Wesley Dunn, general 
counsel, American Pharmaceutical Manufacturers’ Association, 
to Harry Noonan, president, Drug Products Co., in answer tothe 
latter's inquiry regarding the mailing of narcotics. 

“| have your inquiry whether a pharmaceutical manufacturer 
may lawfully mail narcotics to those who are entitled to buy, 
provided the provisions of the Federal Narcotic Act are complied 
with. The answer is Yes. The law in point is found in paragraph 
4 (b) of Section 460 of the Postal Laws and Regulations, quoted 
on page 708, Volume |, of my food and drug law book. It pro- 
vides that poisonous drugs and medicines which are not out- 
wardly or of their own force dangerous or injurious to life, 
health, or property, and not otherwise unmailable (unmailable 
matter is that which is likely to injure a postal employe or to 
damage the mail equipment or other mail; also abortifacients 
and contraceptives), when securely packed for safe transmission 
may be admitted to the mails for transmission in the domestic 
mails when sent by the manufacturer thereof or dealer therein 
to licensed physicians, surgeons, dentists, pharmacists, drug- 
gists, and veterinarians, when addressed as such, provided that 
the container of the article mailed is plainly labeled to show its 
contents, is marked ‘poison,’ and bears the label or superscription 
of the manufacturer thereof. 

Because of the importance of your inquiry and in order to 
confirm my opinion I addressed the Postmaster General. He 
writes: ‘Under this regulation (above stated) manufacturers 
may ship narcotics in the mail to druggists and physicians, pro- 
vided such shipment does not violate the Harrison Narcotic Law.’ 

You should be informed in this connection that narcotics are 
denied transmission in the international mails, by the Universal 
Postal Convention.” 
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Research in Vegetable Drugs 


The committee on botany and pharmacognosy of the National 
Research Council met August 15 in Boston under the chairman- 
ship of Dr. H. W. Youngken, Massachusetts College of Pharmacy. 
Prof. E. N. Gatherscoal, University of Illinois, is secretary, and 
other members are Dr. E. L. Newcomb, secretary of the N. W. 
D. A.; Dr H.H, Rusby, Columbia University, and Dr. W. W. 
Stockberger, United States Bureau of Plant Industry. 

The National Research Council some time ago authorized the 
committee to create a research fund of 6,000 to be used to pro- 
mote research in vegetable drugs, with particular reference to 
standards and sources of supply. The sum of $600 has, so far, 
been contributed to the fund by manufacturers. About a year 
ago the committee began a survey of new sources of supply of 
medicinal plants. This work is being done under the direction 
of Dr. Stockberger, and the committee has appropriated $250 for 
its prosecution. 

The committee has approved the preparation for publication 
of extensive research work on inorganic constituents of vegetable 
drugs by Dr. Newcomb and Prof. E. B. Fisher, University of 
Minnesota. The committee reported progress on the work under 
the direction of Dr. Rusby in connection with a study of new 
drugs from South American plants. 

Announcement was made at the committee meeting that several 
manufacturers were seriously considering substantial contribu- 
tions to the $6,000 research fund. 





Plant Science Seminar Meeting 


The sixth annual Plant Science Seminar was held at Boston, 
August 13 to 16, Prof. H. W. Youngken, of the Massachusetts 
College of Pharmacy, presiding. Theodore J. Bradley, dean of 
the Massachusetts college, welcomed the botanists with praise 
for their work. A recommendation by the chairman that a 
separate section for pharmacognosy and pharmaceutical botany 
be created in the International Botanical Congress was adopted. 
The congress will meet in Cambridge, England, in 1930. 

In view of the intense interest and value of the exchange of 
herbarium specimens and drugs, as suggested by E. L. Newcomb, 
former chairman of the seminar, the continuance of this custom 
at future seminars was unanimously endorsed. 

The program comprised the following features:—Teaching 
methods with exhibits, Prof. E. A. Wirth; Medicinal plants of 
Florida, Prof. B. V. Christensen; More about digitalis, Prof. 
W. J. Stonebach; Report on progress of census on commercial 
and geographical sources of American medicinal plants (auspices 
of National Research Council committee on pharmacognosy and 
pharmaceutical botany), Dr. W. W. Stockberger; On abbrevia- 
tion of the U.S.P.X. and N.F.V. and on preparation of slides of 
squills, Prof. C. C. Pitt; Drug testing and soil fertilization, Dr. 
Arno Viehoever; What a flower show may mean to a pharmacy 
student, Prof. Martin S. Dunn; Pharmacy week window display 
and the pharmacognocist; pharmacy headquarters bulletin and 
the pharmacognocist, Dr E. L. Newcomb; Color nomenclature 
of the U.S.P., Prof. E. N. Gathercoal; Studies on peppermint 
(illustrated), Prof. F. J. Bacon; Pharmacographia Americana, 
Dr. W. O. Richtman. 





Treasury Decision 42316-0 of July 15, 1927, providing for the 
allowance of drawback on toilet and medicinal preparations 
manufactured by the Arden Chemical Co., Inc., New York, with 
the use of domestic tax-paid alcohol, is extended to provide for 
the same manufacturers by Elizabeth Arden, Inc., successor to 
Arden Chemical Co., Inc. 


“Buttermilk” as a brand for soap products will be discontinued 
by a corporation engaged in the manufacture of soap until such 
time as its products are actually made from buttermilk and may 
thus be properly described and referred to as buttermilk soap, 
according toa stipulation agreement between the soap company 
and the Federal Trade Commission. 


Drug Markets 233 








{ Company News }- 


Louis Phillipe, Inc., New York, maker of Angelus Rouge 
Incarnat, Angelus Almond Cream and other beauty preparations, 
has placed its advertising account with the New York office of 
Cecil, Warwick & Cecil, Inc., advertising agency. A program of 
advertising and sales expansion is being planned for the coming 
fall and winter season. 


The Industrial Alcohol Institute, Inc., New York, formerly 
the Industrial Alcohol Manufacturers’ Association, is planning 
a campaign on denatured alcohol as an anti-freeze mixture. 
Newspapers and magazines will be used to explain the proper use 
of alcohol in radiators. The J. Walter Thompson Co. is directing 
this campaign. 


Eastern Investment Co., Inc., Indianapolis, Ind., has acquired 
a group of 10 drug stores operated heretofore under the name of 
the Haag Drug Co., in different parts of the city, and plans the 
purchase of other establishments in the Middle West to add to 
the chain. George M. Ray is vice-president, and Oscar W. Hess, 
secretary and treasurer. 


La Lysine International, Inc., New York, Boston and Paris, 
manufacturer of La Lysine, an antiseptic, and of a general line of 
pharmaceutical products, has appeinted the M. P. Gould Co. 
Inc., advertising agency, New York, to direct its advertising 
account. 


Vanco Products Co. is incorporated in New York to deal in 
Spanish saffron and other imported specialties. Richard V. S. 
Hillier, vice-president and treasurer of R. Hillier’s Son Co., Inc., 
is president, while G. Harold Van Saun is vice-president and 
treasurer. 


The Postum Co. has acquired all outstanding stocks of La 
France Manufacturing Co., a Pennsylvania firm manufacturing 
soap products. In connection with the acquisition, the com- 
pany has listed 95,060 additional shares on the New York Stock 
Exchange. 


Peninsular Chemical Co., Orlando, Fla., manufacturer of 
chemicals and by-products, drugs, etc., has acquired a building 
on Thirty-sixth st., Tampa, Fla., and plans removal of plant to 
that location, where present capacity will be increased. R. H. F. 
Dade is president. 


Consolidated Products Co., Inc., New York, has purchased 
the Wayne Wood Products Co., Collinswood, Tenn., said to be 
a $2,000,000 plant. The Consolidated company plans to sell 
plant and equipment either in part or in its entirety. 


Forhan Co. is planning a national newspaper advertising 
campaign in 200 newspapers tobegin soon after the middle of 
this month. Erwin, Wasey & Co., New York, is directing the 
campaign. 

United Soap & Chemical Products Corp., Newark, N. J., 
organized by Herman B. J. Weckstein, 164 Market st., and 
associates, with capital of $100,000, plans operation of local 
factory for manufacture of drugs, chemicals, soaps and kindred 
products. 


The new Palmolive Building is rapidly rising on the site at 
Walton pl. and Michigan ave., Chicago. Fifteen stories will be 
built on foundations designed to carry twenty-two additional 
floors, whenever they are needed. 


D. Kaltman & Co., wholesale druggists, Jersey City, have 
signed a contract to take over and occupy the plant that the 
John Mehl Co. has been occupying at New York and Webster 
avenues. 


Roth-Johnson Drug Co., Decatur, Ill., leases a larger building 
in that city which it will occupy after October 1. 
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American Metal Cap Co., Brooklyn, N. Y., has published 
a booklet entitled *‘Glass-Packed Products from the Consumer's 
Point of View,” containing a digest of the opinions of 8028 
housewives in 29 states, regarding enclosures for products packed 
in glass. The book is well illustrated with photos and charts 
showing the tabulated results of this survey. 


Cleanwell Products Co., 211 Market st., St. Louis, Mo., 
organized by Robert Wesner and associates, plans operation of 
local plant to manufacture soaps, disinfectants and kindred 
specialties. 


Sea Breeze Laboratories, Inc., Pittsburgh, Pa., formed by C. W 
Salmond, Keystone Building, and associates, will operate a local 
factory for the manufacture of drugs and medicinal preparations. 
Company is capitalized at $100,000: 


Oxmore Chemical Co., 3828 ave. A. Birmingham, Ala., is 
planning installation of equipment in local plant, including 
mixers, kettles, agitators, packing machines and other apparatus. 
Fred C. Otto is president. : 


John G. Chateres, Burlington, N. J., has organized the John 
G. Chateres Co., to operate a local factory for the manufacture 
of drug products, medicinal preparations, etc., and will perfect 
plans at an early date. 


Interior Malt & Grain Co., Twenty-seventh ave., Minneapolis, 
Minn., has plans for a two-story malt factory to cost in excess of 
$30,000, with equipment. 


Mitchell Medicine Co., Birmingham, Ala., D. Mitchell, 500 
Emma Ave., president, has been organized to establish a local 
factory for manufacture of drugs and medicinal compounds. 


American Sea Grass Co., 286 Meserole st., Brooklyn, N. Y., 
has approved plans for a new two-story factory, to cost $22,000 
with equipment. 


Greater Miami Laboratories, Inc., Miami, Fla., formed by 
A. H. Hill, Miami, and associates, plans operation of plant for 
manufacture of chemicals and drug specialties. 


Los Angeles Soap Co., Los Angeles, Mission Bell and White 
King soaps, has appointed the Heintz & Robertson Advertising 
Agency, of that city, to direct its advertising account. 


Ganga Commercial Agency, Ltd., India, announces the 
appointment of William E. Martin, New York, as agent for its 
line of drugs and spices in the United States. 


J. E. Goold & Co., Portland, Me., has taken over the business 
formerly conducted by the branch of Brewer & Co., Inc., Boston, 
in that city. 

Seely Manufacturing Co., Detroit, manufacturer of toilet 
preparations and flavoring extracts, has placed its advertising 
account with the Pratt-Moore Advertising Co., of-that city. 


Glessner Co., Findlay, Ohio, is introducing a new product 
called Keen Shaving Kreem. Product is being marketed in both 
jars and tubes. 


Parke, Davis & Co., Detroit, Mich., have asked bids for a 
new six-story factory, reported to cost in excess of $500,000, with 
equipment. 


Neve Drug Stores, Inc., New York, has opened an advertising 
campaign in the newspapers of that city. Griffin, Johnson & 
Mann, Inc., is directing the campaign. 


Furst-McNess Co., Freeport, IIl., manufacturer of chemical 
specialties and drugs, is planning five-story addition to plant to 
cost about $125,000 wit equipment. 


Southern Wholesale Drug Co. has recently started business 
in High Point, N.C. B. F. Cox, formerly of Chicago, is owner and 
manager of the new concern. 
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**Nujol’’ Figs Case Not Ended 


The opposition of the Standard Oil Co., of New Jersey to the 
use of the word *Nujol”’ as a trade mark for laxative figs has been 
restored to the docket of the United States Patent Office by 
action of William A. Kinnan, assistant commissioner of patents. 

An examiner of the Patent Office had dismissed the opposition 
of the Standard Oil on the ground that it did not appear that the 
Standard had any material evidence to offer. The assistant com- 
missioned reversed this ruling, saying that it was evident that 
the Standard has a sufficient interest to be allowed to oppose the 
case when it is considered on its merits. 

The California Peach & Fig Growers Association is applying 
for registration of the words “Nujol” and “Nujol Figs” as a trade 
mark for prepared figs advertised for their laxative qualities. 
The Standard Oil is registrant of the word “Nujol” as a trade 
mark on laxative mineral oil. The applicant declares that 
Nujol is used in preparing the figs, but the Standard company 
asserted that no Nujol had been used in samples it has seen. 

In reversing the examiner Mr. Kinnan said that a motion to 
dismiss an opposition should be granted only when there is no 
probability that testimony could be presented which would 
warrant the sustaining of the opposition, and declared:— 

“It is apparent at once that the applicant has adopted the 
identical trade mark alleged to have been adopted and used by 
the opposer continuously since a date long prior to the entrance 
of the applicant into the field, and the latter has used the mark 
upon one well known kind of a laxative while the opposer has 
used it upon another well known kind. Both substances, the 
mineral oil and the figs, being used for the same purpose, this 
case is not so clear that the motion to dismiss should be granted. 

‘Furthermore, the allegation in the notice that the applicant 
uses the trade mark upon figs treated with “Nujol” brings the 
goods substantially within the class to which the opposer applies 
its mark. Mineral oil as a laxative and figs treated with mineral 
oil asa laxative constitute goods which would appear to possess 
the same descriptive properties.” 


Woman's Head Common Trade Mark 


The use of a woman's head and bust with a period coiffure is so 
commonly used as a mark for toilet preparations that there is no 
proprietary interest in any mark of this general character, 
Thomas E. Robertson, commissioner of patents, held in the case 
of E. Burnham, Inc., Chicago, vs. Wilfred Laboratories, Inc., 
New York. 

Mr. Burnham was registrant of a trade mark for toiletries 
consisting of a picture of a woman with a coiffure of a past 
historic period, the curls lying across the shoulders and the word 
‘Kalos” written across the bust. The Wilfred company sought 
to register for the same class of goods a trademark using the 
picture of a woman with hair somewhat differently arranged 
and wearing a plumed black hat, with the word “Wilfred” 
written below the face 

The commissioner granted the latter registration on the ground 
that neither originated this type of mark and that such pictures 
had been used for years on toilet goods 





According to a report received from Consul H. C. Von Struve, 
Goteborg, the sale of drugs proper, medicines and poisons is still 
under strict Government control in Sweden, which is an 
obstacle to extensive imports. Handling of such preparations is 
only permitted to firms duly licensed by the authorities. For the 
entire volume of business done the proportion of imports is large, 
but the tendency is toward the manufacture of drugs in Sweden 
to as great an extent as possible in order to somewhat reduce the 
imports. 

Germany supplies the greater portion of these products, but 
France is also well represented. American preparations sold are 
chiefly special articles more in the line of toiletries. Therefore 
the prospects of developing a market for American medicinal 
products would appear to be limited. 


National Beauty and Barbers’ Supply Dealers’ Association 
will hold annual convention in Chicago, October | to 5. 





New Plough Chemical Co. Plant 














The new plant that will shortly be erected for the Plough Chemical Co. of Memphis, Tenn. 
The new plant is made necessary by the company's rapidly expanding business. 
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Scott & Bowne Ordered to Cease 


Scott & Bowne, of Bloomfield, N. J., manufacturers of Scott's 
Emulsion and other medicines, have been ordered by the Federal 
Trade Commission to discontinue attempts to maintain uniform 
resale prices. These practices have had the effect of unduly 
lessening competition between distributors of this company’s 
products, wholesalers and retailers, it was found by the com- 
mission. 

Under the guise of making a reclassification of the distributors 
of its products, the company sent out a form letter carrying a 
plan calling for co-operation of dealers in maintaining minimum 
resale prices. A list of distributors was drawn up in which the 
company omitted names of certain wholesale dealers many of 
whom were of high standing, who had failed to endorse the 
respondent's plan of price maintenance. The wholesalers were 
not to be reinstated on the company’s list to receive its products 
until the company was given assurance of co-operation in resale 
price maintenance. These wholesale firms were informed that 
they could buy from selected wholesale price—maintaining 
distributors at retailers’ buying prices. This meant that they 
were cut off and of course could not buy at those prices if they 
expected to make profits 

A number of wholesalers discriminated against in the foregoing 
manner actually continued to buy and pay such adverse dis- 
criminatory prices in order to maintain their complete line of 
products for their customers. ; 

So-called co-operative wholesalers, who pay to their members 
discounts or rebates based on purchases rather than on total 
business transacted, were regarded by the respondent company 
as price-cutters to the extent of such discount and rebate and so 
were generally not reinstated as jobbers but were demoted to 
the status of retailers and compelled to pay retailers’ prices. 

The order to cease and desist is as follows: 

NOW, THEREFORE, IT IS ORDERED, that the re- 
spondent, Scott & Bowne, its officers, directors, agents, 
employees and successors do cease and desist from 
carrying into effect or attempting to carry into effect its 
plan or policy of securing the maintenance of uniform 
resale prices for its products by any or all of the following 
means: 

Seeking or securing or entering into contracts, agree- 

ments or understandings with customers or prospective 

customers that they will maintain the resale prices 
specified by respondents. 

Procuring either directly or indirectly from its customers 

promises or assurances that the prices specified by 

respondent will be observed by such customers. 

(3) From directly or indirectly, as a part of any plan or 
policy, requiring or exacting, from those wholesalers or 
distributors who fail or refuse to adopt, follow, or abide 
by respondent's suggested resale prices, higher prices 
than those at which respondent sells generally to its 
wholesalers or distributors. 


ie! 


~~ 
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Classification of dill seed as spice seeds under paragraph 779 
of the tariff and assessment of duty at 25 per cent. ad valorem 
has been ordered by Commissioner of Customs E. W. Camp in 
a letter to the Collector of Customs at New York. Some col- 
lectors have contended that the seeds were free of duty for use in 
medicine, but the Bureau of Customs and Department of Agri- 
culture reached the conclusion that the seeds in question were 
not used extensively either for garden seeds or for medicinal 


purposes. 


Use of the word “‘oil” in the trade name of cuticle remover will 
be discontinued by a manufacturer of toilet preparations, accord- 
ing to a stipulation agreement between the company and the 
Federal Trade Commission. The product advertised was not 
manufactured from oil and contained no oil whatever. It was 
made from ingredients not capable of mixture with oil. 
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New Chain to be Headed by Miller 


Plans are now rapidly drawing toward completion for the 
formation of one of the largest drug store chains in New York 
City by the purchase and operation under a central management 
of 107 independent stores. The name for the chain has not yet 
been chosen. 

The president and chief executive officer of the new organiza- 
tion will be John Henry Miller, who has been head of the Pennsyl- 
vania Drug Co., a New York chain. The bankers for the chain 
are Eastman, Dillon & Co., and it is expected that a public offer- 
ing of preferred and common stock, both issues of no-par value, 
will be made within the next week. Application will be made to 
list the shares on the New York Curb Market. 

The chain will confine its operations, at least at present, 
wholly within the metropolitan area. The stores to be included 
in the deal are now privately owned and independently operated. 
Contracts for the purchase of every store in the unit have already 
been drawn, it was learned yesterday on official authority, and 
their signing is being pushed forward : 

Although the United Cigar Store Co. owns 1,596 shares of 
4,500 shares authorized and issued of the Pennsylvania Drug Co., 
it has been officially denied that the new chain will be associated 
with the United Cigar Store Co. The United Cigar Store Co. 
owns the Whelan Drug Co., a chain with 82 stores in eight or 
nine states; 27 being located in New York State, and 28 in New 
Jersey. 





United Cigar Stores to Sell Drugs 


Chain store systems which were established for the distribution 
of cigars and cigarettes are passing through a stage of develop- 
ment which will bring the majority of them within the next few 
years into the retailing not merely of tobacco products but also of 
drugs and other kindred lines of quick turnover small merchan- 
dise, according to W. T. Posey, Vice President of the United 
Cigar Stores Co. 

“This transition," Mr. Posey declared in a statement to the 
N. Y. “Times”, is largely brought about through the enormous 
increase in the value of our realty holdings, virtually all of which 
are well-selected corners. Ina measure, these had to be protected, 
so growth and expansion was necessary. The result is that we 
have now converted a number of cigar stores into combination 
stores, some selling a complete line of drugs. 

“Our own company this year has acquired sixty-eight drug 
stores and eighty-two combination stores. The gross business of 
a combination store is now running approximately $100,000 a 
month, while as an original United Cigar Store the gross business 
would be but $30,000 a month. This, by the way is the largest 
number of stores that we have ever opened in one year and 
indicates, in a substantial measure, the confidence that our board 
has in the general business situation.” 





Chain Sales per Unit Decreasing 


Indication that the great increase in sales reported by chain 
store organizations are due chiefly to the opening of new units 
is seen by the Federal Reserve Bank of Chicago, which asserts 
that sales a store are tending to decrease as the number of stores 
increases. 

In an analysis of chain-store sales in July, the bank shows that 
the number of stores operated by twenty-five reporting chains in 
that month was 2,389, as compared with 2,352 in June, an increase 
of 1.5 per cent. Aggregate sales nevertheless were 8.5 per cent. 
less than in the preceding month. As compared with July, 1927, 
the number of stores operated was 21 per cent. greater, but the 
sales were only 14.4 per cent. larger. As a result, average sales 
a store in July were 5.5 per cent. less than in July, 1927, and 9.9 
per cent. less than in June of this year. 





I. L. Lyons & Co., Ltd., New Orleans wholesale druggist, moves 
to new quarters in that city. 
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{ [he Financial Markets } 


Lambert Earnings Spent for Advertising 


Lambert Co. declares an extra dividend of 50 cents a share 
and the regular quarterly of $1.25, both payable October | to 
stock of record September 17. Similar payments were made in 
two preceding quarters. 

Increased expenditures for advertising this year have reduced 
profits, since this comes directly from earnings, and it is apt to 
result in a slight reduction in earnings a share for the year from 
previous estimates, according to the “Wall St. Journal.” Al- 
though earnings in the first quarter totaled $1,182,292 on Lam- 
bert stock, or $2.45 a share, the second quarter showed a decline, 
net profit totaling $929,242 or $1.93 a share. 

There was some falling off in business during the second three 
months of the year, which probably accounted for the lower net 
profit, but the recovery from the lapse was quick, and the in- 
creased advertising expenditures demonstrate the way such a 
situation is being dealt with. 

Earnings for the first six months of the year totaled $2,111,540, 
or $4.38 a share. Lambert last year earned about 56% of its 
income in the second half year, and if the same ratio should 
prevail this year, net of not less than $9 a share and probably 
somewhat in excess of that figure would be likely. 

Lambert produces Listerine, Listerine toothpaste, Listerine 
shaving cream and Listerine cigarettes. While Listerine is the 
big money maker, sales of the toothpaste, advertised with the 
economy idea, are steadily expanding. Steady growth of these 
lines not only will add to earnings but in a measure will tend to 
stabilize them. 

With Lambert earning close to $9 a share, dividend payments 
for the year probably would be around $8 a share. Payment of 
$8 a share in 1928 would demand payment of $2.75 at the Decem- 
ber meeting. . 

Lambert's dividend record has been one of liberal payments, 
since the company does not operate, but is merely a holding com- 
pany for 64.583 % of the shares of the stock of Lambert Pharma- 
cial Co., the operating company. In view of the policy, it is 
likely that at some dividend meeting in the near future the stock 
will be established on a higher dividend basis than at present. 





Net profit of Household Products, Inc., and subsidiaries for 
the first six months of this year was $1,519,246 after taxes, as 
compared with net profit of $1,519,022 in the first six months of 
last year. 


American Druggists’ Syndicate reports for six months ended 
June 30, 1928, profit of $378,608 before depreciation and federal 
taxes against $521,085 in first half of 1927. 


California Spray Chemical Corp., Berkeley, Cal., obtains a 
Delaware charter to put out a drug store specialty. It will have 
an authorized capital of 150,000 shares of common stock. 


Owens Bottle Co. declared the regular quarterly dividend of 
75 cents on the common, payable October | to stock of record 
September 15. 


A Delaware charter has been secured by the Voived Drug Co., 


Inc., which is authorized to have a capital of $75,000, with 350 
shares of common stock. 


Boots Pure Drug Co., Ltd., London, declares a quarterly 
dividend rate of 24% a year. 
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’ Stock Exchange. 


June 30, and 25c for the quarter ending Sept. 30, 1928. 


Drug Markets 


McKesson & Robbins Preferred Stock 


McKesson & Robbins, Inc., have offered, through Goldman, 
Sachs & Co., Bond, & Goodwin, Inc., Bridgeport Trust Co. and 
R. F. Griggs Co., at $51 a share and accrued dividend, 193,907 
shares of series A, 7 per cent. convertible preference stock of $50 
par. It is convertible share for share into common stock and is 
redeemable at $60 and accrued dividends. 

Certificates of deposit for common stock of McKesson & 
Robbins, Inc., of Connecticut, which call for two shares of com- 
mon stock of the Maryland company for each one share of the 
Connecticut company, are currently selling at more than $80 
a share, equivalent to more than $40 a share of common stock of 
the Maryland company. 

This offering is the first introduction to the public of the 
securities of the Maryland corporation recently organized to 
consolidate the manufacturing firm of McKesson & Robbins, 
Inc., of Connecticut, with fifteen wholesale drug houses in various 
sections of the United States. 

Combined net sales of the business to be acquired by the com- 
pany during the first four months of 1928 amounted to $25,950, 
073, pointing to a total for the year in excess of $75,000,000. 
Combined net profits applicable to the company amounted to 
$2,770,036 in 1927, or 2.5 times dividend requirements on the 
preference stock, and to $1,136,453 in the first four months of 
1928, or 3.1 times such requirements for that period. 

The adjusted consolidated balance sheet of the company and 
its subsidiaries as of April 30, 1928, shows net tangible assets of 
more than $28,000,000 equivalent to more than $90 a share on 
the 309,648 shares of preference stock to be outstanding. The 
valuable good-will and trade names of the subsidiaries are carried 
on the balance sheeet at $1. 

The company has agreed to make application to list the 
preference stock Series A and common stock on the New York 
In addition to the 309,648 shares of preference 
stock of $50 par value, there will be presently outstanding 664,409 
shares of common stock without par value. The authorized 
capitalization consists of 500,000 shares of preference stock and 
5,000,000 shares of common stock. 





Crown Cork & Seal Co., Inc., will own 40% interest in Crown 
Cork International Corp., a holding company incorporated under 
the laws of Delaware to acquire the foreign plants of Crown Cork 
& Seal Co. and other properties abroad. Negotiations for several 
of the companies were closed by Charles E. McManus, president 
of Crown Cork & Seal Co., who will temporarily head the new 
company. 

Foreign plants of Crown Cork & Seal Co. have become profit- 
able, and prices to be paid for them will be on the basis of earning 
power. The new company will have capital stock of 600,000 
shares of no-par value. 


American Potash & Chemical Corp. have declared an initial 
dividend of 50c per share payable Sept. 29 to stockholders of 
Of this payment, 25c is for the quarter ending 
The 
price of borax (which the company produces) has fallen from 
$105 per ton to $50 per ton within five years due to cheaper 
methods of production which have caused «greatly increased 
and earnings to the 


record Sept. 21. 


consumption, consequently increased 


company. 


Cosmetics & Drugs, Inc., Boston, Mass., Franklin T. Ham- 
mond, Jr., Shawmut Bank Building, treasurer, recently formed 
with capital of $100,000, plans early operation of a local plant. 
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Coty Earnings Gain 33% 


The net income for Coty, Inc., New York, for three months 
ended June 30, 1928, was $651,254 after charges and Federal 
taxes, which compares with $401,794 for the corresponding period 
of 1927, and $383,023 for the same period of 1926. 

Net income for the six months’ period, ended June 30, 1928, 
was $1,499,552, after charges and Federal taxes, against $1,055, 
721 for the corresponding period of 1927, and $1,012,201 for the 
first six months of 1926. 





Vick Chemical Names Officers 


Vick Chemical Co. re-elects H. S. Richardson, president, and 
Lunsford Richardson and W. Y. Preyer, vice-presidents. The 
following new vice-presidents were named: K. E. Prickett, A. T. 
Preyer, H. D. McKay, H. B. Yates and C. G. Yates. Mr. 
Prickett was formerly secretary and treasurer and he was suc- 
ceeded in that capacity by F. M. Stearns, formerly assistant 
treasurer. The latter, in turn, was succeeded by F. M. Parsons. 
The company is not considering any mergers according to a 
statement made by one of the directors. 





American Commercial Alcohol Corp. reports for three months 
ended July 31, 1928, surplus available for common dividends, of 
$204,796 after depreciation, interest, amortization, federal taxes 
and preferred dividends equivalent to $2.66 a share earned on 
77,000 shares of no-par common stock. 


Chesebrough Manufacturing Co. declares extra dividend of 
25 cents and regular quarterly dividend of $1, both payable 
September 29 to stock of record September 10. Three months 
ago company declared a similar extra dividend of 25 cents. 


Manufacturing Associates, Inc., which purposes to engage in 
the business of distributing drug store supplies, goods, wares 
and merchandise, is incorporated in Delaware. The capital 
stock is fixed at 10,000 common shares, with the main office for 
corporate purposes at Wilmington. 


Woodworth, Inc., declares regular quarterly dividend of 3714 
cents on common and 62) cents on preferred stock, the former 
payable October 15 to stock of record October 1, and the latter 
payable September 15, to stozk of record September 1. 


Ford Hopkins Co. is organized in Chicago with capital of 
$100,000 for the purpose of dealing in chemicals and allied 
products. Incorporators are L. J. Buskin, J. R. Harrell, and 
J. Kirkpatrick. 


Nature's Products, Inc., has been chartered under the laws of 
Delaware to engage in the manufacture and distribution of 
medicines and drugs. Authorized capital stock is fixed at 
$100,000. 


Far-Maids Products Co. of Omaha, Neb., has been chartered 
under the laws of Delaware with a capital of $100,000 and 3,000 
shares of common stock, to manufacture chemicals. 


Import Products Co. is authorized under a Delaware charter 
to engage in the business of manufacturing and distributing 
drugs and medicines. Its capital stock is fixed at $100,000. 


Armstrong Cork Co. declares an extra dividend of 1214 cents 
and regular quarterly dividend of 3714 cents on the common, 
payable October 1 to stock of record September 17. This is same 
as was declared in the previous quarter. 


U. S. Industrial Alcohol Co. declares regular quarterly dividend 
of $1.75 a share on preferred stock, payable Cctober 15 to stock 
of record September 29. 


D’Orsay Perfumeries Corp., New York, increases capital from 
$5,000 to $300,000. 
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Wholesale Drug Sales Steady 


Wholesale drug sales in July showed a decrease of 0.8 per cent. 
from June, according to the monthly report of the Federal 
Reserve Board. A comparison of July sales and stocks with the 
previous months and with July, 1927, follows:— 


Percent 
Sales: Stocks: 
July, 1928 July, 1928 
compared with compared with 
June, July, June, July, 
1928 © 1927 1928 1927 
United States....... —0.8 +1.8 +5.2 +7.0 
Districts— 
New York............ —0.3 +2.4 +12.2 +14.0 
Philadelphia.......... —2.5 —0.0 
GlevelanG).. si. fei vive 2.3 —1.0 
Richmond. ....0. 3... +1.1 —1.0 
FC ES Co: A oe a rer —1.5  —7.9 aren 
Chicago:.....3..5).66.. —74 —0:7 +0.0 —1.2 
SE MisOUISY 4 cecos ok +0.4 —1.2 +9.0 —5.7 
Kansas City.......... +3.0 —1.6 +1.8 —0.6 
PRB MOS Oe recie ede ans —1.0 +1.3 1.2 +0.3 
San Francisco......... —6.0 +4.5 +2.8 —7.3 





Sales of Peoples Drug Stores, Inc., for the first seven months 
of 1928 amounted to $6,130,085, compared with $4,427,351 for 
the corresponding period last year, an increase of 38.44 per cent. 
For the year of 1927 sales amounted to $8,129,719, and they are 
expected to exceed $11,000,000 during the present year. 


The Kroger Grocery and Baking Co. has acquired 114 stores of 
the Eagle Grocery Co., Pittsburgh, Pa., through an exchange of 
stock. The consideration was not disclosed. 

Sales of the Eagle chain in 1927 amounted to $3,194,604, and 
for the first six months of 1928 were $1,873,750. The addition 
gives the Kroger company more than 4,300 stores. 


Negotiations are under way for the merging of Bird Grocery 
Stores, Inc., in the Middle West, with Safeway Stores, Inc., a 
$13,000,000 Western chain system. The combination of the 
two groups would form a chain store system of about 1,500 
stores with assets of nearly $15,000,000. 


Chain Store Merchandising Bureau, Inc., has been chartered 
under the laws of Delaware to collect and disseminate among 
owners of drug stores ideas as to the best methods of advertising 
their wares. The capital stock consists of 300 shares common 
shares and the main office for corporate purposes will be at 
Wilmington. 


L. K. Liggett Co. acquires the Peabody Drug Store, Memphis, 
Tenn., in a deal involving $300,000. Store was formerly owned 
by G. E. Warren and P. W. Kennedy. Purchase of this store 
gives the Liggett company a chain of four stores in that city. 
G. H. Bledsoe will manage the new acquisition. 


Liggett Drug Stores, Inc., Chicago, purchases the Portes chain 
of five drug stores in that city for $300,000 plus inventory. This 
is the first step in a campaign of general expansion in that city. 


Peoples Drug Stores, Inc., Akron, O., have started a new 
establishment at Hagerstown, Md., making the 79th store in the 
company chain. 


Pro-Phy-Lac-Tic Brush Co., Florence, Mass., reports for the 
six months ended June 30, a net profit of $218,340, after charges 
and Federal taxes, against $343,619, for the first half of last year. 


Greater Boston Drug Stores, Inc., a chain to include 25 to 30 
present retail stores in Boston, is understood to be in the process 
of formation 
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1928 Sales from Earnings 
August 31st 1928 1927 Salesin Jan. 1,1928 ISSUES Par Shares An. $-per share-$ 
Bid Asked High Low High Low August to Aug. 3lst $ Listed Rate 1927 1926 

NEW YORK STOCK EXCHANGE. 
200 201 205 146 1693 131 239,400 5,009,710 Allied Cham, ..... ccc cccceccescce No 2,178,109 $4.50 9.79 
110 110% 1124 704 77% 43% 1,907 600 4,607,000 American Can............eeeeeee 25 2,473,918 2.00 4.11 4.31 
140 142 147 136% 1412 126 4,400 58,260 C4, OR RRR eae aS 100 412,333 7.00 31.66 33.38 
804 874 90 69 743 36 44,000 439,380 American Chicle..........ccce00. wae 186,595 3.00 6.78 5.75 
11} 12 114 107. 110 90 770 7,775 WE cs aie esa e cas ence ches ee 1,375 7.00 9 mo. 41.02 37.24 
124 124 153 11 15} 9§ 59,700 2,177,662 American Drug Syn............. 10 1,000,000 .80 6mo. 0.52 Nil 
78% 79 813 59 71 30% 41,300 1,031,400 American Home Products........ No 300,000 2.00 3.67 3.69 
73 74 78% 654 694 53% 13,900 FOE PD WN FI Pic onc Sv cktcccscecccecs No 100,000 4.75 5.28 4.75 
78 784 864 547 60) 36 58,000 2,020,100 Canada Dry Ginger Ale.......... No 450,694 2.00 5.10 3.85 
77 79 794 71 80 46 6,000 BOE COE COLO COI Gis ccccciccencceonenes No. 300,000 2.50 3.86 3.52 
166} 167 177% 127 131 96 ry eee De Se ene aren No 500,000 7.00 9.16 16.50 
175 6176 «360 61978 203. 145 ©. 73,200 COZ 400 Commi Sod o.oo ccsc cee ccancceces No 217,722 8.00 9,24 14.13 
1144 1154 118% 804 86} 582 554,100 SOTO Cont: Cat... vcccccaceniecceseas No 620,000 6.00 7 mo. 7.54 6.36 
124% 126 128 123 126 120 320 5,270 Bat 6 3 tas Sain aed aa we 100 52,930 7.00 7 mo. 86.82 70.55 
82% 82% 85 64§ 68 46} 270,600: 4,277,300 Gorn PIOGUcts. . oocsccccccccccce 25 2,530,000 3.00 9mo. 2.69 4.03 
140} 145 146% 1383 1424 128 400 23,900 GE sv ialbocdsecdsontacsae ts 100 250,000 7.00 9 mo. 32.50 47.73 
199 202 205 123 123 56 39,000 547,900 Coty Inc. F No 309,300 5.00 10.80 9.52 
116 «1164 118 80 oe ape 24,600 Drug Inc R 
115° 115% 121% 114 118 1054 3,550 71,290 Dupont deb........ -. 100 799,268 6.00 9 mo. 57.04 52.51 
382 384 4054 310 343% 168 20,700 2,272,760 DuPont de Nemours. No 2,661,658 9.50 15.45 13.98 
75% 76 773 65 71% 464 331,400 2,918,420 Fleischmann........ ; No 4,500,000 3.00 9mo. 4.30 4.08 
76 764 77 644 70% 43} 32,600 641 600 Flowsehold Prod... . 2 sccccccccses No 575,000 3.50 5.22 5.22 
78% 79 274- 134 774 453 18,200 NOG FE RNs eack ceca ceccdercewdecds 10 3,678,619 ~=1.20 9mo. 3.76 3.36 
112% 1144 73% 51% 118 110} 400 12,063 WOM slg: we eke tevin Rgis dw ee nie’ 100 20,000 7.00 9 mo. 699.85 625.22 
117% 118 121% 794 884 66 132,800 2208/9200 Lamibett Go.....5ccccccsvccccusses No 281,250 2.50 6.22 wad 
54 54h 55 38 43 32§ 106,900 1,168,400 Lehn and Fink.............00.+. No 265,000 3.00 5.00 5.30 
30 30% 36} 28} 344 19} 8,100 208,360 Life SGUOIS. 6. i vncctcwsccescecess No 550,000 1.60 2.62 2.27 
75 754 77% 634 78% 45 30,500 755,700 Lictidl Carponic....csceicccacosces No 125,000 3.60 5.90 11.34 
98 102 104; 77 90 55 3,900 24910 We rey Stores ian occ ceescocceces No 376,709 1.20 5.26 4.80 
222 2224 224% #117 1234 602 1,165,400 9,948,900 Montgomery & Ward............ 10 1,141,251 4.00 10.25 6.25 
65 66 584 294 67% 59 10,600 AF FOO) Wat Pe Ot. 650608 coweweeeee No 109,795 wae 9mo. 1.62 Nil 
83 834 85}; 34 46% 20 113,100 1,758;600 Park: & Tiltords ccc ccccvcccévceee No 200,000 —< 9mo. 2.44 2.67 
294 304 7 22% 27% 194 24,920 731320 POnick GMOS ccccccccdceseenss No 433,773 ee 9mo. 1.48 1.37 
72% 723 723 61¢ 1264 O25 1,023,500 4,714,920 Cactunt Cons on ices ccccccevevces No 1,467,365 5.00 6.62 7.71 
644 69 91 63 71 55 340 5,010 Prophylactic Brush.............+. No 100,000 4.50 6mo. 6.56 5.34 
ol} 6lft 674 49 57 47 S395 FSFE FOO Ses diese sacesiees cs ccencaee No 1 116,145 8.00 6mo. 2.41 4.82 
1503 150% 151% 82 914 51 891,300 6,861,260 Sears & Roebuck............000. No 4,200,000 2.50 5.96 5.21 
44% 45 49 37 413 35% 309,900 5,166,220 Standard Oil of N. J...........00. PS 24,262,532 1.00 5.01 
16 17 18} 11 14 7 21,900 FSF 000 SWORES (AMS 6 orcc:cceeceecuseeees 50 111,773 re 9mo. 0.32 0.42 
1234 124 1223 102 111 69 183:300: 2, E52:500 Ch Si Ti BlGiinsevvccevvcceccess 100 240,000 5.00 6.00 7.04 
120% 121 1224 119 119 107} 170 787,930 GE se hd a cla nawecacawte «ass 100 60,000 7.00 35.19 
76% 76% 74} 58 63§ 48 133,900 760-300 Vicks Grew Ce. cc occ ds ceneecase No 400,000 4.00 3.44 3.31 
154 16k 25% 112 394 20%  20:700 1,338,460 Vivaudau... ............00000.. No 358,020 3.00 6mo. 1.85 3.30 
80 85 100 78 118} 97 300 30,283 Bl eaten Seuaew econ en ends 100 16,600 7.00 9 mo. 39.05 79.51 
39} 394 443 34 41} 26 8,600 279: 300 White RoGhc 6 ccc cs ieccccwcesces No 200,000 2.50 3.69 3.82 
134 134 16 11 17% 10 14,000 OL No 434,983 ag eas 
199} 200 204? 117 1984 1172 174,100 2,767,640 Woolworth, F. W.............00. 25 2,600,000 6.00 9.06 10.81 
80 814 814 68 72% 503 29,900 BSG 2 WOE hnixe tiectet ess eo uenceawe No 1,800,000 3.50 5.42 510 
NEW YORK CURB 
21% 8 22 19} 3,000 108,300 Allison Diug: Co...ce.scsicnccsccas ee ae eee 
161 1174 126 76} 500 Chee AE Cla. nc oi asic ves ocecciwe 25 120,000 4.00 one 
33g 93° “Jee NPE «993.500. 10s Romane <n eee cc ceca No 150,000 1.00 2.21 py 
114 114 23% 184 1,100 193,00 Heyden Chemical Corp........... No 
214i 237 213 18 F400 39,300 lives. 2. 6. coo caancceeeves No 90,000 2.00 2.53 er 
24 yee are 225 Mz Kesson & Robbins 
23 23 39 37 1,440 $1,960 May Drug Stores.....-s0c0ccseseee 10 10,000 1.50 eee 
72 ae oe 3,000 55,700 Mead-Johnson 
xe ere 40 273 1 300 $600 Monsanto Chem... <<. o cccccsccces 50 110,000 2.50 9 mo. 6.11 5.60 
34 24 date saa 12,100 16,600 Neve Drug Stores—. 
49; 38 57 28§ 1,600 36,350 Parke Davis & Co... or 25 949,577 2.00 1,54 7.50 
674 53 245 178 11,700 108,660 Peoples Drug Store.. «s Ne 100,000 1.00 3.51 
300 24 130 1153 700 17,590 Proctor Gi Gamble, «0.6.6: sesesace 20 1,250,000 4.75 9.17 
137 172 ae een 2,850 SO.002 mwite Gr Ge... ove sc tetes cs-waceas 100 1,500,000 8.00 8.13 9.15 
CLEVELAND 
bog ee 75 2,866 Dow Citeny Ces oc c.ccsc cesvcvsees No 100,000" 4.00 ut 
1064 100 25 966 RE occa as sakwnccceaes 100 18,297; 7.00 as 
PITTSBURGH 
232 224 17} 420 79,925 May Drug Stores........ deetans ° 10 10,000 $1.50 
CHICAGO 
724 = =724 39 37 3,983 70:632 Monsanto CRG. 6c cccccccdtcese No 110,000 .50 9 mo. 6.11 5.60 
ror ‘sacs 125% 61} Montgomery & Ward............ 10 1,141,251 4.00 10.25 6.25 
1493 130: 91% 52 20,650 682,993 Sears & Roebuck........++0+-00s No 4'200,000 2.50 5% 5.21 
1324 1324 130 1153 4,661 OU: 750) Be GP OAR gc ce cesses cs ceccccue 100 1,500,000 8.00 8.15 10.43 
74 694 73 51 6,070 VARTA Wee eccccccecnceenuscccceun No 1,800,000 3.50 5.35 5.05 
CINCINNATI 
36 35 131 964 425 20:23 5 Gace COs cos cc cc sess ecceer ewes No 500,000 .00 _9 mo. 9.6 1.65 
41 39 424 36 755 Par COs ooscdiccsviccccecces 100 60,000 8 00 Rone: 
aaa ace 126 = =125 We eco acics calc werisasmenadns 100 40,000 7.00 oR 
Beng ae 126% 113} MINE, canes ceaccek enemas No 4,500,000 2.50 1,589.49 1,501 80 
276 =. 2208 250 177 1,359 62,899 Proctor & Gamble............+6 20 1,250,000 4.75 9.17 
BOSTON 
1344 132 1304 115 1,466 DIRT? SCUG BCA eg cccctihendpvcceceue 100 1,500,000 8.00 13 10.4 
DETROIT 
ee soy 163 14} Allinony: EU Ciiiida. nee bevdicceeus Nae 4 #£é“eedea ae 9 mo. 2.03 “ae 
47 A46§ *145 = 27 Prapice Dies occ cccece ataaead 
. BALTIMORE 
114-103 10 Sharp & Dohme pfd........ gecce, JOD 1,000,000 7.0. 
UNLISTED 
29 11 American Solvents...........+.++ No 160,000 as eee 
109 102 Heyden Chemical Corp. pfd....... 100 124,244 
ie ae eats Se 714 20 KOMEN ea ccccceccccesccecdsc KE  «cnmun 8.00 oe 
70 /: ne aa 89 55 MERE DIG. cccccccsees oeeccces 
ae wate — one sais eee Moulioed. FEI. GiCo... 6scecess es 50 54,823 3% r 
ee or Weiieee CNG 66s he ctccocscncs 1 912,198 4% eae 
i3i di NE eos cx ca cnc es 20 40,000 6.00 es 
2 : SUNG eines cat ca cdedceeass 100 28,354 8.00 aa 
Zonite Corp...cccsece wicslawaae 


(c) Bid and Asked. (f) Thru Jan. ‘28. (*) Old Stock. 
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| Paces Curren 


Chemical prices quoted are of American manufacturers, spot 
New York, f. 0. b. for immediate shipment, unless otherwise 


specified. 


Products sold f. 0. b. works are so specified. 
cals are so designated. Resale stocks, when a market factor, 


are indicated “‘second hand." 


The range of price given is not 
prices of different sellers, based on varying grades and/or 
Containers named are original packages most 


Imported chemi- 
quantities. 
commonly sold, 


Crude Drugs, 


Spices, 





Medicinal, Aromatic, and Photographic Chemicals, 
Essential Oils and 
Concen.rates, Miscellaneous Raw Materials, etc. 


Crude Drugs and Essential Oils are quoted f. 0. b. New York 
(Manhattan with limitations) for immediate shipment. 


“bid and asked,” but are 





Acetanilid 
Barium Sulfate 


Chemicals 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - 


Jan. 1927 68.7 


- July 1927 71.z¢ - April 1928 67.8¢ 





















° ° Current 1928 1927 1914 
{ F. Zne Chemicals } Market High Low Aver. July 
comand, wig Py eb = Rascals sea sige eee lb. a4 4 7” oo van 
Te i . cetone, pure BIEN. <sous tase ateis yousrane eae .16 .18 -18 .  .14 .14 10. 
Acetanilid — Although there has re- [acerphenetidin, 225 lb bbls... ..ssecc ccc. . 14011407 «1140153 lat 
cently been a reduction in the price of noe 
anil; , ; : : an . cids 
aniline oil, quotations in this market still acid, acetylsalicylic, 225 Ib............060+- bbls. .85 .90 .00 .85 .85 1918 
remain unchanged. Manufacturers con- APIS Oe WI AIB 2 5p oninc lane sinece eicilng/<isienrd OZ. cesee 3.50 3.50 3.00  92Goe “sence 
f Areenous, USP,.220)8b BIS. .o.c..0600 cs ence os Se .18 .18 .18 19 .09 
tinue to quote 36c @ 37c |b. although Bone 100 ge (Te pe RE NAC Ib. :60 “6 “6 -60 -60 150 
i : » ee. « sae oric a. LO EN PORE a ere eee ‘6 J | .07 
demand is only fair and some quantities | Cocodylic, $1b bot. ree 8:00 8.00 8.00 8.00 6.00 
of resale material are available as low as Camphoric, Usp. Vili 1 lb bot. seecoadbs <@982. “282 4.82 4.82 515 1917 
Carbolic, USP, crys 112 lb tins..........06s6066 Ib. 14 eS .21 .14 . 184 .073 
33¢ Ib. Chrysophanic,'see C ee SE Ree een oP gee <- = + 26 a 
| © a , H innamic | Mery erer eee rer err oo ° ° * . ee  “energe ° 
Acetone — Has advanced Ic |b. in Citric, USP, crys 230 Ib bbl... 0.2 (eRe :46 :46 (444 144 153 
price since last reported, so that 700 lb. USP, crys imp. 112 Ib keg.......... 0.0.05 Ib, 59 .61 .61 55 ay 54 
hil 50 Ib USP’ BOWE 2) TODO cs vce kc cccupeesenees MED. isseceae -47 -47 454 45 534 
drums are now at loc lb., while 350 lb. Dierhyibarbituric, | pb Bot..seeeeeee cere eee, Ib ae 4:60 4.60 4.00 8.00 23.20 
‘ © i allic Becccccccccecsescceseh 8 eceovce . e e . 
drums are quoted at 18¢ Ib. The market | Givcero shosphoric, 25% 1 Ib bot. +... 0.0... Ib. 1:40 1:45 1.45 1:40 1:40 2.00 
continues strong and with a tendency Hydriodic, USP. DAD DOE wise saies.cc5. cela ; Me .80 80 80 .70 70 
; A : : Hydrobromic, USP. 40%, 155 lb cbys wks....Ib. ..... ae a 55 a > | 40 
upwards as demand is quite active while sia 8 Fy OE | SS Ae Ib. 
: aaa Stee OI |, | MINI os soa <nre Aeta es alp-obalerais sie eb eee | Ase 85 85 .85 .85 45 
surplus stocks continue at a minimum. Lactic, Veewn VIII 100 ib cbys.002222022222. Ib 56 62 162 56 157 45 
Acid Acetylsalicylic — Increasing LI, FREUD. 6 55a h0escscsewees lb. 62 .64 .64 .62 62 44 
nee . : : Phenylcinchonic SRS Re eres Ms sss 4.50 4.50 4.50 tS ere 
activity has been noted in this market. Phosphoric USP, Syr 70 li dis.. 202.002. ib. id SIG eh 305 
: mee a 7 yrogallic, crys ng Sepaiacare tale ratracacinans atone i e A ‘. é ‘ 5 
Prices have been steady, large orders Resublimed, 5 Ib cans........ 20. cocllo Ib. 1:80 1.85 1:85 1:80 1.724 1:20 
placed with producers being quoted at Salicylic, USP, 100 Ib bbls Ene Raa: (Ba asaae .40 .41 .40 .40 .224 
PMAOONAIC CU GIS ASUS 6:5. cro saloicinis «sures se se ere 1 426 1.39 SP 1.35 1.553 2275 
85c @ 90c lb., while smaller orders to Sulfurous, USP. 82% 10 ib cbys Spe eae ib. 05 “96 “06 05 05 1918 
i : F : annic. *" iL 50 EIR AEP .87 z : ‘ ri 3 
dealers were quoted a cent or two lower Powd 200 ib bbls.............-00cceeeee, Ib, 180 [85 [85 [80 [788 [55 
per pound. Tartaric, USP, 500 Ar sineedecvnn cane eens 38 38 . ae 304 
: : ; NOSED, 100 PAO ID DDS. vce 08% -0 604.0040 00.008 a Soave .38 38 (AEE. yiacisic -30} 
Acid Carbolic — Demand continues Aconitine, Alk, crys 1 OEWUAlB cy ccene 5 ces Seca ees 30.00 30.00 30.00 30.00 1918 
i lacadaiains : Be SERA OE NIB. on 6055's nose sis cedine cane a i i A 
in very good volume, but stocks are more |, dens Tanae, hyd 350 ib bois...) Ib. i516 s—«idGSC“(<«é«~—*CdSSC(‘t;‘“*“ GCSB 
than adequate so that the market con- Arihydrous, 350 Ib bbls... 5.605050 ses0se-e Ib. .16 .18 .19 .16 17-1918 
: 5 PASAT IEE. VO VER ANCL soo 5:5 case eh isos o aise e's sca ne 2.32 2:32 2.32 2.10 55 
tinues rather weak although in somewhat 
better position than when last reported. et ren ae ae we ae ee 
: ~ : : PAROGIIGL, RSEPIEVE, FA TIDE 6 6:60 0voc-vie s0'eb esine wei 5 i 5 ; - ; ear 
Quotations on U. S. P. in 112-pound tins Ethyl, USP, i90 pt 50 gal bois. ‘gal. 2:69) 2:79) 2.70) 2.064 3:70 2.50 
j p . 15 ; i ure tax free. ‘ gal. r .69 3 A 7 é 
continue at 14¢ @ 15¢ |b. On firm bids Grain drums ................. ‘gal. 2.69 2.79 4:00 2.67 3.82% Nom 
on quantity business is being done as Denatured, drums add 7c for bbIs.. 1.2... .. 5 . : 
low as twelve cents per pound. paca eet enn peers ‘a 48 “36 56 44 
i itric — ign o. 5 comp. -gal. 4 ee) 56 4 
Acid Citric ‘Although the foreig She nggy = “434 sen — rif 
primary market is strong, there seems ge Spec . -gal. . aa oF ss 
. ; : . 4 sp -gal. 58 .66 -66 : 
little prospect for change in price here. Isopropyl refd S055 drs. -Bal. 4.25 3:22 13:29 1.25 
P j i j enylethy bot .lb. e r a F 
Demand continues strong with supplies Aloin, USP, 100 Ib cases... . “ib. 215 “20 “isto .90 
moving satisfactorily into consuming Aluminum Acetotartrate kegs SED: (scare 1.60 1.60 1.60 
channels. Manufacturers are quoting 46c Amidopyrine, 10 lb boxes...... ..Ib. 4.30 4.60 4.75 4.30 
lb. in barrels and 40%c lb. in kegs, while |Ammonium Salts 
oes =e : eS Ammonium Acetate 100 Ib kegs...............1b. 34 .36 .38 .34 .36 .28 
powdered is quoted at 47c Ib. in barrels //Rencate, USP, 1 lb bot... ss... cec ed 1:27. 1127, 127,127, 90 
and 471éc lb. in kegs. Supplies of im- Balan ae Ib ibot oases oseueek ib. Zs... 35 35 35 35 .60 
<3 : ; ‘ Bromide, USP, 450 ib bbls. ........6.56:s006066 10, .48 .50 .50 .48 .48 -48 
ported merchandise continue neglible Imported, 112 Ib boxes.......... 0.0.00... Ib. 148 150 ‘50 48 50} 149 
e ae : ; ss , ; Carb., USP, lump 100 Ib kegs............... Mss acre .133 . 134 .134 . 134 .084 
with foreign producers showing a total USP, powd 100 lb kegs..................IB ll. 14h 14h 14 14h L095 
lack of interest in trying to meet prevail- Gitrate MDOND WEES: coe ccs sic esnicd once Ib, 85 .90 .90 85 85 .70 
aie 2 Ichthyolate, as to brand...........00000000. Ib. 4.00 4.50 4.50 4.00 4.85 3.25 
Ing prices in this market. Que tations Romie: EFSF BF Re tate. icc vv ce cnvcscceewe a ect 5520 5.20 ee 5.20 3.70 
. pieorse aan ae Phosphate, dibasic 250 lb bbls............... b. 436 .45 .48 .4 -48 Fe 4 
on imported material remain nominally Salicylate, USP, 100 lb kegs................ Ib, 1515 120 Vio Vit 96} 140 
at 59c@ 6lc. lb. The market is strong Walerate (ISP, 25 lb Jars... 6. ose. vcd cece ses lb, 2:95 2.90 2.90 2.75 2.95 1.25 
; Amylene Fiydrate, 1 9 bot... ... so0.00 s0:060%.08-00 Rs. - eres 7.10 7.10 7.10 7.10 5.40 
and although demand continues active  |Antipyrine, USP, 100 Ib CANS ono ee eee Ib 133 1.55 0.75 1.53 1.75 2200 
PE aren E Baas PORE Apomorphine Hydrochloride,} oz. vials......... oz, 22.60 22.70 35.80 22.60 23:80 10:40 
there seems to be i. indications of any Arecoline Hydrobrom, I oz vials. .....01.2.21. oz. 7.75 8.75 11.45 7.75 8.37 7.10 
~hanges in price in the near future Aspirin see Acid Acetylsalicylic...............0.- 
wig: pend sh : ‘ ; ' Aspidospermine Amorphous............+..055 OSs: secre 15.00 15.00 15.00 15.00 15.00 
Acid Phosphoric — Remains firm at /Atropine Alk, USP, 1 0z VialS..02.. 00022424 02. pate 32:19 33:19 32:19 6.93 2 
. mn . a 2 oo Methyl bromide, | oz vials................. i. axcen 5.00 .00 5.00 25.00 0 
the producers quoted prices of I4c @l9c | Suitate, $02 cans...+..+. ssssscesececeeee, ie, azass 3.00 3.00 3.00 3.00 6.10 
lb. for U.S. P. material. Demand con- en astern ae toe rr 315 SES bb] 315 6.25 
. ie ii Barium lodide, 5 Ib box.......+.+scccccccceee Teer SAS SAS S55. S515. 4295 
tinues good and in seasonal volume. Sulfate, X-ray diagn bbis........2222222 22 2b. 093 110 :10 (09 09h = 
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CREOSOTE U.S.P. 


CREOSOTE CARBONATE 
U.S.P. 


GUAIACOL U.S.P. 


CALCIUM GUAIACOL 
SULPHONATE 


POTASSIUM GUAIACOL 
SULPHONATE 


HEYDEN CHEMICAL CORP. 


43 £.417 = STREET NEW YORK 
180 N.WACKER DRIVE Crt GO 


y Wh Diggs iit 1 fi 1 Til be age | fe rT I x Th bh. 2g fo ee ‘ ‘ e * ae rs es ee rae 


~ yew HEYDEN aS , a 
aS | 


Sept. '28: XXIII, 3 Drug Markets 




















Bay Rum 
Chromium Sulfate 


Chemicals 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - 





Acid Tartaric — Conditions have re- 
mained unchanged in this market with 
quotations at 38c lb..for both domestic 
and imported powdered and crystals in 
barrels. Apparently no change is con- 
templated and both foreign and domestic 
producers are awaiting the outcome of the 
present cost-of-production investigation. 
This investigation was instigated by the 
United States Tariff Commission at the 
request of domestic producers and great 
interest has centered in both the prelimi- 
nary hearings and the final briefs filed 
September 17. Arrivals of foreign ma- 
terial continue frequent and all indica- 
tions point to the conclusion that every- 
thing will remain in status quo until 
some decision has been rendered on the 
tariff. 

Adeps Lanae — While the market has 
been subject to competition of rather 
keen nature, prices have not declined any 
further. Hydrous is quoted at l5c @ 
loc lb. and anhydrous at 16c @ 18c bb. 
The tendency is no longer downward as 
most dealers seem inclined to raise quo- 
tations to former levels as soon as demand 
assumes fair proportions again. 

Alcohol — Business has been gener- 
ally somewhat less active as concerns 
transactions for prompt delivery although 
contract business holds up well. The 
larger consumers all seem to have confi- 
dence in the market as established and 
the greater part of the productive capacity 
of most manufacturers has been put under 
contract well toward the end of the year. 
In addition to the scheduled advance in 
price at the first of this month, distillers 
discontinued Boston, Cincinnati, Law- 
renceburg, Louisville and Peoria as base 
points for alcohol sales. Quotations are 
now being made on the basis of f.o.b. Bal- 
timore, New Orleans, New York, Phila- 
delphia and Wilmington. This has had 
the result of increasing prices from two 
cents to eight cents per gallon in some of 
the mid-West and New England sections. 
Leading distillers are not accepting con- 
tracts beyond the end of the year and it 
is understood that production has been 
sufficiently well contracted for ahead that 
the market will be entirely free of excess 
stocks. Prices continue very firm as is 
to be expected. The price schedule for 
September is as follows: Specially de- 
natured No. 1, 47c @ 55c gal.; Completely 
denatured No. 1, 48c @56c gal.; Com- 
pletely denatured No. 5, 47c @ 55c gal.; 
Specially denatured 23A, 484%c @ 56M%c 
gal.; 39B, 63c @ 7lc gal.; and 40, 58l4c 
@ 66’%c gal. In all preceding prices, 
quotations are on drums, with the range 
from single drums to carlot quantities 
To arrive at barrel price, add 7c gal. to 
each figure. 
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Drug Markets 


Jan. 1927 68.7c - July 1927 71.7c - April 1928 67.8c 
Current 1928 1927 1914 
Market High Low Aver. July 
Bay Rum Porto Rico, 45 gal bbls............ gal. .85 -90 .90 -80 oO SR 
PORSCIC SUT. 90 BL e655 sos v0.55se.c0'e ee gal .70 ee ye) .65 Se yee 
St. Thames, 50 Gal BOIS. 6.006 vce 0006s 0% gal .85 .90 -90 .80 | ee 
aermonaptattiol, 5 1b ORGS, . «.<.<<0:010.0:0:20.0 00 60.00 Ib. 2.50 2.60 2.60 2.50 2.5C€ .89 
Benzoyl Chloride; S00 1b dr ....scrcvcccscecesells. sees 1,00 1.0C 1.00 1.00 1.00 
Benzyl Benzoate, Medicinal FFC.............. _ oe 1.40 1.40 1.40 LS 1.25 
Chloride Redis, PD MIN. wvlvtwaicc maces eane Ib. .30 | a -30 -30 1.50 
Formate, | lb Borne Sete eine nse ne ee Ib 3,25 3.50 3.50 3.2) sh), eee 
Succinate, EEE Eee > Neweatecs 5.25 5.25 5.25 7 It cS Pen 
Bismuth 
Bismuth, metal 100 Ib cases. 5.03.66 <.6;0000.006. Ss 8 e¥ecaiere 1.70 2.25 1.70 2.49 1918 
Ammon. Cittate, TSP: 5 ID CANB..s.cc'c0 ences MDs Gsieice 5.50 5.65 5.50 5.70 2.50 
Betanalphtholate, 5 lb box.................. | ae 3.10 335 3.10 3.30 2.80 
Citrate, Fa NIE soc vices kaa acs sete > weston 2.95 2.95 2.75 2.81 2.50 
ROEM Duct ainsns Gia lotaaicus ero ss CAA LSM ib; éwows 515 3.40 oe ey Pel 3.15 
SEPTIEE cos Sos CAs Dele EN Wwe wR TORE BDGY “sence 3.05 3.30 3.05 3.12 2.70 
PUREE, PF MD GMUE «5 .0,5:05 40 olss Seaninctcseae ae, gee ec 1.80 1.95 1.80 1.90 1.45 
SNS MUIR 6.5 25 510.60 0.0 cle vie sa cpieaney on Ib, « 3.40 3.70 3.40 3.61 3.05 
Geveiorice, 25 1D DOKES 6.660 6isis 50000000600 | an 3.10 3.35 3.10 3.20 2.00 
RMCHIRIS, 25 1S ORCS oo occ os 000610 0:0'eales eee ees 1.80 1.95 1.80 1.92 1.60 
Subcarbonate, USP, 25 Ib boxes ......ccceees | eee 2.45 2.70 2.43 2.98 2.10 
Subcarbonate, X- “fay diag aD DOES ..0.4:400% IDG. < cesses 3.45 3.65 3.40 3.50 4.09 
Subgallate, USP, cs eaae ener eece Cree 2.50 2.70 2.50 2.61 1.65 
Subiodide, 5 lb “aog isbickeva'ig fa ie) ew Giei6ckin eis se Coie Ait ADS icawsee 4.25 4.40 4.20 4.31 PY a | 
BRUDUURIRED 5055 «0:5 5 .p:s' iso 169 Alas 4 1b 000’ 610 010 bin lo-gyotores nie 
Surtrate, (ioe?, 25 lb dar. ..n.. cs os cc ccscesss ee = oe 2.05 2.30 2.05 30 1.80 
Subsalicylate, USP, 25 Ib boxes. .......ee00. es 2.90 3.15 2.90 3.06 2.05 
WM BAGAUE vos ais:5 dae sais ce osteb odes a seubaare IBS coats 2.65 2.65 2.45 2.00 2.00 
Borax; crys LISP; S00 Ub isis 5.6 5os5:6iccdcécoe ce PBs. eacdics -034 O05 .034 045 032 
Ine NE, G10 DOR ox. 6ikcneess4s6a00saeesde 26sos 45 45 45 .46 43 
Bromoform, USP, 5 lb bot cases..........-00- Ib. 1.65 1.90 1.90 1.65 1.65 1.05 
REMAIN ALK, AO OR PAB ys 0 6:6:0.0 15 0's 000.0 we da 80 os Ib. .04 054 054 .04 .08 -60 
PRPC 10 OF WHI. 5) cc:s9 o's.o nce os 60ers ean ee lb. .04 -054 .054 04 .08 Re) 
Butylchloral Hydrate bot..............0.206- Ib. 4.00 5.00 5.00 4.00 4.00 2275 
Butyric Ether, absolute 25 Ib cans........s000: Ib. 1.10 1,20 1,20 RAD © Astics 1.15 
Cadmium Salts 
Cadmium Bromide, BREE OUD sicensanaceexsaeee ib. «1215 137 137 LAO oes 85 
“hyced Bye Selerslonepersee ee clncpaicie ier Ib. 1.05 1.10 1.10 1.05 1.15 1918 
Iodide, “T0 Ib bo Feng eins lana tpahere mst aiaiere ie eishaleueta Be, * casein 4.55 4.55 4.45 4.45 3.50 
Metal ‘Sticks, 100 MDICASEE io sccka eis es oon lb. .65 ae .824 .65 674 .95 
FIRE ONCE ooo ce oan oso ewacdaoeweee ib £260 125 25 1.20 1.20 1.75 
Caffeine 
ee A re re ee 
SUPINE clax's oh cg caeaetienos taee Ib. 2.80 2.95 3.20 2.80 3.14 3.65 
CRPERIET OD IDIRIS voce sa.00s Se bine ase vee lb. 2.00 2.2) 2e2e5 2.00 pA! 2.60 
Rayaropromice, TU 1b B00. <.<.. ».0:0.<0.<60.00.00 060s Ib. 4.80 5.00 5.00 4.65 4.65 1918 
Pepcroctborice, 1 > bot... 6.0 ccsccccsevevces Ib. 6.05 6.55 6.35 6.05 6.05 4.25 
MDE POL. 5s ised neccisserewv clas semean Ib. 5.40 5.90 5.90 5.40 5.40 1918 
Soci Benzvonte; tins .........-. 0.0.0. 000680008 1B; 6556 3.05 3.05 3.0 3.20 Ee bf 
MANNE MPEE MEI 5 fo an osu 5,0:'0:05/6) 010 a ereisterer ee So My "secess 2.95 2.95 2.95 3.10 Pols 
Calcium Salts 
Gaels Eiromice, 100 1b C8. 6 o006c:00ssescesess BS “ocicos .60 60 -60 .60 58 
KSRrtd get; AY AD SNS 5 6:54:0.9.0 0109016 5919 0:0 0.00 we Ib. .04} .06} .06} .044 .06 .06 
Capoeranot, PI Te BES. 6 oe os.cccciweccsces Scenes 1.40 1.40 1.40 1.40 1.00 
Fiypophes, USP, 25 IDCans.......<.0:.0.s.06:00 000008 Ib. -60 .65 -65 .60 -60 1918 
BIH, 8 SO MEMIIER co cats'oniae ne hse. cee aen MSs os o0n 4.35 4.35 4.35 4.35 3.60 
Lactate, USP, 500 Ib bbls.................. Ib, .45 .50 .50 .45 AYA 38 
Lactophosphate Soluble. Crystalstins....... Be aes 1.20 1.20 1.20 1.20 78 
PROMEEC REIS c.cina:vib.cicie se-aeinis om Soe On |e 1.00 1.00 et 1.00 .78 
Eee are en ame re -30 -50 50 .50 .93 
Sulfide, USP, 100 ib Boas scokaoscpcoerwaee Ib. .214 .24 ye ] eee oe Be 3 
Camphor 
Camphor, American Refined 250 Ib bbls........ ie Gasise -704 .70} -61 .68 444 
Clabes, BIND AICS 5s ',c10'410)0-0'0 3 oan gie-siwia\ereiersie | Saeco es .704 . 704 .63 pi ee 
Pea IO MICS 6 5-4, 6:0.0 oinvie eee sew we<uae || ea .744 .744 .70 72 1918 
Jap. ref. bpd as ib WOikao-Henewecceapeanen Ib. -62 -63 .66 ae .64 -44 
patie as sine ieee nib einies oie ueeverese nieietk T= exooe .67 .70 .62 rons 
$ ox eek PrO0 FENJOR) Sis waisie cisves we piesa nee Sera Bs “ao .68 ee. srecas 
Sein SSIS SoC coh s-nosouu ane uneen gal. 2.20 2.30 2.30 2.20 7 cy | en 
DAGGETT, 900 UD CS... 6 6 sinivis:os sin.wewceww eee Ib. 1.85 1.90 1.90 1.85 1.85 1.00 
A SRORIIIN, MED EL NG osc 0 0550s 06 6 00s ace 9s Gh. kas -63 63 -63 ee 
PURE AS < <cie's6.00'ssbecneivews cee SS oe -63 .63 -63 MOOR ceeases 
Carmine, io: 40; 9 lb Bowes... o:5::0.610s0 ses 0 c0ee Ib. 5.00 5.15 S15 5.00 5.00 2.75 
CARE, TOD TD UES «.4:5659:0:0's one onice.c0eer Ib. 45 «55 “55 45 45 1918 
Chalk 
KUCIOD ETS ID IIB... 5 <.s:6:00 seco eeoneeweene IBS. eee oat -03 .034 .03 .04 
PPOCH ENE 290 18 DEK 605.005 0010.0 soccescees | a aca .04 .04 04} 044 .04 
| PE EEIR  n5-c-vn-c0se ek eens vecsnwwes Ib. -024 .034 .034 024 .02} .03 
JE EE ARB ere ee on Aesee 5.00 5.00 5.00 5.00 18.00 
AA Et TNE oe ss gore nc cea eae einen ear -084 -084 -084 .08} .04 
Charcoal Animal medicinal jarsincl............ IDE; eaxcc's -50 -50 .50 BO. ckees 
NONE ana ci sia orien boots a ois ew wide eis adic lose ewan ene 
Wood, powd, 100 Ib Bbis......06scscccccscess Ib. -054 .06 .06 .054 .05} ne 
Chloramine, LISP, 200 tls BbIS 6... 66 .6.00:00:600: AD,- sdecs 1275 Pre) 1.75 | Oy > aera 
LeOROONMNDE, S CSIC. io ons: bs 505004 seco ces cen Ib. i553 65 -65 55 299° ewes 
AOR CEOLIA, MISE, PO DIOS io csc os o0scecccenee Ib. .28 -30 -30 .28 -30 19 
Chloral yoy SUE, 29 US JOSS S '5:5:0000-c0 veo Ib. Be fe 3 .80 .80 .70 o47 <2 
DED AMENDS «.. 5 5.c:06:0s.00's'4-0n00 00 berg Ib. .70 ofS a S65" -<cXeisis .32 
BORE... SoU APES Pe Rees heh eee ees newkiesiccee Ib. 4.00 4.56 4.56 4.00 4.00 6.50 
Chromium Sulfate Scales, tins............e000- Ib. <o5 -60 .60 PS i | i .41 
WMMETOS TIES Cs nosis cinesicsins visto cesicw ee lb. -60 -65 .65 -60 -30 .46 
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“ROCHE” 


Digitalin Pure .. ; Strophanthin 
We specialize in the manufacture of 





alias Fine Chemicals for medicinal use. —— uae 
Seneian Sinepae For years the energies of our laboratories reetaeaaais 
Ransine Atheletes and an extensive scientific research organ- Codeine Alkaloid 
Codeine Sulphate ization have been devoted to the produc- Eserine Salicylate 
Atropine Alkaloid tion of chemicals which require unusual heuniaiaeaiis 
Ee skill and exceptional facilities. . 

The name “Roche” associated with Fine Sparteine Sulphate 
SE oom Chemicals and ALKALOIDS is universally Sodium Cacodylate 
Veratrine Alkaloid recognized as a guatantee of unsurpassed Vieroisinis Seale 
Codeine Shenpbess quality. Creosote Carbonate 
Duboisine Sulphate We respectfully solicit your inquiries 


Morphine Sulphate 
Pilocarpine Nitrate 

: Guaiacol Carbonate 
Hydrastine Sulphate 


Hydrastine Alkaloid 


Acid Diethylbarbituri 
cid Diethylbarbituric QUININ E Cocaine Hydrochloride 


Colchicine Amorphous 


: . Emetine Hydrochloride 

Berberine Sulphate Acid y 
P and Salts nae ti. 

Arecoline Hydrobromine yoscine fydrobromide 
Veratrine Hydrochloride Berberine Hydrochloride 
Hydrastine Hydrochloride Yohimbin Hydrochloride 

: BARBITAL ae 3 
Berberine Sulphate Neutral Pilocarpine Hydrochloride 
Strychnine Sulphate Crystal —_——- Hyoscymine Hydrobromide 
Strychnine Alkaloid Crystal Hydrastinine Hydrochloride 
Strychnine Alkaloid Powder h AP ON. I N E Strychnine Sulphate Powder 
Homatropine Hydrobromide Apomorphine Hydrochloride 
Hyoscymine Alkaloid Crystals Hyoscymine Sulphate Crystals 
Potassium Guaiacol Sulphonate , Ethylmorphine Hydrochloride 








Tue HorrMann LARocHE CuHemicaL W orks, INc. 


17-19-21 CLIFF STREET, NEW YORK, N. Y. 
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Standard Purchasing Power of the Dollar: July 1914 $1.00 - 





Amidopyrine — Competition has been 
fairly keen during the past month and 
the market has seemed unsteady. Stocks 
are ample and almost overabundant. 

Ammonium Bromide — The mar- 
ket has been very dull and lacking in in- 
terest. Manufacturers maintain prices 
at 48c @ 50c Ib. although some material 
has been available at 47c lb. 

Ammonium Salicylate — Has been 
in good demand during the past month 
although most orders have been for small 
quantities. Prices have been very steady 
at $1.15 @ $1.20 Ib. and there has been 
almost a total absence of undue compe- 
tition. 

Antipyrine — Demand has been slack 
during the past month and the market 
rather unsteady. More recently, however, 
with a steadying of replacement costs, 
conditions have improved somewhat. 

Apomorphine Hydrochloride — The 
market has been easy but unchanged 
during the past month. It is said that 
new domestic production may be devel- 
oped within a short time. 

Bay Rum — Undertones in this mar- 
ket have continued very steady with con- 
sumption normal and showing a tendency 
to expand. Prices have been firm and 
merchandise moving freely into consum- 
ing channels at prevailing quotations of 
70c @ 75c gal. for domestic and 85c @ 
90c gal. for imported. 

Bismuth — Although the market has 
been fairly steady since the recent reduc- 
tions, demand for salts has not been up 
to expectations and a great deal of com- 
petition still prevails in the market. The 
prevailing steadiness of the price on metal, 
however, has had a good influence. 

Borax — The market has assumed a 
steady appearance at the low prices re- 
cently established. Most of the larger 
consumers have placed contrdcts for some 
time ahead. 

Cadmium — Has been very 
during the past month although prices 
remain unchanged. Reports from Lon- 
don indicate strength there also with de- 
mand very good and prompt deliveries 
being very difficult 

Caffeine Alkaloid — Demand has 
been none too active, but the producers’ 
schedule of prices has been well main- 


strong 


tained during the past month. Present 
quotations seem to be low enough to 


discourage dealing in second hand ma- 
terial. 
Camphor 
have entirely 
oper: the entire control of the mar- 
ket has passed into the hands of Japanese 
Prices from Japan have been 
yet they 


- Because domestic manu- 
ceased refining 


{ 


lacturers 


ations 


producers 


firm for some time have 


very 
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Jan. 1927 68.7c - July 1927 71.7c - April 1928 67.8¢ 
Current 1928 1927 1914 
Market High Low Aver. July 
Pen PRRONDATA: “900 BID RTING 5.6 0 sce. 4-066 ose ed 0 oiaioece abe Ib. 3.65 Eee 3.75 3.65 3.65 2.40 
Concnornine Alk, 100 OF TINS... .6..0<0 0% .cisscees OE. ocens .38 .38 .38 38 .08 
EE RENEE ne EN Pree Ue oz. .65 .68 .68 .65 .65 ake 
SITE, OOP UIE, os 6 oo cc sis eecein news ers one Rac sia fare ote “25 oOo: pe 3 .06 
Cinchonidin Sulfate, 100 oztins............... ee Sata 35 a5 i] «35 «5 
Cocaine Alk, 1 oz vial. ee ae ee 1.07 16.07 UO 10.65 3.85 
Hydrochloride, USP, 1 oz vial, "25 oz lots..... ‘oz. Bienes 8.50 .50 Ss Mn ae 2.65 
KGonas Taabter, 12 io BOS... 61s. 5.< 055.00 osc se cea Ib .40 45 .50 .40 .50 i 
Codein > 
Godeine Alk, 1 or vials; 10 lots. .....<.000508 ee 10:37 10:37 10.37 9.90 > eb 
ee eer OE?” owe 7.42 7.92 7.42 7.92 5.50 
Se ree Oe <caieins 9.37 9.87 9.37 8.90 5.50 
POEM. OP WE TO OP NOS 555 50s cs ariviesvevelec oz. 8.30 8.80 8.30 8.80 5.50 
Pe Oe WE, 80 OS WOR. 6 oss sscees cvlsscwse ee ators 7.92 8.42 7.92 7.60 by 
ee SR OO ree ee 6.75 7.25 6.75 7.25 5.29 
mete, C8 WE, 1D OF URS. 0.0005 occ wcctaweons oS eee 8.42 8.92 8.42 7.69 5.50 
Cod Liver Oil 
Cod liver Oil Nor., 30 gal bbls . 43.00 48.00 38.00 38.25 17.00 
NMewihoundland. ...... 22.200. : 46.00 46.00 46.00 45.60 62.50 
Colchicine Alk, USP, 1 08 vi... ..c.sscccecsee 20.00 20.00 20.00 20.00 28.15 
Salicylate, 1 oz 7h NE ORE Ta RS SN 35.50 35.50 35:50 35.530 20:00 
Collodion, 425P,, 90 16 Gr6. ... oes iss vscccsvese cs : .23 Pe 5 sae “ae .22 
a ER reper fre , sae wae soe py i 3 By 4 
DINNER oc oka 555 a «9b also esos caw RO : 22 Be 2] .24 .24 PES: 
Copper Acetate Normal, CP, jars incl.......... re ei! ie] ae sae one 
PRR EINER. caine oe cicitsisa We scine cca asine oh Bee foes on .39 .39 .39 -40 ae 
Iodide, 5 lb bot. ; re 5.65 5.65 5.65 5.65 4.40 
Corn Syrup, 42 deg. 50 gal Ee le CRIN 100Ib 4.11 4.36 4.51 3.31 3.31 2.16 
eeam. Tartar, War, 300 1b tbls. ..... 262.0000 Ib. re .28 .28 .26 “ae .24 
Imp. powd. 224 1b bbls SAR re Ib. .26 -264 onee 25% eae .24 
Crease TSP. £2 TG BYS. o.oo ics occc cc seceien Ib. .40 .42 .42 -40 .40 | 
Gumsante TABNG. (- kc. cccncncosccs oe Ib. 1.50 1.60 1.60 1.50 1.60 1917 
Cresol, USP, 400 Ib drums. . ore .20 .20 .20 oan 53 
INE a. conte wiacii mine essa aein Re ees .20 .20 .20 onl .07 
Diethyl ype BPM kn ceeeaenceene _ RE .40 .40 -40 -40 eeede 
PP ANNNID ors. 5:dss ce kines no es eee eee Ib. .24 A >} i | .24 A je oe 
Digitalin 
Digitalin Pure, 1 oz vial..... 02; 15:00 15.50 15:50 15:00 10:63 6.25 
Dionin, see Morphine Ethyl. ce sexes. tenes sSewee omens ie ee ae 
Dover's Powder, USP, 5 lb ti ib. 2.45 2.50 2.50 2.45 1.65 26.00 
Duboisine Sulfate, 1] oz vl.............-.- eae 30.07 30.07 30.07 30.85 1918 
Emetine Alk, 15 gr vial. A Siiice lenttais epee SNE: - Reet .85 .85 .85 07 45.00 
Hydrochloride, ROS Wael. sce 0a oe oz. 35.00 36.00 36.00 35.00 32.70 1.80 
ee . Se eee e. 20 2.70 2.70 2.50 2.50 1.00 
Epsom cae JSP; 200 tbs tebls.........20:0065:+ 100 lb. 2.25 2.50 2.50 1.85 1.95 1.00 
eS EC a an ee 100 Ib. 1.95 2.00 2.00 1.95 7.60 5.50 
SSeS SIONINOOTE, 2 11D OTB. ooiceiccs sce voce 0.5 Ib. 18.50 19.00 21.00 15.25 35.00 41.50 
Ora AUK GP WEES. 5. cic lesions oa 40 ones cae ee as 40.00 40.00 10.00 40.00 25.50 
Salicylate, PO Se ee reree ee ae ee 40.00 40.00 40.00 40.00 25.50 
Sulfate, USP, VIII 1 oz vials.............:. DE .canh 40.00 40.00 40.00. ..... ewisiee 
Ether 
Ether, AISI; 55 Ub Ariane so. os 6 ois 3 sais 000 ve BAS. Sees Ie .16 ie 13 .16 
Annesthesia, 59 Up Gains 2.6.6.0 0060 6600000 See .20 er .20 .19 .16 
LJee?. SOO 99 Us GINS... 5 a scccscsesececesd. onesie 4 .38 Ss re .24 
ER SNIP EROE ac os Sie sie cnn esse wisoene oh Ib. - .95 .95 .95 91 .48 
AT) CONS, 200 UO BOE. oas.s.cicccsceeees 56a Ib. sae .24 Bj one a eee 
Beene HOGI: 9 1 BIE ioic csc oe cisis ve cwcevcceselOs eosce 6.25 6.25 6.25 6.25 4.75 
Formaldehyde, USP.. R oie 
100 Ib cbys Ic-1 wks.. Seley Sercaleaicnis 083 .09 .10 7% It 094 
PRR, FO MY GUBIB 65 655105 s oisine 30.005 oe Ib. mee .17} -17} -174 Di: 
Real Mimbo os Goh cc caclensiidecound Ib. .20 .21 ae .20 ‘| ene 
Gelatin, USP, pags TOD TOBE. <5 s:es cass ccsaaiee Ib. as -60 .60 ae: We tlesivs 
Pure Food, 50 Ib bbls............c0ccceeeee Ib. 53 a i] 255 <a3 ee 
Sheets MOS (tie shake poser anes A 3 He 
Glucose, ioeiee sugar) dry 70° bags c-INY..100lb. 3.14 3.24 3.24 3.14 2, er 
Glycerin 
Glycerin, CP 550 lb drums..................Ib. 5 154 19 AF one 19} 
Goa Powder, see Chrysarobin...........cccecees 
Glycyrrhizin Ammon, tins..........cccccsccece ee 3.00 3.00 3.00 3.00 1; 
SON ACMILONECIS, OORIBES 5 no so v0 sis cc's sicecemeee oz. 12.00 12.50 12.50 12.00 12.00 10.15 
Guaiacol, lig. USP, siniwadite Siew: ieee y pe 1.72 L275 1.60 
Crystals... . 3 Sib sints perciaieh oe. Cees 2.50 2.50 2225 2525 Zhe 
Benzoate, I Ib bottles.................000.. | are 13.00 3.00. 13.00: F300 «nex: 
CAsPIOrRRE, 9 AID ONES 5.0 5:6:0:6;0'0'5:4 009-0: 6.0:0.6 8101009 Ib. 1.70 2.50 2.50 1.70 2.50 FS 
Haarlem Oil, bot 6 gr cases...........ccceees OF © scoux 3.29 3.2. 3.23 o.o7 1.67 
ce a ge i ee re 3.50 3.50 3.50 3.350 1.65 
AMPS FTES GIG sis sn 0'6'0:0:09 v:siwcviese dele. arelacr ib; 32.75 3.25 9.25 gH fo | y 10 i: re 
Hexamethylene 
Hexamethylenetetramine, USP, 100 lb drums... .Ib. {82 54 .56 .52 .60 1918 
Homatropine Hydrobrom, USP USES ones 14.50 14.50 14.50 14.50 87.00 
oz and | oz vials... oe 13.56 13.50 13.50 13.50 87.00 
Hydrastine Alk, USP, 1 oz vial. ee oz. 20.50 21.00 21.00 20.50 20.50 21.50 
Hydrochlide, USP, 1 oz vials....... oz. 20.50 21.00 21.00 20.50 20.50 21.50 
Sulfate, 1 oz vial.... tt, 22.50 23:00 23500 22.50 23.07 22.50 
|Hydrastinine Hydrochl« ride, USP, 15 grvials...oz. ..... 40.00 40.00 40.00 40.00 ..... 
Hydrogen Peroxide, USP, soln 375 lb bbls... . . . . Ib. .034 .04} 05 03% .04 -03% 
|Hy »scine Hydrobrom, USP, 1 oz vials.......... ee 357 3°57 «13.57 25557 SE09 
5 oz, 1 oz vials.. oz. 13.07 1337 13.57 13.07 2 mare ee 
Iety oscyamine Alk, crystals, 1 oz vials.. “8... sasas 25.07 25.07 25.07 25.07 14.00 
FATT. FOE WOE cans 5 ices vce cececces oz. 75.07. 75.07 75.07 75.07 55.00 
'Hyoscyamine 
| Hydrobromide, USP, | oz vial.............- SE 35.07 35:07 35,07 35.07 13.300 
| Sulfate, 1 oz vial.... PietsS grouse aries ate a wale NT <p ioa cele 25.07. 25.07 25.07 25.07 13.00 
Hypoquinone, 100 Ib kegs. Me aiteetaneedagals ae hie are 1.25 By yj 1 2s 1.25 iY | 
Ichthyol, tins. pecieees ..lb. 4.00 4.95 4.25 4.00 4.00 1918 
jlodide Arsenous, 5 Ib bot. . cases wanes 5.20 5.20 5.20 5.20 3.70 
Arsenous-Mercuric soln, 5 lb bottles. ....-. ee .26 .26 .26 .26 .16 
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Gis high quality of Monsanto 
Pure Phenol reflects the care 
with which it is made. 


Available for prompt shipment 
in tins, indestructible drums, or 
tank cars. 
























Monsanto Chemical Works 
A St. Louis. US.A\ ~~ 
\ K District Sales Offices and Warehouses< 
NEW YORK ‘SAN FRANCISCO. \ CHICAGO 
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Standard Purchasing Power of the Dollar: July 1914 $1.00 - Jan. 1927 68.7¢ - July 1927 71.7c - April 1928 67.8¢ 





been sufficiently low to make the sale of 
German synthetic not quite so profitable, 
despite the terrific drop in the price of 
turpentine during the last few years. This 
recovery of Japanese camphor at the ex- 
pense of synthetic is apparent in the im- 
port figures recently published by the 
Department of Commerce. Imports of 
synthetic camphor into the United States 
during the first six months of 1928 were 
only 767,000 pounds, valued at $280,000, 
a reduction of about 45 per cent. from the 
1,344,000 pounds valued at $612,000 for 
the similar period in 1927. Refined cam- 
phor also showed a reduction in both 
quantity and value, the figures being as 
follows: 1927, first six. months, 703,000 
pounds, value $431,000; 1928, first six 
months, 623,000 pounds, value $304,000. 
Natural or crude camphor, however, in- 
creased, although the ration of price in- 
crease did not equal the quantity. The 
figures were: 1927, first six months, 1,269, 
000 pounds, value $626,000; 1928, first 
six months, 2,283,000 pounds, value 
$873,000. 

Chloroform — The price situation has 
been clearly defined and firmly maintained 
during the past month. The majority 
of producers have been asking 30c Ib. 
regardless of quantity or container. There 
have been some offerings, however, as 
low as 28c Ib. on deliveries in drums. 

Cocoa Butter — The unsteady con- 
dition of the raw material market com- 
bined with a slackened demand lead to 
a decline in price during the past month. 
Now quoted at 40c @ 45c Ib. and seems 
somewhat firmer at the lower prices. 

Cod Liver Oil — Demand has con- 
tinued to be subnormal during the past 
month but from present indications it is 
beginning to pick up and the market is 
beginning to look firmer. Somewhat 
larger interest has been apparent in 
futures as the larger manufacturers are 
active in an effort to protect their season 
of greatest demand which lies just ahead. 
Quotations are now at $41.00 @ $43.00 
per barrel, a decline of $2.00 per barrel 
during the month. However, the market 
seems much improved at the lower figure. 
Imports of cod oil and cod liver oil ex- 
perienced a slight decrease for the first 
six months of 1928 as compared with the 
similar period of 1927. The figures are 
1,940,000 gallons, valued at $1,442,00 for 
the first six months of 1927, as compared 
with 1,780,000 gallons, valued at $1,450, 
000 during the same period of 1928. Of 
the 1,780,000 gallons imported for the 
first six months of 1928, 1,156,000 gallons 


consisted of cod liver oil and the remainder 


of cod oil. In connection with cod liver 
oil, it is reported from Trade Commis- 
sioner L. A. France, Montreal, that 
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Current 1928 1927 1914 
Market High Low Aver. July 
lodine, icriade, 200 1b hems... 40.00 005:00 000040 Ib. 4.20 4.25 4.25 4.20 4.20 3.30 
Resublimed, 10 Ib tars Ib. 4.65 4.70 4.70 4.65 4.65 be J I 
PUA MEPINIB ooo 5 saa wielno ns ais eae Ss << eae 4.65 4.65 4.55 ae 
Iodoform, powd 10 Ib bot. .....cccccccccccses PR sens 6.00 6.00 6.00 6.00 4.00 
Iron Salts 
Iron & Ammonium Citrate, ae 50 lb cans... .Ib. .64 -66 -66 .64 -674 544 
& Ammonium Oxalate, 25 lb box...... tIiIb. a0 «38 38 3A .36 .28 
& Ammonium Sul, CP, jars i | ee 2 25 aoe oe .20 
Bromide. . . lb. 1.10 1.22 1.22 1.10 1.10 .65 
Carbonate Mass, (Blaude 100 Ib bags) . Seis econ 18 18 18 .30 .18 
Cacasviate: 100 10 DOC ...<.60.s.s00nsvcesese ee 7.50 7.50 7.50 .00 16.00 
Chloride, USP, ire MOO IBIS... <0060 <5 0 Ib. 06 .08 .08 O54 054 - 064 
Citrate, USP, VIII 25 Ib can..........000e- Ib. .94 1.01 1.01 .94 -94 554 
Hypophosphite, 5 lb Cans.....sseceseeceeess Ib, 1.595 1.65 1.65 Loe 1.59 1.10 
DEES SSO, a eerie ‘Sane 4.28 4.28 4.28 4.28 2.40 - 
Ee a ea See erent anne eS 36 sac ae .09 50 
rmtene, Scales, 2F IDCONS.,.. oo 00.000 vewcescs BS Gee ine -65 -65 .65 Se picts 
Phosphate, USP, 30 1b Cans ...600 00000500008 Pre Fc 5s .69 .69 .69 .69 544 
& Potas Oxalate, 250 Ib bbl i aheles 49 .49 .49 .49 26 
& Potas Tartarte, tins. aes Ok Wisse .88 -90 -90 88 ae 
Pyrophosphate, USP, 50 Ib. .74 .80 .80 .74 .74 544 
& alate, REE ect oiticn J ee 30 30 30 324 .28 
Sulfate, (ISP) crys GIS. <<<. 6.02 ce cess oll 044 .04 .04 -044 .044 034 
eee eS a ee re eee .08 .08 .08 .08 06 
Co a Oa eric er 2.75 3.00 3:00 2.75 yy} 1.30 
Jalap Resin, USP lumps, 5 Ib tins............- _ ae 4.00 4.00 4.00 Me” csciewe 
PEE, RUINS oo esac one no estes vivian wea lb, ae 4.65 4.65 4.65 oS es 
Lead Acetate, USP, 100 Ib kegs.........22.0:: Ib. lS 18 18 5 154 14 
odide, USP, VI Il 5 Ib bot Ib. 3.20 3.40 3.40 3.20 3.20 2.50 
Boeing 5 oz MNS eas55-46soineee eens eeneae 1.00 1.30 1.30 1.00 1.00 95 
Licorink Ext WARSR CRSCS 0.55.0 0.000 6. 0060s.00100,0% .14 wae .20 .144 144 1918 
‘Compound powder: Dbis......... .2.6:00...c0cc ce sn | Pa ae ee By - 164 
SE RS ne re eT . .28 34 34 28 27 29 
Lithium Carbonate, 250 = ISIS. orsiecelsen ses eet Ib. 1.50 1.60 1.60 1.50 1.50 .67 
Citrate, enn ee ETE pw mcs iva o sini alee Se SS S70 1.70 1.70 1.70 1918 
lodide, 5 lb. Te tag penen tenes bu ceuese aa@en DAS ones 5.40 5.40 5.40 5.40 4.1 
Lobeline Sulfate, 3.02 vial... ....sccccecccecs ae 8.75 8.75 8.75 Sy > re 
Luminal, see Phenylethylmalonylurea eters spiiares 
Magnesium Salts 
Magnesium Carbonate, USP, 100 Ib bbls....... ae an2 a2 2 12 O54 
Exriglish:, OF DIOCKS....... . 0 ss cece ce socccess oz. .16 «18 18 .16 BIG! cexaies 
Glycerophosphate, 5 b ‘tins paw enaaaeeausee ib, 3:20 3.25 i AY 9} 3:20 320 2.5 
Hypophosphite, 5 lb cans...............22-- ee. ecesine 1.05 1.05 1.05 1.05 1.15 
Oxide, USP, light 100 ‘tb Sbbis Salen acese einen as SES ae -42 42 -42 -42 22 
USP, heavy DOU MDAMUR cn csven ecsecuve ee Di wee .50 50 .50 50 oat 
. Salicylate, LULL SS, Ss IS ae aN ese aoe Ib. ee 1.10 1.10 1.10 49 Zo 
SMIANIE. EOL on! 9\5..0.s oo. «16.2 \o,m new wie wine's: 0ie'e Ib. 23 Be ae Pi 3 | Av Sears 
Manganese Dioxide, precip. 100 lb kegs........ Ib .40 .50 50 BAO etieins .40 
Glycerophosphate, 5 x tins eer ee Ib. 2.90 3.00 .00 2.90 2.90 1918 
Hypophosphite, USP, VIII 5 lb cans. ....... Ib. 4.33 1.40 1.40 te 1.35 1.10 
BEN: 2 tS TIOUTIOD 6555.5 :4i0:0'0'09.005 0-0 pee 09 4s Ib 6.40 6.65 6.65 6.40 6.40 4.35 
Ol cca oct Giearscaceweabenass sa050 | care cer yd wig er .26 
Menthol, LISP, GD Us Cases... ..<¢.<icc0 os ccs oeisciss Ib. 5.10 ped S52 4.10 4.30 2.95 
SVNCHELIC, CASES. oe co cecescevervcseeccneve Ib. 3.00 3.25 3.50 3.00 Bate eae 
Mercury 
Mercury Metal, 75 Ib flaskS........scecececeee fl. 128.00 129.00 129.00 120.00 116.67 37.50 
Bichloride, crys 25 Ib box.......sccssccccses MD: aise se 1.81 1.81 1.81 1.58 Pe} 
Gren powd, 100) Ib kegs... ....0..0ss20.c08 ree 1.65 1.65 1.65 1.51 ~S2 
Bisulfate, 25 lb boxes. ........ “Seer 1.62 1.62 1.62 1.574 -42 
Blue Mass, 25 lb boxes AU? isomtas 1.03 1.03 1.03 .90 .40 
ere ee ee Ebates 1.04 1.04 1.04 95 45 
Blue Ointment USP, 50%, 25 lb cans....... Be fcuwe 1.29 1.29 1.29 . 872 a 
Ppiite FOG, ZF WO CONG... oe. sececscccecess PS, esaree .92 .92 .92 864 35 
DE ACTA oa iain Go olaiclasleanisaisinweis- oem Re fo .94 .94 .94 35 35 
ee errr sey - Samer eer 2.05 2.05 2.05 1.88 .60 
English. . os Sad Os Be beseee sede 2.75 2.80 2.80 2.75 1.90 598 
lodide, le, Breen, 25 bj jars. ROE ee |: een 4.80 4.80 4.80 4.54 2.45 
WIRED MIRED: ccnlinicvnwinio sive le sixtaielsieeeeee  faieye, an 4.89 4.89 4.89 4.61 2.70 
Sane USP VIII, 25 lb jars 4.80 4.80 4.80 4.80 4.50 2.45 
Red pre a Usp, 96 Ds MID... sc ccc00s voce ZAT JE ae’ 0 aime 3 1.92 oo 
F.25,1b boxes Gs ewiclsiiateisoiiae 7 ARS 217 2.17 ye 4 1.98 81 
wR precip, gi 25 lb boxes. SARIS GEe RES catecaies. 2.20 2.20 2:20 2.03 we 
Powd., USP, 25 ib boxes. . ale 2529 yey y ABe e) 2.2) 81 
Salicylate, Pe MORON To aioe win cls s sisis aie cis eres Ee 4 y Bey y Abe A Zeon 232 1.50 
Witt chalk. TISP. 25 tb boxes. q... .0:<.,2.6:50000: Erste tere -93 .93 -93 87 39 
Methanol (Wood Alcohol), Pure Ic-1 drs......gal. wees PPP) .60 MO Garan's re 
Methyl Salicylate 
Methyl Salicylate, USP, 50 lb cans..........+. lb. 42 45 45 42 45 1918 
Methylene Blue, USP, med 5 Ib cans.......... Ib. 2.00 2.05 2.05 2.00 1.70 1.00 
Milk powd, 150 Ib bbls.... 2... cee ceeececevees Ib. 14 As lS +4 .14 re 
Morphine Alk, USP, 5 02 tin... ......2.000000sOZe. cseee 9.85 10.15 9.85 9.32 1918 
Acetate, “RAE aaa NS ORES Ea Re 7.85 8.25 7.85 7.41 5.30 
Hydrobromide, 5 oz tins, 10 oz lots....2...2.0z. 0 vee ee 7.85 8.35 7.85 7.52 5.50 
Hydrochloride, 5 oz tins, 10 02 lots..........0Z. seers 7.85 8.35 7.85 Pee? 5.30 
Ethyl Hydrochloride, 5 oz tins, 10 oz lots....0z.  ..... 9.35 9.85 9.35 9.00 6.45 
Sulfate, 9 oz cir; 10 Gr 1600s... 6.0 5 ccs cece ec TES Neer ie 7 OF 8.35 7.85 Ae 5 4.95 
Naphthalene Flake, 175 Ib bbls wks..........- Ib. .04} .05 .05 .044 .044 024 
TPE La Cee a: Seer ee aera Ib. .054 .06 .06 .054 .053 .024 
Oil Mineral White, 50 gal bbls 80-85 vis........ gal. -60 -65 65 .60 CS SAE: 
od Ee AO rere mere gal. .65 .70 .70 .65 AS See RAC 
SPOON ME cin aisit wis ssoesa lee aleee.e8 seas 05 gal .70 .80 .80 .70 yA 
PIII ie ass aoa a va nn wie in nla save 9 0 510 win save aie tate gal 1.00 1.10 1.10 1.00 Fo: 
Oil Mineral 
ain SHE Riso evince cewek on. 08kscucnn gal. -70 Ps | 75 .70 ome inlets 
OS ee sie ie etn Ale ain es ain late tea ie gal. Be | 80 -80 -67 tO 1918 
FEO IT WIR ky: 0s 0.4i0'0-0 vin9.010'5 40.018 939 001910 Wa gal. 85 .90 95 .80 86 30 
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Golden Fleece Lanoline 


Golden Fleece Lanoline makes an excellent base for medical ointments, cosmetic creams, 
lip sticks, etc. It is recommended to the trade as a high quality product, of fine texture 
and body, light color, and practically odorless. Naturally, Golden Fleece is a U. S. P. 
product. It more than meets the government standards for quality. Golden Fleece 
Lanoline is obtainable in all packings, tins and barrels. Hydrous and Anhydrous. Send 
for samples. 


Falba Brand Imported 
White Beeswax Chlorophyll 


This Falba product is used extensively through- (Oi, Alcohol, Water and Alcohol Soluble) 


out the drug and chemical fields. Its high Chlorophyll is light-proof and alkali-proof. It 


standards of purity and color never change. is used for bleaching yellowish oils and soaps, 
Maus citeieniineeiin adblace: thale for coloring vegetable oils such as cotton seed, 
; : : ma linseed and olive oils, and for mineral oils, 


desirable results by using Falba Beeswax = wax preparations, candles and petrolatum. 
combination with Golden Fleece Lanoline. Used for coloring where sanitary or other 
For real cream quality, try this combination. reasons make an aniline dye unsuitable. 
TERPENE HYDRATE HYPOPHOSPHITES 
U. S, P. ’ U. S, P. 


POTASH AND SODA STICKS 


Sole American Agents 


Pfaltz ®@ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


CHICAGO MONTREAL, CANADA LOS ANGELES 3 
217 E. Illinois St. 207 St. James St. 683-685 Antonia St. 
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Oxgall 
Scopolamine 


Chemica 
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Standard Purchasing Power of the Dollar: July 1914 $1.00 - Jan. 1927 68.7¢c = July 1927 71.7c - April 1928 67.8c 





F. B. Lent, general manager of the A. W. 
Dood Co., has been in Yarmouth, Nova 
Scotia, making arrangements for the es- 
tablishment of a branch plant for the 
manufacture of medicinal cod liver oil. 

Corn Syrup — Easier conditions in 
the raw material market have finally 
been reflected by a I5c per 100 pounds 
decline in the price of syrup during the 
past month. Quotations are now at $4.11 
@ $4.36 per 100 pounds for 42 degree 
syrup. 

Cream of Tartar — Demand for im- 
ported has been rather inactive during 
the past month and as a result a slight 
reduction in price has been imported. 
Imports for the first six months of this 
year totaled 59,360 pounds which com- 
pares with 145,521 pounds for the same 
period of last year. Domestic material 
has been reported in fair demand and 
prices are higher Here too, as_ in 
the market for tartaric acid, all interest 
is centering upon the cost-of-production 
investigation of the United States Tariff 
Commission. 

Creosote — Demand has been fairly 
good during the past month as consumers 
have been anticipating future needs. 

Ergotin — Prices have been reduced 
$1.50 to the basis of $18.50 to $19.50 per 
pound. This is some reflection of the 
reduced raw material cost and the prox- 
imity of new crops in Spain. 

Ether — All kinds have been rather 
easy and competition quite keen. There 
have, however, as yet been no indication 
of reductions in price. 

Formaldehyde — Higher prices and 
strong conditions existing in the methanol 
market have lead to some advance in 
price during the past month, so that quo- 
tations are now at 8l4c @ 9c lb. depend- 
ing upon quantity. Despite advances in 
price, demand continues unabated and 
the market is, if possible, even firmer 
than before the rise. 

Glycerin — Prices for C. P. still con- 
tinue steady although demand remains 
slight. 

Guaiacol Carbonate — Prices have 
been steady since the slight reduction in 
price very early in the month. Demand 
is reported to be normal at established 
prices of $1.70 @ $2.50 lb. 

Haarlem Oil — Foreign material has 
been firmly quoted as lack of competition 
has governed prices in both the domestic 
market‘and that abroad. Domestic oil 
was also unchanged at steady quotations. 

Hexamethylenetetramine — Prices 
have been quite strong due chiefly to well 
maintained costs of production at this 
time. 

Iodine — Imports of crude during the 
first six months of this year totaled 360, 
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Current 1928 1927 1914 
Market High Low Aver. July 
Oxgall, og PUR DGC. os iniesootcncssssusice ib, E75 2.50 2.50 b.75 2.00 1918 
DORE Sos vissinwinwies oes Bae ures em aces eels Ib. 2.00 2.50 2.50 2.00 1525 1.44 
Sac bliese “ott NES co saakics eonsnbinene lb. 8.50 9.25 9.25 8.50 | | ee 
Pancrentin, LISP, 5 GO 0G 5.1.0. <:0:00:058 9001000 000% Say gues 2.50 2.50 2.50 2.44 2.97 
Paraffin, Fraps ag Ib cs slabs 118-120 deg M P. > .08 .09 09 .08 a ee 
LS eS’ te ar b. -074 .07} 073 .073 WR cesess 
BM “USP, 100 gal drtams... . .60000 0 “ 267 a7 77 .67 -67 .38 
Paraformaldehyde, USP, 100 lb cases. ......... Ib. 40 424 47} .40 .50 .40 
Pepsin, USP; 5 lb bottles, 123000 .......0:6:0:000 000005 [SAS 2.50 2.50 2.50 2.45 2.50 
URN sccrssiss le winnewousiesas veces beer Re ances 5.00 5.00 5.00 4.90 5.00 
| LORI 000 buon ow wins panini sibiee cwaeacee EG: eases 835 8.35 8.35 8.18 8 25 
PEREORE DOW, 5 FBO gai occ 0's i5.0:566 00:0 6 0:0:018 Ib vive 1 42 
iPetrolatum 
Petrolatum, Lily White, eo ae Ib bbls......Ib. .10 .10 .09 .09 .07 
Snow White, USP, 400b bbls................ Ib 11} .123 134 11} .124 .10 
Phenolphthalein, USP, 100 es ee Bicisatereierewiele Ib. 1.10 1.20 1.20 1.10 1527 1918 
5 lb cans 100'Ib lots........csceeeeee Ib, 1.23 1.30 1.30 123 1.37 | 3 
Phenylethylmalonylurea, 1 oz pkg............. OE) laisis oie 5.50 5.50 5.50 Ti9O) . sieeres 
Pilocarpine egg USP, 1 oz pa hes oz. 
lot: ROE! aisievere 3.25 3.25 Cpe) 3:25 2.45 
Nitrate, 25 oz lots.. eMeeh. Ear ee 3325 3.25 B28 3.25 2.45 
Single ounce. OES: ceca 3.50 3.50 3.50 4.50 a> 
Alkaloid, 15 gr vials... aie AGRAWAL crete eh) A) ae: oo .50 
Piperaxine Pigdrate, 216 Bot. < <56s:0:00.60000.005 BIR ie cteiere 15200 45:00 T5200) 150 occu 
Piperadine, 25 oz bottles. ...........sseeeeeee PB esas 8.00 8.00 8.00 B00 ssen: 
Popodhyllin 5 lb bottles. .......ccccccccecees Ib. 4.35 4.50 4.50 4.35 4.50 2.82 
Potassium Salts 
Potassium Acetate, USP, 100 Ib kegs.. ot. -29 30 30 .29 .29 .16 
Bicarb, USP, crys 320 Ib bbls...... cabs -08} -09 .09 .084 a3 0of 
Bromide, USP, crys 100 lb cs.. ..Ib .42 .43 -43 -42 454 .39 
Citrate, USP, 50 Ib bbl.......... saab: “ol 05 s35 co 51 .47 
KARIGOGl SHMMEMOE 55.3 ciao .s o's cerseiwnins 0000.65 lb 1.95 2.23 2.29 1.95 1.81 B54 
Fiypophosohite, 10 Ib Cans........:000'.cccesees b .80 .85 .8F .80 .80 .61 
SOGIOS, WIDE, 100 PO COSES Soo o.c cc sc c sc. 'ce sis oe Bb 3279 3.80 3.80 3.25 3.54 2.95 
Lactophosphate, 4 GF b0t.....<s00:002 ocsesceee | ammeter : -90 .90 -90 ee) 
Permangan, USP, crys, 100 lb drs wks.......lb. 14} Bb . 16} .144 15 093 
Phosphate dibasic — MPN Gs ac cig ciavseretsreierse Be -ssene .49 .49 .49 .54 ae 
SUMNER. SPD RIS MCMTSB. «6:5 515 sicse Pic o'0. ies aie 0.9: 00n Be sees 1.18 1.18 1.18 .94 .503 
Sulfate, USP, VIL "100 lb kegs. lb 13 15 aa5 my 3 .05 
Sulfocyanide, CP 15 Ib BIB Socio crore io cvo sn bicie ers i aaws 30 -50 .50 .50 .44 
DE MNENOE ASE AIRS cin. s5'5 isiews vy -9'0 si6-e/6 save. 600s See -65 -65 .65 .65 .36 
Pyrogallol, USP, see Acid Pyrogallic............. 
Quinigine Ali 100 OF £118. <......0:00000se000088 oz. -70 ae 75 -70 .70 <a> 
Boer: TID GRE PERG coo act's o:5.0 cine isis 0 ie Ge cece -50 .50 -50 .50 er 
ANANIGGMIE, SEE KCHINGEID. 65:5 55 06.50.0000 0seeeees se 
Quinine Salts 
Quinine Sulfate, USP, American we re Oe re -40 -40 -40 .50 .26 
1 oz tins, 100 oz we pawn Me -47 -47 -47 aan .26 
Dutch, 100 oz tins. G2. Saale -40 -40 .40 BAO? . <sieserers 
Java, 100 oz tins... Oe) Seviciaie -40 -40 .40 -40 iy >} 
DODRMESE 100 OF CNIS 6 oss vcs os seb vcwies'ee eee OR asas -40 -40 .40 AO Seine 
NOU SIEME IIe PARIINEE 5c ca Fs sas 10:00 70 a laa wis aleve ovelele oz ° .78 78 .78 .78 .54 
MRE ocsbeacacue seer becosesceeur DE. “sens .78 78 78 78 49 
SS SE apes ae een mee Sere .78 .78 .78 Ree 
oes USP OF. cscewis -40 .40 .40 .40 .26 
Se eee oz. .37 39 .39 <37 a: POSES 
cane Pabehe cases Een vsisw cis sol sa 5] Ap .46 
Dicarbonate, 1 oz tins ee aaraiais 2.56 2.56 2.56 Been. . alesse 
SUI MEMIIBEE cin nics ccigscisiscaenwseichaeGie ies se 54 .54 54 54 .42 
np pet aaa USP.. Sewvee wees “enaiee 54 54 .54 54 .48 
Ethyl Carbonate, 16 oz ASS Siar IE Es “auaies 58 58 58 -62 1.15 
Es SAS See neice OF. Siaaes .78 78 .78 ode .48 
PRMMMUE ree losis sels so nesspss scores eaeniou BEY shaves BRS 373 «te of: 1.16 
Sean .80 .80 .80 .80 -93 
Seats .50 .50 .50 .50 .44 
Le. 54 54 .54 54 54 
oemiee .74 <4 .74 Pe} .49 
‘in ee -70 .70 -70 -70 49 
bates .66 .66 .66 .6€ .49 
Peeiee .78 .78 .78 .78 Be 
eeu .62 -62 -62 -62 45 
eee Re i oe sae so2 .43 
Steers .41 .41 .41 .41 oan 
ROEM SOV CU ecole wap lepisioiis sisenien ee WE. saccte .78 .78 .78 .78 .44 
WME ake cetnuccccs na eheicseeeweee ae Wewaiase .78 .78 .78 .78 .49 
& Urea Hydrochloride, USP........ecceeess Oe “sane .88 .88 .88 .88 <7 
es he yt | | err Ib. 2.95 3.50 3.50 2.95 A re 
Resorcinol 
Resorcinol, USP, 25 Ib cans. . semen ib, 4670 175 2.00 1.70 1.85 .80 
oe | Salt, = 225 Ib bbl... pevissabanieoe west Ib. 23 .234 .234 <23 ae .173 
Re SS a ee eer: eee “ae o23 .23 “a .18 
ROCKS SOGOE, 0 UE RES. oc v.0:0:0 6:5 0.9010 08's 0les'6:6 ' Ds, wiasejais a 1S Pe I aioe seat 
Saccharin, USP, 10 Ib cans. ........-seeeeeees Ib, 1.70 1.80 1.80 1.70 1.70 2.25 
SE Sotble, 1D ID CAMS. ....cccccccssesivecs Ib. 1.75 1.85 1.85 1575 1.75 2.25 
PPE cc salsss ies cbiceevawiesee ss aneree Se hos 4.86 4.86 4.86 4.42 3.90 
RCL, ME BOO MS TINS 5 5. occ cscs icccwese senses IBiecaew as -90 -90 .90 -90 “a2 
EMICETIS, OW, HDID WER. .0\0 0:0.0:0 v'00 c00v esis Ib. -06 -084 .084 -064 .064 054 
RSMICGANEED, AIDEN, TRAIN 6 0 <'s10:0:0'5 0 0:60:06:010'056.9 0 10 0 5's Ib. 141.00 145.00 141.00 145.00 141.00 28.70 
PUN RIENCE | <0 :0i0100'c cis biale'w es siocesecinn ss Ib. 1.30 1.50 1.50 1.36 1.263 1.25 
Scopolamine, see Hyoscine......... caaepeueeen Ib. 
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Ozone Vanillin 


‘“Purer, Surer Than The Bean” 


HE Vanilla Bean yields 2% or less of the prin- 

cipal base of Vanilla flavor-Vanillin. The rest: 
of the bean is practically waste, so far as flavor 
and aroma are concerned. 


Ozone Vanillin is produced by a special process 
from exclusively vegetable sources and is abso- 
lutely pure—unlike much of the Vanillin now on 
the market, it is not a coal tar product. 

Vanilla Beans vary in size, in kind, in purity, in 
flavoring content. Ozone Vanillin is uniform—al- 
ways possessing a known, exact amount of iden- 
tical pure Vanilla Bean Flavor. 


Standardize, economize, certainize the excellence 
of your product. 


Inquire—order—depend upon Ungerer depend- 
ability. 
“Our Quality Is Always 

Higher Than Our Price”’ 
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Seidlitz Mixture 
Zine Sulfocarbolate 


Chemicals 





Standard Purchasing Power of the Dollar: July 1914 "$1.00 - 


Jan. 1927 68.7c 


- July 1927 71.7c - April 1928 67.8¢ 





476 pounds as compared with 459,892 
pounds in the same period of the preced- 
ing year. 

Menthol — Siciscbesiabnd during the 
first six months of this year amounted to 
146,900 pounds as compared with 191,587 
pounds for the same period of 1927. Al- 
though prices are now slightly higher 
than when last reported, the movement is 
in reality downward as present prices 
represent a decline from previous higher 
prices Quotations are now at $5.10 @ 
$5.25 Ib., while buying is only in hand-to- 
mouth quantities, a decline being ex- 
pected, and consumers apparently waiting 
for it. 

Mercury — The market is very strong 
and apparently on an upward swing. 
This is doubtless due in large measure to 
the definite control of the market which 
was reported here last month. Further 
reports from abroad indicate that effec- 
tive October 1, exports of mercury with- 
out license will be barred in Spain and 
Italy. Under the agreement reached by 
Spanish and Italian producers, worked 
out with the support of the two govern- 
ments, quicksilver produced in Europe 
will be sold through a single agency, a 
joint sales office to be located probably 
in the Republic of Monaco. This agree- 
ment is expected to result in controlled 
production, setting of prices, and elimi- 
nation of competition between the largest 
producers. Thus the market which 
should be logically weak, due to tremen- 
dous accumulated stocks, cannot be 
expected to react as it should, and the 
present outlook is for strong conditions 
and higher prices. 

Oil Mineral — Has been very quiet 
but is expected to become more active 
with the near approach of colder weather. 
Prices remain unchanged. 

Methanol — The market is very 
strong although no further price advances 
have as yet been reported. The tendency, 
however, is upward for demand is strong 
and stocks comparatively small. 

Potassium Iodide — Has been in very 
strong position with active demand so 
that prices have advanced. Quotations 
are now at $3.75 @ $3.80 per pound. 

Quinine — With adequate supplies in- 
sured due to an agreement reached be- 
tween the Dutch factors and Federal 
officials, pending outcome of the consent 
decree, the market has resumed normal 
appearance. 

Silver Nitrate — Over the thirty-day 
period since last reported, the tendency 
in the metal market has been slightly 
downward, so that quotations are now 
‘at 5834c oz. As a result silver nitrate is 
also slightly lower, being quoted at 41% 
@ 43 %e oz. 
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Current 1928 1927 1914 
Market High Low Aver. July 
Siedlitz Mixture, 250 Ib bb ......0c0cccceces ss | RRA ke enete Scuiewe! Ganser si74 .14 
Silver 
Siiver Metal, “AMeriCan, . o.0-0isaswe<ceccceceacO2e Kveles . 583 -603 57} . core 
BOGIIE, LOOL MOS....< < <50s10.0's 60 015 .69 .69 .69 -69 83 
Nitrate, 10 oz bottles....... .434 45 -40} 41 sae 
Nucleinate, 1 oz bottles .46 -46 -46 -46 1.10 
ME een miter eu ineie nese of ot oe sae 1.00 
Proteinate, 1 oz bottles. 41 41 41 .41 .70 
BRIE rio cing eniee aloes a wie'eieisie eaie-oeoe sae «ab soe .32 .65 
Soap, Castile, 50 lb boxes ay aareselets “22 sa PY >] Py 114 
RI; POW., £90 BD DIB. 6 cos s.0coe.cesisoeee ve Ib. -28 -30 30 .28 Ay ee 
ISP? reer; £90) US WIIG oie. o's 5:5: skecinice sa cic Ib. -07} -073 .073 .073 .073 08 
Sodium Salts 
Sodium Benzoate, | SP, 100 Ib bbls............ Ib. .50 «55 Pe -50 .50 .233 
Bromide, SP 100 Ib kegs... o.6<..bis.cecac0 veld. -42 -43 .43 -42 .44 .45 
Cacodylate USP) 29 M100 <vies 3000106000 ceive Ib. 4.75 5.90 6.10 4.75 4.80 3.735 
Citrate, USP, \ 50 o Stang Des bina hie Rice w ate Ib, 45 .47 .47 45 45 .484 
RJ WAbd, YORE. 56 ne cainwicass sua weee b. 38 -40 -40 .38 .38 1918 
Glyceropho : ate, USP; crys 25 lb cans...... Ib, 1.40 1.95 1.55 1.40 1.4C 1.90 
EDICT. 2 sb EITAB <u canctpaisiove oloriolepioe Siero Ib, 1.45 1.6C 1.60 1.45 AB cere, 
OMA CIE. 25 PRB... desc scree cesieee Ib. 1.05 1.20 |B 1.05 1.05 .10 
Hypophosphire IS, 25 ID CRNB So cas siccasee Ib. .70 “to Ye .70 .70 59 
lodide WISP. 25 To yans .....00 nc es.send-o% eee Ib. 4,25 4.30 4.30 4.25 4.25 3530 
Phosphate (Mono-Sodium), 100 lb kegs. ...... b. .30 1 Ae | -30 .30 45 
Di-Sodium USP, granular, 275 Ib bl Bean Ib. .073 .08 .08 .074 .074 04} 
Pyrophosphate, 100 Ib kegs.........eceeeee- BD: vdenie .29 .29 .29 .26 ae 
Salicylate, 100 Ib Kegs. oc. kcccseascececeselide «dre .47 .47 -47 -47 Be 
oS Ter ee” bi bedrc Bh) aga a ST ID.» sowsis .O14 .013 O14 .013 .01 
47° drums. .. stats is eR Istria 12200" 12200" 32500 12200) aces 
Sulfocarbolate, USP, 100 1b (et te] | pau me | oat Be i | 31} 19 
Sulfocyanate, CP crys, jars included......... Ib. gras .60 .60 -60 -60 Ay >} 
Spartein Sulfate, USP, 25 oz bulk............. oz 65 .70 .70 .60 465 <20 
ingle oz RPM ow ip corec state tie Sere ic ha erereeree oz. oft -90 -90 ad es ae 
wie tee BLN Le ome LU) | ot c,h ha a Ib. .09 .10 .10 .09 .09 .07 
Strontium Salts 
Strontium Bromide, USP, 50 lb a. sisal iaerocs zens Ib. 51 52 52 a1 ed | -45 
Carb, 100 lb kegs wks....... Pm es | amen ee “20 .20 .20 ey? 1918 
lodide, [OLS Coad S| oy: (a ir aaa? |. eae 4.00 4.00 4.00 4.00 3.00 
Lactate, kegs. . sle:s/ats pleirscaveatewiaete tos .90 1.10 1.10 .90 1.07 -90 
Nitrate, — EbibbleINYic ocakcctcsaco hace Ib. .08 .084 .084 .08 .08 .073 
Rina FABIEN cic rs fos iesiwie oe. bred aise cis oO Ib. .08 .084 .08} .08 .08 .073 
Selietlate USP UUM | of aa ee aa BS. aes 1.10 1.10 1.10 91 38 
Strophanthin, USP, 1 02 vial... ........s:0600:000OZ sesee 19.00 19.00 19.00 19.00 9.00 
RSM TRAIN (12) 615;arctsse-sie aie ata isvaeieate wilson soe wk 75.00 75.00 75.00 75.00 16.50 
Strychnine 
Strychnine Alk, USP crys, 100 oz tins.........0z -66 .66 56 . 56 -46 
PRS oc \occ asin. cheeraynnske Asie wrds.erecsieceepere oz. 56 .36 -46 .403 1917 
PM ISATIBRR CADRE 52 5:6, 5u:lscin'o polite cd avenc nies eiea OES. ceeieaks Nom. Ye) Ly Ay oe te 
en ECE AE EE ELE rt RT en oe .65 .65 >} Bj .80 
PATOCTIAUE N29 NIE CONS 5 so oes bea eiecsca worn ene .65 .65 55 san Ye} 
Slyceraphosphite: USP oo. 6oi0cis5 5060 s0c00-00 8's ne .65 .65 eee a8 1.45 
EAOAN NSEC UBINE 5 oo oo. cso upievs eae OS careielc peewee rn ee .65 .65 eS as .80 
RR EOE 55 econ bin 1 «Sic 05'S ssesc ere wio'ereod a as cn ee 65 .65 a2 sae .80 
DMEM MM NE MTNOE S55: sacs. oi wins ers ausieae disiacusie aie OP. Saaice 75 Bi) .65 .65 1.05 
PIP EMNEIS AUIS Sig's ooo 0% e'c. <iemeis Gipcaersis wae c et oz. 195 i? soe ay. Bi 1918 
eM. ie oon cueins cine Salemiwiaceasieien ae .65 .65 a wae. 1918 
Saccharine. . sielictd re isle atee@inieto eRe. Wales 2s 125 |W J i) eee 
Sulfate, USP crys, “powd. Pee Pawers aint aa Besos tee oz. .46 .56 . 56 38 .38 -46 
Sugar 
Sugar. pete, 275.1 BOL. . <5:c's0 600 <0 00.0% 100 lb. 5.80 5.90 5.90 SHO! adspaey Levies 
PMMA; Met, CO LD NIIB 5 0 50:50 6 set sin 6ecc aso Ib 18 .20 .20 .18 .18 ae 
Sulfonal, see Sulfonmethane..........ccccccccce 
Sulfonethylmethane, USP, 10 Ib boxes......... Ib. 3.85 4.05 4.05 3.85 3.85 3.50 
Sulonmethane, USP, 10 Ib box.............44. Ib; 2.65 3.85 3.85 2:65 2.65 2.20 
Sulfur flwrs, 100%, 25 Ib box....0..s00eeeeee eI ceeee .10 .10 .10 eee 
ashed, USP, 125 Ib bbl..........s..00Ib. 122! 06 ©0606 100” 04 
lodide: USP) VITUS Ibibot...0..cc0cecssccdb. cece 4.55 4.55 4.55 4.55 3.60 
Tapioca Flour, hgh grd bgs.........00ssccccees -05 054 .054 .05 .05 .01 
Tartar Emetic, USP, 300 IL bbls.............. Ib. 324.33 36 32h 343.228 
MTCEMNME MATES 5 5 5 eicioiiasarsssinlaspcne ss awiee sareesee ete | ere .85 .85 85 85 50% 
Terpin Hydrate, USP, 100 Ib kegs............. Ib. -40 42 .47 .40 45 .24 
erpineot, CP, 1000 Ib: Grs.........0.<6s0cccseesiee Ib. 33 A 35 333 -36 Nom 
NN Soe oa laine cio kevin woe Gininrglowinte Ib. Or -38 38 at -40 Nom 
ERRSONUBS 9 AG CORB Gio 56:00:00 e:cissinieee s'eiciewnnre Ib 34 «37 oat 34 .40 Sac 
Terpinyl Acetate, 25 Ib'can.......scccceccecces Ib 1.65 1.85 1.85 1.65 E2G8  cesee 
Theobromine 
Theobromine Alk, 5 lb cans.... 1.90 Z25 2:25 1.90 1.95 4.32 
Sod. Salicylate, 1 lb bot.... ae, | eee 2.10 2.10 2.10 2. 2.64 
PM 0 ESE WONIE 5 osc dse's'a ckesiosasies he  si¥0:00 1.00 1.00 1.00 BOO (aces 
PAGER) E> 29! ID EAT 6 oo 5 60 -010,.016.0.0 6410 0/9000 010 2.50 2.65 275 6.50 2.92 2.20 
ONE OER Sex ipcrcce lh wivminisminasicincsiesice oct 6.50 7.00 7.00 2.50 6.44 5.70 
BEC CW coniseaaee cules es seasecewen eer eserieee aeaes 53% woe en, “Gane | canes = 
WANEIDSRILNOND co uupicemsaaceeanpaceSiene <cde-06 y ee J 2.25 2.25 Be | 1.45 
SIS EOS MNOUE. . o:c0ouck eraser aeeaces CO @ wins 2:25 2:23 2:37 2.25 133 
WW itchs Clavel Ext, 50 gall oss co.cc ccccneed gal. -80 1,00 1.00 .80 1.05 1918 
a Hydrochl ride, 1 oz vials........... oz. 2.75 bP od Er 2.9 5) ree 
ES Sy ye dee te Boe oz. 2.65 2.70 2.70 2.65 be eviews 
Zinc ry Soe OO ED MOE 5554-5 ocicwssscw ee on Ib. .28 31 Fe | .28 .28 134 
Chloride, USP, 25 jars ex........0...0..000. Ib .24 -29 .29 .24 .24 AZ 
NICHE: FSR SOREEEDN 16 5 o\siv a '0:010 ne 6s0ie ein ness IDS seers Sian 5.22 5.22 sae 45 
CORRAG, Ar. 80 MDENIIS: «0 6 0:6:5 0:05 1010 040-0000 Ib. 47 18 18 olf .14 144 
SOERENCE AIOE, DOE TOL, 0.0:0:5,0:5 00:6: 00:40.0068 US ee <22 7} By 3 iy) -30 
SIERUE, CFSE, 100 10 TION... 0:0. 5.0.9. veces secon Ib .08 .09 .09 .08 -08 06% 
Sulfocarbolate, 100 Ib kegs... .....-0.eeeees | OA ay .29 .29 29 293 .19 
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| A Chain Is No Stronger 
) Than Its Weakest Link 


Insure your perfumery raw materzals 








link against breakage 
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Anethol 
Formic Ether 


Aromatic Chemicals 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - 


Jan. 1927 68.7¢ 


- July 1927 71.7c ~- April 1928 67.8¢ 

























A . Ch . ] Current 1928 1927 1914 
f Vomatic CM21CALS Market High Low Aver. July 
Natural Derivatives 
Vanillin — Despite the fact that |, io 2 1b bot " ot 1.25 1.30 1.30 1.25 1.30 
cloves (the raw material for vanillin (Borneo, 1 1b bot........ccssseeeeeeeeeeeeees Ib. 2.40 2.50 2.60 2.40 2.50 1.50 
manufacture) is at very high prices and  |Carvol, 5 Ib bot..........cceeececceececeeees ibs 3350 3560 3:85 3:50 {6:00 42... 
is expected to go higher, vanillin has been — eng -_ duniwesegeseiseees ewes emit Ib. 2.70 5 A 7 Arb | 2.70 2.75 3.50 
: li. ee) CR EM 0s seiepniensneninn a Ib 2:70 «2275 «3-25 «270. 43100) 2250 
reduced by manufacturers by PET lEucalyptol, USP, 50 Ib cans. .............0+6- Ib. 1.00 1.05 1.05 1.00 .90 «55 
pound. Spot prices for 5 pound lots is [gugenol, USP, 25 lb cans..........sceseseeeee Ib. 2.70 2.75 2.90 2.70 2.75 2.00 
now $7.00 per pound, and | pound lots |Geraniol, domestic, 50 Ib cases.......++eeee00: Ib: 62550: 492270 «2390 2550 265 4.205 
$7.15 per pound. Contract prices for Imported, 5 Ib bot........sseeeececeeceeees lb. 2.90 3.10 3.10 2.90 3.03 4.25 
000. -easndi: ave 96.85 per pownd,. for ae See ERP REI TRS Na. <4 i a re — - s 
100 pounds $6.65, and for 25 pounds $0.80. | inatol from Bois de Rose, 5 Ib bot....... +4... Ib. 3.20 3.25 3.25 3.00 3.34 5.25 
The reduction appears to be nothing |Menthol, 60 Ib cases.........2.ceeeeeeeceeees Is aw: 595° §.25 425 A005 °3260 
enisent cn bien thin sharp competition be- atone nig Pr eT Ty “ aye ge mp4 bp 4.50 
tween manufacturers. Since like reduc- |gaffrol, drums...........csscscccccececcecsclb. secee 2727s HCO 
tions have occurred before only to last a GO IDIGAIS sc. acs wsaleeieuincioutersciseseauee haere .29 .29 29 303 Bl 
short time, it looks like a good time to Thymol, USP, 25 Ib tind... ....sesccceccccece Ib. 2.65 2.70 2.75 2.65 3.50 2.05 
we hi er ite Synthetic Aromatics 
twee: titties » 20 345 3395 38 SM 
likely going higher. Aldehyde, C8 C8 (Otcyl), 1 Ib bot.........ce eee Ib. 5-5, 5-00 55.00 55.00 3... vanes 
cine ee cece. 140,00 140 00 140:00 87.50 2222: 
CMO (Decl), Mb bot sessed ccccceoneiers eer Ibs ae 48.00 48.00 48.00 49.50 °:::: 
Cax ib bOtsseseeseveeeeeeseeeeeeeeeee es Ib. 22:50 25:00 25.00 22:50 22:50 2222: 
- ° Gab WB bat cco. oh scas csseascscanwn oe Ib. 31.00 32.00 30:00 31°00 "0800! cass. 
{ Essential Ouls } selena. | wt rare A EMIE Siiogiosaes cue muses 
Amyl Acetate 
While activity has increased very ma-  |Amyl Acetate, + pure. 5 gal cans.. gal. 4.75 5.50 5.50 4.75 4.75 
terially and consuming demand is much Butyrate $15 bots 20.0) ¥ —_ U3 re 3 173 
PH i i innamate, t Ib. * j ‘ A 
heavier than it has been, price changes | -inrmnatt bot. ae eee 1:90 1.90 1.90 2.00 
have been very few and within a very Formate, 5 Ib bot..... Me ccs 7s Teh NS “ARTS 
narrow range. Peppermint furnished | Phenyl Acceate, 1 tb bot.s..-e----ececererdb 420 $00 F-00430 4.99 
one of the surprises with an advance in . snp ee 0 sinin winlele piielole/n Sieversisietera a vig ap a mi po - 
: ss ° nisic ehyde, Eacinenweaaheeanamiae . : ‘ 3 . .00 F 
price in the face of excellent crop reports |p aidehyde, USP, 40 Ib cbys, .............. Ree eee; tes, eee 1.25 1918 
and a heavy carry-over. No one in the on PO MBIIIGS sicioe sce cinlciewais clcleisielsviaee ib. 1525 0 1635-13 
market takes it very seriously. Orange |, ———............. 3 Ib, 135 eases 35° «1.86 = 1918 
; ; : oases e enzoic Ether, see Ethyl Benzoate............04 
oil has quieted and Italian and West  |Benzophenone, I Ib bot........scceeeeeeeeees Ib, 4.50 5.00 5.00 4.50 4.50 ..... 
Indian are lower. Benzyl Acetate 
Oil Almond — All grades are moving [Benzyl Acetate, 100 Ib cbys...........+2000. Ib .90 1.10 1.10 .90 .97 .70 
into consumption at a normal rate. Alcohol, 5 Ib bot. Nie ert ee eaten te Ib 1.25 1.35 1.35 1.25 1.25 1.25 
Stocks are plentiful and basic conditions Benzyl ne 1.35 1.40 1.40 1.35 1.45 Pea 
show no change. ere: iicts Wieinictensatetnteisra stein ong “3°35 G4 2 Mer a sates 
: uytrate, i RoSrksineauihseaweneasie ic ; : : : Cae) | stergieis 
Oil Anise — The spot market continues Cinnamate, 1% bot Sp cicakse a sramicmnicriieamies Ib. 2. 25 9-30 : 9.25 3-09 Reet 
ee “Z: ormate, etd a be'dd es DOC kbp 6b0 6.0% Sele le . . . . 72 = =— we ooee 
a firmer position due to cables from China Propionate, | Ib bot..sssetcseereeereees es Ib. 3:60 3:75 3.75 3.60 5.90 nee. 
. : . , uccinate, re eee : A .50 Z .25 a es 
quoting prices above the spot mat: fee Peter. Ib. 3.00 3.25 3.25 3.00 3.25 ‘i.75 
here. Technical oil in drums holds at  |Bornyl Acetate, 1 Ib bot......s.seeeeeeceeees Ib. 2.90 3.00 3.25 2.90 5.00 ..... 
55¢ @ 56c per pound, and U. S. P. oilis [Bromstyrol, 25 Ib cases...........ceeeeeeeees Ib, 4:10 4:25 5:00 4:10 16:00 ...:. 
slightly higher at 58c @ 59%c per pound. Butyl Anthranilate dom, | Ib bot............. Ib. 16.00 ..... 
aa A Butyric Ether, see Ethyl Butyrate............... 
Oil Bergamot — The market has . : F 
ieted d d hold not 20 fac eta 
: ieiieiatabliatair tance annealed af |Cinnamic Acid, 5 Ib cans..........20eeeeeees - 2 se Se Sar Oe 25. 
apart on their views of the market as | Alcohol liquid, I Ib bot...........eeeeeeeees Ib. 325 3.35 3.5C 3.25 3.55 5.00 
they were last month. The general range Aipmalliable RA RI POPES RED Ib. 7.00 8.00 8.00 7.00 7.00 8.00 
of prices remains at $5.25 @ $5.85 per aa... Ib: 7575 90D) “9100. “795 F775 wc: 
pound. Demand is moderate and stocks mane re PP GE sans sence saceeunss = ae eres — ed e = . . 
= umarin, CAMS. a cccccvcccccccesccccccs le . ° . e . 
are plentiful. Peyton 151, aise soca moncaradcnie Ib. 25.00 28.00 28.00 25.00 28.00 ..... 
Oil Bois de Rose — French Cayenne [Diethyl Phthlate see Chemicals.............++.. 
oil is firm at unchanged prices of $2.45 @ a i RAE a gscie Cars ocis wees = — oe — pp gd AOE 
7 a , K NNN RORENNEIO 04 0'4/c sinew wena wees cour Z x m i a Sore 
$2.50 per pound. Brazilian oil continues  |pyodecyl Alcohol. ....-.s...ssccscceecvecees lb. 20.00 22.00 22.00 20.00 22.00 ..... 
to be offered on spot at $1.80 @ $1.90 
per pound. Demand is of normal volume. <<a pany Pr i ™ = a oe “ae 
Oil Cassia — Due to the final settle- |“'Bénzoate, 51b bot........eeecseeceeeeeeede 507511751550 1175 300 
ment of the position of this oil with re- [Ethyl Butyrate, 5 lb bot...........sseeeeeeeee Ib. 1.80 2.06 2.00 1.86 2.00 10.50 
spect to Government authorities and the | Gflmamate, 1ibbot. LIE. 4100 450 504004500 
admission of the only U. S. P. oil to con- Formate, 5 Ib bot. .ADs 1.00 1.25 1.25 1.00 1.00 
é . . Methyl Paracresol, 1 Ib bot. jab: “3:25 3:50 3:50 3.25 3225 
sumption, the market has quieted down Phenyl Acetate, 5 lb bot - Ib. 3.75 4.00 4.00 3.75 3.73 
"7 H alerate, Cuscvcece e lo wee e e ° e 
and prices have receded still further. | Sclicylate, 5b bot... .... 1... 1seseeeece Ib. “1:95 2:00 2:10 1:95 2:00 
Oil is now offered at $2.35 @ $2.40 per [Formic Ether see Ethyl Formate .........-... 
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The raw materials used by the 
perfumer are articles of con- 
fidence in the strictest 
sense of the word. 


Special Perfumes 


for 
The past twenty years of the existence of 
our firm have been at our present location. Bath Salts 
Personnel has increased, floor space dou- Face Creams 
bled and trebled, but we still handle prod- 


ucts from the same firms world famous Liquid Soaps 
twenty years ago and today. Tozlet Soap S 
' The solid old building of thick and endur- Face Powders 
ing masonry typifies the sound policy and 
in . ili sigue’ veer Talcum Powders 
broad principles which have so stoutly 


v supported the structure itself and housed Paradichlorobenzene 


in 
v 
the enterprise. Blocks ( 
in 
Me 


These policies have adequately met every Hair Pomades 


demand for the perfect service which i 
Insecticides 

modern business exacts. 

Stability, dependability are important fac- Theatre Sp — 


tors in the selection of the source of supply. , Paper 





78-84 Beekman Street, New York, N. Y. 





FP Veh oi =; 
¥ 
Reg. U.S. PAT. ofF- 


Sole Agents in the United States and Canada for 


SCHIMMEL & COMPANY F, CHAUVET & COMPANY 


Cannes, France 


Miltitz (Near Leipzig) Germany 


: 
; FRITZSCHE BROTHERS, INC. 
: 
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Geranyl Acetate Aromatic Chemicals 


Oil Bergamot 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - Jan. 1927 68.7c - July 1927 71.7c - April 1928 67.8c 






























pound on spot and goods are plentiful to Covenant oi tan Te yais 
meet an excellent demand. 1A 
Oil Camphor — Offerings of all grades Geranyl Acetate . 
h ffici : iGerany) Acetate, 1 lb:b0t...< .<:o03ssisiesceee cas Ib. 3.20 3525 3.25 3.20 4.04 
are more than sufficient to meet the in- Butyrate, | Ib bot....... sipsate ..lb. 13.00 13.50 13.50 13.00 13.00 
creasing demand. However, supplies are erg son Ib bot. _— 7 eo <> “= we 4 
in firm hands and prices will be maintained eo 100-10 ls. : “ eo Led ead ' 4 = 
. : ° s " mport - AD. . . . ° . 
in line with shipment quotations. Hydroxycitronelial, i lb.............22.00000: Ib. 5.50 7.50 7.50 5.50 7.30 
Oil Cananga — Native is steady at FiGAGU NOP LOE DOE sc aie. siciou seeisisiesiciescieaeieoel oz. 2.90 3.00 4.50 2.90 myo} 
$3.00 @ $3.25 per pound as to seller and [Tonone 
quantity. Rectified holds unchanged at jIonone, 1 Ib bot 100%.......0.ecececeeeeeees Ib. 5.00 6.00 7.00 5.00 6.75 
$3.50 @ $4.00 per pound. Demand is Alpha Ses ee eR Ae eRe Ib. 4.80 5.00 9.25 4.75 2-30 eae 
routine in character. Methyl. sce ee eeeeeeeeeeeeeeeceee cece, 3.73 6.00 7.25 3.75 7.28 
Oil Cedar Leaf — Due to the fact that [Iso Bornyl Acetate! 22022222 1]1.IIIIIIIIUB! 2/80 3100 3100 | 280, 3001 
more oil is available than can be consumed [80 Sail, Tb bot imp. 20.0... i. tes 19 19 Tes 1:34 
at the prevailing prices, quotations for By edeching “eee Riewiniohism eestor ieee = iz es Po 4 ey oa ° 
spot and shipment oil have declined still |~Benzoate, 1 Ib bot... ees.) 1350014100 -14,00 13.00 13:00 
further and holders of stocks now quote | Permate, 5 Ib bot... ose. Ib. 10:50 12:00 12:00 10.50 15.00 
$1.10 @ $1.15 per pound. Opinions of [Methyl Acetophenone 
the market future eee - some en Methyl Acetophenone. Reh istics ian eee Ae b. 3 35 3 ; 30 3.75 3 35 3.70 “4°46 
ticipating a strengthening of prices an nthranilate, t «tb. : : : . . 
ae ; és imported... .5..- b. 2.70 y BY ee 2.70 2.20 4.50 
others anticipating further declines. Anthranilic Acid. b. 40.75 12:00 32200 10:75 12:00 <.... 
Oil Citronella — The market is en- | Bepzoate, 5b bot imp... sss essecerceedbe 195 18 os eS 
tirely devoid of its recent speculative Ginnernate, ib ot... 65-2. cin smerweies Bb: (3:75. 4:25 425 3.75 3:75 3:50 
: ; Hept ; : Se re ens b. 8.50 9.00 9.00 8.50 eee sieeve 
character and while demand is of good Paracresol, I Px... SOR en 5 - b. ‘ 30 $.0 8.00 4.50 5-67 ae 
enylacetate PP evans Gaunaaehoee " J : - “ ee 
si volume, ‘ ig not | Salicylate, USP, 500 Ib de. .010 00. be ete. 40 140 40S 
ssess any snap. Prices for Ceylon are Se een ees Seine ; : ; ; : 
slightly lower with drums quoted at 42c Misbane, rect 1000 Ib drs... ....65<cccccccece b. 12 mi 13 12 Bs -06$ 
@ 44c per pound. Java oil is firmly |Musk Ambrette 
maintained at 46c @ 47c per pound in |Musk Ambrette I Ib cans...........200ee0e0: b. 6.50 6.75 6.75 6.50 6.80 12.00 
drums — : . DERM oe ain ielcisiniess's\os wisrenlaen eateries o : % : _ : tu :- a4 weenie 
7 ylene IIB. wise 0106 00's vicin'c 0::0:09's: 50s oie 5 2 . : , AE rT 
Oil Cloves — While the s wreee” CPN RTNN SE BES OIIE ov in'winciese oi nswei eo sions acoweees Dp, 135 1.40 1.50 io 1.48 2.00 
f rae CY eens: b. 30.00 32.00 32:00 30:00 32.00 ..... 
or the oil has sagged slightly in price and |Oenanthic Ether 1 Ib bot............s0s00000. b. 1:90 ‘2200 2:00 1:90 2.25 : 
quotations are given at $1.80 per pound, |parscresel Kicthy! Bther-.--------c-orvee $59 $95 $95 S50 S50 
the spice market shows no indications of |Para Cymene Peete) B10 aU Oe oo oso.n. 600.600.0000 gal. 2.25 2.50 2.50 2.23 ss : ee 
this tendency. While the market for the 
aes ae scloacinsiii Phenylacetaldehyde 
spice is dragging at the moment, factors seein bist . : —~ ie dar one aie 
look for still higher levels. With higher |/"impored 50%p.sc.-cr-s.eenssescocccccuiclB 473 $00 850 475 7:09 6.50 
i i 7 a ee ey. eR enn eon b. 8.00 8.25 8.25 8.00 8.67 rae 
cloves in sight, clove oil must advance. Phenylacetic Acid 1 ib bot... ..........00000, b. 3100 3.25 3.25 3.00 3.00 °.... 
Oil Coriander — While lower prices [Phenyl Diacetate 1 0z bot..........0+eeeeeees oz, 3:00 3:25 3.25 3:00 3:25 «240: 
of $12.00 per pound is quoted in some |! Trmroreed CUTTER 700 "293 9-75 F590 700 22 
directions due to lower replacement costs, Phenylethy | (Acetate... Ib ve > : Eo 2-3 +2 4-38 Ry 16.00 
other factors have advanced prices to Butyrate | Ib bot. : ‘lb. 15:00 16.00 16.00 15.00 16.00 ..... 
oe : Formate, | Ib bot. ..lb. 19.00 21.00 21.00 19.00 19.00 ..... 
$12.75 per pound claiming higher replace- Propionate, Lib ais Got : b. 18-00 18.00 18.00 18-00 18.00 i 
j j alerate, 1 ID DOC... ccc cccccvee le ° . . . . 
ment values. The market is not active A Vike... 2 b. 12.00 12.50 16.00 12.00 15.00 °...: 
at the high levels with both dealers and skeral, los bot atau gvesecsereeesescerececes >. 4.30 7-00 7-00 4.30 +4 rag 
: : ° etate, CAMS. . ccc ccccccccccccs le . . . . . . 
consumers buying in a cautious manner. egnhek We tbabdh...........0..10000-002 Ib. 185 = 190 190s 85:25 «.25 
Oil Cubebs — Lower offerings are made : 
on spot at $3.00 @ $3.10 per pound as to Terpineol 
seller and quantity following lower replace-_ |Terpineol, CP. 1000 Ib drs......++++0.++000+. ih. 33 SKB 40 
ment values. Demand is of thoroughly Absolute, MN itis core ge suesaneen Ib. .48 .50 .50 .48 49 
routi ee Bee a Ib. .58 .60 .60 58 Soe aasiae 
ine nature. Vanillin ee ern BD casisiante 7.00 7.50 7.00 7.75 5.12 
Oil Eucalyptus —Reports of firm- | aoa pi Ib Cans.... eee ee see eeceeete ees ae 7-13 7-70 7-15 8.074 5.50 
con: OTIS. ww cc cece cr cccsccccceccceces le ereee . . . i ? ne oY 
ness abroad continue to be circulated eg Ether see Ethyl Valerate.............. . ee 4b ~ 1.50 
about this oil. However, these reports OEE WOTR, 1 I GMTIS. o5n.0 65 :c10.0cicocs'ssise's'e ces Ib. 1.50 ¥ y 1 S| Ee 
are not having any effect upon the posi- Essential Oils 
tion of the market and prices continue to |atmond Bitter, USP. 5 Ib bot......2.0+00+000. Ib. 2.70 2.80 2.80 2.70 2.724 3.50 
be quoted at unchanged figures. Bitter, APA, 5 Ib 5 aA a apn, tb fe -99 3. 10 3.25 3 0 3.00 3.35 
Oil Geranium —While the market |amber crude, PRS gages eR ss we BS @ 
for the Bourbon weakened materially lagetica Root,.1 Ib bot. 20.0000 Ib: 16:00 18:00 18:00 16:00 19:30 26:00 
during the month, it strengthened slightly Anise Tech, 400 Ib. drums....... rere “33 “36 “36 “34 37 1.60 
toward the close, and while the price |Apricot Kernel, 50.ib cans. 00.0002...001TUb. 4a 1461504158130 
today is below that of the same time last Pc _ NUE. 'V., $0:55% Phenol. ......< > iG > oH ry ae 4 Me 
month, it is not as low as it has been. | : : 
Bourbon oil is now quoted over a very |Bergamot 
wide range depending on the seller's |Bergamot, 25 Ib coppers...........++eeeeeeeee Ib. 5.25 5.85 6.10 4.85 5.91 §.10 
; a eee — aa. ib. 14.00 18.00 18.00 14.00 11.00 7.50 
view of the market future, and these I NTN MEIR. on geeicbeccccssacesncen Ib. 2.50 3.25 3.25 2:50 2.50 3.10 
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Syclaria 


A New Synthetic! 


We are offering to the American manufacturers of toilet ar- 

ticles an absolutely new synthetic. It imparts a flowery note 

unusually adaptableto Lily, Lilac or other flower compositions. 
ad 


WANGLER—BUDD CO., INC. 


205 West 14th Street 
NEW YORK CITY 


Telephones: Watkins 5615-6-7 
Cable Address ‘‘Esencias’’ New York 
CINCINNATI ST. PAUL ae ee 
J. Albert Bauer O’Brien & Bushnell epi Sg hay gg 
22414 E. 4th St. 2694 University Ave. CHICAGO, ILL. ‘ 
Telephone: Main 7712 Telephone: Midway 4007 Telephone: Superior 3174 
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VANIRONE 


(Aldehyde Ethyl protocatechique) 
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Producing a yield 4 to 5 times greater than Vanillin 


An Aroma particularly fine and really identical 

to that of the finest Vanilla. Such are the advan- 

tages which assure to Vanirone first rank as the 
successor to Vanillin. 


A Crystalline Texture of a Remarkable Whiteness 


A product of 
SOCIETE CHIMIQUE DES USINES DU RHONE 
Test Sample and Quotation on Request 


Sole Distributors 


RHODIA CHEMICAL COMPANY 


21 SPRUCE STREET NEW YORK, N. Y. 


WORKS: NEW_ BRUNSWICK, N. J. CHICAGO BRANCH OFFICE: 180 No. WACKER DRIVE PHILADELPHIA OFFICE: 689 DREXEL BUILDING 
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Oil Rosemary 
Tale, French 


Essential 


Oils 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - Jan. 1927 68.7c - July 1927 71.7c 


April 1928 67.8c 





views vary widely, $4.40 @ $4.95 repre- 
senting the range, with $4.40 likely to 
disappear. African gil continues to sell 
sharply below the Bourbon oil and is 
moving freely at $3.40 @ $3.95 per pound 
as to seller and quantity. 

Oil Lavender — The market is dull 
and uninteresting with supplies plentiful 
and prices unchanged at recent figures. 

Oil Lemon — While further advances 
were freely predicted in this market a 
month ago, these advances have failed 
to materialize and prices remain where 
they were last month. Spot oil is now 
priced at $4.00 @ $4.35 per pound as to 
seller and quantity. However, it is 
significant that lemon oil has lost none 
of its ground gained by small consistent 
advances in the face of new crop oil 
being on the horizon. 

Oil Mace — The market is quiet and 
no radical change in either direction is 
contemplated due to the steady position 
of the market for the spice. 

Oil Mandarin — Prices for Italian 
mace oil are steady and unchanged from 
last month's quotations of $8.50 @ $8.75 
per pound. 

Oil Nutmeg — The market for the 
spice (which determines the direction in 
which the market for the oil will go) is 
very uncertain. The oil is moving into 
consumption at a normal rate but buyers 
are taking on supplies in a cautious 
manner. 

Oil Orange — While Italian oil and 
Sweet West Indian oil have declined, 
other grades of oil are holding at firm 
unchanged prices. This is significant of 
the fact that the speculation that oc- 
curred in orange oil was centered in these 
two grades and now the holders are un- 
loading. Offerings of bitter oil, American 
oil and Spanish oil are very limited and 
prices on these grades have held at last 
month's figures and now appear very 
much out of line with the balance of the 
market. Latest quotations on various 
grades are: Bitter $8.00; Sweet West 
Indian $6.25 @ $6.50; Italian $6.75 @ 


$7.00; American Cold Pressed $8.00; 
American Distilled $6.50; Spanish $7.00 
@$7.50. 


Oil Peppermint — Despite the gen- 
eral predictions that peppermint oil would 
sag further in price with the appearance 
of the new crop, the market has advanced. 
Oil is now held at $3.20 in the country, 
against a price of $2.60 per pound a month 
ago. This means that the primary mar- 
ket has advanced 80c per pound. The 
spot market has not reacted so sharply 
and oil is available at $3.20 @ $3.40 per 
pound. Redistilled oil on spot has also 
failed to advance sharply being offered 
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Current 1928 1927 1914 
Market High w Aver. July 
Rosemary, USP, 278 Ib tins. .......00000eecreecekDs 47} 56 .56 47} .47 .65 
SIMD TS AINE 5 sos s o6'0:0 6 010s o'oe.ce come Ib. 424 45 45 424 42 -624 
PEN EE MED CMA wc ois nisdayerominlo ee So eee 34 34 34 Bs Ys 57 
SREB) FG MOE 50s oss -<vosinee ss Soieeiepecem mies COREE. 3.29 3.23 pee] 3.80 3.85 
Sandalwood 
Sandalwood, E Ind, USP, 100 Ib case.......... Ib, 7.05 TAS 7.15 7.05 7.10 4.75 
W Indian ———- 25 Ib tins. secoseeeles esse 2539 35 2.30 .10 Eos 
a ee RL ek ne ene RAE Ib. 78 .80 85 Re. -98 sae 
Artificial, 1000 Tb a 60 WBCENE ss sese0ece lb, .26 .28 .28 .26 26 24 
RP IIES 2 iyoxe sere i ciate miansieeiieee Ib. .28 .29 .29 .28 .274 30 
ee er Ib. 1.70 1.90 1.90 1570 1.84 1.80 
Spearmint 
Sonacwnien,, LISP, 90 lid tO. . cccc cc ceecccccexe Ib. 4.50 4.55 4.55 4.10 3.89 3.40 
EIDE OED INE oso ina 5's ods ped sersle ee aatoantd Ib. 1.00 1.10 1.10 1.00 1.07 .45 
Caresy; Asmerscom, 25 Ob tins... 5 «6 <.ncie.nceee ae Ib. 4.25 4.50 4.50 4.25 4.85 4.25 
Tate SO al ONS As 5 nib 0s 010003 bebe oon ona ry) 30 30 ioe |) ner 
USP, DPMS 2 Ss 5. os atciewipoee ne a015s aa et Ib. Bh} 1.50 1.50 < $78. Sanwa 
SUNP  R O RIOUE <5. aie, orecs'nin sb 6S we rele Ib. 80 -90 -90 -80 85 5 ae Ie 
"AWhite, NF, 25 Ib tins. Mian 2 a oe hele 
Tech, 110 Ib drums...........2.0cc00e00. Ib .60 .70 .70 .60 LOE. Glew 
Pamnpentine, TIS, MOCE CVG... «<0 0:08:00. 50.00b0 an Ib. ae 30 -30 Br 230 45 
Vetivert Bourbon, 10 BOC i005. 6.606006 sees Ib; 26725 6.50 6.75 5.85 9.90 2.00 
Indian, | Ib b bot Peer ble nainie Geiss ecaieietiete viene Ib. 25.00 38.00 38.00 25.00 28.33 12.00 
SSE SA a es ee ey eens eae Ib. 15.00 16.00 16.00 15.00 RAGES racers’ 
Wine, ne 4 ] ib DE Scaesanvianeset anawatee Ib 1.65 L73 173 1.65 h73 4.00 
Wintergreen 
Gaultheria, true, 25 ib tin OO EEE IT ¢ Ib. 8.00 10.00 10.00 8.00 8.00 4.25 
Southern, 25 Ib aoteverciaionsaicreraaee 3.75 4.00 4.00 ce | BAD seyevatet 
Synthetic see Methyl Salicylate. Siete ioe wis waaerers aie 
Wormwood, dom; 25. 1b tins ........o..eccicciesasese | Eee 16.00 16.00 14.00 7.84 75 
MV GESTINOERL, TOUR, 2 MOONEE 6.6 55's 60 0iinsere eae eel ib 2.40 2.45 3.45 Za 3.36 1.40 
Ylang Ylang Bourbon, 10 Ibtins No 1.......... Ib 9.50 9.75 10.50 850° 12200 3.55% 
BOVIS CABIN. Be oa wisiase-csorsinicsipsteacse Ib 8.25 8.50 8.50 6.75 i) re 
DR BB SIE 5 ass is cos 950-0 wise s sis wee newie eee Ib. 30.00 40.00 32.0" 30.00 32.25 28.00 
Oleoresins 
Aspidum, USP, bot and tins............seee- BES. shes 1.65 2.10 1.65 2A 1.90 
Capsicum, USP, bot and tint. ......0seeceesss ib. - 3.90 4.25 4.25 3.50 3.28 2.73 
KSusels; Cer; 06 BIG RIBS 5 oe 660005000 0ei0e sd Ib =3.00 3.20 3.25 3.00 325 2.90 
Reena AST ACRMNTID 8 cod aaroieisrne cden os ee eaieaee lb. 2.85 3535 3-35 2-25 2.25. 4.25 
NEHA Ub ANI «66:0 56 -0u 60.50 w a Seine o 0 sone 
Orris, bot & tins. . ees Jb. 15:00 18:00 18.00 15.00 15.00 ....... 
Pepper, black, USP, bee. at iS 5s ate neces Gee i --ceke chen sacile. eae i ce 
APASALR ASEM EA AIDM slate’ s iskais 6's 161%10W0 5 640 014 0lors oe hs Ib. 8.00 8.75 8.75 8.00 G08) cease 
9 e 
Perfumer’s Sundries 
Adsorad ileal” 25 Ub CONS, «6 :6:0:06-5e0ccees on coin Ib. .20 By | ay | .20 me | Py 
Asner, Lchia: 400 Ui hrs. 6..6:5 isis sia. 6:0100:10:6:88. 00:88 ib. - (2520 2.30 2.30 2.20 220 vinses 
A SDETTIE; EBC, DIOKES jn.6.0.0-c:0 5.c.s:ciaieras 800 bee's oz. 14.00 15.00 15.00 14.00 17.50 26.00 
RR WOUND oo so 4 cate avis sin’ 6 c's: o 4.9.6 sie ier Sec oz. 32.00 36.00 36.00 32.00 32.00 28.00 
Balsams 
Balsam Copaiba Para, 80 Ib cases.............lb {32 .34 .49 .32 .434 .44 
South American, USP, 80 Ib cases........... Ib ar) os7 a A ioe 3 .41 
POTATO NOOO. 5 6 6. cisidiantes-o10. 96 510% wiexareis wince Ib. 1.70 1.75 1.75 1.65 D7 £30 
NIN soon oe 6 0 660.5640 25 'geuwee Ib. 1.10 i 1.20 .95 1.15} Ry 
Benzoin Gumi, Siam; boxes... 6.5 ..ois0.0:03:04:00:000' Ib. 1.20 1.30 1.30 1.20 1.123 1.50 
MEIN 8 TINIE sc) o's cools 5 0s 8a sors areiea erate Ib. 9.50 10.00 10.00 9.50 12.00 11.00 
arelit. Persie, Aet 175 WB 5 ein: s:0ie 0c sices:aiciwe Ib 044 .05 .05 .044 Mk <2ua'us 
Gherry Iuaurel Water, 241 CDY «00:4 -::0:06:60:00:0% Ib 4.10 4.60 5.60 4.10 6.07 6.60 
VEE SRR TROIS oe 60s scan oo ene ce wbwalen oz 2.10 3.00 3.00 2.10 2.10 1.50 
LARNRRUMNTT PMV: 5 a 6's.5e 001 a0 isorate's ieee le Ib. 5.50 6.00 6.00 5.50 PO?) heaton 
Lanolin, hydrous, 350 Ib bbls...............4. lb. oat .16 .16 ohS S| eee 
ATMs VAVOUs, $90 WS ONS 5 6. 65.00.55 60s.ccisacs sear Ib. .16 17 Ae 16 Soe arcdes 
Musk Pods ‘Cabardine, tint. c.siccccccccccecs MSY AGieee sapise, Seaares Geese, | ees 8.00 
Musk 
MUNN RMI cc <x dnysGicn s bwes oeloa tees eee oz 24.00 26.00 26.00 24.00 24.00 13.00 
(Grains Gabardine, Ginss 66 ssc 6 6s:<0-00:60036:550 OE: eG anes . Sige. - isece Waele 12.00 
Tonquin. tins. ee .oz. 28.00 34.00 34.00 28.00 36.00 16.00 
Synthetic See Aromatic Chemical.. ........... 
DOGS ERE FOr OWE THC ic o.0:5:6 5.0.0 -0:0 Sin -0-0 0 se 0 0 Ib Je 13 .13 ore “2 .19 
DEF OW ITMB «5 oc s0is:e.0 ence o sieve si¢oreieloe db, .10 my a | at .10 10 .14 
Petrolatum 
Petrolatum, snow white, 350 lb bbls...........1b .124 .13} 13} .124 meet .10 
Light Aniber, 350 1b bils..05..5.. 605 cece ne ve Ib .124 a Py is 124 .04} .03 
Rice Starch 840 Uy bags....occ cc ccccsccccsencs Ib. .09 .10 .10 .09 : rrr 
PRObe: Water, ZEAE COYSs 6.66 66:0 <6:s00 800 a0 cby 5.00 5.50 5.50 5.00 8.55 5.02 
DANCRIWOO, HWA DAE: «.. 4:6:660.0:0040:6cssaseaat Ib. .224 -40 -40 .224 -614 Be i 
Sarsanita, DIO EINS cosas o.c's se scaisG soso assease ib. 2.15 1.30 1.30 145 ist | SS 
Make; Teetian; 220 Us bags vice 56ceseccses ve ee ton. 60.00 80.00 80.00 60.00 60.00 35.00 
Feel, G0 IDR. ca vcwlsswe ys seees ewe cee ton 40.00 45.00 45.00 40.00 40.00 15.00 


Drug Markets 


Sept. ’28: XXIII, 3 

















ge ES 
re tee. <a é 
eevee — Faced = Ysa = — > 
| . = 
» < oo 
= ——— pave 9 eee: § secorme Wes, a, SS — 
oF Pie poe te 
% Pee 4 
* : 
ahs 
Pate 
og 





wae 2 
A Remar 
Bet. ca * 2 


ae 

/ i 

| a 

i= 

y ws 
eee 
oe 
Ce 
ame 


Largest Producers 


in the 


United States 
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Powdered Crystal 


Not a by-product, but manufactured 
from the highest quality Aniline 
Oil and Acetic Acid 


= available in the = 
iii market iii 
till till 


New York Quinine and Chemical Works 


INCORPORATED 
99-117 No. 11th Street 


BROOKLYN, NEW YORK 


ST. LOUIS DEPOT 
304 S. FOURTH STREET 
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EF. N. BURT COMPANY, LTD. 
Buffalo, N. Y. 


1 iz 


SS 


SMALL FINE SET-UP 
PAPER BOXES 





Samples and Prices on Request 


REPRESENTATIVES 








C. M. BOSCOWITZ 
H. H. BOSCOWITZ 


15 West 44th Street 
NEW YORK CITY 


W. G, HAZEN 


15776 Euclid Avenue 
CLEVELAND, OHIO 


FRANK D. JACKSON 


51 South McLean Blvd. 
MEMPHIS, TENN, 


L. E. RANDALL 
J. R. BLOCHER 


30 North La Salle Strect 
CHICAGO, ILL. 


A. B. HEBELER 
5339 Florence Avenue 
PHILADELPHIA, PA 


STANLEY S. SMITH 


1013 New Orpheum Bldg. 
LOS ANGELES, CALIF 


JOHN A. HOLMES 


514 Seneca St. 
BUFFALO, N. Y. 
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JASMIN DE PROVENCE 


The standard artificial Jasmin. The first and only synthetic capable 
of replacing the natural oil. 


ORRIS D. F. 
; 


oo oo oe or oe oe oe 525252 


IM 4c ICICI 3c 
JAQIOICIC ICC Ic Ie IC Ie Ie 


Ic 


A synthetic orris oil of great interest to perfumers due to its remark- 
able lasting qualities and fine orris odor. 


IIo 4c IC 


[ape | oes oes | oe [oes [oe | oe | oe | ee | oe | oe IC 
IO IC IC IC IC IC IC IC IC IC ICI Ie Ie ICICI Ie 


LAVENDER OIL 


New crops of Lavender are now being marketed and we would be pleased 
to send samples and quotations on your requirements. 
u 
H) 
a] 
4 


BENJ. FRENCH, INC. 


160 Fifth Avenue 
Agents for NEW YORK Agents for a 
5 
Fd 
Wy) 


DESCOLLONGES PILAR FRERES 
FRERES Grasse, France 
Lyon, France 
a 
fa 
25 
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EJJENTIAL OILS 


and Kindred Products 


Market extremely firm abroad. We suggest to our friends to cover their needs. 
OIL LIME 
DISTILLED and EXPRESSED 
We are headquarters and solicit orders for our PURE OILS of LIME. 


In sympathy with other Citrus Oils, we expect maintenance of present prices for this 
one. Let us enter your contract. 


OIL ORANGE 


DISTILLED and EXPRESSED 
Our consuming friends will derive the benefit of whatever free stocks of these oils we still 


have on hand. 
OIL PEPPERMINT 
Finest Natural — ‘“‘Prismentha”’ ‘“‘Supermentha” 
Double Distilled Multiple Rectified 


VANILLIN VANILLA COUMARIN 
all Kinds 


DODGE AND OLCOTT COMPANY 


87 Fulton Street Now York City 


“The integrity of the house is reflected in the quality of its products.” 
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Oil Birch Sweet E t = / O = y) 
Oil Rose, Bulgarian a S ¢ nN Z a Zz S 
Standard Purchasing Power of the Dollar: July 1914 $1.00 - Jan. 1927 68.7c = July 1927 71.7c - April 1928 67.8c 
at $3.55 @ $3.60 per pound. The best oa a 1 
Pic - the = of the a and Bigch, Ssect Northern, 25 Ib, tins.+. +0002. Ib. 3.75 4.00 4.00 3.75 8.00 4.25 
the condition of the new crop do not give MRL RIETIN, CP BOs RUB, < o:6:c0:s wnle'sae'o0% 0.0 ee ae : ; ‘ Ar 2 erie es 
ee , é {Birch T. ESUbibots 2 ke De aD 155 55 "50 "56 55 
justification for the price being where it |“ Crude, 50 lbtins...-.6. 0, Ib. 12 113 13 12 13 10 
is today, and practically all the factors POS CGUO NS: "oT TITIINIDIIENIMIB, 1.80 1.90 2.00 1.80 case sae 
in the market look for declines as the new SaaS INS 2 o's iain Same ausioeiels wpe eGateaee Ib. 2.45 2.50 2.50 2.05 2.23 4.00 
; ; Fades 2S AbGRER os ocicc dc concn cones nee Ib. 25 127 27 25 26 =. 16 
oil starts coming through in quantity. Cajuput, native, SOUP oo ncn uwseseasber ib. 3°28 ms sa 3°20 ee 32a 
ae F e : RIN IP net la gl one gaan b. .40 -50 .50 .40 ‘ .50 
(CIO IE ogi en gernpeti Camphor Sassa, 1000 Ib drs. 002020. ames es HT EY 
maintained at a price during the past ite, Sa ee eras. : ; : : : : : 
apne esDiles sce sos careucesesonee Ib. 14 114 115 114 3 113 
year and it may happen again. It is wins ‘ ; 
most likely that the price throughout Cananga 
; 2 that below |Cananga. Native, 25 Ib tins.............000+- lb. 3.00 3.25 3.50 3.00 4.75 2.80 
the coming year will be somewhat below c Rectified, 25 IG iaa ee Be ee sce Ib. 3.50 4.00 4.00 3.50 5.30 4.40 
1e WR RIE se cosas vob dana ha sjo.cce eee bene 5 ‘ 5 : - ‘ ‘ 
hana Sein PERE CIE BS BS ER BS BG Be 
‘ q : ee f j ascarilla SSS reat ere . . e . . ‘ 
Oil Petit Grain —South American |@28Siq. 80-85%, 400 Ib drs... 2.2. ieee Nom. 1.45 1.30 1.67 1.10 
has advanced on spot to $1.75 @ $1.85 Redist, USP.'50 lb cans..........2sscs0000, ib 2.35. 2.45 3.25 “1:70 $296 (1.30 
siecianiiad am onside tianden Cedar Leaf, 50 Ib Cis eujaetitteseestenees Ib. 1.10 1-15 1.33 -90 1.03 -60 
y J: edar , light, ere ¥ . rs 4 : . 
to higher replacement costs. Still further Celery. 1 Ib bor, odggeg Ib. nee 7.23 8. 50 7.25 8.67 10.50 
advances are anticipated since current Cinnamon Ceylon, WOES 6.6 scccscseussccecls “O75 213400 “A300: OL75 “10817— “6-50 
é : ibid el BSeat SM Ol coo da Newica calswnidea dances Ib. A560" We7s 7S 160° “ke 02. 
cables from South America indicate a 
shipment price of $1.85 per pound which Citronella 
come : : : ‘ Citronella Ceylon 1000 Ib drs.............00- Ib. .42 .44 .56 433 34 -48 
indicate a spot selling price still higher. IR os. occa op cccasvcsoonne Ib. 144 ‘46 158 135 "38 "49 
- ‘ Vaya MOMS sce cos wn osccsensesooeereeh Ib.  .460 147 ‘51 ‘40 145° -1.30 
The French and Italian grades of oil are DN ee anac. nase eaee Ib. 149 50 154 143 48 «1.35 
steady at unchanged prices. Cloves, USP. kod EONS... om decu-doscwisalaceece > 2 1.39 1.33 Le 1.43 1.00 
dae sh ta ai er aac RU | Ging 2 5) ei ORR ORE RAL S IES ‘00 ; : : : 
Oil Sandal Wood — Although the Coeatin. Se ree ROE Deen nic eersicel amiss ee Ib. 65 .70 .80 .65 .87 1.00 
cian eeniin aniline tts Gee Coriander USP, I Boke ose ee Ib. 12.00 12.25 14.00 10.30 6.39 5.50 
roton, > BEES 60s caeeoueeue Seuae a . . ° . . ° . 
very long period, lower values would not Cubebs, USP, 5 Ib bo [SS iar a Ss Re Ib. 3.00 3.15 3.45 3 10 4.124 2.90 
be surprising. The Australian oil has Dill, 25 Ibcans. . Pea Oak chat ee ey lee ae ib. 3.28 2-83 4.25 — 4.00 4.30 
been admitted to the French Pharma- Se RENE 5506 nin8 Neb onle ere ea hoe cece ere le . e . ° 
copeoia and naturally less of the Mysore |2UC@typtus 
_— , i * ow meee —_ ssa 56 lb cans, cases. ib. .59 -60 -60 59 Be § 45 
oil will be used in that country. The SOONG iarss hose kee ee Ib. 158 159 159 158 544 143 
a: sa ie 3 . |icennel, USP, oF a. Ib. _ .80 85 185 "80 "80 —-:1.90 
Australian oil is priced at approximately |Ceranium African, 25 Ib tins 2.2.2 Ib. 3:40 4.00 4.25 3:00 2:93 4.75 
2.00 per pound below the Mysore oil, ESRC SUD CANIS: ois e.0.5is'sicSoinreies aie leeiets Ib. 4.40 4.95 4.85 3.00 2.92 3.65 
4 side cies sear I IN ak sivcn nas neem monniens Ibi) ones Bos. 3.95 (as 267-3450 
and a readjustment of values would not |Ginger, | ib bot.....0. 0.02. liiee Ib. 6.00 6.25 6.75 4.80 5.50 4.25 
be favorable to the Mvsore oil How- Fahne ages = Se Pann ere oa ee ? ie toes be 
re é temlock, NIU ce alee as owe ae omie ee eee 3 : ; 3 . 
ever, it is possible that price competition |Juniper Berries, USP, 25 lb tins............++- Ib. 2.40 3.75 3.75 2.40 2.59 85 
in France. if it does occur. may not be WENGE IR RRTAR: Sn, 10's 16 15:5 Sores o ein wie <b wreeule Ib. .50 .60 .60 .50 .50 one 
reflected here until such time as the |Lavender 
1 ¢< xd : ; Lavender, USP, 28 Ib tins.. sib: 3225 3240" 3485 +3600) 3s) 3275 
U.S. P. recognizes the Australian oil. Spike Spanish, 50 Ib cans. Ib ‘90 95 1.05 (90 -1.10 90 
Oil Spearmint — This market, which aa: Ital, he vacate —_ ang Py +2 2 2.33 2.10 
: alif nia 35 COYS. 0 0\n 0.000 00,000 60an 00 0's - Nom. om. ‘ Se sisiatee _ehanee 
has been in a very firm sition all year, |Lemongrass, native, 50 lb cans................ Ib. .90 .95 .9F .90 .92 1.05 
- erie ede ; Limes, expressed, 25 Ib tins........... 002000. ee cee 12°75 12:75 9125 9137, 3:25 
has moved higher with the appearance peimlled. 25 Ib tins MR Ase anaes amano Ib. 9.23 $.0 9.75 ©.00 —. ee 
, ey 4 9 , Inaioe ‘Viex, CRORES co ccccew se cane tesecees . . ° ° . 
of the new crop. Spot oil is now firmly  |x4ace, distilled, 50 Ib tins...20. 02.020 Ib. 1.65 1.70 1.85 1.60 1.774 — .70 
held at $4.50 @ $4.55 per pound. The |Mandarin, 25 Ib cases.........seeeceececeeecs Ib, 8.50 8.75 11.50, 7.50 8.60 10.00 
crop during past year was evidently just |Mirbane, ref Aromatic Chemicals...............-. 
about equal to consumption at about |Mustard 
$4.25 per pound. It may be that the |Mustard, USP, | Ib bots crea ciamanans tee lb. 9.50 10.00 10.00 9.50 10.00 3.50 
ears : me: Arf, LORS SN sot esc ae cece cane lb. 1.60 1.70 2.00 1.60 1.98 1.25 
perce any sale bok ie 1 I 125.05 0-80 190-00 125-00 08.19 $8 
more the cely the tainty etale, ln. @ a een iw hietelea eigen esis ew ae . OB: F s - A 
— guinea Emr Ce. - eeeemneamainpiedatande: Ib. 5.00 15.00 15.00 5.00 7.50 ..... 
wha the size of the crop has caused the Nutmeg, USP, 50 Ib tins. .......20.eeceecceee lb 1.65 1.70 1.70 1.60 1.70 70 
acvance. 
Orange 
Oil Wormseed — Although this mar- (Orange bitter pip tints «see eeeeeeeesereeee es Ibe Aha, 8.00 8.75 2.70 2.724 4.35 
_ sooty a ‘ , weet Ind NR alas aie ae ekinne sere Ib. 6.25 6.50 8.75 2.60 2.61 2.05 
ket weakened materially during the past | [iofian, 25 Ib cop....-. sees cece neeeee eee lb. 6.75 7.00 9.00 2.80 2:72 2.15 
month, it recovered a part of the loss at American, Cold pressed 25 Ib. tins .......... Ibs. esi. 8:00 8.75 3:50 3:03 ..... 
RRP Te aa eel Distilled, 25 Ib tins..........sesscccceeee Tien 6550: 79S. 9220 NS 5.5 
the close being quoted now at $2.40 @ Speiiit 29 10 PINS 16.5 se iccowcectivninc cise Ib. 7.00 8.75 8.75 FOO BOR ues 
$2.45 per pound. Heavy production and  |Oil Orris, concrete... ..........0eseeeeeeeeees Ib, 2550 3525 245909 ©2250 3525) scares 
lessened demand due to replacement by Origanum 50 Us cans techs «.o:.:<:0< 0:00.00 0.00 06\061Ds 28 -30 30 .28 -28 oy 
ner ber he cause of the weak [Parsley 1 lb bot.......-ssesssseeseeseseeeees lb. 8.00 8.25 6.75 6.50 6.50 8.00 
other products is the cause of the weak [par chouli, 5 Ib bot.....-.-.-.-sccccecececcees ‘Eanes 8.00 13.00 8.00 9.04 4.00 
position of this market Pennyroyal. dom, 25 Ib tins............++.s0-- Ib 1.55 2.10 1.90 1.55 1.99 1.75 
PR cadre 25 “y~ Sinhenanenseowetenaant - 1.25 1.40 ee oH par 4 
permint, nat WB ea casas sm wteaare ae 3.40 .40 3.1 .44 : 
Balsams Pes OE NMED. os acnts saccossacevoak Ib. 3.55 3.60 3.60 3.40 3.9 4.60 
; Petit Grain S‘A., 25 Ib tins............0.0000. ib, 1575 1585 9585 150 Ge: 3225 
Easier conditions have affected the Rice Wibot 5556 cccoccicsecacesesweee Ib. 6.25 6.50 6.50 6.25 6.50 4.75 
otleiad & se ( sti ie ae REM EF O09 MENIB 6 oiosa.c (as 61078 os 0 0:0ls\0s olnace/elee Ib. 2.20 2.30 2.30 2.20 2.20 3.85 
markets lor balsam Copaiba Fara, an eae, = SE escac esgic s ysuaeeaeieaen > se 5.00 4 at a a-— 
Zale: j > 2 > ‘ ineccie iwmerian, Cans. . eoeeresececccscces le O 0 ° «0 ° . 
for Balsam South American resulting in [pints Syivestris, 25 Ib tins... 2.2.20 Ib. 1.90 2.00 2.00 1.90 1.69 1.85 
the lowest prices in effect so far this Pumilio, USP, 25 Ib tins... 0.00... cece eee Ib. 2.85 2.95 2.95 2.85 2.78 2.50 
ies Rose Fr, 8, 16, & 32 oz MN tock sence karcaa ee Ib. 12.00 15.00 15.00 12.00 9.00 12.50 
year Bulg, 8, 10 & 32 oz pkgs.......++....2+..-elb. 11.50 12.00 13.00 10.25 10.25 19.00 
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A Perfectly Balanced Syrup 
For Pharmaceutical 
Preparations 


Nulomoline No. 11 is a perfectly 
balanced syrup of high density, 
keeps indefinitely, contains no 
preservative, is colorless and 
ready for use. 


Nulomoline No. 11 is like glycer- 
ine in many respects and has 
long been used in various phar- 
maceutical preparations. 


Write us for further details. 


The Nulomoline Company 
111 Wall Street New York, N. Y. 


























Sus Nnerican Y 

with American 

WUynthetic S 
ISERMANN 





AMARETTE 


A Better 
And a Cheaper 
Vanilla Flavoring Medium 


Bourbonal 


Bourbonal was developed by Haarmann & 
Reimer, of Holzminden, Germany, who invent- 
ed and first manufactured Vanillin. (Haar- 
mann & Reimer’s Vanillin is still the finest 
brand on the market.) 


The outstanding characteristics of Bourbonal 
are its exceptionally close approximation of 
the aroma and flavor of the Vanilla bean; its 
strength which is four times greater than that 
of Vanillin; its tenacity; its uniformity; and 


its stability under heat and cold. 


Bourbonal will do everything that Vanillin 
will do—and do it better and more econom- 
ically. It will make a good product still 
better and at the same time, reduce its cost. 
It is significant that manufacturers whose 
goods enjoy a nation.wide consumer reputa- 
tion for their high quality were among the 


first to adopt Bourbonal. 





An odor creation that is essentially fragrant 
and refined. Blends very readily in bouquet 
types. If you wish your products to equal the 
best American and foreign odors use Amarette. 


We shall be very glad to assist manufacturers 









in running comparative tests of Bourbonal 


by supplying generous working samples with- 


The Pound $14.50 
VAN DYK & COMPANY out charge or obligation. 
6 Platt Street Founded 1904 New York City 


In making perfumes with Denatured Alcohol, insure the quality by specifying 
Van Dyk & Co.’s Brand Diethyl Phthalate 











Exclusive American Agents 


r ORBAN 


Technical Advisory Associates oS 


GENERAL OFFICES 
61-63 Vandam St 














Consultation Service for NEW YORK 
hep 228 N. La Salle St 
Manufacturers of Medicinals CHICAGO 


and Toilet Preparations Peeengton St. E 
TORONTO 


. WORKS 
102 Fulton Street NEW YORK, N. Y. eth J 
Telephone: Beekman 5478 
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Anconite Leaves 
Calisaya Bark 


Drugs and Spices 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - 


Jan. 1927 68.7c < 


July 1927 71.7¢c = April 1928 67.8c 











Current 1928 1927 1914 
{ Crude Dru 25 } | Market High Low _Aver. _July 
A marked increase in demand of stable Crude Drugs and Spices 
botanicals has marked the opening of the Aconite Leaves, bales.......+++++0scesesese++ b 10 LZ 07 
i , oot, Se ere, 5 . F ‘ e 
Fall season, and many prices have |, rete No. 200 ib bele 22D Bm ine gus ie Cee 9% i.07 
strengthened materially. On the other No. 2, 200 Ib bales Be el eisccechiecso swiss b. Annee Nom. 90 zs B 40 
oO. 3, IES. ccocccccccccccesecseccece et \avelheree om. . . . 
hand, new crops of many products are Agaric White, cases ne cs ce nee ae aen b. : Bs 60 23 : 23 -60 11 
ivi ranulated, KES. ccc ccvccccccccccceccccces le . . . . . 
said icin ites and these p roducts have PAIVIOID SSMS) CRONIDR: 5 5 io a -0:0 0:0 oin'e:0:0'0'910:0'0191610 810 b. LOO .80 By i} Cee oatsias 
in most instances. suffered declines. Sweet bones. ope LISI irreaseseseses > oc 44 70 05 65 are 
oe . . . ea. TTEIS, DOXES. .. ec ccccccccccesecececs le . . ° . 
Conditions in Europe, particularly in |aletris Root, bags. 22.20. b :36 :37 a 3642 26 
France, have not been conducive to good Alkanet Root, bags PTUPTELULOPIPT ETE b of ake o2 10 10 
growth. Heavy rains during the past [Aloes 
year have destroyed much of the plant- Aloes, Barbados, 120 Ib bbl... .....csecccccees Ib. 1.00 1.10 1.10 1.00 1.00 1 Ws & 3 
: ee : PRIN 0 cine Gn iere.s ae sioieie wrarse owen b. .10 1.20 1.20 1.10 UP | mere 
ings. This is reflected in sharp advances Satie RD ED ICHBES. 5 5.05.5 c-os <onicwse’snes sect b. 14 ao AS .09 =.10 08 
for the products emanating from France. | Cemag,i00 Ib eases: --r-rorcrrrcrirrinyp gs as as T3804 
. : / Socotrine, Whole, 300 Ib cs. ....cccccesecces b. BARR) otsierere -40 40 35 22 
Aconite Root — Higher primary mar-  |Althea Root, bags.......scsseeeceecececeeees Ib. 20 522 .22 20 .20 16 
ket quotations have resulted in spot | Gui powd’ bags IIE «3032 0 
prices advancing slightly to 20c @ 22c |Ammoniac Gum Tears, caseS.......++seseeeees Ib. SOO? seats 50 50 -20 173 
r pound. Demand i cod propor- [Angelica Root, bags... .....ececesescsscecees Ib .20 522 222 18 .21 15 
a B of good propa ——...... > We ..2- 14h 14a 114d 118 
tions. Angostura Bark, bags.........sceseeecseeeees ib ANB). 5555s .18 .18 .18 14} 
Aloes —A real shortage of supplies Anise Levant, Ba. cbsseaanencckensaaesbel ib ME 12 3 “14 124 1916 
on spot has caused quotations for such SES Lp 1 Bear NERC eer ing N et |, 116 118 "18 13 115 "10 
goods as are available to advance to 14c |Arabic Gum 
@ 15c bn WS d  |Arabic Gum, White, No. 1, 100 lb bags......... Ib. 22 273 .274 22 .22 25 
© thc. per. pound. ‘Coraces hes advance Seconds, 200 Ib bags..........+:ce+ccse cece > bs nm 6 6:16 19 
in sympathy and is now held firmly at Sorts, Amber, 220 Tp \ are lb. 3 10} 108 : 103 10} 108 104 
l17c @ 18 a | : ns lowd, ° Biccccccccccecccecccs 5 . ee 
ES ORS. NG en ae Medd, «0. cosocnes suk > 0 1 2 0 2 05 
suming demand has contributed to the | Powd, 100 Ib bbls...........ccceeeeeeeeees lb. 14 315 21 15 mre 
‘ i i ief is [Arnica Fl MimleR cont ticcacaacuese ee Ib. 1.00 1.00 1.50 1.00 Bae 12 
Se. “ ee a ee . s&s 6+© 2 Ss me 
expected shortly. Arrowroot American powd bbls.........++++- + 2» mS eB mee 
SIRS SEER Ae Oe ae em Race tacrage A matiigg Ss Se eT = po — a = ee - 
taken another sharp step upwards in Powd 20 Ib I eh ccunn deccuencoue Ib. .50 weet -68 30 60, ig 
- : . 3 . Seat CAPS FANCY... 1. ee eee cece cece cccccccccecs ote om . -6 
hte = Th rapidly 7 varie la Balm Gilead Buds bags.....seeeeceeeeeeeeees lb. 31 32 .38 31 37 .24 
market. @ spot market here has been |Balmony Herbs bales..........ssseeeeeeeeees Ib FS | ce .18 .18 13 .064 
quite in step with the primary market Barberry Barkial tree toales .s0.<0:<'si0%01s0:99:0) 90/950 P i? a 138 ‘2 -103 1918 
quotations and offerings here are now held : EA TOTTOOG CIOS Sy 5:0'6:0'61919.010's'e are neeleae wnat ’ : : : R .24 .0 
, ‘ ayberry NBR MNER istic aisle eleiniciosnretoretewe,tielo Ib. 114 12 18 12 093 05 
at 23c @ 24c per pound. Spanish has PMB ccc ro ese cio isioie a sinsoicin cle se sa esieiniee Ib. 29 532 32 29 .29 27 
also moved up again as the high prices |Belladonna 
for Star Anise cause an increased demand Ptne sets RANES ooo oa ices anions noses i a4 3 + A 20 +4 
. : RMI Spo ariik 65 Sea wn aos o ee wna ee ere " ; é ; F 
for the Spanish. Bees Wax White cases. ........0scceseeeeess Ib 55 .60 .60 55 58 474 
Arnica Flowers — New crop offerings WNT, CEIEE CORES 6 6a ice occ seeene cease Ib. 41 -42 42 41 44 40 
. d Bill i ae ee Benroin Guin Siam HOKE ss aco:s0:0 5:0:010:0:0:00 94-08 Be sees INOS coin, Sites 1.25 1.50 
were made at sharply lower prices during Ree ered re ay one onset 1b: “0550. “Soe. B50. “Ie50) iea (oer 
the past month and spot prices are work- Sumatra 80 lb boxes. IITITIDIDITITITT, Ib. 144 145 75 144 “59 34 
. ‘ Berberis Aquafolium Root bags...........+065 lb. .10 BG 13 10 LLG 11 
ing downward to meet the shipment [pin Root bags.......-cseseece seen eee lb. 18 119 20 18 18 084 
prices as high priced stocks are disposed Bitter Root 100 Ib bags......... ee ib. 7a 8 .20 7a 32) 24 
of, and as more new crop goods arrive. |Blackhaw Bark of Root bales............++++ lb. 25 .26 34 25 a7 17 
iS aads 60 kariwe nos snow oie relent os ee ee eee = Ib. 144 15 184 144 ~15% 044 
ii Black Indian Hemp Root 100 lb bags.......... Ib. 18 19 .20 18 .20 20 
per pound, and spot goods have sold at Blood Root bags.......+sssseecceveceeeceees Ib. 10 1735 21 1S 09 
$1.00 per pound with lower prices likely |Blueflag Root bags.......-.seeseeeeeeeeeeees lb. -16 17 a7 17 .20 13 
within a ime. Oy Ba re lb. eb} H7 7 15 As 12} 
short time Boneset Herb bales... .......ceceeeececeeees Ib. .09 .10 .10 07% 07% 07 
Bayberry Bark — More plentiful sup- RecAV EO TILED «1:5 0 6%s.nlere'0'0ie'c 0 bin eisin:cintip. wie sini Ib, 12 12 11 O9§  ..00- 
plies in primary markets have caused PAOPARS PIOWELS TORIES a. oc icc s:0ie vis ove lee seve Ib. . 14} aid a7 .144 oA7 173 
hee: abies cual eae ees as ioe Broomtop Herb Cut bales..............-2-5 Ib. -10 | 4 -10 -10 072 
aie PsP Bryonia Root bags.......+sseeseseeeseceeees Ib, 108 = 612, 2s ORCS 
quoted. Offerings are now made by ‘ee 
: 
dealers at 1174¢ @12c per pound. Buchu Leaves Short 250 Ib bbls...........0+- Ib, .42 44 55 142 48140 
Belladonna Leaves — While there has st —_ — aes ee ernee - 4 - = es a a 
° 2 ° uc an eaves 20 — ee ed le . . . . . 
been no material change in quotations, |puckthorn Bark bags..........csseeeeeeeees lb. .05 05 05h .05 05 ~—-20 
the market is viewed by many factors as ES Ee Sen Sener: - Ib. 45 50 50 45 524 18 
quite firm. In fact some dealers are aon Re ib 65 12 14 bs $8} 08 
backing up this opinion by advancing Burgundy Pitch, 110 stand gross for net........ Ib. .08 .09 .09 08 .08 04 
prices above the general market in an- MEMDONGO 5 650.05 si: sc cece we scse cr eeeeceeeeees Ib. 12 Be ons 12 11? 00% 
at f poe CAITR TSBRID PRIS os. biois:ois.cies asters nisieieecerels lb. ee «23 a7 22 Prk Py) 
ticipation of a general advance. Calamus Root, blchd cases..........esseeeees Ib. 35 .40 .40 35 38 23 
Bitter Root — Lower in price due to MG eeat Hl AIAN ois 5 soaks saietsvec eine a oecuaca cron Ib .06} .07 .07 063 0 09 
increased supplies available from primary Calendula Pataa MN TALES 66:5 5:50:00 asa doweie die lb. .85 -90 1.10 85 82 40 
a Ws ee oe See eee ee ree Ib. 20 Pr A | Dy 7 .20 Pej 17 
sources following the arrival of the mew | Powdered, bbls...........cceceeeeeeececees Ib; . 25 :26 32 .18 8 5% 
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Belladonna Leaves 
HIGH TEST 


Whole, Ground and Powdered 





Aloes, Cape 
Arabic, Cleaned Sorts 
Asafoetida 
Belladonna Leaves 
Belladonna Root 
Buchu Leaves 
Cardamon Seed 
Cantharides 
Chamomile Flowers 
Dandelion Root 
Digitalis Leaves 
Doggrass Root 
Fennel Seed 
Foenugreek Seed 
Fumigating Pastilles 
Gamboge 
Gentian Root 
Hellebore Root 
Henbane Leaves 
Henna Leaves 
Insect Flowers 
Juniper Berries 
Lavender Flowers 
Licorice Cuttings 
Licorice Root 1 Ib. & 5 Ib. 
bundles 
Orris Root, Florentine 
Olive Oil 
Quassia 
Quince Seed 
Rhubarb Root 
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Primztive Transportation 


and Modern Delzvery 


M4xY drugs of vital importance to the American public 

are gathered in little known, out-of-the-way places 
of the world. Strange and uncertain methods of trans- 
portation are used to forward them on their first journey 
to the American Manufacturer of Drugs and Pharmaceu- 
ticals. As the final link in this chain of transportation, 
from the most primitive method the world has known, 
in many cases, to every facility of the modern port and 
railroad center at Philadelphia, McIlvaine Brothers, Inc., 
is rendering an essential service. 


Many years of contact with the foreign sources of crude 
drugs enable us to secure the proper quality at the right 
time. To the buyer who is particularly interested in the 
Drugs listed here, we offer a timely, valuable service in 
keeping him posted on conditions. A letter will place 
you on our list to receive this continuous service. 


Mcllvaine Brothers, inc 


1500 Hamilton Street 101 Beekman Street 
Philadelphia New York 
Cable Address ‘‘MaclIlvaine’’ 
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Canary Seed 
Dandelion Root 


Drugs and Spices 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - 


Jan. 1927 68.7c 


- July 1927 71.7¢ - April 1928 67.8¢ 





crop. Spot quotations are now held at 
1714c @ 18c per pound. 

Blackhaw Bark of Root Also 
lower as new crops good give an easier 
tone to the market. Offerings on spot 
are now priced at 25c @ 26c per pound. 

Black Indian Hemp Root — Easier 
conditions in primary markets have re- 
sulted in lower spot and shipment prices 
being quoted. Spot goods are now priced 
at 18c @ 19c per pound. 

Blood Root — Has declined quite 
sharply to 164c @ 17c per pound as 
more plentiful supplies are available. 

Buchu Leaves — No change in the 
position of this item is reported. De- 
mand is about equal to arrivals at cur- 
rent prices. However, dealers look for 
increased strength as Fall demand _ be- 
comes more active. 

Cascara Bark — New crop is now 
arriving in the market and is priced quite 
in line with other material being offered 
at 13c @ 14c per pound for ordinary 
sized lots. There seems to be no change 
in the position of cascara and the market 
for the coming season appears easy. 
General demand is steadily decreasing 
and there is very little chance of any real 
advance in price. 

Cassias — The market has been steady 
throughout the month with no appre- 
ciable change in any grade. Demand 
has been good but offerings are plenti- 
ful to meet any reasonable increase in 
demand. 

Celery Seed — Slightly higher on spot 
and for shipment following firmer condi- 
tions in primary markets. Spot goods 
are now quoted at 20c @ 2l1c per pound 
as to quantity and seller. 

Chamomile Flowers — The market 
continues to maintain its firm position 
due to the shortage of supplies in primary 
markets. Although some Hungarian 
flowers are available in the market they 
are priced at 24c per pound. This quo- 
tation is too high to have any effect upon 
the current price of 18c @ 20c per pound 
for the Roman flowers. Demand has 
been moderate in volume due to the 
strength of the market. 

Cloves — Zanzibar cloves are lower 
this month being offered at 27¢ @ 28c 
per pound. However, there is practically 
no basic change in the situation, and 
many factors dealing directly with the 
primary markets anticipate another ad- 
vance. ‘They view the present recession 
as due to the reluctance of buyers to 
take on normal supplies in the present 
high market e 

Cohosh Root — Has declined to 7c 
(@, 8c per pound due to more liberal sup- 
plies being available 
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Current 1928 1927 1914 
Market High Low Aver. July 
Canary Seed, South America, bags............. Ib. .05 054 .O54 043° .04 .06 
tch, bags ERT Ceres Pa AS gee ere ee lb. 053 -064 .06} .05 .05 .09 
Candelilla UME DARED. «6 o's wie ii joc ise ve's sain sini he Ib. ae 28 28 oof a sae 
Cannella Alba Pie -g ‘Nahe SRB iieices sean eee aie b. ar -30 soe -08 
Cannabis True, Imp, ORS Ra Be Bi ican Noite?! vasveneGis . Sieteueee wees 1.55 
PRETICON 10 BEERY), DONE. 6.6.6656.00.5:05 00.0000 b 22 .26 .26 .20 .25 .26 
Pec ncipinee easels iaeisa cists eiieioesnae-ais b a2 .30 -30 .20 san 1918 
KSerstiuarsces, KANCSE: CERES. «.o-0:0.0:s:6.0<.0:0:00:00:s-018 b. -50 so ay? «30 .70} -63 
Powelened Ware i once oo ucsccccsecs case b. BY is .80 .88 5 .90 1.60 
PR MMMRI IIR MRR nou 'c.50.5 6 5 stan a wo 0 9 @rsieiara ible ocelot b. 54 i) .70 54 -60 2.00 
PG Wened BONES. « oscdccessscueccessoceiet b. .70 ae .80 -68 ae 2225: 
Caraway Seed, a SREES sivisenwis-ecrlnaiecis b .05 .06 12 .05 12 1918 
Bo GMM ARS «sacs csc caccitcceew ewes b. 093 .10 12 .094 a | .08 
‘Cardamon Mivechaa. SUMMED ciorcvele Sisiciels ea/ssierea\eiee | eer .60 2.00 1.50 1.60 1.30 
PE IONERE CMNOE 6 no oes h.0'n walsviewiee aie oes b. 1.40 1.50 1.60 1.25 Loe 166 
Kemrmeting WK INO, 1, BOGS... <.< 0000005 00.60 00:0 b. Big sue <o7 .57 -60 45 
MMM re oioin sesciakacicie sivieisivicve sis biessieinis @evern BD ese: sae aS «oe 54 -424 
No. 2 N ne a AR Ae reas b. .36 “a7 s37 -36 -414 «ae 
ING, 9 IN NGOUTUEY, DEBB.6 00s vc ccccesecees sc b. me ji | oe 34 wat 36 .29 
No. 3 Chalky, “— sislarevornvons Soe ee Ib. ak 32 .40 ail .39 Be 
Cascara — Bt oy OS ae Ib. DS eee -90 -90 SO caia ais 
PUD MINER UMNBES 5 0:0: 0110 0b i Sib.s'e pia isiw aie sie icine Ib. -60 .85 85 .60 -62 82 
Cascara 
Cascara Sagrada, bales, 1924 bark............. b. SIG. scstetes .18 18 a SAAS 
ROME MTEC oc sain 'ain 0's 0'a/sie:nioteieis vise -ale-cieis oie.o'a' oi b SAO Sasi .16 .16 AB wastes 
PENIS oa Cun wahiuhe us ores meses b. io .16 .16 «15 SER) coigtecpe 
EE NEC onions o's o.0iaseis nwo oioie ss aha rasan seine b .14 <a> a GY 14 Ee © ecieces 
REMI 5. cols gic o's inion o's ewes e's cee wig srasete b. ne: .14 .14 mE SO ena 
Cascarilla — CMI NIB. oe ccwactnaseuise xan b. -90 1.00 1.00 SMS Sebastes one 
PAU ERPS onic 5 0° soba nip oie 4 ele i0 a, ee slow 4508 ; ee -65 .65 ~63 mS Ie 
Cassia elena PN MIU co eine aici sais sieietwla iw oiord b. .14 a .16 134 12 18 
PEIMRDN MUMUOD Ss 55:55 is 0: aloisinecinelve wilew b hl wae «i3 one ll oie 
EREVAN IMD. 9 RNPR win sia nieinie'eciciewsinecne b. -10 BS (i! me -093 .09 1918 
CHINE DEIECE FLOUR, CODES. 5 aici ss ccicce tee ed bd. .084 .09 134 .09 ake .074 
PRET MIMNDB D0. os'oG sess ov isickon ss sean b. -094 .10 .10 -08} .073 .054 
ROMP SERG oc oo os Sinton cdiewicis eae nee aiecee .28 39 39 ae . 184 .284 
PAEMUR EI 7 5 <-oio'cats' bow ose -aikisaie alow arenisiiee b «ee Bs, 19 - 184 -174 Be i § 
PI NER aos g's vois a vresiewieeincies owen b Bir .14 .24 ee . 164 .064 
ASAtrGs SPTTAAMIANES. .:. 6s 6.0 os sa'ecs oes via waies te b 18 B63 23 18 .18 .084 
NMEA BPP MMUPB 6 cco.) cicose:4is wiarererniew-esioetee b «20 oak ek 19 . 193 .174 
AGeresss Wak, Waite, BAg8 6:5 6.65605 5. 000s0es0lsis Ib. BS .20 20 AS ie .14 
MGW, ZOO BARS oi. 66. <a.0's siniee:00's vclereisoe ae Ib. Py .14 .14 sil ll A? 
DA, SU WS ORGS 5.0.55 scr sieve a sasioecone esl Ib .25 .38 38 <2 RED. _Soerecae 
Chamomile 
Chamomile Flowers Roman, bale:............. Ib. 18 -20 Be: 18 21} 15 
MTR INO soo ciaa oc isig 4450 8 sine sie ioos | Ser .24 .24 15 .263 35 
Charcoal Willow, powd, bbls..........e0..e08- Ib. -06 .064 .06} .06 Fs eae 
VQ ROWE MIB, '0 0, 6 0.0:6:50 0014) 9505010 60 e'ie 6 vines lb. .04 .05 .05 .04 .04 .04 
RPMI IMIR asic ne sie sowie cle cicianacouews aie Ib. 07 .08 .08 MO hee es 
REMI SEMIN EN cv gic ieiiecelesis-o sie Seas eee Ib. .05 -054 .06} .05 .06 .05 
ERASE MRIS EID MOND 4 aos aie nse oioin Wa siciee sic nig ee Ib .58 By ie) 72 .58 58 .68 
SUPPLE MNES 5.5. crshrae Saisie a cn aSionamieneere Ib. .28 30 -30 <-> eS .14 
Cinchona 
Cinchona Bark, Red Quill, bales 10 inch....... Ib. MOF vse .65 .65 BGR ens 
UD MINCER: 3 555.5 ss 1670 0.16 e 56  6i6's/ sip to'o sia (Soa: le7e eve wieioncle Ib. S082 ews .70 -68 We eases 
MURR ory aici SE ico ta.s ateralctaiureintplercnteke Ib. 5 Oe .85 85 WO apes 
RGR: BOO MRI. 5.0 555s. ccseseese secon Ib. s23 4 <a7 21} we, “AZ 
Cinnamon, Ceyion No. 1, bales ....6660.s000006.6 Ib. .60 .62 .62 .60 59 -30 
DUS SOGNOR SUPINE oo 5.6'5 15.55 0.6.0 ivic aisibeversionvesoe Ib. 55 56 .61 i ) 58 .29 
PRONE 8 eat ake anoa ree leawinsiseane wee Ib. 554 .56 -56 554 .444 .28 
CABELAS, SRO, PBIB 5 5 55.500 '0-0.0i006is:0'0 o.ea'ete Ib. .10 11 thy .10 -112, = .08 
Cloves, Zanzibar, 135 ab SO LA near lb. eed. 2 30 .18 .20 154 
Cochineal, OS SRE Per Ib. .69 .69 69 .69 -44 
RUIUER cle cis easier nce sales ole ws a6 Geb wee lnictert Ib. oe .85 85 842 42 
Coeds | ROE TOUCK: ORB. 5 5 cis 0060-00000 ve oon Ib. .07 .08 .09 07 .074 04 
PRIMED 5 5 snes oie Gaps uo Sa Weandarssaw ean Ib. Ss .10 .10 09 .08 05 
COLCIMOUNTA ARGOGE IIIB 5 0 vicic 0.6 0\0.0'6.6 010.64 0s voi0 eee Ib. 06 .07 .07 06 063 11 
PPR us 10 sleivie ete cassiein aise sieley wie ak os oe Ib. 35 -40 -40 25 vee 20 
Columbo Root 
CR TENE IR So cio wisin'sleciswine.cien'ob-seee Ib. .10 my | it 05 43 .06 
SS NNY OMNI MMIOD 6 io-0 6:0,.0:5 010 010 0500:.0 9:00 :siesels Ib. .50 me i} 1.10 50 81 .23 
RIOR APOE ORE 6 o.5.e's as 'o'e oie eis oon Ib. -08 .09 Ay) 08 .10 .06 
CINE TROOE, DOES. <0 '5-5 6 o.c.00ins ss'saceceeeece Ib. .14 eae .14 14 .103 .08 
AL ATOGMAP RIMES EROTIK, TORTS. 0:6 0 <.00-000 010,00 000600000 Ib. 13 .14 Be 13 A Ie .124 
ARITA BP ETED EUOD 6 <0:0:0:0:0'0 9105s 60 ee sie. oe eee e ee lb. 11 By li} ae. 11 wkd .06 
RINE ptt eine otsig aic:sipis'elae rem ain Siarein ciel Ib. | siz ohz 10 10 .09 
Copaiba Balsam Para, see Balsams.............. 
Coriander Seed, aye aioe’ Dae aie amie mene ib. INOW sec:0. Nom Nom .07 08 
Morocco, bags. ; sands .06 .06} a 06 .05 4} 
Bleached, bags 12 124 .19 12 124 05 
Ce ee 05 .06 .06 05 .06 .08 
Cotton Root Bark, bales 445 16 aA 13 Az .064 
apm, WOR SIND. 5c o05050:005.00:0000:06000 aan LES | eee 1.00 95 A Oe 
‘Cramp Bark, So called bales 06 064 .08 054 -064 .06$ 
0 Se Aaa Seer 34 wa <a: 34 .49 1918 
Cranesbill Root, bags | my .10 "I .073 
Cubeb Berries 
uikeets Berries, TOK Bag8. o:-.ss:000000000000% Ib. .48 53 53 .48 -48 42 
DR NONNEA ECU... 15 «9100 6. 0's \s\0'0uss.0 o-oo eeawiers Ib. -50 55 Be) -50 3578 42 
RTO I IND occ b.v clone does seceedeeoee Ib. 18 01S see 18 18 14 
Cumin Geed; Malta, bags. .ococcccccccseccces Ib. 13 134 As Pe 3 124 .10 
DOMMNDRT EMR So o'n'o ae 66 wis o's siaaisin ¥.6wa occ Ib. 13 134 As wd Ay? 1918 
Cuttlefish, Bone Trieste, Straps.............-- Ib. 3.43 14 .14 BY .13 14 
Sy eae rere errr: Ib. 124 15 a .124 .124 12 
eo ke rrr Ib. .09 10 .10 .09 .09 .05 
PRCT IEE ssi o'o.o 5 'e'9.5 0060 6:5 Seeeinesace Ib. a | ee ee .05 .05 .054 OF 
SPA NORTE ONES 50 6:5 5:6:0:5.5'0:016'0:0'0 66.99.0028 Oo 17 .18 -30 re id sae .08 
Dandelion Root, Imp, bags...........seseeeee ib 15 16 Bb 4 .14 144 104 
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Specialties 
Buckthorn Bark 


Cannabis, American 
Chamomile Flowers 
Cinchona Bark Chips 
Cohosh Root 





“*ercscccces*™ 


Lime Juice 


We have just received a shipment of new 
crop West Indian Lime Juice of high citricity 
test. A price and sample will be submitted 
upon request. 


Colocynth Pulp 
Ergot 2 
Fennel Seed Quince Seed 


Gum Guaiac 
Gum Myrrh 


Licorice Root 


Sabadilla Seed 
Soap Neutral Powder 
Wild Cherry Bark 


KING & HOWE 


11 CLIFF STREET NEW YORK 








We are prepared to name good prices on 
such varieties as Spanish, Tasmanian, Cape 


and Samoan. 


Write for a price and sample 











80> 30> 502 SGe 50> SOe SO oO SO 5.02 5.0 S.Oe SO SO S.Oe 5.60 SOe SOe See See 




















**Standard of Quality Always’’ 
COLLODION PLYMOUTH 
U.S.P. and Flexible MEDICINAL WHITE OILS 
Russian Domestic 


FOR SEVENTY YEARS AT NEWARK 


(entre JOPER' Charles Cooper & Co. Cc OLD CRE AM OILS 


192 Worth Street 
New York, N. Y. 
The eee of MICAL| Established Works: and 
made chemicals 1857 Newark, N. J. 
ALL RAW MATERIAL FOR TOILET CREAMS 




















STEARATES 


ZINC ALUMINUM MAGNESIUM 


CITRONELLAL 


for Soap 


Made Right Priced Right 


Cheaper than Citronella Java 


Goes Farther M. W. PARSONS IMPORTS 


A. M. TODD COMPANY AND 
KALAMAZOO MICHIGAN Plymouth Organic Laboratories 
Business Established in 1869 55 ANN STREET, NEW YORK 


SO> S Oe S@e Se SGe S.Oe SOe S.Oe SOe SOs Oe SOe SOe OS OS OS Ds Dose 
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Deer Tongue Leaves D d S ; 
“see rugs ana Spices 
Standard Purchasing Power of the Dollar: July 1914 $1.00 - Jan. 1927 68.7c - July 1927 71.7c - April 1928 67.8c 
. a : Current 1928 1927 1914 
Coriander The market remains Market High ~ <dvee. July 
steady at last month’s reduction. The 
é s Scar Tongue Leaves, pee. . Ib AD 14 18 13 19 .07§ 
absence of any recovery in prices seems an pl 1 ales. ~ 50 55 oo -30 -30 1918 
we: ed, bags..... : b. .074 .08 -08 .07 05 .07; 
to indicate that the peak of the advance Chea tee : b 107 «= 08t += 108k 1073 a iy 
has been passed and that supplies are oo gr gga bags. b. ‘oa - 103 OF yi 09 -05 
. > IMEPiCAN DAlOS.....eccece 1D, 0) See ° . . 
more freely available for the first since |Doggrass Root USP” cut bags. : aie, 23 a 6 Tot a) “Oat 
the short crops drove prices upward. "9 — Mass, cases . _ eo ad ‘oe ‘$5 44 “ae 
Cotton Root Bark — The new crop Echinacea Root, bags. lb. .26 27 33 :26 :30 eS 
: j : lcampane i : : s ‘ : 
of this material has not been coming |Elder mia las 5 | Ree re wee ‘3 19 at atte 
He Elemi Gum, 85 Ib cases. ‘Ib. :2 28 = 2a Ww. 
through in as large quantities as was |Fim Bark, bundles. . ~ 2 2 2 2 2 “s 
anticipated. Also the prices asked from eee, —-- _ . yy _ ‘2 i 134.09 
i ti lowdered, Bios. :ae oes : : e : | ees 
these sources have been higher. Spot |Ephedra Vulgaris, bales................s000. ik G15 .16 n25 As ay one 
prices have naturally followed the ad- |Ergot 
vance and are now quoted at l5c @ l6c Espo, 150.200 Ib bags. ih isardtersasale Suteteeeenaiee ib pre 1,10 2.50 ‘- 7 rs 
ALY OAS TLEAVES, TIGNES 3... « 2.0.6.0.0:0:10 6:019.0:00 00 06 < ‘ .06 .05 E 
per pound. ; Euphorbia Pilulifera, Herb, bags.............. Ib .073 -08} -084 “Ort 08 08 
Cramp Bark — So-called bark is gy — BSR Ca teas io bas wiciels ais versace 4 gS .20 - ‘3 o 42 
slightly higher at 6c @ 6l4c per pound. [Fennel Seed, French, Dags........ ane + lb. 125. Nom :19 68). il [063 
as ie why = rman_ bags Ib. .28 30 Joe PY >) ; : 
a bark is lower at oe @ oa ase gt Foenugreek Seed, 200 tb bags. ‘Ib. -05 O54 06 O44 a = 
: Z erries - ag lb. ‘ : , ‘ .06 .03 
ese movements merely reflect the new IFiax Seed, Whole 182 Ib bbis ‘Ib, 14100 14.75, 14.75" 14100 14.10 0.00" 
crop conditions in primary markets. Bg yee fod : - Sree lb. 08 084 .084 .08 .08 1918 
Culver's Root — Also slightly lower |Fringe ‘Tree Bark or Root ‘bags202022022 b ty Bb OR ty OB tin 
at 18c @ 19c per pound on spot following Eerie gt dhligy Seg Red Bulk ‘Ib. boxes | - es oH at i — 2 
more plentiful offerings from primary |Galbanum Gum, cans....... Mb: US) 122s = 1s tine 1855 -60 
saith Gamboge Gum, 100 Ib cases. Ib. 1.10 rs 135 1.10 1.09 .66 
. ae c Powdered, cases.......... aad, 1,20 125 1.50 1.20 1.224 .65 
Dandelion Root — While demand for elsemium Root, bags........- - uate .09 .10 .10 .09 .09 .05 
this item has been well up to expectations, —— Root 
ae : F : entian Root, bags...........++ sus 10 ait Bi | .09 .08 : 
fe 8 to ae 
sli ’ lower on s a c @ er lb. : E : ; 1028) 55. 
8 rs - Pet IGinger, African, bags. . .. ‘bh, 14h 13h lap 10k 1094 2065 
pound. pes Grinding, bags... _ ot 4 - .14 mt 
os ‘ —— : ochin emon, ags. ‘ ° A : -16 ‘ F 
Digitalis Leaves As told - these Ginseng Root, groom cs Ib. 8.00 10.00 10.00 8.00 8'00 506" 
columns last month the market is in a Wild Southern, cases. > 32 wi oe 7. | | 
nae i : Re = : : ; : 
very firm position and prices this month |Golden Seal Root, bags. Ib. 4.00 4.05 4.50 4.00 463 "4.50 
show the fist reflection of these condi- | Fiat 28 t3 ie i in 4 
tions. The range of prices now stand 5c ana ded ornare pees. pose oo “O84 = - 40 40h 115 
4 os a, Her a «ib, ‘ ; 
above last month's figures at 50c @ 55c Guaige Gum 150 lb cases. ... ~alb: 33 .36 40 ‘ot $9 % 
ae ttt eee trained, 75 Ib cs..... Sib: 70 ‘75 175 .70 1644 1918 
per pound. The cool and very rainy |Guarana, tin'cases...... ee Tae ee 2:75 2/00 «16s tes? 10 
weather abroad has caused a very small |Gum, see Arabi Gum, etc.. tee 
i : Hellebore Root, Black, bbls. iD. .054 .06 .06 .053 .05} .06 
and poor quality crop to be produced ‘Powdered . Sia MOREA MOO SN: ib. 2 2B ois 212 5 Cine 
with the result that primary market | Bit demd 0 OU cae EB or a8 
prices are high and might easily go higher — ES ION IANS IE Ib. 67 68) 180, 167 17H 350 
; San ; TAS RAPA RNIEE Sao sg ccs ce wleie wv aie oe eis wT Ib. .04 .05 .05 .034 .04} .023 
as demand takes a large part of the crop ji bane Leaves, USP, bales ................ lb, 118 20 123 18 25 14 
out of the hands of producers. Dealers |tenna Leaves , 
here predict a rapidly advancing market |Henna Leaves, bales..........4..s00seeeeeees Ib. 12h. B 1B 12h 0 12813 
as Fall demand becomes more active Powdered... ....ssseeeeeeee rene ee eenees Ib. -16 a Y 4 17 -16 MO a s:ccsie 
and the new crop goods move more freely a BOO TOC ABES 6 h.5 wiesc-cisis ceikoo on eser se stl = = pe = = 
into consumption. Horehound, Herb, bales...........esseeceeees lb.  .07$  .08 ‘09 073 084 ‘063 
Doggrass Root — Is higher on lessened Sat py ee Ro, jeiea. A Mislecstaleietotestaws teieiere tolerate | See .08 .09 .08 -08} -07 
supplies and is now held firmly on spot  |Insect Flowers...... 2.0.0... ccscceceeeeeeesilby 35 137 35 .22 2 8 
\ ae 
at 11l4c @ 13c per pound. Powdered, Pure, 200 Ib bb .......6<000 secs Ib. .46 -48 45 soe .26 sae 
Ergot — Exactly a year ago this month aponne 
. ’ 4 Ipecac Root, Cartagena, bags... s<60sss0ss0s% ib: 2.75 2.90 3.30 2.35 3.29 1.423 
the first news of the attempt to advance se ng 220 SANS ccc edcs ew sacceete ib. 3.10 3.15 3165 3.15 3574 1018 
- io SRM 2.310 on iciclpcleietemiascinie wie we wierer Bm 2.85 3.00 3.40 2.80 3.5 : 
prices of ergot was announced. At that Pordeed, 10 te. 007522002 Ib; 3.40 3:50 3150 3.23 3941918 
time prices were in the neighborhood of lsingless, American, IBD Ibicapes.....s.<sscosecly. <95 1.00 1:00 95 95 eal 
85c per pound. lace a tame Renae prices ussian CRETE ED, IGES 5.0 sco 04 0eisn ne ecewce ee 2: || nee 4.50 4.50 4.50 3.50 
Jaborandi Leaves, bales... ...5..60:6sc0sesecees se Ib. “|b Acree 13 13 12 14 
are close to that figure. Spot goods are Jalap Root, Whole, 150 Ib bag.........+sssee- Ib 20 21 21 .16 id .21 
higher than then, being held at $1.00 @ a MDGS 2 et ws uk cesesae Ib. 244 25 25 By sae noes 
$125 per pound as walle and quanti, Papen Bowmen ccc fiw ei it i 
But shipment is reported to be available Juniper Berries 
in large lots at much lower figures. In Juniper Ber Berries, PFA. 5 os cnernccnceesed Ib, 05 06  .078 .05 07 ~=.034 
other words, the position of the ergot — _ papa eatieheGecemsnccces oreee ese “< ~ 3 Nom. Nom. ..... mee 
‘ / ee BAGS SO RSE PORE ICO oa : .00 1.00 .85 -944 ef 
market is entirely normal and there does |araya Gum, Powdered, bbls..........0... wa 2 2 ef 2» a 
not appear to be any abnormal conditions |Kava Kava Root, bags.........sseseeseseeees Ib. | ee 16 my te 154 18 
in view for the coming year. The Spanish |Kino Gum, Black, cases...........ceeeeeeeees Ib. -50 Pe > J By | -50 .50 .22 
ergot that was held for higher prices is [Kola Nuts, 150 lb bags......-+.-++0+ 000200 _ t & 8 2 SS 
; ‘ ousso Flowers, bags........... ore ee cece eees . 4 ee -70 -70 oF ween 
being made into extract and sold through [j a4y Slipper Root, bags.........csssseeeeese lb, .78 = 801.7578 Cw 
at least one wholesale druggist. Larkspur Seed, bags...... PJeawelshiowipsweleicie sol 439 .40 .40 30 .61 .25 
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CRUDE DRUGS SEYDEL 


FOREIGN & DOMESTIC MEDICINAL CHEMICALS 
WHOLE & MILLED 


FROM A POUND TO A CARLOAD BENZOIC ACID 
and 
SODIUM BENZOATE 


U.S.P. and Chlorine Free 








Sales offices in all principal cities Convenient Warehouse Stocks in 
Connections in all foreign countries Baltimore Jersey City 
Collection depot at Asheville, N. C. for Boston Los Angeles 
Domestic Botanicals Chicago New Orleans 
FACTORIES AT WEEHAWKEN & ASHEVILLE Cincinnati St. Louis 
* Detroit San Francisco 


The largest, most complete and fullest 
assorted stocks in America Largest Production - Highest Quality 


5. B. PENICK & COMPANY 


115-117 Fulton Street SEYDEL CHEMICAL COMPANY 



































New York, N. Y. Jersey City, N. J. Nitro, W. Va. 
Sbooceneenenneeenneetetntetneetnentonentainnteg a 
£ Silver Label Gold Label = vezi 
z i : | 6 
vane bod od TERPINEOL | 
% s 9 
$ Pure Food and s 69h 356 
he e xy 
z Technical 6 6 6 
: eae é Made by 3 
: : SCHERING-KAHLBAUM A. G. * 





2, 
‘e" 


.. 


SEescencenseoceaseaceacascascesces Saegsrearencenceecgs: 


COIGNET GELATINES 
17 State Street, New York City 


Px 
RO ae ee ae aT eT ee ee Or a ee ee ee 
PPM O09 0,000 0,0 0,00, 0 0,0 0,00, 0 0,00, 99,0000, 0 0,0 0,90, 00,0 1,090,000 0,0 0,00, 0 9,00. 0 00,0 0.601 00,00200,0 020 00000 000 


Berlin 


Go Me o%na% 
10 10 O00 o eco 


2. ©. @. .@. @, 
Jo aSo ele ote ose ose 


2 
90%, 


o 


N. Y. Stocks Carried 








IODINE. “x? 


Re-Sublimed 





SOLE AGENTS 
C. B. PETERS CO., INC. 


Made at our plant at Newark, N. J. 
FOR SEVENTY YEARS 


1857—1928 
QOPER’ Charles Cooper & Co. 110 William St. New York 
C 
HEMICAL\D New York. NOY. Telephone Beekman 0880 
The sign of well Established Works: 
made chemicals 1857 Newark, N. J. 


soenceasescesccncencgsceancncancences soascescescencezcescescesce 
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Laurel Berries 
Parsley Seed 


Drugs and Spices 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - 


Jan. 1927 68.7¢ 


July 1927 71.7¢ - April 1928 67.8c 





Echinacea Root — In more liberal 
supply and lower in price on spot at 26c 
@ 27c per pound. 

Elder Flowers — Likewise in larger 
supply and slightly lower in price on spot 
at 22c per pound. 

Elm Bark — Has declined quite sharp- 
ly to 22c @ 23c per pound for spot lots. 
Demand is of good volume, but primary 
markets are in possession of large sup- 
plies with the arrival of the new crop, 
and are liquidating part of the goods at 
lower prices. 

Fennel Seed — The cool weather and 
excessively heavy rains in France during 
the past year have greatly reduced the 
size and the quality of the crop of French 
fennel seed. Consequently supplies are 
extremely short, and in this market 
quotations are nominal. The German 
seed has also worked sharply higher to 
28c @ 30c per pound on spot. This is 
due both to the shortage of the French 
seed, and also to the fact that the German 
seed itself is in none too plentiful supply. 

Flea Seeds — Another French botani- 
cal that is sharply higher in price due to 
the small and poor quality crop produced 
by the cool weather and excessively heavy 
rains experienced in France during the 
past year. Spot quotations are now 
firmly quoted at 23c @ 24c per pound, 
which represents a ‘5c advance above 
last month. 

Fringe Tree Bark — Is fractionally 
lower at 2214c @ 23c per pound for bark 
or root. 

Gamboge Gum — The whole and 
powdered gums are both lower on spot 
with dealers quoting whole at $1.10 @ 
$1.15 per pound, and the powder at 
$1.20 @ $1.25 per pound. Demand is of 


normal volume, but primary market 
conditions are easier. 
Gentian Root — Slightly higher 


prices are being quoted on spot following 
an improved demand and firm condi- 
tions in primary sources. Whole is now 
quoted at 10c @ llc per pound, ground 
at 12c @ 13c per pound, and powdered 
at 13c @ 14c per pound. 

Helonias Root — Lower on large 
supplies of the new crop being offered 
freely by producing districts. Spot quo- 
tations now stand at 67c @ 68c per pound. 

Insect Flowers — Although Septem- 
ber and October are viewed by many as 
the quietest period of the year and the 
time when prices are lowest, there has 
been no recession in the strong position 
of pyrethrum flowers. The flowers ap- 
pear tc have purposely been quoted low 
by speculators in producing centers so 
that the goods could be bought from the 
farmers before the strong position was 
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Current 1928 1927 1914 
Market High Low Aver. July 
ee ey re Ib. .08 .09 .09 .08 .08 .05 
Re I INI oa. ale e's ioe ordi s0<-40c0 00am lb. .05 054 .07 .044 .054 .10 
PENNE ROUND. ciure v's biscele sea s'siae ea siatke eee Ib. .034 .04 .05 .034 .05 -03% 
Lavender Flowers, Ordinary.... ......se.e00- Ib. -30 <oD as .30 .30 .20 
MMI Se oe cL otsiciny sie ince via sisinwusteteiee Ib. -40 45 Re i: .40 -444 .28 
EERIE RMNIE So okie winaiso 5s sow erase 10-909 w sieee lb. -094 .10 .10 .093 .10 -064 
Licorice Root 
Licorice Root Russian, Whole bbls........... Ib. .12 .18 .18 312 ote . 06 
Spanish etural bales........s6s 00 cose cess Ib. .054 .07 .07 O54 .054 044 
eS Se ee lb. .09 .10 .10 .09 Core 
Selected 2:0) 5 (BIS... oi o55 6 cccee eae es Ib. alee Ay le .16 124 <3 .09 
uateira, NSO TG TAS. 5 o.oo. 5 6:0:5is.4:0:0.0,40195 2 Ib. .064 07 .07 .064 .063 . 063 
WAAR, 290 1 TIES en visin esas seeeee sacs Ib. .05 .05 .05 OO Serelerane 
Linden Flowers with leaves, bales............. Ib. 
SEA SAS SRS BRA ee Ib. 32. sae 33 -30 s22 35 
Without leaves, bales... ..66cccscccccsses Ib. Re ¥ BF .36 By 3 a 1918 
LAER WEE TUBRVOS BIBS 5 5.0 0.s%6.6cs1s:0'0:010-v10 0 ces 9: Ib. .19 «20 .20 .16 SUR sivas 
CREST: WMOTER MOUS. So nico: 0 6'010/0.0:0)4.0:0.0\6 6015 le Ib. oA: .16 .20 oy 634 094 
MIN Trt care vicss 4's cole Cisa vaio sive ie oa be Ib. res Ro! i ie 75 .88 one 
Lovage Root; Ine, bags. ...<..<<5k0se-0000eess Ib. 235 4 sae a} | .22 
ARNIS DE Fo IIS 5 os 54's, 0 9:we. 0 n'00.0'8 Vie-sj0n e's ee | a es ree 1.75 7s 1.61 E.2 
Lycopodiurn, SS Ub: COBES «6.6.6 0:5 0105's 0100s:00:6 Kee Ib. .70 Ere] 85 70 81 41 
Mace 
Aeon Siete PaO: 1. CONE. 6. 55s be e:0 0:0 cs wears lb. .90 91 .98 .88 A Sree 
IR TI, Te ONE oo. isis aiecewwaieis.ows waco Ib. .98 .99 1.00 .94 1.00 .64 
PRME INO: 2; CABO So 520:0 5's 60-4): 0:0:010'510:08 00.4% Ib’ -61 -62 .68 -62 BY -49 
Miariva Flowers, Blue; bales... 6.o6cs2secscccsees Ib. 45 .50 -50 45 i .3C 
EB ce oa craves aia isin oie nieve ne eae lb. .45 .60 .60 45 .49 1918 
SINMUEREMEIIR occ Crises cess se coun saat Ib. .14 A ee .14 .14 ea 
ee ee Oe OT Ib + See Py 3 ote -61 .60 
BRRTRI, TPG GRICE: (CRBES 56.56.5500 0-0\0:4:016 nisre-oi8sce Ib. .65 .70 .70 MOR ioaia'e .85 
PE NR, MOMIOOD 0 50. oi niels © 0 #.0is sieve ss 0 dels Ib. -50 55 -60 -50 me 39 
SEE ION, 0s ois ain wip wise sore WN b wisinie ae oan Ib. | eee .50 45 TAT wicker 
DMGPIRnICe BROCE: AGE vin 6 ois: 0:5.0-0:0105 000040 sels Ib. Be .14 .18 a wkd «tl 
ee SURE re kee re eee BA Aide Manas mever » “semen .212 -10 
eS A DS ee errr rrr Ib Eg .18 18 134 see .10 
NIE NTR MMI on ras 6 oien oa vis ston ow eles clea Ib. oh5 16 .16 Se sisiece .18 
Mastic Gum, 120 lb COns. .......cs.00sccsccvesecs Ib. .60 .65 .65 .60 saath -62 
PLEAS THORNE ANDERS on gio ss iovas ow ais ss aniele' eee Ib. met Re 3 45 31 .83 PY | 
RP erren AN ONES boos acinwasis noosene seen Saas sins Pe Pe | .122 .09 
Diilet Seed Yellow: ages csccss60siserccesece Ib. .04 -043 04} .03% .04 O1;f 
Montan Wax, Crude, bags .064 .07 .07 .06} .06 -064 
PESAOTIOTL IMB. <> stave 6-010 54 Saorseis saw twresqnsieree BY | -28 .28 By) | .24 
aie MN RMNEE 5. 6 ais ois oe oh aS en wiew ne eeee .074 .08 .08 .07} .074 .054 
i AER Aes a ie ee ae 1S We tates 
SRST ROTI, WIRED, soos cic 0s 6s sinieincc onto al whe By i | a | .08 
DVittNeia Se AOWEER, LETS. 6 55s 6:0 0'5:550:01059,0 00110 055 80 0 HOD: sissies 2.25 2.00 2.22 oon 
EEE IN: 6. 5os54 sien caene DOsieiw ees on .073 .08 -08 .074 .074 .06 
Musk Root, Russian, bags... .-..600cccccsscses Ib. 11} cae Py > | 114 262 12 
Mustard 
Mustard Seed, Bombay Brown, bags..... poten: 054 -064 -06} -05}4 05% 1918 
California, Brown, bags. . acne .10 . 103 ll .073 .08} .05 
ellow, bags....... Ib. Pe Scenics .16 .16 .16 .07 
Chinese, Yellow, bags. Ib. 07 .08 .08 .06 Lae 
Dutch, Yellow, bags.. eas -073 .084 .08} .07 .08 1916 
Ee, PUI AIOE «6-55 0 nics epics cece sacsee Ib. .08 .084 .09 .08 094 .06 
Myrrh Gur, 200 Ib acases « «occ és oc sccecvcecs Ib. -90 1.10 1.10 -62 - 303 16 
PRIS SPOS OGG 6 i 5.5 6 cic Sinks bbs Kw oes Ib. See. “wagers sae sae .22 15 
PEO RIE SC ote isin Sv veiewluieiein waweislo sins oe Ib. San “ae “ae .26 15 
PRONE UN MOND SG 6 tos wc ois 5's dic we ein ainarere Ib < ) | .23 CEO ews 
Nutmegs. 110'S Cases. ....65...ccccscccesceceas Ib. 34 300 38 334 .36 «134 
Pe COUIB 66.05 nik cine eres eures ea sicae Ib. .45 .46 -50 .42 -47 oh 
CSOT, WUMIIES co Gs 5 -o:3 5 50s 4-06 ee ole slain aiatets Ib. .26} .29 .29 .26} -474 AIR 
Nux-Vomica 
Nux-Vomica Buttons, bag...........ccccecee. Ib. .04 -05 054 .04 .08 .04 
PGRRIEPOS, 200 16 GIIB 6.6 6.056: 0:0:0. 0000 00 veve cee -08 .084 -08} .08 .08 -074 
ROE SE OR MIRIB So i550 000-00 on acisiecwsceeal Ib. .05 -05} -06} .05 .06} .08 
IS asic ova ien sccocicsewe<wesisansiare Ib. 043 ee, esse .06 .06 -03 
Olibanum Gum 280 Ib cases Siftings.......... Ms. ewes my 113 free ame 
ee Se ern Ib. By 29 .29 one - 104 .044 
DUG RNR so 518 655 0:0.0'845 oo sica ee eierels Ib. .26 -30 30 .26 5 lr 
a aay ee ey eee re oe: Ib. HO. Orgies .20 .18 EG Sstcare 
NE Oca cn aisiuicinersawean sieee seca eee oie Py mL .14 SHO © ‘eiscersce 
Opium Gum, USP, cases. . 13.00 13.00 12.00 12.00 -70 
Granular, cans....... ae 14.00 14.00 13.00 13.00 8.75 
Powctered, WISE, CORB ....6 66 6.0 60600060000 ve 14.00 14.00 13.00 13.00 8.65 
DARE CHOWETE ERE orcs 6. Sakic daceeeacent . GEO” wesas “a> .25 A; CC eone 
PRR RR NOMIED 5 01554\0)5 3:4'¢' «sion oicwmicleeeaee mp | std .10 .10 .073 
NE avs censcccscecwsaeasseetseentts GUE Gcews .08} .08} .082 04 
Orris Root 
reks PROG FIOe. WIG TIRES Ss os6s.oi6s:0:0 seve seee oe Ib. 13 .14 14 .10 .09 .19 
Powdernd, 200 BIS. ...i5.6<0s00c0 cece cece Ib. ae .16 .16 wg Ad 1918 
asin sc eb nasa e knee ewe Ib. che <a Bi .09 .08 .14 
Pamened, SOO TDS... «6 ccc cccccecccecs Ib .14 15 .14 Be Y viz weave 
POMRPEM MMOD os Sarg ciciaie oie pe rcie-cis ore clgneie esi Ib. | re -90 .80 .64 ef | 
Ozokerite Wax, Brown, Hard. ........sscceess SRS ree a ae eee al 
MG nso Vin nia sin were © sin aisiee sesecoww ee % .24 .25 ae .24 <a Since 
STE NE REE a 6 6 65:6 0:5 5;5059 or0e-stooaeienee -30 al 31 .30 .30 .25 
Wee I, ABE «0 50) o's oc ovcceseneGor oar oan .37 my .37 Me i 
Papain, Crude, 150 lb cases............. 3.45 3.50 4.90 3.45 3.45 2.80 
ure, Powdered, 10 lb bot 3.95 3.60 4.35 3.55 Soe enelaia 
PRIMO SIIB 5s 6. 0p ois 00 vino. 5)er0 5 alee 5 ons sree as 25 28 .28 .23 | are 
Parcira Brave Rock, Bags. .o06.5:0 660000 20<0 0008 oat Ad 12 A Ak 14 
en ft a a a oe Ree re 5 re one ay 27 .20 
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Drugs 


76 William Street 
New York City 
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ALCOHOL! 


Pure, Special & Completely Denatured 


National Industrial 
Alcohol Co., Inc. 


NEW ORLEANS, LA. 



















1857 1928 
Made S I L VE R At our 
For N, TT, R A TE Plant 
Seventy Newark, 
Years C.P * N.S. 


For Medicinal Use 








{/\OOPER’ Charles Cooper & Co. 
CERTIFIED 192 Worth Street 
HEMICAL' New York, N. Y. 
The sign of well Established Works: 
made chemical: 1857 Newark, N. J. 
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EXCLUSIVE DISTRIBUTORS 


R. W. GREEFF & C0., Inc. 


64 Water Street, New York 
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Passion Flower Drugs and Spzces 


Serpentaria Root 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - Jan. 1927 68.7¢c - July 1927 71.7c - April 1928 67.8c 




































_ Current 1928 1927 1914 
generally realized. The farmers are aos ae ae a 
practically cleaned out of supplies and [p,sion Flower, bales........ Ib 06} 07 .10 06} 07 08 
there is a definité shortage ahead for the |Patchouli Leaves, bales. 23 24 .29 23 26 10 
f Pennyroyal, Herb, hong Ib bag; «Ib. [ <r .07 .07 .07 : 
coming year. This should result in Leaves, 100 lb bags....... ‘Ib. 114 .16 .16 114 :16 £04 
sharply higher prices when consumers Belitory Root, bales 4 18 -19 -19 18 -16 -20 
enter the market in a big way. IB K DAS 2.560600 Ce 38 38 30 30 11} 
White, bags........ eee 614 .62 .62 544 .48 - 184 
Ipecac Root — The powdered Car- (ELSES SS or a ae rng eR ER lb -36} <n .43 363 30} oli 
Oa Pern Ib. Bee 34 43 ee aoe .10 
tegena root has been marked down to ellecherry, Oo occu oie cata Ib. 133 134 "44 33 31 “1d 
$3.10 G@ $3.15 per pound, which price is on, ah nae mae aati ~ 58 .60 .63 . 53 EE. ¢ eaecere 
more in line with the replacement values. — og ee ene Ib 22 224 .26 oe 26 4 
RINE TODS oo 5.0:55.0.00 05 00.00 e'c'eivie's vere Ib. 58 2 -60 38 -30 14} 
Other grades remain unchanged and de- Capsicum, Bombay, bags..........0.e000. lb. 18 .19 .23 18 eee 
mand seems sufficient to keep the posi- Peppermint 
tion firm. Peppermint Leaves, Imp, bales.............+++ 3 - . .50 43 43 
Jalap Root — Is fractionally higher Herb, bundles 22) ee . ci: Se Me Pes, 
eru Dalsam, see Dalsams 
at 20c @ 21c per pound for spot goods. [pf Teaves’ bags. ‘Ib 13 14 4 DB 134.12 
Demand is normal. Pimento Select, bags..... lb. at? .18 .20 164 a7 04} 
_ : Pink ROO, True, BARS. . << <000.05:0.06 lb. 58 -60 Be 58 534 -65 
Lady Slipper Root — Large supplies Pitch Burgundy, see Burgundy Pitch. " ss al we en ‘ ‘ 
in primary markets has resulted in [pice Berries base. te i 330s 20s 23108 
sharply lower shipment prices and mod-_ |, Root, 200 Ib bales. 074 = 08 10 074.09 05} 
: : ‘ : Pomegrant Bark of Root, bags. «lb. 
erately lower spot prices being in effect . Bars. se gacestetees ib. Nom. eeieis “4 20 254 2 
arK O ruit, ags. . oe «ID. OP.) eee . ° . 
Spot goods are now offered freely at | Bark of Tree, bags 620.0... IIE Ib. 115 218 121 15 me a 
78c @ 80c per pound as to seller and 
i iia Poppy 
quantity. Poppy Flowers, iso rccuneeneh Ib. .50 .60 -65 -50 -60 -40 
/ : SMM PMNNIEs 555 19750 rs\siaie\ vis sa)s:o 105/40 /sin ie aio ies ior 5 Se Given ‘ : - F 
soi etic A short crop os oi Seed, Dutch, bags. 0000000 Ib. 208} "65112 208} 13064 
item has advance rices quite sharply OTMAN, DABS... .ccccccccccccccccccccce 5 ‘ . 2 a) See 
P q P'y Blue Indian, bags...-........cccceccccccs ie OM. wssce 10h 10h = 110 i917 
and dealers now quote spot goods at Prick nits, Indian. RGR. ie So awcoco ree Ib 25 oP 25 25 25 1917 
“ nN eer rt rT i 4 ‘ . : 7 ‘ 
39c @ 40c per pound. Southern bags RN oh PRS RN TCeE MO . x Hy 14 16 E 138 i yy 
: nen : = : NPN MEIER aco oo -siciniwine-s «nisiwwwie snin'a oe bs Z : : 3 p 
Linden a Slightly — p,Betties, bags... cteecteecteeeee. ee ae 22 V7 wees orcas 
rices are uote: or s t ‘oods refiect- rince Ss Pine, Dales.... - AD. . . . . 
ee ee eee itt te Pulsatilla, Herb, bags ar I2si4 a | cs 
ing higher shipment prices. Flowers Pumpkin Seed, bags. . Pah: = Ars ‘-, — -16 2 
with le: ves ar now h ] 32¢ ‘a 33c luassia IPS, DABS... weer eevecereececccesece le “UDG 3 secvece e ° e . 
aves ane now held st : © |Quebracho, bulk, 125 Ib bbl............000006 hb 29 #30 1% .29 6b <1 
per pound, and without leaves at 32c @ Queen of the Meadow, Herb...............0.- Ib. .07 .08 .09 .074 A i roo 
33c per pound. OG SOR 65.655 ven simsaiesresinwneaaiee! on ae 07 -08 .07 .07 .07 
_T : J eke Sond RRRES sav icia senso oniew wes eon cene: .60 .70 oan .60 ¥ -60 
Mace — The market is steady but [“Cape, bags.....+..ss.sscssssceesseneeecens Ib. 195 1:00 1:50 195.1 16h_ 356 
activity is lacking and demand is con- Rage Sead, South American bags...........05- Ib. a -, ‘i a 05 are 
ad z eae SMR Sac Sas ih cis iese sei oo rats waves eis loiece we " J 4 Z MB sicciee 
fined to small lots. More activity is | Japanese, smail bags......1..c.scllscllos: Ib. 106 107, 107, 06h ~— 064 “i916 
anticipated for September and October, [Raspberries, Dried, bbls..........sseceeeeeese Ib. 45 .60 85 45 1.03 27 
it i i ‘ i i TRG SMNEEPR IBIS 5.6 5 «6:40 s0:0010 3:00 sie'6i0 00 605 Ib BE Sait .08 .08 MOBY sererares 
and it is possible that prices might te he ee a a mall aa a me 2 12 12 eS 2 
harden at that time. II ois ca dewsasearussah ~ 2 s&s 8 os 10 II 
Mandrake Root — Lower shipment Rhuberb Root, HID, CREE Sc eitinsees xinceeircnonine ib. -38 39 45 38 4 21 
. . ‘owcered, Scoccccccecccccscccccccccece le . . . . —_ aeeve 
Prices from producing centers are quoted TR GREIRSY TPRVER AGIOS 5.5 5:6: 6 sis.c:0.0's8.cwsiecewe Ib. .04} .05 .06 .044 .05 .03 
as a result of the new crop necessitating Flowers cases, bales.........cccesscsccececs Ib. .25 .30 .30 25 25 1918 
iqui F i rai PROS PE GENS ooo io esc cv cicwisises oa ccwonaae | See .40 .45 .38 .30 18 
liquidation of @ portion of available MRE et POSercrcccccc TUE Ib. “1165 1:70-2:20 170185 1..75 
supplies. This has been reflected in |Rue, Herb, bales..........sseeececeeveeeess Ib, 118 =.20.- .20—S”—s«« 8—«wC SCO 
lower prices in the spot market and offer-  |Sabadilla Seed, bags. ..........seceeeeeeeeees Ib. 32 34 35 .30 33 A) 
ings are freely made at 13c @ 14c per EE, PRIUR So ,4:0'0's c/s winle'e ca iciee «isos eiet Ib. 36 38 .38 32 Sa genres 
pound as to quantity. Saffron 
Mai Stat I | Saffron Flowers, American, bales. ............. Ib. 35 -40 .40 .294 .39 .44 
ajoram Herb — In more libera Valencia, | Ib cans..........+0csccsecceeeee Ib. 11.25 11:75 16.00 11.25 17.00 11.50 
supply with the arrival of new crop goods. |Sage Dalmatian, PIRES Sacre coicrsia oases cisisre siase'swrttee ib. 2 06 07 et = tt 
ree. MICS... cerccccccccececcececcesccecess e . . ° ° . 
Dealers have therefore lowered quota- |e. darac Gum, 300 Ib bbls................... lb. 30 .35 (35 30 30 «19 
tions slightly and are now quoting 17c  |Sarsaparilla Root, Honduras, bales............ Ib, 55 58 52 me ew .65 
@ 18c per pound. RINE MIEN 0g Ie fo arcig ic wala’ e'crsic sie cicieis sia ore Ib. By J .26 .29 wae 34h 30 
. , fras Bark, Ordi SMUD 6-wis'sere:ass's-0ieb oes Ib. 13 14 ae my me | J 12 
Majoram Herb — In line with the woe ee : a 2 127 3286 
general conditions brought about in |Savory Leaves, bales............ceesececeeees Ib. .08 .084 10 07} .08 034 
Europe, and principally in France, by the |Saw Palmetto Berries, bags..............+e++ Ib. Be | 12 -20 S| .64 .09 
, wa aa Scammony Resin, BOXES. ....cccccvccesccccese Ib. 1.30 1.35 1.35 1.30 1.30 1.73 
cool and excessively rainy weather in |" Root, bags........ss.ccscsssscscscceceeee WE sare [084 = 108} = 10841918 
the past year, this item is in restricted |Senega Root, bags. ..........seseeeeeeececees ib; 1532 «51035 0:40 24227 .90 50 
supply. Shipment, and consequently |Senna 
spot prices, are higher and the position [Senna Alex., 150 Ib cases...........eseeeeeees Ib. “35 30 .30 325 23 35 
Ke Fiat teal, 890 US COSES «6.65 5 oesccceiccsevcecs Ib. +13 ok? oke «33 .13 30 
of the market is regarded as strong. podenting. 400 Ib bales....e2ecc.ecciecee tbe 10} aH 104-104 13 
ati ‘Or OSA AR are le . ° ° sf eneée 088.0% 
Quotations for French goods on spot are Powdered, 200 Ib bbis. Ib. 16 “17 “17 116 1174 "1918 
named at 17c @ 18c per pound, and Tinnevelly, Bold, 350 lb bbls.........-.+.--- Ib. AS eo) Wf .20 ye id 
G z Medium Leaf, bbls.......0...cccceceueee Ib. 11 12 134 .09 12 084 
serman goods at 15c @ 16c per pound. Small Leal, bbls eh a EES Ib. -08 10 10 a 074 +05 
i se ‘ : . ods, Riattaenipe wee sainaeiie acrnn ; .09 4 A ree 
Mullein Flowers More liberal Powdered, 200 Ib bbls..............cc.0e. me zac: aT £10 1 [10% 1918 
supplies on spot has caused a reduction |Serpentaria Root, bags......csceceeeececececs Ib. .70 52 77 .70 .76 .42 
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“Les PARFUMS 
de FRANCE” 


An International Perfumery Review 
the only one published in Grasse 


It isthe Professional Publication 
Most widely read 
Most carefully edited 
Most richly illustrated 


With readers in every country 
of the world, it will carry your 
advertisement just where it will 
do the most good. 


) ‘. 


Our Copy Service Depart- 
ment will gladly assist you 
with suggestions for and 
preparation of your adver- 
tisements. 


> C 








Les PARFUMS de FRANCE 
Editorial and Business Offices 
Avenue de la Gare 
Grasse, France 
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BOY //HOPKINSESD. 
DISTRIBUTE. 





Te, 





WHITE PINE COMPOUND - 
N. F. 


CASCARA SAGRADA 
ASAFOETIDA 
SENNA 


Any quantity whole or milled 
to your requirements. 












J. L. HOPKINS & CO. 
MERCHANTS IN ANALYZED CRUDE DRUGS 
SINCE 1890 
135 William Street 
New York 
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PHYSIOLOGICALLY 
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E WILSON LABORATORIES | 
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4221 So. Western Ave., Chicago, III. 
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816 First Ave., New York 
23 S. Orianna St., Philadelphia 

501 Howard St., San Francisco 

1220 W. Pico St., Los Angeles 

826 Clark Ave., 
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Shellac 
Zedoary Root 


Drugs and Spices 





Standard Purchasing Power of the Dollar: July 1914 $1.00 - 


Jan. 1927 68.7c 


- July 1927 71.7¢ - April 1928 67.8c¢ 





in price to $2.00 per pound for flowers. 
Demand is moderate. 

Myrrh Gum — This market continues 
to move upward as the primary market 
is relieved of its supplies and the shortage 
becomes more generally realized. Spot 
goods are now firmly held at a rather 
wide range of 90c @ $1.10 as to seller 
and quantity. 

Nutmegs — While the spot and ship- 
ment markets have been quiet and un- 
changed, strength should come to the 
market due to the fact that an associa- 
tion has been formed among the spice 
trade of Grenada, B. W. I., with head- 
quarters at St. George's Island, to fix 
prices of nutmegs and mace fortnightly. 

Orris Root — This market continues 
to strengthen and spot prices are above 
last month, now standing at 15c @ 1l6c 
per pound. Steady advances are still 
in store for this item as conditions in Italy 
are now formed so that the farmer will 
receive much higher prices for his goods. 

Patchouli Leaves — Although the 
market has undergone no change during 
the past month, the tone is decidedly 
easy due to the fact that interest in pro- 
duction has been greatly stimulated as a 
result of the low prices now being ob- 
tained for rubber. The workers who 
abandoned patchouli leaves when rubber 
advanced, are now returning to their 
former occupations. 

Peppermint Leaves — Although the 
market has undergone no change, the 
position is generally regarded as easy, 
due to reports of an excellent sized crop. 

Pink Root — Lower prices for ship- 
ment have lowered the spot market some- 
what and quotations are now given at 
58c @ 60c per pound. 

Poppy Seed — Slightly lower prices 
for the German seed are in effect. How- 
ever, the market is regarded as steady 
and no radical changes are anticipated. 

Rose Petals — Pale are lower at 40c 
per pound on spot due to more liberal 
supplies being on hand in several direc- 
tions. Red have advanced to $1.65 per 
pound due to higher shipment levels. 

Sabidilla Seed — Poor growing con- 
ditions have made the new crop one of 
small size and rather poor quality. Con- 
sequently, shipment and prices have 
advanced, and holders of spot goods 
now name 32c @ 34c per pound for whole, 
and 36c @ 38c per pound for powdered. 

Saffron Flowers — The Spanish ma- 
terial continues its long period decline 
and is now held at $11.25 @ $11.75 per 
pound as to seller and quantity. 

Sage — Dalmatian sage is priced 
lower at 534c @ 6c per pound, although 
the Greek holds at 544c @ 6c per pound. 
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Current 1928 1927 1914 
Market High Low Aver. July 

BNCIMG A IN HOMIN nie. ic 0'6.0:e bisiciiseinieceeiene-ae Ib. <o7 58 58 Ber 50 15} 

ee ey eee ea! Ib. .18 .20 20 .08 -074 ott 

Skullcap Leaves, Eastern, bales......... ecistslg tee (vieelns +0 40 Re 5 45 +13 
WY MRTRIT UE SIOE Fo. sin so 54.0 4 ka sinensis anvoee Ib. 18 .19 .26 18 7 1S ree 

Skunk Cabbage, OPINOE, BALER. 66.66.50 scccccec Ib. .14 .16 16 14 122 10 

Snake Root, Canada Natural, bags...........-. Ib, +24 By 30 24 -28} 14 
Canada, Stripped, NS I A IGS, 2 Ib. oo)” Sada 55 e >} oF -40 

Soap Bark, 150-200 Ib bbls Pee aces ek eweceuee Ib. .14 me +] 15 14 Py te | .09 

Cut, SOSA SMU BARR os cs Sistas gusic.c'ssv.eclo ne Ib. Ca? “iwisisies 17 .16 Py -10 
Crushed, 200 Ib bbls bene Sieh aths aerate lb. =| SSaoe AA 16 1d “Oot 
RO MSET OR UMNO 5-5 oictnaisip oa sivas ss oe'ee or Ib. So” -seees .18 18 Ge eae 

Spearmint Leaves, American, bales. ........... Ib. ae -30 30 one pe | 15 
PMOIER MIMUED ccicicwials s4is.ccciseieaeiiveaneeety Ib. ae aweas 14 14 | | | ees 

Spermaceti, blocks, cakes, caseS........seseeee- Ib. By 4 <35 35 Psy? ee 

Spikenard Root, bags Serna tele siete einiv wa leNieisiewieie on Ib. .20 iat 25 .20 IZ -10 

Squaw Vine, bales............ SSeew eles ss eee Ib. <a8 19 21 ol 18 -08 

PE MINEDO SE) cicc'sd ce san lok isineseacieseiesete Ib. .08 .09 .16 08 -06 -04 

POMIACIOD RMI. c:5'5-0:5:dain seinen oe'oae stein Ib. -20 ay -30 BL 3 oad 1918 

Pati ERBOTE GABE DRIER, 5 6:50 «\si4'5 6 1a'5 010 ives e000 8 Ib. 16 sl7 BY rd «154 ay -103 

Stillingia ye bags. dpa genset asewissaaa sh Ib. .10 Bp a .10 .22 06 

PURSE RR RBOE NEMMRIR i oi Siow siete lovin eo ie oieigsne aleve Ib .08 -09 -08 .08 06 

St. Ignatius Og Oe ee Ib. 143 ee 15 143 «ld 18 

CDE, JONG D EAPCRG, DARE. . iccscccdcce esas ene sandr dees .09 144 .09 14 06 

Stramonium 

srramonium Tenves, tales. .......s00se0sesece se Ib. .16 17 .20 .16 18 -07} 

MASS sic tol is (negate wie S091 sie sles einiabourees Ib. BOZO <swisiers -074 -074 073 .08 
Strophanthus Seed, Hispidus..........cecccecs Ib Nom. 2.00 2.00 2.00 -074 08 
SRE MAM sois.055 <2 <0 15.646 s's'0\sle ein ose lsisrewin cere Ib 2.70 2.90 3.00 2.00 1.98 40 
mtarax Liquid. Arcifictal. ...s ss.<o0s0000s000ees Ib. .26 ood Rb J .26 «20 18 
SINNED aos s voce saan ne cakinoes cute Ib. -43 45 45 36 -36 18 

munnower peed, ens CAE, ... ic.600 scsece ceccien Ib .08 .08} .09 -06 .08 .04 
SIORALES PATHIETAORNN, T0QUR « 6 ic:s-0'0:0:0:0:9'0:50:0.0:0'0'o'4 50.0 Ib .06} .07 07 -06 MO: Scaae 

MRNET ROMER EMREE «C55 4.0 sssin'ecigisis alate sieemeanee Ib. .05 -06 .06 .05 .05 1918 

RMN PNIE, AOISIRS 5G 55:5 5:5 40: 49 a se.s jas oie,s'o 0s Oe.ores Ib. .05 -054 .06 .05 054 -043 

LO SSR err a ae, ae 3.85 3.85 3.82 2.40 

MARY, ROTTS NR 5 5 6.65 sic nisin ieee does wees Ib ont .14 14 ti oun 07 

Der, Barhedoes, 50 gal bbls. ...6.06c0cesccecs Ib. 1.40 1.45 1.45 1.40 Or onccs 
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What does 
SPECIFIC GRAVITY 





mean? 


Naturally you know, but what does it mean in connection with an Oil, and par- 


ticularly with a MINERAL OIL (PETROLATUM LIQUIDUM, U. S. P.) ? 


When White Mineral Oil was produced only from Russian Crude Oil, the Specific 
Gravity was then a fair indication as to its quality, (taken in conjunction with 
other tests) and it naturally followed that the higher Specific Gravity oils also had 
higher viscosities. 

It is the “VISCOSITY” of an oil which principally determines its value as a lub- 
ricant for either INTERNAL or external lubrication. 

The Specific Gravity test, taken alone, is obsolete now as an indicator of quality. 
ALBINOL Genuine Russian White Mineral Oil (Petrolatum Liquidum, U. S. P.) 
refined from Russian Crude has a VISCOSITY of over 325 seconds @ 100 F. 
Saybolt and a Specific Gravity of .885. Oil made from other crude has a viscosity 
of 300 secs. or less at the same temperature and a Specific Gravity of over .890. 
Specific Gravity is therefore not an indicator of quality. Specify ‘‘ALBINOL”’ 


SCHLIEMANN COMPANIES, Inc. 


53 Park Place, New York, N. Y. Refinery in Hamburg, Germany 




















NAARDEN 


CHEMICAL WORKS 












Petroleum Products 
of Highest Quality Refined 
From Pure Pennsylvania Crude 


PETROLATUM 


AND 


MOTOR OILS 


a 





QUININE SALTS 









NAARDEN Gs COLENTeD) 





P. B. 2 Bussum 
Cable Address: Chemische Bussum 


Pennsylvania Refining Co. 
Karns City, Pa. 
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Photo Wilse 


One Hundred Million Cod. 


In the winter and spring of each year, huge shoals of cod make 
for the coasts of Norway. They are looking for a spawning place 
in the comparatively shallow waters close to land — not more 
than 25 to 50 fathoms deep — where they also find their food. 


This regular annual migration means an extremely active fish- 
ing season for Norway, during which anything between 60 and 
100 million pieces of cod may be caught. 


Fishing takes place so close to land that the livers to be used 
for the manufacture of codliver oil reach the refineries on the 
same day as the fish are caught, and hence they are as fresh as 
they possibly can be. 


It is for this reason that Norwegian medicinal codliver oil is 
so excellent in quality. Unexcelled in vitamin-content, it is practi 
cally tasteless and odourless. 





Anti-rachitic 
Growth-promoting 


NORWEGIAN MEDICINAL CODLIVER OIL 


1 FABRITIUS, OSLO 
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er Lofoten COD LIVER Ott, Medical Quality _ 
WU | | | | AAU 


“A-A BRAND” 


The recognized standard, known for its high vitamin contents. Guaranteed the finest 
Lofoten non-freezing medicinal cod liver oil 


P. R. DREYER Ince. 


Sole Representative in the United States 


26 CLIFF STREET - - ~ NEW YORK 
CHICAGO PHILADELPHIA KANSAS CITY BALTIMORE ST. LOUIS BOSTON 


A typical receiving station 
located in Lofoten Islands. 
This is Al Rost. The en- 
tire life of this town cen- 


ters in the fishing industry. 


AALESUND - ew lolhol- Pato oe 











Pure, Dependable, Uniform Quality 


ETHER 


Concentrated and Technical 
also for Anesthesia 


For Seventy Years Manufacturing 
Chemicals for Medicinal Use 


PER(\ Charles Cooper & Co. 
TEES 192 Worth Street 
New York, N. Y. 


The sign MAL well a Works: 
made chemicals Newark, N. J. 























& W Lanoline is an American manu- 
factured product produced under the 














= — : — supervision and control of American chem- 


Here’s How ists according to American U.S. P. stan- 


dards and its purity Is thereby guaranteed. 


Whenever you need machinery and equipment, ‘is 
containers, raw materials of any kind and want Largest producers of Lanoline in the 


information or sources of supply—ask DRUG United States.” 


MARKETS. We may not be able to help you, 
but the chances are that somewhere in our files, THE B &W CO. 





our organization or among our acquaintance is 
just what you want. Try anyway. We're glad Bopf & Whittam 


to help. Established 19,1 4 
s Westheld. N. J. 
DRUG NARKETS Pioneer American Manufacturers 
25 Spruce Street New York 
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Wrapped in 
Cellophane 
on our machines 


Wrap your product in 


Cellophane 


by machine 


More and more manufacturers are 
improving their packages by wrapping 
them in Cellophane, that sparkling, 
transparent material which gives such 
an air of quality to a product. 

Cellophane prevents the package 
from becoming shopworn—handling 
cannot soil it. 

Being as transparent as glass, Cel- 
lophane permits perfect display of the 
package design — in fact, it actually 
intensifies colors. 

Many manufacturers adopted Cel- 
lophane even when it was necessary to 
wrap it by hand. Now, thanks to the 
low costs made possible by our machine, 
Cellophane can be used with profit on 
many more products. 

Send us a sample of your package. 
We will return it to you, wrapped in 
Cellophane, and will give you com- 
plete information and cost figures. 

Get in touch with our nearest office. 


PACKAGE MACHINERY COMPANY 
SPRINGFIELD, MASSACHUSETTS 


New York: 30 Church Street Chicago: 111 W. Washington Street 
London: Windsor House, Victoria Street 
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Germicidal Powers of Essential Oils 


(Continued from page 219) 


Le | ee ere 0.4 
CO Ee CEE RE eee Less than O.1 
EEO OT Oe Less than O.1 
OE FRET nC ee 0.6 
| EL ETOT [9/0 pee a eae eee ree tee 1.6 
NE Nis ves sacs casoeasas 0.4 


The conclusions arrived at by the investigators are 
as follows: 

‘From the relatively short series of tests above it 
would appear that this may well be done, in a general 
way, and it was a fact that towards the end of the 
experiments the drop number curves gave us a good 
idea of the probable coefficient, and in that way 
saved a considerable amount of rough ranging tests. 

There are, of course, as might be expected, a few 
oils which are apparently not in accordance with the 
general rule that the greater the lowering of inter- 
facial surface tension the greater the germicidal value, 
for example Japanese mint (dementh.) 0.7, gives a 
curve which should indicate a coefficient higher than 
is found, and the same applies even more to kananga, 
which gives a coefficient of less than 0.1. 

“The subject is complicated by the fact that 
apparently some of the oils form quite stable peroxides 
of some of their constituents similar to the well known 
case of benzaldehyde. In a few preliminary exper- 
iments we have found that these peroxides possess 
considerable germicidal power, large enough indeed 
to elevate the coefficient of the oil itself. White 
camphor and eucalyptus are two of the oils which we 
have found to form these germicidal peroxides, and it 
may be that such peroxides will be found in the case 
of quite a large number of other essential oils.” 

“We have determined above the Rideal-Walker 
coefficients of some 26 pure samples of well known 
essential oils. It will be noticed that quite a number 
of them give a coefficient many times greater than a 
number of commercial disinfectants on the market, 
some of them, such as palmorosa (9.0), cinnamon 
leaf (7.5), and cloves (8.0) may well be styled high 
coefficient disinfectants. It is no unexpected thing, 
therefore, to discover that it is these high coefficient 
oils which have been found by long years of clinical 
experience to be the most valuable as disinfectants and 
antiseptics against bacteria in every day life. 

“Although we cannot at this stage enter more 
precisely into the exact relationship between the 
chemical composition of an oil and its germicidal 
activity, it is as well to note that in a few cases the 
germicidal power is roughly proportional to the 
percentage of one chemical substance in a_ chosen 
series of oils; for example, oil of cloves contains 90% 
of the phenol, eugenol, and has a coefficient of 8.0; 
cinnamon leaf contains about 85% of eugenol, and has 
a coefficient 7.5; and bay oil contains about 60% 
eugenol, and has a coefficient of 5.5. We hope at a 
later stage to investigate the subject more fully, but 
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it is very much complicated by the fact that most 
essential oils are such complex mixtures. 

We have shown that essential oils when dissolved 
in B. P. paraffin lower the interfacial surface tension 
between the B. P. paraffin and the water. Since it is 
well known that the formation of these surface layers, 
due to absorption, of disinfectant round an organism, 
is one of the means by which bacteria are killed, we 
have attempted to determine whether a disinfectant 
can be evaluated by means of its surface tension lower- 
ing effect. 





McKesson & Robbins Merger 
(Continued from page 225) 


are, and we shall continue to be, an INDE- 
PENDENT WHOLESALE DRUG HOUSE, 
serving the retail drug trade as heretofore to 
the best of our ability, in such territories as we 
may choose to cover with our salesmen, with- 
out dictation from any but our good customers 
themselves, and supplying to all manufacturers 
who have created a demand for their wares, an 
impartial clearing house for the distribution 
thereof as called for by the retail drug trade. 

We firmly believe in the future of the inde- 
pendent druggist, whether retailer or whole- 
saler, and while we recognize the right of others 
to their own opinions, it is our firm conviction 
that the establishment of chains such as the 
above, and their logical outcome, the chain of 
manufacturers, wholesalers and retailers, is not 
for the best interest of the retail drug trade. 
Because of this opinion, we shall continue 
to operate independently, declining to be 
dominated by others and equally refusing to 
attempt to dominate the retail drug trade, or 
any part of it. 

We do not arrogate to ourselves the ability 
to teach the retail druggist how to conduct his 
business, but at the same time we stand ready 
to co-operate with him from time to time in 
any plans which in the opinion of the retail 
druggist are to his advantage. 

On this creed of independence for you and 
us we shall continue to solicit your favors, 
believing that we are both vitally interested 
in the continued growth of the indpendent 
wholesale and retail druggists. 

The statement of Sewall Cutler, president of the 
N. W. D. A., (whose company is included in the 
merger), stating that the merger will in no wise affect 
the N. W. D. A., is particularly interesting: 

I want to state most emphatically that the 
new McKesson and Robbins Consolidation 
should in no way affect the National Whole- 
sale Druggists’ Association. The merger was 
formed with the idea not to disrupt or demoral- 
ize any asociation or organization that was in 
any way affiliated with retail, wholesale or 


“STURGEON BRAND” 
PRECIPITATED CHALK 


manufactured by John & E. Sturge, Ltd., 
Birmingham, England 


Uses: Specially prepared for Dentifrices, 
Cold Creams, Toilet Preparations. 


Guarantees: Free from grit—Uniform. 
Packed in casks and bags. 


“VITAMOIL” 


finest medicinal non-freezing 


NORWEGIAN COD LIVER OIL 


Refined by Albert Mohn, Bergen, Norway 


GLYCERINE 


Chemically Pure Guaranteed B. P. Test 








Importers of all grades—Specializing in 
English German Dutch 
manufacture 


Stocks available in New York City 





THYMOL CALOMEL 
BENZOIC ACID 


Agents for Howards & Sons, Ltd., 
London, England 





Spermaceti Copper Sulphate 
Magnesite (Grecian) Senega Root 
Magnesium Chloride Epsom Salts 
Formaldehyde Borax 

Oxalic Acid age ” 
Bicarbonate Potash 


Manganese 
Barium Nitrate Sulphate 
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manufacturing drug interests. Those in the 
merger hope on the contrary to work for stab- 
ilization and constructive plans. They hope to 
work with and to encourage those who have 
similar ideas in mind. 

The executives of the individual houses that 
go to make up the wholesale group of McKes- 
son and Robbins plan to attend the Atlanta 
Meeting of the N. W. D. A. with the same spirit 
of co-operation with which they have attended 
in the past. There will be no action taken or 
any McKesson & Robbins Meeting held at 
Atlanta, so that the National Wholesale Drug- 
gists Association work may progress smoothly 
in the regular channels. 

I, personally, feel that there has been, is and 
always will be a need for a National Wholesale 
Druggists’ Association, and I can assure all 
that McKesson & Robbins will not take any 
steps that will be contrary to the policies of 
that organization of which we all have been 
most interested and enthusiastic members. 

Also the letter of James W. Morrisson, president 
of the Fuller-Morrisson Company (included in the 
merger), asking the retailers to be patient, is interest- 
ing because it does not tell them what to expect but 
merely indicates that it will be to the retailer's 
advantage: 

The notice by the larger wholesale druggists . 
of the country that they had united their forces 
to help their customers, the indendpendnt 
retail druggists, has just been delivered as this 
is written. 

Already some of our retail friends have told 
me they think this will be a big thing for the 
independent retailer. 

I certainly think so. 

That was one of the principal reasons why | 
went into it. 

Trade evils are the growth of years. 

They can't be cured overnight. 

I believe absolutely that in this new organi- 
zation we have a great power for the good of 
the legitimate drug trade in all of its branches. 

Shall we not take time to be sure that we use 
that power wisely and fairly, and not waste- 
fully ? 

Don't you agree that this is worth waiting 
for ? 

As to the possibilities of drug manufacturing, dis- 
tribution, and retail mergers working back into the 
production of their own raw materials, George 
Simon, of the Heyden Chemical Corporation, has 
the following to say: 

It is difficult to answer your question as to 
the policies which the development of mergers 
for distribution of chemicals and pharmaceu- 
tical products will bring for the manufacturer, 
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without having a clearer idea than now exists 
as to the policies these combinations will adopt. 

I do not believe that they will build their 
own factories for the production of chemicals 
such as we make, because they require so much 
special knowledge and experience, developed 
through years of research work, besides expen- 
sive manufacturing facilities, that we hardly 
think it would be in the scope of these com- 
bines to enter such a venture. 

In studying the prospectus of a combination 
of fifteen well-known wholesale druggists, I 
find that co-operation with the manufacturer 
and the retailer for improvement of the service, 
and reduction of cost to the latter, is the object. 
There should be no reason, therefore, why the 
manufacturer should not welcome such co- 
operation. Economies in distribution and 
handling of his products will make them 
cheaper for the ultimate consumer and there- 
fore, probably increase consumption. 

The trend of the time is for concentration 
and for development of large business. The 
formation of mergers is, therefore, in line with 
modern methods, and manufacturers have to 
adapt themselves to these as a result of natural 
developments. 





A Disagreement With Mr. Goode 
(Continued from page 216) 

Let's get back to that “horse and water” proposition, and 
we'll find out that human flesh and horse flesh are vastly different. 
When Mr. Eastman started out with Kodaks, was there a market 
for his product ? How many men, women or children could you 
count who were just sitting back, waiting for Mr. Eastman to 
“please let them have a Kodak?” There was NO market— 
there was no desire—both of which were created, and if you are 
on speaking terms with Mr. Eastman, he will, I am sure, be 
frank enough to tell you that advertising did it. And lo, there 
are scores of just such instances where a marketless product was 
born, and the market—or human desire—created long after the 
product came into being. 

That the Advertising Agencies have ever gone into market 
analyses, research, etc., in an amateurish fashion will be a revela- 
tion to the most of us, and if what we are offering our clients in 
this respect is not worthy, then we are paying out a lot of good, 
but useless money. And, as far as depending upon copy alone 
is concerned, if Mr. Goode will take the trouble he will find a 
good many products that “‘don’t do nothing but.” We have 
several clients on our own books who depend solely and absolutely 
upon copy to sell their goods, traveling no salesmen of any 
description. Yes sir, it CAN be done—nay more, IT IS DONE ! 

We can go further than this with Mr. Goode; we can show 
him more than one account that we have developed from infancy, 
through every step it has taken, into full-grown manhood— 
and the manufacturers themselves will attest this statement. 

There is one thing which I notice Mr. Goode fails to mention, 
and there may be method in his madness—the financial side. 
Did it ever occur to him that most Advertising Agencies are 
bankers to a great many clients, and but for credit extension 
many an account would die in the borning ? And yet, we do 
this with a 15% margin that must cover every cost in the conduct 
of an Agency. Two years ago we took an account that, according 
to their own financial statement, was ten thousand dollars worse 


Sept. ’28: XXIII, 3 




















BISMUTH SUBNITRATE 
MERCK 


Unusually bulky—a pound is much more 
thana pint. Excellent in suspensions. White. | 
Odorless. Purity the highest. | 


MERCK & CO. Inc. 
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4% Absolutely Pure 
and 
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Pure Gisouned 
White pepe Sun-bleached 
Sun “0. 1326. 

Bleached 7008. 


BLEACH HOUSES 
T.L. WAX CO. 
SPECIFY T.L. BRAND 


Specify 


T. L. BRAND 


Sun Bleached under glass from the highest quality crude 
yellow beeswax obtainable. Especially suitable for the 
manufacture of toilet preparations of quality, that will 
keep and not turn ale or yellow. 


PIONEER BRAND---Yellow 
THEODOR LEONHARD WAX CO., Inc. 


HALEDON PATERSON NEW JERSEY 
Long Distance Telephone: Armory 1690 


Stearic Acid—Red Oil 
Glycerine—Ceresine 
Spermaceti 
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WILL & BAUMER CANDLE CO. Inc. 


Syracuse, N. Y. 
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off than nothing. We proposed, and executed a plan, raising the 
$10,000.00, with which they paid off creditors. Then we planned 
an advertising campaign, which was also executed, and, after 
spending $50,000.00 through us the first six months, that company 
was $7,000.00 better off than nothing. Does copy pay? Is 
there a direct relation of sales to advertising ? Well, if not the 
company just mentioned would have put usin a bad mess. And, 
incidentally, that is another company which does not travel a 
single salesman—THE COPY DID IT ! 

The most absurd charge which Mr. Goode makes is the state- 
ment that, ‘From the agency point of view, if the line or product 
was successful it was advertising that did it, if not, somebody 
else spoiled the otherwise certain effects of the advertising 
campaign.’ That statement is bound to emenate from an 
uninformed mind. At any rate, I'll be charitable to that 
extent. As far as my knowledge goes, there is not an Advertising 
Agency extent, good, bad or indifferent, who will advise any 
client to enter into any campaign (untried, | mean) without a 
certain amount of trepidation. There is no human being living 
who can pre-determine results from untried publicity, regardless 
of its nature. We all know that new plans, schemes, or what 
not—including new copy—is a speculation until it is first tested 
out and proven its worth. The agencies all know this—the 
manufacturers all know this, and indulge in plan and copy 
changes with this ever in mind. That is why you do not see a 
great deal of money spent on an unproven plan. We know that 
some copy fails—but when it does fail, we also come pretty close 
to knowing why after it is tested—and, based on that knowledge 
comes some of our most productive copy. And, we gain that 
knowledge through what Mr. Goode chooses to call our “ama- 
teurish"’ methods of research and investigation. Ah, how much 
he has to learn. 

“And, besides’’, he says, “these new activities are very imposing 
and impressive. Cornered at last! We Agencies have now been 
stripped of our last vestige of bla bla and hokum and the great 
manufacturing world can now go on unmolested by us pirates! 
Take Mr. Goode’s picture out of his article and all its imposing- 
ness and impressiveness also fades and leaves naught but the 
merest semblance of misinformation. 

And now, Mr. Editor, we do not expect Mr. Goode, to know 
any better, but really, we did expect more of you. Which 
prompts me to express surprise that a publication of the standing 
of Drug Markets, owned and operated by men who should be at 
least somewhat familiar with the running of an Advertising 
Agency, should allow its pages to carry this article so unjust, 
unfair and tetotal!y different from the actual facts. 

Yours very truly, 
HARVEY ADVERTISING AGENCY, INC. 
P. Winston Harvey, 
August 28, 1928 President. 
Atlanta, Ga. 


Editor's Note: Mr. Harvey evidently believes that Mr. Goode 
is rather a “babe in the woods” so far as advertising is concerned. 
We wonder if Mr. Harvey has ever read Mr. Goode’s book, 
“What About Advertising’, and if not, we suggest that he read it. 





New Merck Narcotic 


E. Merck has prepared a new alkaloid, banisterine, Cyg3H}2ONe 
(m.pt. 256-257° C.), from the plant banisteria, a liana of the 
order Malpighiaceae, found widely in South America, and used 
by the natives for the preparation of a drink. It is slightly soluble 
in ether, and crystallizes from alcohol or ether in shining prisms. 
The hydrochloride (m.pt.264° C.) produces symptoms of excite- 
ment, accompanied by hastened respiration, dialtion of the pupils 
and sometimes madness, when 0.005 grm. is injected into a dog. 
The alkaloid is identical chemically, but not toxicologically, with 
harmine.—The Analyst.” 
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{ Price List Changes } 


Item Unit Now Was 
B. T. Bibbitt, Inc., New York 
N—Albus (for cleaning dental plates and 
bridge work), retails 30c..........doz. $2.15 
Lange size; retailsiO0c ... «0.6...» ..@Oz- 4.25 
H. H. Beisner, New York 
A—Terpichin Ampoules, 10's, retails $4.00 
NP eis COR Tee sens ech Rats Rs rhs Co SORE 31.80 24.00 
Dento Chemical Co., Inc., New York. 
N—Dr. nn Red Magic Toothache 
Stop, retails 30c. . : .doz. 1.80 
Gilbert Products Ccerienidlats ae Vouk. 
N—Gilbert’s Tooth Paste, retails 50c. . .doz. 4.00 
N—Gilbert’ s Oral Antiseptic, retails ‘$1. 00 
 aGOZ. 8.00 
Desalen: 8 We are, dees New York. 
N—White Rouge, retails 50c... . .doz. 4.00 
L'Ame, Inc., New York. 
N—Denton’s Facial Magnesia, retails 50c. 
AG ne i NN i ao: RUDE 4.00 
Largeisize; retails $1.00............doz. 9.00 
C—La-May Face Powder, retails 50c... .doz. 4.00 
Large size, retails $1.00. ‘20 <se@OE- 8.00 
Johnston, Holloway & Co., hae Philadelphia. 
Heiskell’s Ointment, retails 50c... .doz. 5 .00 
Medicinal Toilet Soap, retails 2S. .doz. 2.00 
Blood & Liver Pills, retails 30c... . .doz. 2290 
Kromer Hair Dye, retails 60c..... .doz. 5.00 
Holloway’s Vermifuge Confections, re- 
tails 50c. . : : .doz. 4.00 
Hoofland’s Pindeisiey ee Pills, ‘retails 
50e doz. 2.50 


CON. leay. Kiedicine io Whitwell, ‘Cian. 
(After Nov. 1 will be located at No. 4800 Rossville Blvd., 
Chattanooga, Tenn.) 


C—Lay’s Car-A-Lax................doz. 4.00 
C—Bailey’s Black Haw Compound.. . . doz. 8.00 
The Lipso Company, Minneapolis, Minn. 
N—Lipso, Medicated for cold sores retails 
35C =. ee aro .doz. 2292 
N—Lipso, celed “ar men, sonaile 35c. doz. 2 52 
Mech inka tinted for Milady, retails 35c . doz. 252 
(Broken dozens at $2.80 per dozen.) 
Sulphur Products Co., Greensburg, Pa. 
N—MckKeon's Liquid Sulphur, for human 
baths; retails'$1/50...............<d0z. 8.00 
N—McKeon’'s Liquid Sulphur, for veterin- 
ary use, retails $1.25. .doz. 8.00 
Troy Chemical Co., Inc., Bitehesneon, N. Y: 
Save-the-Horse Preparations. 
D—Heave Treatment, retails $2.00....doz. 16.00 20.00 
D—Body & Leg Lotion, gallons, retails 
$10.00. . 2.8 ..doz. 80.00 108.00 
C—Body & Leg Lation eecailé $2. 00. ..doz. 16.00 
Epicol Products Company, Minneapolis, Minn. 
N—Sedarex, boxes of 12 tablets, retails 
725 | Ane Peewee a tame e074 2.00 





The Federal Trade Commission, through its counsel, Edward 
E. Rearden, has for several years been conducting a hearing on 
the use and meaning of the term ‘‘castile soap.” 

The decision of the commission has not been announced, but it 
is believed that it will at least have a bearing upon the nomen- 
clature and description in the next Pharmacopoeia. 

Anyone particularly interested in the brief on this subject 
may be able to secure copies through Mr. Rearden, care Federal 
Trade Commission, Washington, D. C. 
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Shadows that forecast f ie 


Com ING EVENTS! 


Three new Stokes Tube Filling Machines! 





At least one will be announced in the next issue. 
Watch for it. 





Each machine will be characterized by marked 
advances in design which will increase capacity, 
efficiency and economy. 













The new full-automatic filling, closing’and clipping 


machine will, on one single feature, save the 
operator’s wages. \ 


A request for advance information will receive 
prompt attention. 
QU’ \\ 


FJ§taKes MACHINE COMPANY 


5832 Tabor Road Olney P. O. 
PHILADELPHIA, PA. 


Makers of Pharmaceutical Machinery 
Since 1895 
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Dprinklor JSops 
WHITE METAL MFG. CO. 
loboken, N. J. 


Chicago Representative Philadelphia Representative Boston Representative Detroit Representative 


Chas. A. Rindell, Inc. William F. Kiefer A. L. Drown R. M. Stevenson 
64 W. Randolph St. 420 Bulletin Bldg. 173 Milk Street 506 Donovan Bldg. 
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, Formuta Disclosure Committee Report 
nate es ss (Gontinued from page 229) 
“In viev’ of the fact that the report of the joint Conference dis- 
“closes: that: thé Cnairman of your Committee was and is not in 
agreement on two of the proposals submitted in it, he feels obliged 
to briefly give his reasons: 

Ist: The Chairman of your Committee is of the opinion that 
a Partial Formula Disclosure accomplished by an amendment of 
the Federal Food and Drug Act can properly be the basis for 
legislation under which the sale of drugs and medicines, including 
proprietary medicines, can be restricted to properly qualified 
pharmacists. He is of the opinion that such an amendment of 
the Federal Food and Drug Act can be drafted without injury 
to the property rights of the manufacturers of proprietary 
medicines and other medicines. 

2nd: Contrary also to the opinion of a majority of the Confer- 
ence the Chairman of your Committee is of the opinion that the 
time to seek such an amendment is opportune, and that, in fact, 
it is imperative that some proper action be taken now to restrict 
the sale of drugs and medicines, inclusive of proprietary remedies, 
containing potent drugs, to properly qualified persons. Your 
Chairman makes the point, that prosecution of the effort to 
secure enactment of the Capper-Kelly Bill need not and cannot, 
in fact, interfere in any manner with legislation to secure an 
amendment of the Federal Food and Drug Act, since the subject 
matters are entirely different, one having to do with price regula- 
tion and the other being a health measure. Your Chairman 
further makes the point that Drug Store Ownership legislation, 
even if enacted in constitutional form, will in its effect be prac- 
tically nugatory and of no benefit unless there also be proper 
legislation to restrict the sale of drugs and medicines to properly 
qualified persons. He is of the opinion that the enactment of 
Drug Store Ownership laws will add to the difficulties which 
confront retail pharmacists, unless such laws be supplemented by 
laws which restrict the sale of drugs and medicines to qualified 
people. Unless by means, first, of a Partial Formula Disclosure 
law, and, secondly, laws based on Partial Formula Disclosure 
restricting the sale of drugs and medicines to qualified people, it 
is made impossible that drugs and medicines be sold by people 
not qualified, the enactment of Drug Store Ownership laws will 
result in an ever increasing number of so-called drugless drug 
stores to the ultimate great financial detriment of all proprietary 
manufacturers and to the ultimate extinction of retail pharmacy 
as we know it in cur country to-day. 

(Signed) FRANK H. FREERICKS, 
Chairman. 

1. The President recommended in his address that the Asso- 
ciation support Partial Formula Discolosure Legislation and the 
Committee on Partial Formula Disclosure Legislation, 
provided for at the last annual meeting, submitted the following 
report, both of which were referred to the Committee on Resolu- 
tions: 

The Committee on Resolutions recommended that the Report 
of the Joint Conference of Committees be substituted for the 
President's recommendations, and this action was taken. 





Burroughs, Wellcome Ephedrine Spray 


Burroughs, Wellcome & Co. have issued a useful Vaporole 
preparation of ephedrine for application to the pharynx and nose 
by means of an atomiser. Vaporole Ephedrine Spray Compound 
consists of Ephedrine | per cent. Menthol, Camphor and Oil of 
Thyme, of each 2 per cent. in a base of Paroleine (a high quality 
liquid paraffin). Such a spray enables ephedrine to be efficiently 
applied locally in hay-fever and congested conditions of the 
pharynx and nasal mucosa. 

It is stated that clinical trials of this new method are exceed- 
ingly satisfactory and promise to provide an effective weapon 
for the symptomatic relief of hay-fever and of engorged and 
catharrhal conditions of the naso-pharynx. The product is 
supplied in one-ounce bottles 
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Spanish Ergot Activity 

Fluid extract of ergot has recently attracted considerable 
interest. It was discussed at the convention of the American 
Pharmaceutical Association and Meyer Bros. have recently 
announced that they will manufacture the fluid extract on a 
large scale. This latter announcement continues with the state- 
ment that this fluid extract is made exclusively from prime 
quality of Spanish ergot which fully conforms to the U. S. P. 
definitions and descriptions, the quality of both the crude ergot 
and fluid extract having been approved and guaranteed by Dr. 
H. H. Rusby, dean of the College of Pharmacy, Columbia 
University. It is said that practically all the warehouse stocks 
of U. S. P. Spanish ergot are being converted into fluid extract 
and that a national campaign has been started by means of which 
every practising physician in the United States will be acquainted 
with the various phases of the ergot controversy which has 
existed during the past twelve months. 





Dalmatian Pyrethrum Crop Small 


According to American Consul Walter H. Sholes of Trieste the 
1927 pyrethrum flower crop of Dalmatia is estimated to have 
reached some 700 tons, whereas this year’s production is not 
thought to exceed 300 to 400 tons. This diminution in the crop 
is a result of the reduced area placed under cultivation in 1925 
in view of the low prices prevailing at that time. As in 1926 and 
1927 a rise in prices led to larger areas being sown with pyrethrum 
flowers, the crops for 1929 and 1930 are expected to prove cor- 
respondingly bigger than the 1928 production. This upward 
trend in production should, according to estimates, continue as 
in view of the increased price level much land is at present with- 
drawn from viniculture, tobacco and alfalfa growing and being 
turned over once more to pyrethrum flowers. 

The carry-over from 1927 is in most quarters estimated at 
about 100 tons, although one dealer believes it was much greater. 
The total consumption of pyrethrum flowers in Italy is stated to 
be 150 to 200 tons. 





Nutmeg and Mace Agreement 


The spice trade of Grenada, B. W. I., has formed an association 
with headquarters at St. George's. The chief purpose of the 
organization is the stabilization of prices for nutmeg and mace. 
It is planned that the board of control will fix prices for fort- 
nightly periods on a c. a. f. New York basis. 

Operations of the association will be directed toward the fol- 
lowing purposes :— 

(a) To do all acts and things which the association shall deem 
conducive to obtaining the highest possible prices in the several 
markets for nutmegs and mace produced in the colony of Grenada. 

(b) To regulate the minimum prices, which from time to time, 
members of the association may accept for nutmegs and mace 
exported from the colony of Grenada. 

(c) To co-operate with any association or any other body in 
any part of the world having objects similar to the objects of this 
association. : 

Although the quantity of petroleum jelly exported increased 
from 2,265,000 pounds, valued at $427,000, for the first six 
months of 1927 to 3,030,000 pounds for the first six months of 
1928, the 1928 value was only $428,500, or $1,500 more than 
for the 1927 six months’ period, according to the Department 
of Commerce. Exports of white mineral oil for the first six 
months of 1928 were 125,090 gallons, valued at $107,000. In 
connection with exports of petroleum jelly and mineral oil, 
attention is*called to Statistical Statement No. 8,8139, wherein 
the quantity, value and country of destination of exports are 
shown. The cost of this statement is $1 a year. 


The Kentucky Alcohol Corp. has resumed operation of its 
Westwego, La., plant after having been closed down for a period 
of seven months. 
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This is the dull season; let’s get ready for fall. We have been doing 
engineering work for twenty-five years. We have helped hundreds of 
concerns to cut their costs. We have never made any charge for our 
services—even though you don’t buy a machine. 


You cannot confer with better posted, more sincere, or less prejudiced 
engineers than ours. We will be glad to talk it over with you. 


C. S. du Mont, Windsor House-Victoria St., London, Eng. 
M. C. Finn, 10 High St., Room 322, Boston, Mass. 

A. J. Sterling, 225 Broadway, Room 1209, New York, N. Y. 
E. E. Finch and R. H. Dhonau, Cincinnati, Ohio. 

T. C. Kelly, 222 West Adams St., Room 1044, Chicago, IIl. 
P. Jorgensen, 604 Mission St., San Francisco, Calif. 

Leon & Bonasegna, Calle Lavalle 1521, Buenos Aires, Argentine. 
S. Kiefer, Worms, a/Rh., Germany. 


Get in touch with these men, or with us direct. 


Perhaps it is a filter you need. We have many types and sizes so that 
we can give you just the right kind for your requirements. We plan 
and install complete equipments for the handling of a!l kinds of liquid 
and semi-liquid products. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 


Are You Satisfied With Your Plant Production? 


If you are not, why not get together > 
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In the year 
1756 
Benjamin Franklin said: 


“The wit of conversation consists 
more in finding it in others than 
showing a great deal yourself."’ 





Refinements in hotel 
service consist some- 
what in the unobtru- 
siveness of employees. 
Benjamin Franklin co- 
workers know when to 
speak and when to keep 


silent - = 


The BENJAMIN FRANKLIN 
is the newest and most 
beautifully furnished 
hotel in the midtown 
section of Philadelphia 


THE BENJAMIN FRANKLIN 


CHESTNUT &T NINTH STREET 
PHILADELPHIA 


HORACE LELAND WIGGINS, Managing Director 





1200 Rooms 
Each With Bath 




















Pure and Superfine Quality 


J. M. Brand 


TRADE 





Menthol Crystal 


CORNMINT OIL INSECT POWDER 
MENTHOL CRUDE OIL 
PYRETHRUM FLOWER 

MOSQUITO KILLER SPIRALS 


For samples and particulars apply to 


UEYAMAYEI & CO. 
C. P. O. Box No. 48 Osaka, Japan 
or Branch Office 
1170 Broadway NEW YORK 


Cable Address 
“AXABUNT NEWYORK” 


“UEYAMAYEI OSAKA” 
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Manufactured by 


SCHERING - KAHLBAUM A. G. 
BERLIN 


Stocks Carried in New York 


| 





SOLE AGENTS 


Cc. B. PETERS CoO., INC. 


110 William Street New York 


Telephone Beekman 0880 
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Toilet Goods Exports Steady 

United States exports of toilet preparations declined two per 
cent. from the 1927 figure during the first six months of 1928, 
according to the Department of Commerce 

During the first six months of 1928, trade in toilet preparations 
was Satisfactory, the difference in the gains and losses being only 
two per cent. or $108,000 less than the corresponding period for 
1927. The principal decline was noted in the shipments of dental 
creams, which decreased $229,000 or 14 per cent. The only 
other drop was recorded in toilet soaps which fell $58,000. How- 
ever, slight rises were noted in the exports of other classes, the 
most significant being shown in perfumery, toilet waters, cream, 
rouges, and cosmetics which increased $61,000 and $67,000, 
respectively. 

The outstanding changes in the markets for American toiletries 
were the sharp falling off in purchases by the United Kingdom, 
Panama, Australia, and the Philippines, and the increase in ship- 
ments to China, Canada, British India, Germany, Peru, and 
Denmark. Notwithstanding the fact that exports of these prod- 
ucts to the United Kingdom were $414,000 less for the first six 
months of 1928 as compared with the corresponding period of 
1927, this country continued to be our best outlet and took over 
18 per cent. of our total shipments. 





Artificial Colors Harmless 


The opinion that artificial colors in soft drinks are injurious is 
mistaken, the Department of Agriculture stated on August 19. 

J. W. Sale, of the Department of Agriculture, estimates that 
more than 11,000,000,000 bottles of ‘‘soft drinks’’ are consumed 
in the United States each year. They play a not unimportant 
role in providing a market for many farm products. Into this 
production it is estimated, 250,000 tons of sugar, 5,000,000 
pounds of fruit acid, 50,000 pounds of artificial color, 1,000,000 
gallons of flavoring extract, and 400,000,000 gallons of carbonated 
water. 

There are all kinds of soft drinks. Some are pure fruit juices 
Others belong to the “‘ade”’ class and contain from 15 to 20 per 
cent. of juice, often with other ingredients added. There are also 
the non-alcoholic cordials, cereal beverages, and the bottled 
sodas. The bottled sodas account for the great bulk of the 
business. 

Most of the soft drinks now are free from harmful substances, 
but some are found to contain unwholesome or injurious acids, 
arsenical dyes, metallic salts, uncertified coal-tar dyes, or soap 
bark. It is to prevent the sale of harmful drinks and those 
improperly labeled that the regulatory forces keep after manu- 
facturers. 

Popular belief holds that artificial colors are harmful, but this 
is a mistake, provided they are the right kinds of colors. Careful 
tests have established that many of the coal-tar dyes are entirely 
harmless, and these are “permitted” for use in beverages. 





District Court for the Western District of Pennsylvania holds 
that the prohibition administrator was not justified in refusing 
an alcohol permit to the Dovola Co. The permit to withdraw 
specially denatured alcohol was denied by the administrator on 
the grounds that the amount sought to be withdrawn by the 
applicant was greater than the amount shown to be needed by 
him in his business. Court held that the administrator was not 
justified in absolutely refusing the permit. It held that the 
applicant should be given a permit to withdraw the amount of 
alcohol sufficient for his immediate needs in his business. 


The Pacific Alkali Co. has been chartered under the laws of 
Delaware to do business in drugs, chemicals, and minerals, with 
an authorized capital stock of $1,000,000, divided into 100,000 


shares of common stock. 


Capitol Beverage Co., Chicago files voluntary petition in 
bankruptcy. 
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{ New Incorporations | 
Fleetwood Shops, Inc., Yonkers, N. Y. New York Charter. 
Deal in drugs. Capital 100 shares, no par. 

Pocahontas Cosmetic Corp., New York. Capital $50,000 pf., 
750 shares common. 

Products de Andre, New York. 
Capital $25,000. 

Sixteen Atlantic Ave., New York. Drugs. 
shares common. 

Friedman Drug Co., Paterson, N. J. New Jersey Charter. 
Capital $100,000. 

Renoun Drug Stores, Brooklyn, N. Y. Capital $5,000. 

Millers, Inc., of Delaware, Wilmington, Del Delaware 
Chapter. Chain Stores. Capital $5,000,000, 100,000 shares 
common. 

Import Products Co., Inc., Wilmington, Del. 
icines. Capital $100,000. 

B. S. Kay Co., New York. Toilet articles. Capital $10,000. 

Elkes Pharmacy, Inc., Newark, N. J. New Jersey Charter. 
Capital $50,000. 

Nogray Laboratories, New York. 
shares common. 

Panacea Laboratories Corp., Jersey City, N. J. New Jersey 
Charter. Manufacture medicines. Capital $25,000. 

Professional Pharmacy, Plainfield, N. J. New Jersey Charter. 
Drug business. Capital 1,000 shares common. 

Michel Cosmetics, Queens, N. Y. Capital $10,000. 


Perfumes, toilet articles. 


Capital 1,000 


Drugs, Med- 


Drugs. Capital 1,000 


Jesse Mosheim Corp., New York. Toilet articles. Capital 
$20,000. 
Byk, Inc., Wilmington, Del. Delaware Charter. Drugs, 


medicines, chemicals. Capital $1,000. 

Republic Soap Corp., New York. Capital $25,000 pf., 1,000 
shares common. 

Deauville Traders, Brooklyn, N. Y. 
$10,000. 

Hirsch Laboratories, New York. 
$10,000 pf., 100 shares common. 

The Electro-Therapeutic Institute, Newark N. J. New Jersey 
charter. Manufacture surgical instruments. Capital $2,000. 

Bayer Products Co., Jersey City, N. J. New Jersey Charter. 
Chemicals. Capital 100 shares common. 

Amorskin Corp., New York. Delaware Charter. 
medicines, Capital 100,000 shares common. 

Pulmol Pharmacal Co., New York. Capital 100 shares com- 
mon. 


Cosmetics. Capital 


Drugs, chemicals. Capital 


Drugs, 


United Chemical & Exterminating Co., New York. Capital 
$20,000. 
The Voivod Drug Co., Inc., Wilmington, Del. Delaware 


Charter. Patents. Capital $75,000, 350 shares common, 





Color Test for Vitamin A Reliable 


The color test for vitamin A in cod liver oil has now been 
proved thoroughly reliable when compared with the old biological 
method of testing for presence of this vitamin, according to ex- 
periments carried on at laboratories in the University of Sheffield, 
University College, London; King’s College for Women, London; 
The Lister Institute and the University of Oslo. 

At these laboratories several different samples of the oil were 
tested by the biological method, which is a feeding method carried 
out on experimental animals, and the same oils were tested by 
the color test by Dr. Otto Rosenheim, of the National Institute 
of Medical Research, who originally devised the color test. The 
results were so similar that the reliability of the color test was 
proved without any doubt. 

However, the two methods are now to be compared for other 
substances containing vitamin A, such as butter. 
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OUTSTANDING! 





You can successfully market your bottled prod- 
ucts with modern closures. You can do this 
safely, economically and attractively. 
Gutmann screw caps must be exceptional for 
they protect the products of the nation’s out- 
standing manufacturers. 

Ask for our “Practical Test’? Carton and for 


further particulars. 
Bottle Closure Specialists Since 1890 
FERDINAND GUTMANN & CO., Bush, Terminal No.19 
METAL SCREW CAPS 


SANISEAL METAL MILK CAPS DISTILLED WATER CAPS 
CROWN CORKS SPECIAL PURPOSE CAPS 











SSS 


Here’s How 


Whenever you need machinery 
and equipment, containers, raw 
materials of any kind and want 
information or sources of supply 
—ask Druc Markets. We may 
not be able to help you, but the 
chances are that somewhere in 
our files, our organization or 
among our acquaintance is just 
what you want. Try anyway. 


We’re glad to help you. 


owow 


DrRuG MARKETS 


New York 





25 Spruce Street 








Drug: Markets 283 








{ The Drug Market-Place 


Business Opportunities 





German Drug & Chemical Merchants, old estab- 
lished, headquarters rman ey with highly devel- 
o selling organization in Germany and agents 
throughout Europe, with large warehouse facilities 
desire agency for selling Cascara, Honey, Senega 
Root, and kindred lines. Are also prepared to act 
as purchasing agents for European chemicals, 
botanicals drugs, etc. Best references. Address: 
Sandberg & Schneidewind, Hamburg, Germany. 





HAIR BEAUTIFIER PATENT AND BUSI- 
NESS for sale or license; wide market; or seek 
manufacturer or promoter to finance; easy terms. 
R. B. Whitman, 55W. 42nd Street, New York City. 





ADDITIONAL CAPITAL OR WILL CON- 
SIDER SALE 

LYNCHBURG, VA.—National mail order busi- 
ness, with national trade already established— 
Proprietary Medicine known nationally—sold and 
stocked by jobbers from coast to coast—Lakes to 
Gulf and some small foreign trade started—Needs 
20 to 30 thousand dollars extra capital to expand 
and handle business on larger scale—This is a real 
business opportunity, that will double investment 
in a few years, investigation will prove our claims— 
Prefer one party who can finance and become 
active in the business—will consider two or three 
parties—Kindly do not reply if you can not com- 
mand finances—Replies treated confidentially. 
ADDRESS P. O. Box 192, Lynchburg, Va. 





Desire to represent large American company in 
territory from Manitoba to Atlantic Coast, partic- 
ularly Province of Quebec and Southern Ontario. 
Can reach wholesale grocers, manufacturing con- 
fectioners, and drug trade. Able to give lists of 
names of good personal contacts and can put 
business in the way of American companies, 
through an organization which will allow for 
growth and development of any lines handled. 
Box 712, DRUG MARKETS. 





Man thoroughly experienced in wholesale drug and 
sundry trade desires agency for some large house 
on the Pacific Coast. Can furnish references. 
Box 706, DRUG MARKETS. 





DRUG PRODUCTS for export to Palestine. We 
are in a position to successfully market and adver- 
tise American products in Jerusalem and Jaffa. 
Established wholesale druggists since 1881. W. 
Schocher & Co. Care of T. M. Charlop, 926 Bronx 
Park South, New York City. 





INDIAN DRUGS AND HERBS. We desire to 
export these to U. S. A. Will importers or brokers 
kindly write to India Agencies m.b.h., 16, Spitaler 
Street, Hamburg, Germany. 





HAMBURG—We desire to export European Crude 
Drugs to U.S. A. importers or brokers may apply 
to Dr. Schorr & Erwin. Renyi Kommanditgesell- 
schaft, Hamburg 36, Gr. Theaterstr. 41. 





ESSENTIAL OIL IMPORTERS interested in 
oils produced in Palestine. These oils have long 
been exported to Europe and then to U.S. Direct 
connections desired. Oils of highest purity. Now 
gee thyme, organum, jasmin, and geranium. 

. Schocher & Co. Care of T. M. Charlop, 926 
Bronx Park South, New York City. 





Rates—All classifications 
$1.00 an issue for 20 words 
or less; additional words 


5c each. 


Payment must accompany 
order, add 10 cents if 
replies are to come toa 
box number and be for- 
warded. 


DRUG MARKETS 
25 Spruce St. New York 























REGISTER HERE! 


A good way to find the kind of a job you 
want or have been training for; an equally 
good way for any manufacturer in the drug 
trade, whether medicinal, toilet prepara- 
tion or raw materials, to find a salesman, 
chemist, plant man, etc., is to register with 
DRUG MARKETS. No charge is made 
for this service. You do not have to be an 
advertiser in ‘“The Drug Market Place” 
although this would, of course, materially 
increase your chances of finding what you 
want. 

To register, just address “Registration, 
DRUG MARKETS.” Give full details. 
Where desired, your name will be kept in 
full confidence. 





Help Wanted 


Wants and 
Offers 


Situations Wanted 





Detail or Salesman for pharmaceuticals, biologicals, 
drugs, chemicals or proprietaries. Wide experi- 
ence West, with high class firms, competent to 
direct, crew or salesmen. Middle aged, healthy, 
active, agressive, responsible; doctor. P. O. Box 
No. 1816, Denver, Colorado. 





WOMAN CHEMIST, B. S. & A. M., 7 years 
practical experience in research and control work; 
graduate Columbia and Middlebury Colleges; also 
experience on staff of Dept. of Pathology. Particu- 
larly fitted for hydrogen-ion determinations and 
biochemical and physical chemical work. Box 727, 
DRUG MARKETS. 





Chemical Engineer with nine years’ experience in 
Flavoring Extracts, Essential Oils, Cosmetics and 
raw materials for these trades, desires to com- 
municate with manufacturers needing consulting 
or permanent services in these lines. Box 726, 
DRUG MARKETS. 








Plant Equipment 
Reliable Used Machinery 








USED CHEMICAL MACHINERY 


Rebuilt in Our Shops 
Newark, N. J. 





SPECIALS 
2—Vertical Pfaudler glass lined 
Tanks, 10’ diameter by 1414’ 
high; 8,700 gallons each. 
3—Horizontal Pfaudler glass lined 
Tanks; 8’ diameter by 23’ !eng; 
9,000 gallons each. 
Attractively priced. 











1—Colton Combination Tube Filler, 
Closer and Clipper No. 3 for liquids. 
1—Colton Comb. Closer and Clipper, 
motor driven. 
1—Colton worm type Filler, motor driven. 
12—Day Sizes, A, B, C and D Mixers. 
18—Filter Presses, 18’’ to 42’, plate and 
frame, recessed, open and closed de- 
livery, all standard makes. 
8—Raymond Mills, sizes, Nos. 0000,000,00 


and 0. 

6—Mead Mills, size, 1, 2, and 3. 

Miscellaneous: Copper and Aluminum 
Kettles, Tanks, Extractors, Pul- 
verizers, Mixers, Pumps, Dryers, 
Sifters, Drug Mills, Ointment Mills, 
Powder Fillers, Collapsible Tube Fil- 
lers, etc. Send us your inquiries. 


CONSOLIDATED PRODUCTS CO., Inc. 
18 Park Row, N. Y.C. Barclay 0603 
Send us a list of your surplus equipment. 














Excellent opportunity for Salesmen (side line) 
calling on the drug trade. High grade line of Con- 
centrated Perfume Bases (copies of popular French 
Perfumes) also Perfume Raw Material and Essen- 
tial Oils—Liberal Commission—Exclusive Ter- 
ritory. Box 722, DRUG MARKETS. 





THE GREENDALE COMPANY, Lawrenceburg, 
Indiana, distillers of the finest grain alcohol in this 
country, has openings in all large cities for sales 
representatives to call on druggists, doctors, 
hospitals and institutions. Earning capacity limit- 
ed only by applicants energy. Permanent connec- 
tion with unusual possibilities. Apply by letter 
stating all details as to experience. 





Want to represent manufacturers and importers on 
Druggists Sundries. Box No. 700. 





NORWEGIAN PHARMACEUTICAL MANU- 
FACTURER invites correspondence with American 
manufacturer or distributor for manufacturing or 
sales rights to new germicide. Box 690. 
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BUSINESS CONNECTIONS—Old established 
firm manufacturing metal bottle caps for. largest 
pharmaceutical trade seeks responsible represen- 
tative to cover unrepresen territory; New 
England, St. Louis, Southern states; prefer man 
well acquainted with drug and liquid manufactur- 
ing trade; now handling one or two non-conflicting 
lines; commission basis; write fully present con- 
nections; area territory covered; etc. Box 
720, DRUG MARKETS. 


Drug Markets 


SPECIAL NOTICE 


The Consolidated Products Co., 18 Park Row, 
New York City, has just purchased the $2,000,000 
plant of the Wayne Wood Products Co., Collins- 
wood, Tenn. Machinery used only six months. 
Send for Inventory. 


CONSOLIDATED PRODUCTS CO., 


18 Park Row New York City 
Barclay 0603 








Miscellaneous 





FOR Best and Cheapest HENNA LEAVES AND 
POWDER and all other Indian Products & Med- 
icines apply direct to the only Cultivators and 
suppliers in India, The Oriental & Occidental Co., 
Post Box No. 100, Delhi, India. 
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Here’s How 


Whenever you need machinery 
and equipment, containers, raw 
materials of any kind and want 
information or sources of supply 
—ask Druc Markets. We may 
not be able to help you, but the 
chances are that somewhere in 
our files, our organization or 
among our acquaintance is just 
what you want. Try anyway. 
We’re glad to help you. 


DRUG MARKETS 


25 Spruce Street New York 





YOUR CHEMICALS 


when packed in the 
Triple Sealed 


a terDrunt 


will reach your 
customers and keep 


“good to the last pound” 





CARPENTER CONTAINER CO., INC. 
137-147 Forty-first Street 
. Bush Terminal Brooklyn, N- Y. 


















Here You Have It 


The Latest Model 


Bradley 
STENCIL MACHINE 


Graduated Table, Handle Adjust- 
able to two positions, Rapid Stroke 
and Other Features. Cuts 14” and 
14” Letters. 


Our GIANT MACHINES Cut 14” 
and I4o” Letters for Export Ship- 
ments. 

Bradley Oil Board and Stencil Papers. 
Bradley’s Two-In-One Stencil and Marking Ink. 
Model The Bradley Ball Stencil and Marking Pot. 


Write for Samples and Prices 


A. J. BRADLEY MFG. CO. 
102 BEEKMAN STREET NEW YORK 








ROTARY FILLERS 


ALSO 
Bench and Gang Types 
FAST—ACCURATE—DURABLE 
For Extracts, Medicines, Inks, 
Bluing, Oils, Syrups, etc., etc. 
For filling bottles, jugs, cans of 
3 ounces to 5 gallons. 





Automatic or Hand Feed 


Horix Manufacturing Co. 
Corliss Station :: Pittsburgh, Pa. 


























“THREE ELEPHANT” 
BORAX -- BORIC ACID 
PURITY - S="=3334 


SERRE - So Se oe 


venient centers. 





Quotations on request zm f/ ‘ 
1 


4 


American Potash & Chemical Corp. 
Woolworth Building, New York City 




















COMPOUND SOLUTION 
OF CRESOL, U. S. P. 
10th Edition 


CRESOL, U. S. P. 


Strictly United States Pharmacopoeia Products 


BAIRD & McGUIRE, Inc. 


Manufacturing Chemists 
HOLBROOK, MASS. 
Additional Warehouse Stocks 


Kansas City, Mo. Dallas, Texas 
Saint Paul, Minn. Fort Worth, Texas 


ST. LOUIS, MO. 
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{ Buyers’ Guzde } 


RAW MATERIALS 


ALCOHOL 


American Commercial Alcohol Corp. 
Industrial Chemical Sales Co., Inc. 


Kentucky Alcohol Corp. 
National Industrial Alcohol Co., Inc. 
The Rossville Company 


AROMATIC CHEMICALS 
N. V. Chemische Fabrik Naarden 
Dodge & Olcott Company 
P. R. Dreyer Inc. 

Benj. French, Inc. 
Fritzsche Brothers, Inc. 
Givaudan Delawanna, Inc. 
Morana, Inc. 

Pfaltz & Bauer, Inc. 
Rhodia Chemical Co. 
Ungerer & Co. 

Van Dyk & Co. 
Wangler-Budd Co., Inc. 


BEESWAX 


Theodor Leonhard Wax Co., Inc. 
Will & Baumer Candle Co., Inc. 


BIOLOGICAL CHEMICALS 
Wilson Laboratories 


BORAX 


American Potash & Chemical Corp. 
Pacific Coast Borax Co. 


CHALK, PRECIPITATED 
H. J. Baker & Bro. 
Industrial Chemical Sales Co., Inc. 


COD LIVER OIL 
H. J. Baker & Bro. 
P. R. Dreyer, Inc. 
Norwegian Cod Liver Oil Association 


COAL-TAR ACID 
Baird & McGuire, Inc. 


CRUDE DRUGS 


J. L. Hopkins & Co. 
King & Howe 

Mcllvaine Brothers, Inc. 
Peek & Velisor, Inc. 

S. B. Penick & Company 


DISINFECTANTS 
Baird & McGuire, Inc. 


ESSENTIAL OILS 


N. V. Chemische Fabrik Naarden 
Dodge & Olcott Company 
P. R. Dreyer, Inc. 


286 


Benj. French, Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Morana, Inc. 

Pfaltz & Bauer, Inc. 
Rhodia Chemical Co. 

A. M. Todd Co. 

Ungerer & Co. 

Van Dyk & Co. 
Wangler-Budd Co., Inc. 


FLAVORING MATERIALS 
N. V. Chemische Fabrik Naarden 
Dodge & Olcott Company 
P. R. Dreyer, Inc. 
Fritzsche Brothers, Inc. 


Morana, Inc. 
Ungerer & Co. 


Wangler-Budd Co., Inc. 


GELATINES 
Coignet Gelatines 


GLYCERIN 


H. J. Baker & Bro. 
Will & Baumer Candle Co., Inc. 


LANOLIN 


B. & W. Co. 
Pfaltz & Bauer, Inc. 


MEDICINAL CHEMICALS 
Chas. Cooper & Co. 
Dow Chemical Co. 
Heyden Chemical Corp. 
Hoffman-LaRoche Chemical Works, 
Inc. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Works 
N. Y. Quinine & Chemical Works, Inc. 
C. B. Peters Co., Inc. 
Seydel Chemical Company 


MINERAL OIL 


M. W. Parsons Imports 
Schliemann Companies, Inc. 


PETROLATUM 
Pennsylvania Refining Co. 


QUININE 
R. W. Greeff & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 


N. Y. Quinine & Chemical Works, Inc. 


VANILLIN 
Givaudan Delawanna Inc. 


Mathieson Alkali Works, Inc. 
(Commonwealth Division) 


Monsanto Chemical Works 
Drug Markets 


CONTAINERS & CLOSURES 


COLLAPSIBLE TUBES 
Aluminum Co. of America 
Bond Mfg. Corporation 
Sun Tube Corp. 

White Metal Mfg. Co. 
A. H. Wirz, Inc. 


CORKS 
Armstrong Cork Co. 


BOXES (Paper) 
F. N. Burt Co., Ltd. 


BOXES (Corrugated) 
Hinde & Dauch Paper Co. 


BULK CONTAINERS 
Carpenter Container Co., Inc. 


GLASSWARE 


Owens Bottle Co. 
Spring Stopper Co. 


METAL CAPS 
Aluminum Co. of America 
American Metal Cap Co. 


Ferd. Gutmann & Co. 
National Seal Co., Inc. 


VISCOSE CAPS 
Capes-Viscose Inc. 


MACHINERY & EQUIPMENT 


FILLING MACHINES 
Alsop Engineering Co. 


American Machine & Foundry Co. 
Horix Manufacturing Co. 


The Karl Kiefer Machine Co. 
F. J. Stokes Machine Co. 


MIXING EQUIPMENT 
Alsop Engineering Co. 
F. J. Stokes Machine Co. 


WEIGHING EQUIPMENT 
American Machine & Foundry Co. 


PACKING & CARTONING 
American Machine & Foundry Co. 
Package Machinery Co. 


PHARMACEUTICAL MACHINERY 
(General Equipment) 


F. J. Stokes Machine Co. 


STENCILING MACHINES 
A. J. Bradley Mfg Co. 


PRIVATE BRAND 
MANUFACTURING 


Strong, Cobb & Co., Inc. 
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You Can Devote 
All Your Time 
To Selling 


Our complete service takes all 
manufacturing responsibility off 
your hands -- at lowered costs to 
you--and leaves you free for sales 
promotion. 


It goes without saying that if the manu- 
facture of your proprietary is right and you 
are able to devote your time to promoting its 
sales, your profits are larger than they would 
be if you had to carry full responsibility for 
everything. 


Many of the largest and most successful 


advertisers of proprietaries in the country are 


clients of ours who avail themselves of our 
unique service and are thereby enabled to 
give their whole time and attention to selling. 


Our service is complete to the last detail. 
We manufacture your product in accordance 
with your formula. We purchase and store 
your bottles, tubes or other containers. We 
purchase your labels, cartons, circulars, coun- 
ter displays, streamers and whatever other 
advertising material you pack in each box. 
We pack the finished product in the display 
container and then in the shipping cases. We 
warehouse the goods until shipped. We ship 
on your order direct to your customer, routing 
the goods the most economical way. You 
have no manufacturing, shipping or labor 
problems. We take care of everything—at a 
contract price determined in advance—and 
usually cheaper than you could do it yourself! 


Write us to-day. 


ZZ Aa. 


PHARMACEUTICAL CHEMISTS SINCE i635 


89 Central V’aduct 
Cleveland, Ohio 
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W_Q0's Who 


in the Drug Industries 


Charles J. Lynn, secy. and gen. mgr., Eli Lilly & Co., Indian- 
apolis, Ind. Born: Indianapolis, Ind., 17 Jan., 1874; mar: 
Celestia McEachren, Indianapolis, Ind., 31 Mar., 1900; educat: 
common schls. Indianapolis. Began drug career as ‘short’ boy 
with Daniel Stewart Drug Co., Indianapolis, Ind., 1889; Lord, 
Owen & Co., Chicago, IIl., 1893; Eli Lilly & Co., salesman 1895, 
mer. N. Y. office, 1902; returned Indianapolis sales mgr., 1906, 
gen. mgr., 1907, elected secy. Memb: War Ind. Bd., Advis. Bd. 
Med. Supply sect., later assoc. chief of same sect.; Amer. Drug 
Mfrs. Assn., (pres. 1916-18; memb. Advis. Council to date), 
Indianapolis Chamb. Comm., Ind. Bd. Trade, Amer. Pharm. 
Assn., Indiana Soc., Sons of Revolution. Clubs: Drug & Chem. 
(N. Y.), Old Colony, University (Indianapolis), Columbia, 
Contemporary, Woodstock, Indianapolis Ath. Hobbies: reli- 
gious and civic activities. . 


Edward Mallinckrodt, Jr., vice pres., Mallinckrodt Chem- 
ical Works, St. Louis, Mo. Born: St. Louis, Mo., 17 Nov., 
1878; mar: Elizabeth Elliot, St. Louis, Mo., 3 June, 1911; 
children: 3, educat: Harvard Univ., A. B., 1900, A. M., 1901. 
Memb: Amer. Soc. Mech. Engrs., Amer. Inst. Chem. Engrs., 
Franklin Inst. Clubs: Univ. (N. Y.), St. Botolph (Boston), 
Explorers’. 

Richard E. Mandler, second vice pres., Smith-Faus Drug Co., 
Salt Lake City, Utah. Born: Chicago, Ill., 18 July, 1881; mar: 
Margaret Jenkins, 16 July, 1915; educat: high schl. Evans- 
Smith Drug Co., Kansas City, buyer, 1903-10; Smith-Faus 
Drug Co., Salt Lake City, buyer, 1911, 2d vice pres. to date. 
Memb: Masons, Scottish Rite, Shriners. | Hobbies: duck 
shooting, fishing. 

James H. Marshall, gen. mgr., Northwestern Drug Co., 
Minneapolis, Minn. Born: Westport, N. Y., 7 Aug., 1855; 
mar: Mary Thompson, Dec., 1901, 2d, Rose Demander, 2 Aug., 
1909; children: 1 son, 2 daus.; educat: high schl., Lockport, 
Ill., Chicago Coll. Pharm., Univ. IIl., Ph. G., 1877. In business 
for self, Ipswich, S. D., 1883-91, Minneapolis, Minn., 1892-1917; 
N. W. Drug Co., Minneapclis, Minn., 1917 to date. Pres., 
Minneapolis Retail Drug Assn., 1898-99; pres., Federal Whole- 
sale Druggists Assn., 1922-23 & 1927-28. Very much interested 
in the development of the co-operative idea, as applied to the 
Retail Druggist and has written several papers on this subject, 
some of which have appeared in our National Publications. 


Guy L. Marsters, Director, purchasing agent, Norwich 
Pharmacal Co., Norwich, N. Y. Born: Sherbourne, N. Y., 10 
Mar., 1888, mar: Anna B. Oliver, N. Y., 8 May, 1920; children: 
2 sons; educat: public schls. Norwich Pharm. Co., since leaving 
school. Alderman, City of Norwich, 10 yrs. Memb: Masonic 
Orgs., B. P. O. E., Drug & Chem. Club (N. Y.), Natl. Assn. Pur. 
Agts. Hobby: business. 


Sherman Massingham, wholesale druggist, Shipley-Mass- 
ingham Co., Pittsburgh, Pa. Born: Pittsburgh, Pa., 1 Sept., 
1867; mar: Agnes Boyce, 1898; children: 5. Shipley-Massing- 
ham Co., pres. Memb: Masons, Chamb. Comm., Pittsburgh 
Apollo Male Chorus, Rotary Club. Hobbies: music, tennis. 


Harry B. Mason, asst. to pres., Parke, Davis & Co., Detroit, 
Mich. Born: North Granville, N. Y., 17 Mar., 1876; mar: 
Luella A. Bouton, Benton Harbor, Mich.; children: 2 daus.; 
educat: Albany Coll. Pharm., Ph.G. Editor, Bulletin of Pharm., 
10 yrs.; editor, Publications, Parke, Davis & Co., 5 yrs.; dir. 
promotion, 5 yrs., asst. secy., then secy., now asst. pres. Author: 
“The Druggist and His Profits’, and other bus. books. Author 
of ‘The Art of Living’ and other literary essays. Has lectured 
often before colleges and assns., in drug trade, and has often 
contributed to the drug and literary press. Memb: The Players 
& Amer. Pharm. Assn. (chmn. & council of different sects. from 
time to time). Clubs: Detroit Country, Detroit Boat, Detroit 
Athletic. Hobby: golf. 
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To prevent spoilage and preserve tonic values 
of herb infusions in “Plant Juice,”” grain 
alcohol, the great preservative, is relied upon. 


Keeping people 


pulling corks 


That’s the key to the success of the proprietary 
tonic business—‘‘keeping people pulling corks!”’ 
It is the repeat buying of people benefited by the 
tonic that makes a success of a medicine like 
“Plant Juice.”” Advertising must sell the first 
bottle, but only satisfaction can sell the second. 


With stocks in practically all drug jobbers’ 
warehouses throughout the United States and 
dozen lots or more on nearly every retail drug- 
gist’s shelves the maintenance of an absolutely 
dependable and unchanging formula is highly 
essential. 

It may take months to move these millions 
of bottles of tonic from the laboratory vats to 
the user and sometimes another month or more 
for the customer to use it up. 

It must not spoil—under any circumstances! 

The manufacturers of “Plant Juice’ say: ““To 
maintain our reputation over our wide extent of 
market makes it necessary that we use every 
precaution to safeguard the permanence of the 
medicinal and tonic properties of Plant Juice 
formula under all conditions of shipping and 
marketing such as long storage and wide varia- 
tions in temperature. 

“Our laboratories have therefore given careful 
attention to the quality of the alcohol entering 
our product and have standardized on grain 
alcohol guaranteed made from grain only, because 
it is well known to be unchanging in its color, 
taste and smell under any and all conditions of 
time and temperature. We do not recall in our 
experience any returns of Plant Juice due to 
spoilage through age or exposure.” 

Alcohol for preservation purposes should itself 
be absolutely non-deteriorating! That is grain 
alcohol—if made from grain only! 

The wording “‘Grain Alcohol,” without further 
qualification is sometimes used to mean Ethyl 
Alcohol made from any raw material, or a mix- 
ture of Grain Alcohol and other Alcohol. 

However, here’s the key to all your puzzling 
alcohol terminology—‘‘made from grain, and 
grain only, and so guaranteed.” 

The including of those few words in the 
Rossville guarantee indicates alcohol of definitely 
known characteristics and reactions as differ- 
entiated from alcohol that is merely ‘‘probably 
non-deteriorating.” 

That the difference in cost isn’t worth the 
slightest risk is the decision of leading manufac- 
turers of proprietary medicines, pharmaceuticals, 
food products and perfumes. 


Check up on this cost-difference, if any. Let us quote on 
Rossville Guaranteed Grain Alcohol for your requirements. 


THE ROSSVILLE COMPANY 


Lawrenceburg, Indiana 








